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Robinson Nursery Inc.

P.0. Box 100

Amity, OR 97101
josh@robinsonnursery.com
877-855-8733

FAX 503-835-3004

Bountiful Farms Nursery Inc.
17280 Boones Ferry Rd. N.E.
Woodburn, OR 97071
info@bountifulfarms.com
503-981-7494

Columbia Nursery

29490 S. Jackson Road
Canby, OR 97013
wayne@columbia-nursery.com
503-263-2623

Woodburn Nursery & Azaleas Inc.
13009 McKee School Road N.E.
Woodburn, OR 97071
sales@woodburnnursery.com
503-634-2231

FAX 503-634-2238

Smith Gardens Inc.

23150 Boones Ferry Road N.E.
Aurora, OR 97002
wes.bailey@smithgardens.com
503-678-5373

Peoria Gardens Inc.
32355 Peoria Rd SW
Albany, OR 97321
benv@peoriagardens.com
541-753-8519

Powell's Nursery Inc.
5054 SW Boyd Rd.
Gaston, OR 97119
powellnursery@gmail.com
503-357-0631

BOARD OF DIRECTORS

Tom Brewer
ASSOCIATE MEMBER

Adam Farley
CONTAINER GROWER

Ron Kinney
CONTAINER GROWER

Joe Dula
CONTAINER GROWER

Jesse Nelson
FIELD / BARE ROOT GROWER

Chris Robinson
FIELD / BARE ROOT GROWER

Jay Sanders
FIELD / B&B GROWER

Lorne Blackman
GREENHOUSE

Tyler Meskers
GREENHOUSE

Gary S. English
RETAIL

HC Companies Inc. ProCal
tbrewer@hc-companies.com
503-686-8448

Countryside Nursery
afarley@countrysidenursery.com
503-678-0511

Monrovia
rkinney@monrovia.com
503-868-7941

Moana Nursery
joed@moananursery.com
503-266-8170

Hans Nelson & Sons Nursery Inc.
jnelson@hansnelson.com
503-663-3348

Robinson Nursery Inc.
chris@robinsonnursery.com
877-855-8733

KG Farms Inc.
jsanders@kgfarmsinc.com
503-678-3245

Walla Walla Nursery Co. Inc.
Iblackman@wallawallanursery.com
509-522-9855

Oregon Flowers Inc.
tyler@oregonflowers.com
503-678-2580

Landsystems Nursery
gary@landsystemsnursery.com
541-382-7646

Turbocharge your
career at Farwest

It's almost Farwest Show time, and I

am pumped for it.
The Farwest Show has been a staple in my life

for as long as I can remember. My first memories of

Josh Robinson

the show were going there with my parents as a small
child. The highlight for me was getting together with my
brother as my parents manned the booth, and seeing how much loot we could accumulate. In
our minds, it was like a warmup to Halloween.

Candy was the clear goal, but we would take anything people were giving out: hats,
pens, trinkets — any of it was gold for us. There were some lessons there in decorum:
how to approach people to achieve the best haul of goods.

Who would have thought that our nursery future was already a work in progress at
that point?

Fast forward to today, and now I have my kids doing the same thing. It’s just one
of those things that makes me smile as I watch them do what I did as a child. I won-
der if this isn’t part of the allure that led me to this fantastic industry. After all, it’s the
people that solidified my desire to be part of the nursery business.

The value of Farwest isn’t limited to bottom-line sales traced directly to the show,
and it’s not about the candy, either!

I have too many conversations with people that judge the show by how much prod-
uct they sell. I am not dismissing the importance of selling product. After all, that’s one
of the main goals we go in with, too!

I would just challenge you to look at other things the show offers — things that can
and will add value to your operation. It really pays to expand your company’s definition
of what a successful tradeshow looks like. Get out, attend some classes, see what new
varieties and products are showcased, see some of the phenomenal speakers that will be
there, and go to the networking events.

In terms of networking events, are you an up-and-comer in the nursery industry?
Then you should check out the Emergent event. This is always a special get together for
me, because it helped turbocharge my career advancement, propelling it forward at a
faster pace. I formed countless relationships at the event, leading to new customers and
lifelong friends.

I highly encourage you to have your younger employees attend. It is a fast track
to making connections that will help your people achieve personal and professional
growth. Please invest in getting all the young people you know to this event. It’s these
opportunities for connection that keep the future of our industry bright.

If you are a woman in horticulture, then check out the Women in Horticulture net-
working event to meet up with friends old and new. This event has been going on for a
decade and has connected like-minded women to accelerate their careers forward. Plus,
whether you’re a woman or not, you can show your support by checking out the awesome
shirts that are available as a fundraiser. You can find the link on the Farwest website.

My favorite thing to do at the show is walk the floor and catch up with other
growers and see what new trends are taking off so that we can better align with them.
This is the best opportunity to get a finger on the pulse of what’s going on with innova-
tions, sales, and tips for overcoming the never-ending seasonal issues we face.

I can’t wait to see you there! ® %L)
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