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Introducing Guarda, a new alternative to copper fungicides. 

Guarda® is the first EPA-registered, bactericide/fungicide with botanical thyme oil as the  
active ingredient. Take advantage of up to 14 days of residual activity and say Cu-later  
to heavy metals. 

n  Strengthened by HOLDit® polymer technology
n  MRL/tolerance exempt 
n  No restrictions or limitations
n  0-hour REI, 0-day PHI

1.888.273.3088  |  BioSafeSystems.com/L8TR
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Stop and smell 
the roses
The annual chaos of spring has slowed  
down a bit the past few weeks here in 
Nursery Country. 

It’s almost a mirror image of the chaos curve we see 
in the Fessler household each year.

Flower season has its big push through Mother’s Day. The weekly yardwork 
around the house is in full effect at this point. The kids are wrapping up the school year 
and we’re headed in two opposite directions nearly every night to softball and baseball 
games, all while trying to make sure the kids have had at least three meals each day. (Of 
course, there is always at least one that refuses to eat what is served on any given night.) 

Luckily, we have our trusty smartphones that help us navigate every little detail, like 
which of the dozen baseball fields we are supposed to be delivering the little sluggers to.

Computers and smartphones have become fantastic tools to help us navigate the 
daily issues we face in our industry. We can have a live video chat with a customer 
across the country while walking through the greenhouse, or diagnose a pest issue in a 
matter of minutes with a quick Internet search on a smartphone. 

A simple text message 
can relay an important piece 
of information to another 
employee in just a few sec-
onds. How did people ever 
operate without these things?

Back in 1996, sending this column to the editor wasn’t so easy. The first 10 col-
umns of my dad’s OAN presidency were typed on a typewriter. From there, they were 
faxed to the OAN office for editing and eventually passed on to print. Progress was 
made on his final two columns, when the tool of choice to upload his column became a 
computer with a dial-up modem. 

How well would we thrive if we were still using the same equipment and technol-
ogy that we did 25 years ago?

I got to experience this question firsthand a few weeks ago, when several genera-
tions of our family went on a weekend fishing trip, far from the range of any cell tower. 
It was a great weekend, filled with daily limits, tranquil nature, and great company. Our 
smartphones weren’t good for much more than photographing the daily catch. 

It made me realize that I don’t need that little screen within arm’s reach at all times.
We’re lucky to operate in such a unique industry. Most people go to work with a 

plant in the corner of their office.  Our office is surrounded by an abundance of them.
We can’t forget why we enjoy doing this work. It’s important to shut the phone 

off every once in a while, and take a moment to enjoy the beauty that we put so much 
effort into creating, each and every day. 

Kyle Fessler
OAN PRESIDENT

PRESIDENT’S MESSAGE 
2020–2021 

EXECUTIVE COMMITTEE

 Kyle Fessler Woodburn Nursery & Azaleas Inc.
 PRESIDENT 13009 McKee School Road N.E.

  Woodburn, OR 97071
  sales@woodburnnursery.com
  503-634-2231
  FAX 503-634-2238

 Josh Robinson Robinson Nursery Inc.
 PRESIDENT-ELECT P.O. Box 100

  Amity, OR 97101
  josh@robinsonnursery.com 
  877-855-8733
  FAX 503-835-3004

 Todd Nelson Bountiful Farms Nursery Inc.
 VICE PRESIDENT 17280 Boones Ferry Rd. N.E.

  Woodburn, OR 97071
  info@bountifulfarms.com  
  503-981-7494

 Jim Simnitt Simnitt Nursery
 PAST-PRESIDENT 138 NE 22nd Ave.

  Canby, OR 97013
  simnittnsy@canby.com

  503-266-9640
  FAX 503-263-6330

 Wes Bailey Smith Gardens Inc.
 TREASURER 23150 Boones Ferry Road N.E.

  Aurora, OR 97002
  wes.bailey@smithgardens.com 
  503-678-5373

 Amanda Staehely Columbia Nursery
 SECRETARY 29490 S, Jackson Road
  Canby, OR 97013
  amandastaehely@gmail.com  
  503-810-2598

 Ben Verhoeven Peoria Gardens Inc.
 MEMBER AT LARGE 32355 Peoria Rd SW
  Albany, OR 97321
  benv@peoriagardens.com    
  541-753-8519

____________

BOARD OF DIRECTORS

 Tom Brewer HC Companies Inc. ProCal
 ASSOCIATE MEMBER  tbrewer@hc-companies.com   
  503-686-8448 

 Adam Farley Countryside Nursery
 CONTAINER GROWER afarley@countrysidenursery.com
  503-678-0511

 Ron Kinney Monrovia
 CONTAINER GROWER rkinney@monrovia.com  
  503-868-7941

 Joe Dula Moana Nursery
 CONTAINER GROWER joed@moananursery.com  
  503-266-8170

 Jesse Nelson Hans Nelson & Sons Nursery Inc.
 FIELD / BARE ROOT GROWER jnelson@hansnelson.com  
  503-663-3348 

 Chris Robinson Robinson Nursery Inc.
 FIELD / BARE ROOT GROWER  chris@robinsonnursery.com   
  877-855-8733

 Jay Sanders KG Farms Inc.
 FIELD / B&B GROWER jsanders@kgfarmsinc.com  
  503-678-3245

 Lorne Blackman Walla Walla Nursery Co. Inc.
 GREENHOUSE  lblackman@wallawallanursery.com 
  509-522-9855

 Tyler Meskers Oregon Flowers Inc.
 GREENHOUSE  tyler@oregonflowers.com  
  503-678-2580

 Gary S. English Landsystems Nursery
 RETAIL gary@landsystemsnursery.com 
  541-382-7646

How well would we thrive if we were 

still using the same equipment and 

technology that we did 25 years ago?
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AUGUST 18–20
FARWEST SHOW
The biggest green industry trade show in the West is set to take place at the Oregon Convention 
Center, 777 N.E. Martin Luther King Jr. Blvd. in Portland, Oregon. Produced by the OAN, Farwest 
attracts exhibitors and attendees from across the country and the world. OAN leaders are monitoring 
current health and safety protocols to ensure a safe and successful show for all. Log on to www.
farwestshow.com for more information. 

Calendar
Get the word out about your event! Email details to calendar@oan.org 
by the 10th day of the month to be included in the next issue of Digger. 

JUL

JULY 10–13 
CULTIVATE’21
Presented by AmericanHort, Cultivate offers 
educational and networking opportunities 
and exhibits featuring technology, new 
products, services and plant varieties. 
Cultivate’21 is set to take place at the Greater 
Columbus Convention Center in Columbus, 
Ohio. The association is working with city, 
state, and government officials, as well as the 
Greater Columbus Convention Center, on the 
proper protocols for having a safe in-person 
event. More details on these protocols 
will be available in the coming weeks. For 
information, visit www.cultivateevent.org.

JULY 27–29
PERENNIAL PLANT ASSOCIATION 
NATIONAL SYMPOSIUM
The Perennial Plant Association will host 
the 2021 Virtual National Symposium under 
the theme, “Celebrating Perennials: People, 
Place and Purpose.” The hybrid format will 
include virtual speakers — from Italy, Britan, 
Brooklyn, Denver and more — and smaller, 
outdoor regional pop-up events around the 
nation. Topics will include trial reports, native 
plants, foliage, biodiversity, and garden design 
inspiration. Visit tinyurl.com/6bxdyyk8 for 
more information.

AUGUST 5–7
NURSERY/LANDSCAPE EXPO
“Find Your Greatness at EXPO” is the theme 
of the 2021 Texas green industry trade show. 
Registration for the show is open. Safety 
precautions are being developed for  
attendees and exhibitors heading to the 
in-person show at the Henry B. González 
Convention Center in San Antonio, Texas!  
For registration and further details, go to 
www.nurserylandscapeexpo.org 

AUGUST 10–12
THE GARDEN CENTER SHOW
The first Garden Center Show will be held for 
independent garden centers at the Wisconsin 
Center, 400 W. Wisconsin Ave, Milwaukee, 
Wisconsin. The trade show and networking 
event includes an education program sponsored 
by Garden Centers of America (GCA). Exhibitors 
and attendees with be able to meet face-to-face 
and network with leaders in the industry. GCA 
also will host a tour of local garden centers on 
August 9. For more information, visit  
www.gardencentershow.com

AUGUST 27
CNGA 2021 BUYERS EXPO
The Colorado Nursery and Greenhouse 
Association (CNGA) is hosting an outdoor 
Buyers Expo on August 27 at the Jefferson 

County Fairgrounds, 15200 W. 6th Avenue, 
Lakewood, Colorado. The association canceled 
the annual ProGreen trade show earlier 
this year, and created this showcase for 
wholesalers, growers, brokers and other plant 
material suppliers. Attendees will be able 
to place orders onsite to source plants and 
supplies. Registered exhibitors will be offered 
a 10-foot-by-10-foot outdoor space on a grass 
field on a first-come-first-serve basis. Wifi 
is available, but there will be no electricity. 
Registration includes two staff exhibitor staff 
member lunches and two invitations to the 
Happy Hour and BBQ after the expo. Go to 
www.coloradonga.org to register.

SEPTEMBER 15–16
GROW WEST COAST
The BC Landscape & Nursery Association’s 
CanWest Horticulture Expo has been 
rebranded as the Grow West Coast. Western 
Canada’s premier horticulture show will be 
presented as an outdoor market trade show 
experience at the Surry Civic Plaza, 13450 
University Drive, Surrey, British Columbia. 
Landscape professionals, municipalities, 
garden centers, suppliers and wholesale 
nursery and greenhouse growers from across 
the region will exhibiting following Provincial 

and health guidelines. For more information, 
go to https://growwestcoast.com

OCTOBER 8–10
PORTLAND FALL HOME &  
GARDEN SHOW
Taking place at the Portland Expo Center, 
2060 North Marine Dr., Portland, Oregon, 
the official show of the Home Builders 
Association will entertain and inform 
homeowners about the freshest garden 
designs and themes. There will be a plant  
and nursery marketplace, competitions,  
and other great show features. Visit  
www.homeshowpdx.com for details.

NOVEMBER 2–4
OAN ANNUAL CONVENTION
Save the dates for the annual Oregon Association 
of Nurseries Convention, which will take place 
Tuesday–Thursday at the Grand Wailea, a 
luxury oceanfront resort on Maui, Hawaii! The 
agenda includes hospitality suites reception, 
Annual Membership Business Meeting and 
General Session, and President’s Awards 
Banquet. Registration and room reservations 
are open at www.oan.org/convention.  Contact 
Allan Niemi at aniemi@oan.org or 503-682-5089 
for details about sponsorship opportunities. 



Seido’s™ new mode of action provides stopping power you can 
count on—even when faced with resistant powdery mildew 
strains. The unique vapor activity enhances distribution on the 
leaf surface, while also providing excellent rainfastness. Powdery 
mildew has met its match with Seido fungicide from OHP.

Powdery mildew free, and 
looking great thanks to a 
new class of chemistry! 

New mode of action Vapor activity 

Preventative / early-curative 4  hour REI

Seido is a tradem
ark of O

H
P, Inc. 

- glowing_gerbera_755

Seido_Ad_GrowerTalks.indd   1Seido_Ad_GrowerTalks.indd   1 6/16/21   11:27 AM6/16/21   11:27 AM
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Northwest News
OAN members and chapters are encouraged to send in relevant news items, such as new hires, 
new products, acquisitions, honors received and past or upcoming events. Email news@oan.org.

Garden centers  
find themselves  
short of inventory

Some garden centers 
in the Portland area and 
elsewhere have reported  
problems sourcing enough 
plant stock, according to a 
report from KATU (Portland, 
Oregon). Managers report 150-
200 phone calls from people 
asking for early spring plants 
or common houseplants that 
are usually always available. 
Edgewarthia or Daphne are 
as examples of products that 
garden centers can’t get from 
local wholesalers, who have 
already shipped their nursery 
products out of state. 

Pomarius Nursery and 
Livingscape, both garden 
centers in the Portland area, 
were among those reporting 
these difficulties. Peter Lynn, 
general manager at Pomarius, 
believes that many nursery 
plant products will not grow 
as large as they usually would 
during the dry summer we’re 
expecting. The drought could 
add further limitations to the 
supply line, and possibly close 
nursery businesses.

“When those go out of 
business, there becomes gaps 
in certain plants. You feel it a 
year, two years, or even eight 
years later, you’ll feel those 
effects. But, it happens, and 
you just kind of work through 
it and wait for the next crop 
to come around,” Lynn said.

Watch the report at 
tinyurl.com/ym7rmph8

to get several major research projects funded 
to get ‘ahead of the curve’ on this threat.’ We 
are hopeful that the regulatory response efforts 
are successful, giving more time for the ongo-
ing research agenda to better equip the industry 
with tools to manage the pest if it establishes in 
the U.S. in the future.” Read the full update at 
tinyurl.com/78axu6tc

USDA officials are conducting trace-for-
ward investigations at some 25 customer facili-
ties in six states where affected plants may have 
been shipped. Those states include Michigan, 
Ohio, New York, Connecticut, Massachusetts 
and South Carolina so far, but additional states 
may yet be identified.

A fact sheet from Cornell, Rutgers and 
North Carolina State universities outlines pest 
identification and treatment options for the trade. 
Download the PDF from tinyurl.com/46znzjmy

The OAN and AmericanHort are monitoring 
developments on this issue closely, and will con-
tinue to work together with federal officials for the 
good of our industry, and to ensure best outcomes 
for members. For more information, contact Jeff 
Stone at jstone@oan.org.

More COVID-19 coverage online
Further updates on how the COVID-19 virus is impacting the greenhouse and nursery 
industry is online at www.diggermagazine.com/category/coronavirus. We are 
reporting on the most current information as of press time, but please check online for 
the most up-to-date information.

BOX TREE MOTH PROMPTS 
SUSPENSION OF CERTAIN IMPORTS

USDA Animal and Plant Health Inspection 
Service (APHIS) suspended all importation of 
boxwood (Buxus spp.), Euonymus and holly (Ilex 
spp.) plants for planting from Canada into the 
United States, issuing Federal Order DA-2021-11 
(PDF available at tinyurl.com/6fu7jwrk).

The three genera are recognized hosts for box 
tree moth (Cydalima perspectalis), a serious plant 
pest that recently was detected at a plant nursery 
in St. Catharines, Ontario, Canada. The insect 
larvae can feed on the leaves and bark of these 
plants, leading to the death of the plants. U.S. 
trade groups, including AmericanHort and the 
Oregon Association of Nurseries (OAN), support 
the move.

“Box tree moth is considered a high-
consequence defoliating pest of boxwood, 
with other possible hosts,” stated officials with 
AmericanHort, the national nursery trade group, 
in an update to members. “We fully support 
the efforts of federal and state regulators to 
prevent this pest from establishing in the U.S. 
AmericanHort and HRI proactively worked 

Cydalima perspectalis, known as the box tree moth, is a destructive nursery pest. PHOTO COURTESY OF WIKIMEDIA
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OUTSTANDING VALUE

EXPANDED 
ORNAMENTAL OFFERINGS
IMPECCABLE SERVICE
From Acers to Zelkova, and many varieties 
in between, we specialize in understock for 
flowering, fruiting and shade. 

Our customers come to us for our quality 
rootstock. They come back for our service 
and attention-to-detail. 

WillametteNurseries.com

GR
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HE HEART OF THE 

WILLAMETTE
VALLEY

Canby, Oregon
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Oregon Growers of Quality Bareroot Trees
and Grow Ready Liners™

Our exclusive line of Grow Ready Liners™ allows you to 
plant di�  cult-to-transplant varieties with confi dence. We 
are continually striving for the ultimate root system. All 
sizes are grown in containers specifi cally 
designed to create a more fi brous root 
system. Air pruning roots as they grow, 
these containers eliminate circling roots 
that may cause the tree to girdle later in life.

503.835.4533   |   sales@robinsonnursery.com
www.RobinsonNursery.com

INVASIVE TREE FROGS FOUND 
IN OREGON

The Oregon Department of Fish and 
Wildlife (ODFW) advises retail nurser-
ies and customers to look for potentially 
invasive frogs in their plants, according to 
a release from the agency. Two non-native 
Cuban tree frogs (Osteopilus septentriona-
lis) were found May 17 on nursery plants 
— one from an Oregon location, and one 
from an online sale.

Wildlife officials haven’t determined if 
this particular species could survive an entire 
year in Oregon, but the Cuban treefrog has 
threatened native frogs and amphibians in 
other areas. They have unfortunately been 
established in Florida, which will lead to an 
overpopulation that will out-compete native 
species for food and space. People are asked 
not to release any specimens into the wild, 
but rather check with ODFW for specific 

identification of the species. Any such spe-
cies found should be reported to the Oregon 
Invasive Species hotline (1-866-INVADER).

“[Cuban tree frogs] secrete a mucus that 
may irritate your eyes and nose and cause 
allergy-like symptoms and possibly trigger 
an asthma attack,” Rick Boatner, ODFW 
invasive species supervisor, said. They prey 
on other frogs, tadpoles, small lizards and 
snakes. Read more at tinyurl.com/3c8jr2f4

PENN STATE OFFERS SPOTTED 
LANTERNFLY MANAGEMENT TIPS

Egg-hatching season has begun in the 
34 Pennsylvania counties that have detected 
spotted lanternflies (SLF), according to a 
release by PennState Extension. Grape, 
hardwood and ornamental tree growers may 
encounter the invasive pest for the first time 
this year, and are being offered advice for 

identifying and managing their lifecycle. The 
article provides practical advice for destroy-
ing egg masses in fall, winter and spring, as 
well as how to use circle traps in spring and 
summer. Residents in the area are also asked 
to remove Ailanthus (tree of heaven), which 
is a popular draw to SLF.

More information about the SLF’s 
life cycle and management techniques is 
available at the Penn State Extension spot-
ted lanternfly website. Or, download a 
fact sheet about the SLF from the Oregon 
Department of Agriculture (ODA).

The invasive pest feeds on nearly 70 
different plant species, including apples, 
cherry, chestnut, hops, maple, peaches, 
pear, pine, plum, poplar, oak, rose and wal-
nut. The ODA has not offered any control 
suggestions, but is focused on preventing 
establishment in Oregon. In the event of a 
suspected sighting, people are asked to 
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first California vineyard to use the system.
The system uses a LiDAR (light 

detection and ranging) high-speed 
scanning unit to create a 3-dimensional 
rendering of the canopy and its size. The 
information activates the spray nozzles 
only when needed, and reduces the 
pesticide application anywhere from 47% 
to 73%. The first early-season spray trials 
at TFE reduced the need for fungicide 
spray from 50 gallons per acre (gpa) to 
just 23 gpa — more than a 50% reduction 
in chemical application. Read the full 
story at tinyurl.com/y32zkb8e

Announcements 
OREGON WOMEN FOR 
AGRICULTURE HONORS TWO

The Oregon Women for Agriculture 
(OWA) honored two individuals for their 
performance and commitment to agricul-
ture, according to a report from Capital 
Press (Salem, Oregon). Both awards were 
presented during a virtual annual meeting on 
February 27.

Dona Coon, vice president of the 
OWA Linn-Benton county chapter and 
county director for the OWA state board, 
was given the Leaven Award for 38 years 
of work with the organization. She has 
helped run state conventions, annual auc-
tions, and Oregon State Fair booths since 
1983. Coon also moved Oregon Ag in 
the Classroom (Oregon AITC) program 
materials to her home office after the the 
former sponsor pulled its support for the 
program in the 1990s. Still today, more 
than 200,000 students and 270 teachers 
across the state use the program. 

Anne Marie Moss, communications 
director for the Oregon Farm Bureau 
(OFB), was honored with the OWA Service 
to Ag Award for her joyful yet forceful 
advocacy on behalf of farmers and ranch-
ers. The award recognizes individuals who 
share the message of agriculture with others, 
and Moss provides outreach to students, 
consumers, and state lawmakers on behalf of 
OFB farmers every day. She’s also a gradu-
ate of Resource Education and Agricultural 
Leadership (REAL Oregon), a leader-

contact the ODA Insect Pest Prevention and 
Management Program at 1-800-525-0137 or 
email plant-entomologist@oda.state.or.us.

NEW P. RAMORUM OUTBREAK 
FOUND IN CURRY COUNTY

Three strains of phytophthora ramo-
rum — the pathogen that causes sudden 
oak death (SOD) — have been found in 
one county on the southern Oregon Coast, 
according to a report from Capital Press 
(Salem, Oregon). NA2 has now been 
detected 21 miles outside of Oregon’s 
515-square-miles quarantine area. Douglas 
firs and other commercial conifers can be 
infected or fail due to the disease.

NA1 was previously known to be 
present in the quarantine area. The recent 
discovery is separate from the EU1 strain 
outbreak that occurred this spring in the 
Rogue River-Siskiyou National Forest, 
which follows the natural spread of the 
pathogen. EU1 spreads faster than NA1, 
but researchers will need to test NA2 to 
determine how much of a threat it poses 
to Oregon forests. 

“We do have boots on the ground look-
ing every day where this disease could be,” 
Sarah Navarro, sudden oak death patholo-
gist with the U.S. Forest Service, said. 

Chris Benemann, nursery and 
Christmas tree program manager at 
the Oregon Department of Agriculture, 
noted that more information is needed 
to figure out of the 2021 outbreaks are 
isolated incidents or if the regulated quar-
antine area needs to be expanded. The 
quarantine area is located hundreds of 
miles away from Oregon’s prime nursery 
production areas. Read the full story at 
tinyurl.com/9ewzmkbe

USDA AND NCPN SEEK PEST 
AND DISEASE PROJECT IDEAS

The USDA Animal and Plant Health 
Inspection Service (APHIS) will allocate 
approximately $75 million to support proj-
ects addressing plant pest and disease pro-
grams and is looking for project suggestions, 
according to a release from the agency.

Projects are most likely to receive 
funding if they enhance plant pest/dis-
ease analysis and survey; target domestic 
inspection activities at vulnerable points 
in the safeguarding continuum; strengthen 
pest identification and technology; safe-
guarding nursery production; conduct 
targeted outreach and education; and 
improve mitigation and rapid response 
capabilities. Suggestions can be submitted 
to APHIS until July 23.

 At least $5 million of the funding 
will go to the National Clean Plant 
Network (NCPN) for the fiscal year 2022. 
The network is focused on projects to 
strengthen their diagnostic and pathogen 
elimination services, which are available 
across the nation. They will accept 
suggestions until August 27.

Templates, helpful webinars, frequently 
asked questions and other resources are 
available on www.aphis.usda.gov/ppa-projects.

CALIFORNIA VINEYARD TRIALS 
SMART SPRAYER TECHNOLOGY

Smart Guided Systems irrigation 
technology is being trialed on wine grapes, 
according to a release by Wine Business 
Monthly. The Central Valley California 
vineyards of Trinchero Family Estates 
(TFE) is using the technology developed 
by a team of USDA-ARS researchers stud-
ied by the USDA Application Technology 
Research Unit (ATRU), Ohio State 
University, Oregon State University and 
the University of Tennessee. TFE is the 

Northwest News
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A WHOLE NEW TRADE A WHOLE NEW TRADE 
SHOW DESIGNED JUST SHOW DESIGNED JUST 
FOR IGCFOR IGCss

REGISTER TODAY AT gardencentershow.com
MILWAUKEE, WI
AUG. 10-12, 2021 | WISCONSIN CENTER

It’s time to get back together again. Join us in Milwaukee Aug. 10-12 
for the Garden Center Show and see both new and familiar faces. 
The Garden Center Show is designed with the independent garden 
center in mind:
5 Meet with vendors you haven’t seen in two years.
5 Find new vendors to add variety to your product mix.
5 Expand your knowledge in the newly formatted peer-to-peer 
education program sponsored by Garden Centers of America
5 Network with other top IGCs

Join Garden Centers of 
America for a pre-show tour of 
local garden centers and lunch 
on Aug. 9!

The GARDEN CENTER SHOW for IGCs has  
everything you need to succeed in 2021!
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Northwest News

ship training course for the agriculture and 
natural resources sectors. The full story is 
available at tinyurl.com/y674stbn

EASON HIRES NEW WEST 
COAST NURSERY MANAGER

Vinny Grasso has been 
hired as the West Coast 
nursery manager for Eason 
Horticultural Resources 
(EHR), according to a release 
from the company. He previ-
ously served as a sales manager at A&R 
Spada Farms (St. Paul, Oregon) for 24 years, 
and also worked at FlowerTime and Frank’s 
Nursery & Crafts for a combined 17 years 
in retail management and purchasing.

Grasso earned a bachelor’s degree in 
ornamental horticulture from the State 
University of New York (SUNY) Cobleskill. 

MA HIRES NORTHEAST/MID-
ATLANTIC ACCOUNT MANAGER

Jeff Gabric has been 
appointed Northeast/
Mid-Atlantic sales account 
manager for Mycorrhizal 
Applications, according to a 
release by the company. He has 
more than 30 years of sales experience, pri-
marily in green industry chemical and bio-
logical solutions. Gabric earned a bachelor’s 
degree in agricultural economics from Ohio 
State University and extensive knowledge of 
agriculture markets. 

Gabric will help growers and 
distributors in Main, Vermont, New 
Hampshire, Massachusetts, Rhode Island, 
Connecticut, New York, Pennsylvania, 
Delaware, New Jersey, Maryland, 
Washington D.C. and Virginia access 
mycorrhizal soil inoculant products. 

BAILEY HIRES BRAND AND 
BUSINESS MANAGER

Layci Gragnani has been 
hired as a brand and busi-
ness development manager 
for Bailey, according to a 
release from the company. 
She previously worked for Star 
Roses and Plants and has more than 10 
years of experience in public relations, 
sales, marketing, and brand management. 

Gragnani will be a part of the com-
pany’s brand marketing team to help stra-
tegically manage the branding and sales of 
Bailey products through sales teams and 
licensed growers.

GO SEED HIRES HEAD  
OF RESEARCH

Dr. Shannon Cappellazzi has been 

M O R E  I N F O  A T  W W W . K E N T S B I G D I G . C O M
2 0 6 . 6 0 1 . 3 9 5 4
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hired by GO Seed to lead the 
company’s sustainable seed 
solutions research, accord-
ing to a release from the 
company. The company is 
focused on regenerative agricul-
ture research, and she will work collabor-
atively with company partners, researchers 
and customers to shift turf, forage, and 
crop management practices to be less 
harmful to the environment. Cappellazzi 
will help develop sustainable seeds that 
use less water and grow into vegetation 
that require less mowing — ultimately 
reducing greenhouse gas emissions associ-
ated with maintaining turf, and mitigating 
climate change. 

She previously served as the Soil 
Health Institute’s lead scientist for the 
North American Project to Evaluate Soil 
Health Measurements, and as a manager 

Northwest News

ECONOMICAL EFFICIENTDURABLE

BUILDERS OF QUALITY 
GREENHOUSES & STRUCTURES
WWW.OVG.COM * INFO@OVG.COM

503-678-2700 * AURORA, OR

of the Oregon State University Central 
Analytical Laboratory. She was also an 
equestrian manager for Wheelbarrow 
Creek Ranch and an agricultural com-
modities trader for Wilbur-Ellis Company. 
Cappellazzi is a member of the Soil 
Science Society of America and serves as 
a board member of the Oregon Society 
of Soil Scientists and the Oregon Forage 
and Grassland Council. She earned a 
bachelor’s degree in animal science, and a 
master’s and doctorate in soil science from 
Oregon State University. Learn more at 
tinyurl.com/bmr7ps58

NUFARM APPOINTS 
VP OF MARKETING

Tracy Rich has been 
appointed vice president of 
customer and brand mar-

keting at Nufarm Americas, according to 
a release from the company. Her recent 
work to improve customer communica-
tions, launch several new crop protection 
solutions, and open the company’s new 
manufacturing plant has greatly helped 
the company grow. She has more than 
20 years of experience in marketing from 
agricultural, manufacturing, health care, 
and biopharmaceutical companies.  

Rich previously served as the director 
of communications at Nufarm, focusing 
on branding and communications for 
North America. She was also a strategy 
director for Nufarm’s marketing and 
commmuncations agency, a marketing 
director at Campbell Alliance (now Syneos 
Health), and held other director-level 
positions at various agencies. Learn more 
at tinyurl.com/mhbyknac 
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Catching eyes — and customers
An engaging trade show booth, with attentive staff working it, is a lifeline for businesses

BY KYM POKORNY

THE FARWEST SHOW is back in 2021, and for exhibitors, 
that means one thing — time to prepare your “A” game.

Whether the booth is offering plants, supplies or 
something else, anyone involved in nursery trade shows knows 
a good booth when they see it. It’s the one with people crowded 
around asking questions and getting an eyeful of new products. 

Why that one and not the one down the aisle? Attitude, said 
Mark Leichty, director of business development for Little Prince 
of Oregon Nursery Inc. (Aurora, Oregon). He suggests thinking 
of your booth as entertainment and your customers as a fan base. 

“We’ve become entertainers, so we try to do things to keep 
our fans engaged,” Leichty said. “We give them something new 
each year. Something that has the ‘wow’ factor. But we’re also 
careful not to try something that’s going to be a flop. No actor 
wants to be in a bad movie. We want a hit.”

That approach has worked for Leichty. He’s been part of six 
Best in Show winning booths, while also garnering a dozen or so 

other awards since he started working the Farwest Show for Fry 
Road Nursery in 2006 and then Little Prince since 2014. To get 
there, he’s dressed up as an ’80s rock star, worn a Sedum beard 
and handed out “collectible” cards that won people a free lunch 
if they managed to gather all of them.

Don Sprague, owner of Garden Gallery Iron Works 
(Hubbard, Oregon), knows the value of designing a booth to 
catch the eye of showgoers. For 30 years, he and his crew have 
designed and built booths, taken them down and rebuilt them at 
various trade shows, including the Farwest Show sponsored by 
the Oregon Association of Nurseries (OAN). 

It’s a lot of work, but he’s committed to supporting the 
OAN, an organization that’s championed nursery people for 
more than 85 years. “We need to support it,” he said. “I’ve been 
in this business for a long time and the industry has been very 
good to me.”

Sprague finds it counterintuitive that participants don’t 
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use the promotional materials provided 
by the OAN. The organization hands out 
ready-to-send invitations that just need 
to be stamped and sent to customers and 
potential customers. 

“They make it very easy,” Sprague 
said. “I send out maybe 1,000 a year. If 
you’re XYZ nursery and you get invita-
tions from multiple people, pretty soon 
they start thinking, ‘We need to take a 
look at this. Maybe I need to attend.’ If 
they don’t get an invitation, it’s easy for 
them to think, ‘Why should I go? Farwest 
is the same every year. But it isn’t.’”

Nursery owners and suppliers who 
change their booth every year know show-
goers react positively. Kathy LeCompte 
of Brooks Tree Farm brings in a different 
antique car each year. Like Leichty, she 
draws people in with drama and then cap-
tures their attention. As she talks about 

the cars, she gracefully turns the subject to 
the seedling trees they sell for post-harvest 
timber replanting. 

Their booth used to have just the 
seedlings, displayed in small, clear glass 
jars. The presentation was so simple, bor-
dering on boring, that they decided to do 
something new.

LeCompte’s husband collects antique 
cars. He got his first fixer-upper as a teen-
ager and had to push it home. What better 
way to get more attention, they thought, 
then to put one of the cars on display. So 
far, a 1954 MG, a Model T truck and a 
1935 rusty school bus have had the honors. 
This year, word is the LeComptes will dis-
play his hot rod Model T. Plants get a place 
around and in the car, drawing the atten-
tion of people walking down the aisle.

“It’s a way to switch things up, to use 
something we already have to provide inter-

est to our plants and our general booth area 
when our actual product isn’t very interest-
ing,” LeCompte said. “Our plants are barely 
finished growing for the season. In a trade 
show where large, lush blooming or new 
plants are everywhere; our small, ordinary 
plants can be lost.”

Instead, people stop for the antique 
vehicles, but end up with information 
about Brooks. 

Same at the Little Prince space where 
they design their 10-foot-by-10-foot booth 
by themes. One year it was Christmas, one 
year the theme was fishing and another 
it was baseball. Back when he was with 
Fry Road, they experimented with shabby 
chic, tropical and rock ‘n’ roll themes. 

Every year, thousands of people 
crowd around Little Prince’s booths, tak-
ing selfies and lining up to have their 
photos taken with Leichty and Little 
Prince owner Keith de Kanter, who pose 
patiently, knowing some of those “fans” 
will become customers.  

Making connections with customers 
Writing orders is not as common 

as it once was. Instead, it’s a time to 
make connections. Farwest provides an 
opportunity for networking, a major 
impetus for participating. 

“We like the contact with people,” 

Catching eyes — and customers
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said Lorne Blackman, owner of Walla 
Walla Nursery Co. Inc. “It’s an excellent 
place to gauge reactions to new products, 
formats and ideas. There’s more focus on 
new varieties and signage and less focus 
on lots of paper and availability.”

Treda McCaw of Kraemer’s Nursery 
Inc., loves the networking. “I love 
Farwest,” she said. “It’s like going to 
a family reunion but I actually like the 
people I see.”

McCaw has been working trade 
shows for about 20 years, first for J. 
Frank Schmidt and Son Co., then Leo 
Gentry Nursery and Bailey Nurseries. 
In that time, she’s come to feel strongly 
about how the sales team works a booth. 

The bottom line: Be attentive. Don’t 
sit, don’t eat and put your phone away. 
For larger booths, she puts the kibosh on 
having the table front and center. There 

should be a way for customers to walk 
through without impediments. 

“I see people who sit there and don't 
even look up,” McCaw said. “There’s 
none of the welcoming things that say, 
‘I’m really glad you’re here.’ You should 
be standing in the aisle greeting people 
and asking if there’s something I can tell 
you about my company. We just need to 
be aware that they’ve spent money to be 
there. They are our lifelines.”

Leave potential customers with a 
good feeling, she said. Don’t immediately 
try to sell them something. Engage them 
and then turn the conversation to your 
company. Instead of telling them what 
you have to offer, first ask them what 
questions you can answer. Let them lead 
the conversation.

Never ignore a customer. If you’re 
engaged with someone and see another 

person hovering, tell them you’ll be with 
them soon. 

“It’s so important that if we’re put-
ting money into the show that we should 
be engaging,” McCaw said. “Otherwise 
you’re spending your money on nothing.”

She recalls a visit to a large home 
appliance store when she was doing some 
remodeling. Several salespeople were chat-
ting at the cash register. After 20 minutes 
of browsing, no one asked if she needed 
help. “Finally, I walked up to the counter 
and one of them asked if they could help 
me with anything,” she said. “I told them 
‘not a damn thing. I have $5,000 to spend 
and it’s not going to your store.’”

Not all vendors make money from 
a trade show. It’s more about getting 
their name out and meeting prospective 
customers. But Little Prince and Kraemer’s 
make at least enough to pay for their 
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Catching eyes — and 
customers

booth and overhead. 
Kraemer’s pays $2,400 for a 10-foot-

by-20-foot booth on an end cap and con-
siders it a good deal. They always pick up 
customers. “lt pays the bills,” McCaw said.

It takes only seconds to catch some-
one’s attention, Sprague pointed out, so 
design your booth well. “If you can’t 
make a good presentation, don’t do the 
show,” he said. 

Sprague’s booth always stands out. 
He changes the design and brings in truck-
loads of iron — arbors, obelisks, tables, 
benches and plant stands, just a fraction 
of his inventory but it gets noticed and has 
won him a wall full of awards.

“We’ve never gone in with the idea of 
winning awards,” Sprague said. “We go in 
to win customers. You have to keep that 
in mind.” 

Kym Pokorny is a garden writer with more 
than 20 years' experience writing for The 
Oregonian (Portland, Oregon) and other 
publications. She is currently a communica-
tions specialist with Oregon State University 
Extension Service.
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A hotter trend
Widespread wildfires prompt greater demand for fire-safe plants and landscaping

BY KYM POKORNY

State University Extension Service, “You can see why nurseries 
are not going to invest in small orders on spec when it’s such a 
small profit. But with market pressure and orders up front, nurs-
eries can afford to expand inventory.”

Even then, it takes two years for seedlings to grow big 
enough to plant. Since small woodland operations are at the 
mercy of the market, landowners don’t know how many trees 
they’ll need. If nurseries take the risk of growing on spec, they 
have to dump seedlings that didn’t sell. After the recession of 
2008–2009, many nurseries moved away from growing on spec 
and now only grow by order. 

In 1957, the state mitigated the supply-demand issue by 
opening Phipps Nursery, which grew forest seedlings for family-
owned woodlands on spec. But after 50 years, the nursery closed 
in 2007. Privately owned nurseries selling by order stepped 
into the fray, but they aren’t growing enough trees and are ill-
equipped for unpredictable events like wildfires. 

AS THE WILDFIRES OF Labor Day 2020 tore through 
Oregon, the impacts on homes and forests were sevbere. 
The flames devoured a million acres of forestlands, and 

destroyed more than 4,000 homes. 
The impacts are something foresters, landscape profession-

als and nursery operators must pay attention to. For the nursery 
industry, that devastating event brought a boom in potential 
sales, but a scarcity of supply. 

It’s especially so for the portion of the industry that grows seed-
lings for reforestation. Though figures aren’t final yet, estimates put 
the number of seedlings needed for non-federal land at between 80 
and 140,000 million — that’s above and beyond the usual demand, 
according to the Oregon Department of Forestry. Growers, who rely 
on orders rather than speculation, can’t keep up. 

Complicating the equation, seedlings bring only one cent 
in profit. “That’s not a high enough profit margin,” said Glenn 
Ahrens, assistant professor and forestry specialist for Oregon 

2

Protecting your 
family and home

In the Pacifi c Northwest, 
fi res are a natural part of 
the changing landscape. As 

homeowners continue to build in 
the wildland-urban interface, they 
must take special precautions to 
protect their lives, homes, and 
property. 

One way to do this is to create 
a defensible space around your 
home. This is the area between 
your home or other structures, 

where potential fuel (materials 
or vegetation) have been modi-
fi ed, reduced, or cleared to create 
a barrier and slow the spread of 
wildfi re toward your home. A 
defensible space also allows room 
for fi refi ghters to fi ght the fi re 
safely. 

Three critical steps in creating a 
defensible space include using 
fi re-resistant building materials 
(for example, roofi ng materials), 
reducing wildland fuels around 
the home, and using fi re-resistant 
plant material in the landscape. 

These actions DO NOT ensure 
that your home will survive a 
wildfi re, but they substantially 
increase the chances.

Taking action 
When landscaping around a 
home, most homeowners are 
interested in creating a landscape 
that is aesthetically pleasing, 
complements their home, and has 
variations in color, texture, fl ow-
ers, and foliage. When selecting 
plants, you also should consider 
the fl ammability of plants 

INTRODUCTION

Figure 1.—A fuel break that includes fi re-resistant plants can help protect your home by reducing and blocking intense heat.

Fire-resistant Plants for Home Landscapes
Selecting plants that may reduce your risk from wildfi re
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A hotter trend
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To make matters worse, appropriate 
seed must be used — seed that’s adapted to 
the place where it will be grown. The correct 
species will grow into a tree with the same 
needs, Ahrens said. To assure the right seed, 
it must be ordered two-years in advance of 
when landowners would need trees.

But even taking that into 
consideration, seedlings planted today 
will mature in climate conditions different 
than exist today, so they may not thrive. 

“What should I plant considering 
climate change?” Ahrens said. “Normally, 
we’d plant seed locally adapted to the 
climate. But what should we plant if we’re 
thinking about the future? Should we 
take seedlings from Roseburg, consider-
ing temperatures will be hotter in the next 
30 years? Assisted migration is what it’s 
called. Natural migration has happened 
on its own. 10,000 years is enough time 
for trees to migrate, but now we’re talking 
about people migrating them.”

Nurseries that don’t grow forest trees 
weren’t impacted as much, said Gary 

English, owner of Landsystems Nursery 
in Bend, Oregon. 

Wildfires aren’t uncommon in the 
community he serves. The biggest change 
he saw during the Labor Day wildfires 
was a drop in customers because of 
evacuations and smoke. But the design 
arm of his business was as busy as usual 
and many of his customers are asking for 
fire-resistant landscapes. 

“People are more aware of fire here 
than in western Oregon,” he said. “Many 
live in the urban-rural interface. There’s a 
lot of information in the media with sug-
gestions of fire-resistant plants so people 
come in for them. And we address it in 
our design work.”

So does Bonnie Bruce, owner of Celilo 
Gardens design studio in Portland. Clients 
don’t come to her for fire-wise designs but 
when she suggests it in appropriate situa-
tions, she gets positive responses.

“I know there’s an interest that’s 
slowly growing,” said Bruce, who gives 
a presentation on fire-wise gardening at 
nurseries and other events. “Concern has 

built, especially in the 
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last two to three fire seasons. Urban areas 
have been impacted by wildfires. People 
with property that sits on the edge of a 
grassland, wild park, ravine or on top of a 
grassy hill are in danger’s way.”

Creating a defensible space
Bruce talks about designing a defen-

sible space around homes. To slow fire, 
she uses gravel paths, concrete or paver 
patios and inorganic mulch close to the 
house. The hardscape becomes a protec-
tive design — think patios, but not decks 
that add more fuel close to the house.

Obviously, water is a huge issue. 
Rural residents may need additional sourc-
es and Bruce will sometimes suggest a put-
ting in pool with a generator and pump. 
She also recommends sprinklers.

“If you’ve got a lawn and let it go dry 
in summer, then even if you’ve mowed, it 
will be a fuel source,” Bruce said. “If they’ve 
got a larger property, I talk about perimeter 
irrigation systems so if you have to wet 
down the perimeter really fast, you have the 
ability. And many sprinklers can be oper-
ated by your phone.”

Defensible space is broken into three 
zones — immediate, intermediate and 
extended, said Amy Jo Detweiler, hor-
ticulturist for Oregon State University 
Extension Service and co-author of Fire-
Resistant Plants for the Home Landscape. 
The immediate zone covers the five feet 
closest to the house, intermediate is five to 
30 feet from the house and extended is a 
distance of 30 to 100 feet. 

In the 5-foot space, there shouldn’t be 
any plants or combustible material like bark 
mulch. Instead, use gravel or larger stone, or 
as Bruce suggested, build hardscape next to 
the house. In the 5- to 10-foot intermediate 
area, well-watered lawn can act as a field 
break. Shrubs should be separated by two 
times the width of the plant; so, if the plant 
is 3 feet wide, the next should be 6 feet from 
the shrub at maturity. The space between 
plants will help slow down the fire.

Vertical spacing is important, too. 
Trees should be limbed up to three times 
the height of understory plants — 9 feet 
above a 3-foot plant. Keep tree cano-
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pies or drip lines 12 feet from each other, 
Detweiler said. Avoid “laddering” when 
plants too close to the canopy allow fire 
to easily jump into the tree.

In the extended zone past 30 feet, 
plants can grow closer to each other, 3 feet 
rather than 6. Space between tree drip lines 
can measure 6 feet rather than 12. Organic 
mulch is OK, but should be watered.

Using the right plants
When designing a firewise garden, 

it’s essential to use fire-resistant plants, 
everything from low-growing kinnikinnick 
(Archtostaphylos uva-ursi) to towering 
Oregon white oak (Quercus garryana). 
Many trees are considered fire resistant, 
Detweiler said, especially deciduous trees 
that don’t build up debris as much as 
conifers. Dogwood (Cornus florida), east-
ern redbud (Cercis canadensis) and cra-
bapple (Malus) are just a few examples. 

On the whole, fire-resistant plants 
have supple, moist leaves that are easily 
crushed and their sap is thin like water 
and doesn’t have a strong odor. The plants 
tend to self-clean and don’t need a lot of 
pruning. Only two conifers make it onto 
the research-based list Detweiler wrote 
– western larch (Larix occidentalis) and 
ponderosa pine (Pinus ponderosa). 

Many shrubs and perennials are on 
the list, which has more research-based 
plants coming soon. Some currently listed 
popular plants include Russian sage 
(Perovskia atriplicifolia), dwarf burning 
bush (Euonymus alatus ‘Compactus’, 

mock orange (Philadelphus), vine maple 
(Acer circinatum), Dahpne × burkwoodii 
var. ‘Carol Mackie’, lupine (Lupinus), pen-
stemon (Penstemon) and hosta (Hosta).

But plants are only one piece of the 
fire-wise puzzle, Detweiler pointed out. 
Maintenance is a priority. It does no 
good to create a defensible space if it isn’t 
maintained. Plants grow back. Some trees 
resprout. Invasive weeds like cheatgrass, 
blackberries and Scotch broom quickly 
grow. Debris builds up and all of it 
becomes fuel for a wildfire.

Homeowners should keep their land-
scape clean and regularly clean the roof 
and gutters; put screens on openings like 
attic and crawl spaces and the undersides 
of decks; and use fire-resistant building 
materials. Firewood shouldn’t be stored 
next to the house and tree branches 
shouldn’t touch the roof.

Setting an example
Delen Kitchen, director of operations 

at The Oregon Garden in Silverton, Oregon, 
knows all about defensible space. She once 

lived in San Diego where people consider 
wildfires when landscaping their homes. 

“It’s huge,” Kitchen said. “It’s com-
mon to have defensible space or awareness 
of incorporating it into landscape. In west-
ern Oregon most people don’t think about 
it yet. We never thought it would come so 
close to us. Now, we’re having conversa-
tions we never had five years ago.”

At the garden, they’ve converted a 
mid-century house on the property into an 
example of a fire-wise landscape and how 
nice it can look, even among the abun-
dance of the Pacific Northwest. 

The Fire Safety House features eight 
interpretive learning stations that provide 
the public with the tools and landscaping 
ideas that will help protect their home 

A hotter trend
Kinnikinnick (Archtostaphylos uva-ursi) is a 
low growing fire-resistant option for gardens.
PHOTO COURTESY OF WIKIMEDIA

The Oregon Garden Fire Safety House uses 
landscaping that resists wildfire spread.
PHOTO COURTESY OF THE OREGON GARDEN



25DIGGERMAGAZINE.COM  JULY 2021 

in the event of a wildfire. Designing a 
fire-wise garden just takes a different 
sensibility, Kitchen noted. She appreciates 
the minimalist look and, like Bruce and 
English, hasn’t had anyone complain that 
there aren’t enough plants. 

How growers can help
It’s not just the responsibility of 

homeowners to create defensible space, 
said Nicolas Staddon, spokesperson for 
Everde Growers, a national grower sup-
porting all segments of the nursery profes-
sion. Nurseries need to prepare. First up is 
communicating with neighbors, especially 
farmers, and arrange cutting an open space 
between the farm and the nursery.

“Having these types of conversations 
gives us the opportunity to get to know 
neighbors, to work together,” Staddon said. 
“Whether you’re in a fire zone or not, I hope 
people have read or heard about defensi-

Dahpne × burkwoodii var. ‘Carol Mackie’ is a 
fire resistant shrub.
PHOTO COURTESY OF MONROVIA
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WHOLESALE GROWERS OF
Fruit, Flowering & Shade Trees

Deciduous Shrubs
Espalier Apple & Pear

Combination Fruit Trees
Dwarf Fruit Cherries on Gisela™

Frost Peach®

Mt. Vernon, WA
(360) 848-5151 Fax (360) 848-5959

biringernursery@msn.com
www.biringernursery.com

ble space and are looking to make changes.”
Those changes include cleaning up 

flammable products and keeping them in 
one area, put in driveways for each section 
of the nursery, provide radios for commu-
nication if cell towers get destroyed and 
be sure to have fire insurance.

Developing an evacuation plan should 
be a priority. Staddon lives in a Zone 11 
fire zone where he and neighbors are tied 
into the local emergency response team. 
They work closely with the firehouse and 
police. They meet regularly and have a 
procedure for evacuation.

“If you don’t have evacuation plan 
you need one,” Staddon said. “Job No. 1 
is the safety of employees. Everyone’s life 
is the most important.”

Posters illustrating the evacuation plan 
in English and Spanish should be posted 
around the nursery, particularly next to the 
time clock and in the break room. Plans 

should include helping employees who don’t 
have their own transportation. Evacuation 
plans should be practiced.

“Don’t just put it out, put it into 
being,” Staddon said. “Evacuate the nurs-

ery, whether it’s five or 500 people. How 
do you get people out of harm’s way?”

Staddon mentioned an airline acci-
dent several years ago when the pilot 
landed the plane on a small airstrip. The 

• Shipping Materials
    - Pallet repair boards, shipping gates,
      tilt sticks.
• Custom Assembly
    - Shipping racks, bare root 
      crates and nursery pallets.
• Planting Stakes
    - Multiple sizes available
• Treated Lumber
    - Multiple sizes available

503-434-5525
1726 SW Highway 18, McMinnville, OR 97218 • www.dstakemill.com         

Lumber Products for All Nursery Needs

Vibrant shrub Euonymus alatus ‘Compactus’ is 
listed as a fire-resistant variety.
PHOTO COURTESY OF MONROVIA
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reason more people didn’t die was that the 
airport manager had recently had an exer-
cise that mirrored the same accident. 

“Practice, practice, practice,” Staddon 
advised. “Not once. Several times.”

Just like homes, nurseries need ade-
quate water, Staddon said. There needs to 
be a watering plan so things get watered 
when it’s time to evacuate. Having irrigation 
around the perimeter can make a difference.

Doing well by doing good
Wildfires are an opportunity to mar-

ket fire-resistant plants and your commit-
ment to help homeowners make changes. 
It’s also a time do good, Staddon said. 

“Yes, it’s a marketing opportunity, 
but also an opportunity to do the right 
thing, and opt to help people understand 
how to use plants. What’s the main ques-
tion in retail: How do I use that plant? It’s 
crucial that as an industry we give people 
the information they need. Do they need 
to worry about petunias and marigold in 
a wildfire? Probably not, but if they have 
conifers, it’s a different story.”

There are many ways to educate. Videos 
on websites or showing in stores will draw 
customers. Offer classes. Add information 
to labels if possible and offer brochures. 

Customers looking for fire-resistant trees can 
look to Cercis canadensis.
PHOTO COURTESY OF WIKIMEDIA
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For example, let people know that rosemary 
is a great plant but not up against a house 
because they explode in a fire.

Climate change will continue to bring 
hotter temperatures, which correlate with 
more fires. With everyone working togeth-
er, some damage can be mitigated. 

“It’s got to be a community effort,” 
Bonnie Bruce said. “If you don’t talk to 
neighbors, you’re in trouble. If they don’t 
do the same maintenance as you, you’re in 
trouble. Have work parties, drink beer, listen 
to music, have a potluck. Get to know your 
neighbors. You can help each other.” 

Kym Pokorny is a garden writer with more 
than 20 years' experience writing for The 
Oregonian (Portland, Oregon) and other 
publications. She is currently a communica-
tions specialist with Oregon State University 
Extension Service.

STORE HOURS: 
Mon–Fri: 8–5
Sat: 8–Noon

FULL SERVICE SHOPS WITH 
MOBILE CAPABILITIES!800-653-2216

OES® MCMINNVILLE

2700 ST. JOSEPH RD.

MCMINNVILLE, OR

(503) 435-2700

OES® AURORA

19658 HWY. 99 E.

HUBBARD, OR

(971) 216-0111

† For complete warranty, safety and product information, consult your local Kubota dealer and the product operator’s manual. Power (HP/KW) and other specifications are based on various standards or recommended practices. 
 ††B2301 used as example only.  K1157-21-145627-4

Let Kubota Do The Work!Let Kubota Do The Work!

 B2401DTN††

• 21.9 Gross HP† E-TVCS, Liquid-Cooled, 3-Cylinder Diesel
• Gear Transmission (9 Forward, 3 Reverse)
• Overall Width of Less than 36 Inches
 

VISIT OES TODAYVISIT OES TODAY
TO TAKE ADVANTAGETO TAKE ADVANTAGE

OF GREAT KUBOTAOF GREAT KUBOTA
FINANCING OFFERS!FINANCING OFFERS!

Call OES for your 
Parts & Service Needs!

 R430R1
• 47.6 Gross HP,† Kubota Diesel Engine
• 14.3 Fuel Tank • 11” Ground Clearance

Another angle of the Oregon Garden Fire 
Safety House and its' fire-resistant options.
PHOTO COURTESY OF THE OREGON GARDEN
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1. Select Standard or Display Classified formats.

2. Determine general heading and subhead that ad runs under:
 •  General: “Employment,” “Plant Material,”“Service/Supply,” “Real Estate.”
 •  Subheads run under general headings. Create your own, but be general: 

“Conifers,” “Liners,” “Equipment,” etc.

3. Indicate number of months ad runs.

4.  Indicate any blind box for confidential replies. We assign number and  
mail any responses.

5. Compose ad. Designate headlines.

6. Email ad by deadline, July 10 for the August issue.

7. We bill after publication.

8. We reserve right to edit ads for content.

Classified Line Ad
• $35/column inch for OAN members / $55 for nonmembers.
•  Regular, one-column, standard typeface, approximately 28–38 characters 

per line, 7 lines per inch. Use headlines, bold, italics and special characters.
• Corporate logo (black & white) $30 additional charge.

Classified Display Ad (plus production charges @ $69/hour)
•  $45/column inch for OAN members / $71 for nonmembers.
•  Use logos, display type, borders, screens or reverses.
•  Electronic ad files can be supplied. Call for production details.

Digger Classifieds
29751 S.W. Town Center Loop W., Wilsonville, OR 97070
Phone 503-682-5089 • Fax 503-682-5727 • Email: advertising@oan.org

CLASSIFIEDS

Hiring? Work with us! 
Digger magazine employment classifieds are THE go-to resource for 
skilled nursery professionals in search of their next opportunity — 

and companies in search of the perfect team member. To place an ad, 
contact Bill Goloski at 503-682-5089 or ads@oan.org.

SPRAY (IPM) TEAM
WALLA WALLA NURSERY, WA

A spray team member applies 
chemicals that work as pesticides, 
herbicides, and fungicides to various 
surfaces around the nursery.  
Responsibilities: Installing and 
repairing application equipment. 
Maintaining records in compliance 
with EPA, OSHA, and State and 
Federal regulations. Maintaining safe 
workspace in compliance with OSHA. 
Scheduling pest control activities 
and responds to pest management 
issues. Mixing chemicals or materials 
according to directions. Instructing 
team members on applications, and 
other duties as assigned.
R e q u i r e m e n t s :  P e s t i c i d e 
Applicator Certification desired 
but not required. Experience with 
horticulture, agriculture, retail or 
wholesale nursery. Experience with 
spray and application equipment. 
Weekend work and flexible hours 
as required.
To apply, please send cover letter 
and resume to rose@wwnc.net 
 

ASSISTANT SHRUB GROWER
WALLA WALLA NURSERY, WA

In Coordination with the Woody 
Grower this assistant position will 
perform all tasks associated with 
the production of woody shrubs 
and vines to produce retail ready 
plants of uniform and high quality:
Responsibilities: Coordinating 
placement of potted plants. 
Straightening, centering, shearing 
and spacing of new shrubs to 
promote fullness. Tying vine crops. 
Maintain inventory count. Monitoring 
irrigation equipment. Scheduling 
irrigation. Delegating growing, 
potting, order pulling to crew. 
Communicating with the shipping 
department for order fulfillment . 
Fertilizing overwintered crops.
Requirements: High school diploma 
or equivalent. Strong verbal and 
written communication skills. Basic 
computer skills and strong math skills 
Strong time management and task 
prioritization skills. Some horticultural 
knowledge. 
To apply, please send cover letter 
and resume to rose@wwnc.net

ASSISTANT ANNUALS GROWER
WALLA WALLA NURSERY, WA

The Annua l  Grower  ass i s t s 
the Greenhouse manager and 
Greenhouse coordinator in the daily 
maintenance, upkeep and care of all 
annuals, herbs, vegetables and other 
species in the annual program.
Responsibilities: Providing nutrients 
and irrigation for quality plants. 
Consolidating crops inventory. 
Planting or transplanting seeds, bulbs, 
seedlings, plugs and cuttings. Pruning 
and spacing. Scouting for pests and 
disease. Pulling annual orders for sales 
team. Training other team members. 
Other related duties as assigned.
Requirements: High school diploma 
or equivalent. Strong verbal and 
written communication skills. Basic 
computer skills and strong math skills 
Strong time management and task 
prioritization skills. Some horticultural 
knowledge. Bilingual a plus.
To apply, please send cover letter 
and resume to rose@wwnc.net
 

PROPAGATION TECH
WALLA WALLA NURSERY, WA

Assist the Propagation Coordinator 
with activities related to growing 
hardy landscape plants, including 
trees, shrubs and perennials. Other 
duties involve planting, pruning, 
potting, staking, grading, sorting, 
preparing and sticking cuttings, grass 
division and processing, and weed 
control.
Responsibilities: Harvesting or 
propagating crops as instructed by 
Coordinator. Performs other related 
duties as assigned.
Requirements: Botanical knowledge, 
including of plant care, harvesting, 
and managing air, soil, and water 
quality. High level of attention to 
detail. Strong verbal and written 
communication skills. 
To apply, please send cover letter 
and resume to rose@wwnc.net
 

LANDSCAPE ESTIMATOR - FULL 
OR PART TIME AVAILABLE

An established Landscape Company 
in Hubbard/Canby area is looking 
for a well-rounded individual 
who is organized, hard-worker, 
fast learner, motivated, positive 
attitude, honest, trustworthy, 
ready & willing to learn landscape 
estimating. Required Skills: Good 
in Math; Basic knowledge of 
Computers (word processing, Excel, 
Email, Adobe, etc.); Valid driver's 
License; Preferred but not required: 
Bilingual We are willing to train, 
but would welcome individuals 
with working knowledge of 
commercial landscape estimating. 
Work environment wil l  be in 
Company Office setting. Starting 
Pay @ $15.00/hour, or more, 
depending on work experience. 
To apply, send your resume to 
vlygrwrs@web-ster.com or call  
503-651-3535.
 

GROWERS WANTED
Opportunit ies  out West  for 
Growers. Check our website:  

flowerworldusa.com. 

INSIDE SALES 
REPRESENTATIVE

TSW Nursery Sales Inc. is seeking a 
plant-knowledgable inside sales 
representative with 3–5 years of sales 
experience. The perfect candidate 
must be proficient in MS Office 
Suite and Quickbooks software, 
provide excellent customer service, 
have strong verbal and written 
communication skills, manage their 
time, and be organized. Salary 
commensurate with experience.

Please mail or email cover letter and 
resume to:

TSW Nursery Sales, Inc.
Attn: Human Resources

P.O. Box 1217, 
Wilsonville, OR 97070

accounting@tswnurserysales.com
 

NURSERY PRODUCTION 
ASSISTANT MANAGER

KG Farms is accepting applications 
for a Production Assistant Manger. 
We are a family owned 400 
acre field grown and container 
nursery located in the heart of the 
Willamette Valley. This position will 
work closely with the Production 
Manager in all aspects of growing, 
harvesting and shipping throughout 
the year. We have an exciting 
career opportunity for a hard 
working self-motivated individual. 
KEY RESPONSIBILITIES: 
Provide leadership of company 
while performing nursery activities 
to include growing, irrigation, 
transplanting, pest management; 
crew management, shipping and 
maintenance. Demonstrate and 
role model company safety policies 
and safe work practices. Assist 
with supervising and scheduling 
work plans for crews daily. Active 
part of team working with office 
management  to  imp lement 
production plan based on sales plan 
and production schedules. Ability 
to identify plant health issues and 
have knowledge of remedies. 
Must be a strong leader with good 
communication and organizational 
skills and also be a goal oriented 
team player. Prefer B.S. degree 
in horticulture or minimum basic 
knowledge of plant identification. 
Valid and an insurable driver's 
license. Bilingual in English/Spanish 
preferred. Wages depend on 
experience. This position provides 
medical  benefits;  401K with 
matching employer contribution; 
paid holidays; PTO and vacation 
pay. Please mail or email cover 
letter and resume to: 

KG Farms, Inc. 
18995 Arbor Grove Rd. NE 

Woodburn OR 97071 
info@kgfarmsinc.com 
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YAMHILL PROPAGATION 

DEPARTMENT HEAD  
Large Yamhill County nursery 
and greenhouse operation seeks a 
strong candidate to oversee the 
daily production at our propagation 
facility. The qualified applicant will 
work with  numerous departments 
including staffing, hiring, labor 
planning, training while developing 
programs and production scheduling, 
coordination, and continued 
communication within propagation.

Responsibilities: 
- Manage, develop, train, and 
motivate departmental staff to ensure 
high quality liners.
- Promote and develop a workplace 
culture that focuses on safety, quality, 
profitability, accountability through 
ethical and honest decisions.
- Track and report departmental 
metrics for transparency and 
management decisions.
- Commitment to the WC Prop 
department as one, while meeting 
goals and production expectations.  
Areas of focus include labor, 
materials, assets while focused on 
profitability, safety and efficiency of 
employees and product.
- Maintain professionalism with 
vendors, customers, coworkers, and 
organizations.   

Requirements:
-  Comprehensive knowledge 
of nursery operations including 
production, scheduling, labor 
management, seasonality, cultural 
practices, planning and timing.
- Strong communication skills both 
verbal and written.
- Proven leadership skills with ability to 
make decisions, supervise and train.
- Experience working through 
p e r s o n n e l  m a t t e r s  f r o m 
i n t e r v i e w i n g ,  c o a c h i n g  o r 
disciplinary action while being 
cognizant of company policies.
- Possess a minimum 2-year degree in 
agricultural sciences, business field or 
equivalent experience.
- Valid & insurable driver’s license. 
- Bilingual English/Spanish a plus.
This is a  FT position with a 
competitive benefit package that 
includes health insurance, 401k 
retirement plan, paid holidays, PTO, 
plus additional optional benefits.
To apply, send cover letter & 
resume to :  At tn  HR-Emai l :   
jobswc@baileynursery.com  
 

PRODUCTION ASSISTANT 
DAYTON OREGON

Large wholesale nursery is seeking 
a responsible candidate to carry out 
specific jobs assigned by Department 
Managers and Supervisors. These 
jobs will be carried out in accordance 
to or beyond company standards 
in efficiency, quality, and safety. 
Our nursery’s goal is to develop an 
individual with profound work ethic 
and knowledge, allowing continued 
growth and becoming part of a 
dedicated production team. 

Responsibilities: 
- Shipping liaison.
- Updating GIS files and exploring 

additional usage for this software. 
Field acreages, pump sites, wells, 
precision agriculture development, 
irrigation system mapping & other 
misc. projects.

- Computer system & process 
development. Learn current system 
with the intent to adapt and make 
changes to data & communication 
flow for efficiencies.

- Technical Assistance Irrigation
 o Drip irrigation development.
 o Moisture monitoring 

development.
 o Working with irrigation 

equipment vendors
- Precision Agriculture
 o Developing protocols for GPS 

tractor usage.
 o Research & development.
- Conservation Practices
 o Research & development as well 

as implementation.

Requirements:
Candidate should be familiar with 
common nursery practices, must 
have a valid insurable license, and a 
degree in Horticulture with basic 
knowledge of plant identification.  
This is a FT position with a competitive 
benefit package that includes health 
insurance, 401k retirement plan, 
paid holidays, PTO, plus additional 
optional benefits. To apply, send 
cover letter & resume to: Attn HR:    
jobswc@baileynursery.com
 

HELP WANTED
For  jobs and key employees 
throughout California and the 
Northwest ,  ca l l  F lo rasearch, 
Inc.  You know us.  For more 
than three decades we have 
been br ing ing together  key 
people and excellent companies 
in the nursery and greenhouse 
industr ies  and a l l ied t rades. 
C h e c k  o u r  r e f e r e n c e s . 
Confidential. Employer pays fee.

 Florasearch, Inc.
1740 Lake Markham Rd.

Sanford, FL  32771
Ph (407) 320-8177 
Fx (407) 320-8083 

Website: www.florasearch.com 
Email: search@florasearch.com

GARDEN CENTER  
HARDGOODS BUYER

Farmington Gardens is looking for 
a hardgoods and houseplant buyer.  
This is a full-time year-round position.  
Full Job Description: Responsible for 
planning, purchasing, and ensuring 
availability of all hardgoods, soils, 
Mulch, and/or related products for 
a large, well established garden 
center as well as its other locations 
while monitoring and managing 
inventory levels. 
Duties: • Responsibility as Hardgoods 
buyer for Farmington Gardens, 
including traveling to industry trade 
shows, and other sources to select 
and purchase top quality products 
as approved. • Determine types 
and quantities of products to be 
purchased, based on budgets, 
projected sales volumes or executive 
directives. • Build and manage 
relationships with key suppliers to 
maintain quality of goods, timely 
delivery and compliance with the 
organization’s terms and conditions. 
• Review inventory levels regularly 
and make adjustments in pricing 
as needed to sell through seasonal 
products in a timely manner.  
• Oversee and direct where product is 
merchandised throughout the garden 
center. • Effectively communicate 
potent ia l  supply d isrupt ions 
throughout the organization.  
• Work with Garden Center 
Manager’s to organize and arrange 
garden center layout. • Support 
continuous improvement throughout 
the organization.
Minimum Requirements:
• Experience in retail nursery/garden 
center preferred. • Experience in 
using point of sale systems (NCR 
CounterPoint preferred). • Proficient 
in Microsoft Word and Excel.  
• Degree in horticulture preferred. 
• Detail oriented and able to 
manage competing priorities and 
multiple deadlines in a fast-paced 
environment. • Must have a high 
level of attention to detail and 
accuracy. • Excellent communication 
skills, both verbal and written. • Be 
available to work weekends. • Willing 
and timely execution of other duties 
as delegated by leadership.  
Physical Responsibilities: • Ability to 
kneel, crouch, squat, climb, stand, 
sit, balance, reach, bend, pull and 
walk for prolonged periods. • 
Must have the ability to work in 
an outdoor environment, including 
sun, heat, cold, wind, and rain. • 
Ability to perform repetitive tasks 
with accuracy.
Ability to lift, carry, pull, and push up 
to 50 lbs. repeatedly. • Ability to read, 
write and communicate effectively in 
English, both written and verbal. 
Email eric@farmingtongardens.com  
for more detai ls .  Interested 
candidates may apply at our website 
https://farmingtongardens.com/
employment/

CUSTOMER SERVICE 
REPRESENTATIVE

Iseli Nursery is accepting applications 
for an in-house Customer Service 
Representative. This is a full-time 
career-oriented opportunity.

Applicants must have strong work 
ethic, be attentive to details & possess 
honed communication skills. Industry 
sales experience preferred as well as 
a willingness to work in production 
departments to learn product, 
people, and procedures. 

This position provides medical 
benefits, 401K with matching 
employer contribution, 125 flex plan, 
and a positive work environment.  

Candidates may send a cover letter 
and resume to:
Alicia Fernandez

Human Resources
afernandez@iselinursery.com

1(503)663-3822 (Ext 231)

 

PRODUCTION COORDINATOR / 
INVENTORY MANAGER

Progressive wholesale nursery 
growing the industry’s finest shade 
and flowering trees is looking 
for an experienced Production 
Coordinator / Inventory Manager 
with the ability to supervise all 
aspects of production data to 
include processing and analyzing 
inventory records for accounting, 
production, shipping, and sales 
at our main office in Boring, 
OR .  Responsibil ities include 
budgeting, purchasing, staffing, 
work scheduling, shipping, and 
other administrative duties. Must 
be a strong leader with good 
communication and organizational 
skills and also be a goal-oriented 
team player. Prefer B.S. degree in 
horticulture or related field or 5 
years equivalent experience.  We 
offer a great benefits package to 
include medical, dental, vision, 
401k, and more.  Wages DOE.  
Please send resume and cover letter 
to pame@jfschmidt.com.

CLASSIFIED ADS 
WORK!   

Contact Bill Goloski 
503-582-2009

bgoloski@oan.org
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GET MORE 
CUSTOMERS
Advertise in the magazine

We are always looking for career oriented skilled sta�. 
Our operations include wholesale growing, shipping, 
landscape contractor sales, and retail nursery. If you 
have the interest and skills needed to be a part of our 
team, please apply. We are growers of container and 
�eld grown ornamentals. 

We are looking for people in the following areas:
•    Sales / Customer Service (Wholesale/Retail)
•    Production / Growers / Supervisors
•    Shipping & Receiving
•    Inventory / O�ce Mgmt & Admin / Purchasing
•    Pesticide / IPM Managers & Applicators
•    Irrigation Management / Skilled Laborers
•    Outside sales throughout U.S. & Canada
•    Controller / Accounting Manager
•    Horticultural Website Developer

Applicants with speci�c work experience or education 
in the nursery industry is desired. Computer skills, 
Spanish / English bilingual, plant ID knowledge and 
equipment operation skills also preferred.

Pay commensurate with experience. Bene�ts to 
include: Paid vacation and sick leave, paid holidays, 
medical and dental insurance. Respond with resume 
to hr@loennursery.com to the speci�c job for 
which you qualify. 

For more information, please visit us online at
www.loennursery.com

SALES SUPPORT 
REPRESENTATIVE

Fisher Farms is seeking a Sales 
Support Representative who will 
play a key role in assessing, promot-
ing, and executing needs of cus-
tomers in order to provide the best 
customer experience possible. They 
will work closely with the General 
Manager to manage customer rela-
tionships, set expectations, under-
stand customer demands, and iden-
tify new sales opportunities.
Job functions and responsibilities 
include, but are not limited to, 
supporting relationships with 
customers, providing timely plant 
availability, facilitating placement of 
orders, monitoring fulfillment process, 
and resolving customer issues.
Requires excellent oral and written 
communication and presentation 
skills and experience delivering high 
quality customer service. In addition, 
a candidate must have strong plant 
identification skills and knowledge 
and be a team player who takes 
initiative, seeks responsibility, 
manages competing demands, and 
thrives in a fast-paced environment. 
Must also possesses strong computer 
skills (preferably experience with 
inventory databases).
This position is based out of our 
beautiful Gaston, Oregon office 
location and offers a competitive 
salary and benefits package 
with opportunity for growth. 
Contact: Please email resume to  
kristen.currie@providence-mg.com
 

CLEARWATER GROWERS

ROOTED CUTTINGS / PLUGS: 
Carex; Deschampsia caespitosa; Juncus; 

Scirpus; Thuja o. - ‘Emerald Green’ 
LINERS: 

Arctostaphylos - ‘Mass’; Carex; 
Ceanothus g. ‘Pt Reyes’; Cotoneaster - 
‘Lowfast‘/ ‘Coral Beauty’; Deschampsia 
caespitosa; Fragaria; Juncus; Liriope m. 

‘Big Blue’; Liriope spicata; Mahonia; 
Pachysandra; Pennisetum; Polystichum; 
Rubus c. Sarcococca; Thuja o. – Emerald 

Green’; 'Green Giant'; Vinca 
1 gal availability 

Arctostaphylos - ‘Mass’; Calamagrostis; 
Carex; Cotoneaster dammeri - ‘Coral 

Beauty’ / ‘Lowfast’; Deschampsia; 
Festuca; Fragaria; Helictotrichon 

sempervirens; Juncus; Liriope; Mahonia; 
Pennisetum; Rubus; Sarcococca; Vinca 

Custom Propagation Available 
Ph: 503-359-7540 
Fax: 503-357-2282 
Forest Grove, OR

PLANT MATERIAL

HICKENLOOPER GARDENS
We have a lot to offer!

Specializing in: 
Hosta 

Winter Jewels Hellebores 
Hardy Fuchsia 

Heuchera 
Ferns  

Contact us for an availability list.

Phone: 
503-949-5723 

benhickenlooper@icloud.com

Specimen size
BAMBOO

over 30 feet tall
available

•Clumping Bamboo
•Large diversity 

•Quality wholesale plants
•We carry bamboo barrier

HDPE 30” x 60 mil
Controls running bamboo

(503) 647-2700
www.bamboogarden.com
bamboo@bamboogarden.com

 

BRANCHING OUT
Now offering twelve superior 
selections of ornamental trees. 

bit.ly/PW-Trees. Call 800-633-8859 
sales@SpringMeadowNursery.com

Pacific NW  
Native Plants

Container  •  B&B  •  Bareroot
Environmental & Ecological 

Re-vegetation Landscape Contractor
Native Trees & Shrubs 

Groundcovers
Wetland & Riparian Plants

Conifers & Deciduous Trees

Contract & custom growing year-round

A Valley 
Growers 
Nursery

503-651-3535  •  FAX 503-651-3044
www.valleygrowers.com
vlygrwrs@web-ster.com

Hubbard, OR  •  OR and WA Certified D/WBE Company

Ground Covers

Bare Root Native Plants
Acer, Alnus, Amelanchier, Betula, 

Conifers, Cornus, Fraxinus, 
Holodiscus, Lonicera, Mahonia,

Malus, Physocarpus, 
Populus, Rosa, Salix, 

Spiraea, Symphoricarpos, 
Wetland Plants

 
Over 300 species of

source identified natives

Fourth Corner
Nurseries

sales@fourthcornernurseries.com
P: 800-416-8640

fourthcornernurseries.com

Northwest Natives

Hiring? 
Work 

with us!
Contact 

Bill Goloski
503-582-2009 or 

bgoloski@oan.org 

CLASSIFIED 
ADS WORK!   

NURSERY OPERATOR & MANAGER
Hillsboro Nursery Restoration

Be a part of a vision to restore and 
revive a conifer farm on 24 acres 
of land in Hillsboro. It is a chance 
to continue the legacy of a conifer 
nursery with distinct product from 
around the world. Hard work is 
essential. It will be a ground-up 
project where commitment to the 
time it takes to revive a business 
is understood and welcomed. Grit, 
passion, and the desire to build a 
sustainable nursery are essential!

Overarching Duties
• Tend to and organize plant stock
• Understand and evolve existing 

conifer supply chain.
• Continue the legacy of rare trees 

from around the world.
• Direct and oversee farm staff; 

create a sustainable workflow.
• Significant experience in nursery 

maintenance, administration and 
operations required.

Please contact Sarah Isbitz,
617.717.4557, sisbitz@hey.com

SCHURTER NURSERY
Arborvitae - Emerald green 
Container-grown Boxwoods

Green Giants  
Otto Luyken • Skip Laurel 

Various Sizes & Varieties 
503-932-8006
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Drain Tile Installation

Nursery Specialists

Creekside Valley Farms
Serving Oregon & Washington

Contact Paul

503-437-4833 Cell
503-864-4422 Office

PHONE 
503-682-5089

ONLINE 
www.oan.org/publications

EMAIL 
Info@oan.org
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DIGGER ADVERTISERS 

Please contact our fine advertisers for your plant, 
product and supply needs.

PLANT MATERIALPLANT MATERIAL

Your ad 
here!

If you offer plant 
material, growing 

supplies and/or 
related services, 

Digger Classifieds 
is a great place to 

be seen.  

To place an ad, call 
503-682-5089  

or email 
ads@oan.org. 

WILLAMETTE NURSERIES

YOUR SOURCE FOR 
ORNAMENTAL SEEDLINGS, FRUIT 

TREE ROOTSTOCK, CUTTING 
LINER VARIETIES & MORE. 

We specialize in understock  
for flowering, fruiting and shade. 

www.willamettenurseries.com 

Excellent quality.  
Outstanding service.  

25571 S. Barlow Rd. Canby, OR 97013 

503-263-6405  
Toll-Free: 1-800-852-2018  

E-Mail: willamette@canby.com

SUPPLIES

STEAMED 10X20" NURSERY 
FLAT UNDERTRAYS

$.38ea. ($.88 new) or $.35ea for 5K+
29K available. Mark 503-932-3920
 

CONTAINERS FOR SALE
1 gallon through 7 gallon used 
nursery containers for sale. Ten cents 
per size. 10 cents for a one gallon. 
20 cents for a 2 gallon etc. Make 
us an offer, customer picks up.  
Call 503-482-7565, Rio Verde Plantas
 

Rhododendrons

The place

TALL RHODODENDRONS

Available up to 12' tall.

Lots of great ideas with tall. 

Hidden Acres Nursery 
Sherwood, OR
503-625-7390 

www.hiddenacresnursery.net

Native, Wetland 
and 

Ground Cover 
Specialist
Growers of 

Quality, Healthy,  
Ready-to-Sell Plants.

Phone: 503-632-4787 
Fax: 503-632-5412
CONTRACT GROWING 

YEAR ROUND
21200 S. Ferguson Rd. 
Beavercreek, OR 97004

www.beaverlakenursery.com

BEAVERLAKEBEAVERLAKE
N U R S E R Y

Rootstock

TRECO®

CELEBRATING 80 YEARS!
THE FOUNDATION OF YOUR

ORCHARD STARTS HERE!

PREMIUM QUALITY
OREGON ROOTSTOCK

TRECO® offers the finest
apple rootstock, hazelnut trees and 

softwood cuttings.

WWW.TRECO.NU
 

Oregon Rootstock & Tree Co. Inc.
P.O. Box 98 | Woodburn, OR 97071

p: 1.800.871.5141
f: 503.634.2344
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An ongoing series provided by 
Oregon State University  

in collaboration with the United 
States Department of Agriculture 

and in partnership with the 
Oregon Association of Nurseries

GROWING 
KNOWLEDGE
Series content is coordinated by Dr. Jay Pscheidt, professor of botany 
and plant pathology at Oregon State University in Corvallis, Oregon.

Setting up for spray success
Growers of variable crops can reduce chemical waste and ensure  

coverage by systematically adapting their approach

BY BRIAN HILL AND LLOYD NACKLEY

W E CAN’T ALL mount lasers on our 
air-blast sprayers,” a Willamette Valley 
grower said recently in a conversation 

with researchers.
It’s true that some growers actually can mount 

lasers. Lasers are now a component of some “Smart 
sprayers,” like the retrofit kit developed by the USDA 
Intelligent Sprayer system and now offered commer-
cially by Smart Guided Systems. 

The technology uses an air-blast sprayer mounted 
LIDAR (light detection and ranging) to map canopy 
area and density in real time. It then controls sole-
noids and nozzles on an air-blast sprayer for highly 
accurate coverage of pesticides. 

But aside from these systems, the options for 
applicators attempting to reduce wastage, while main-
taining efficacy, are fairly limited. 

For growers that can’t mount lasers to their spray-
ers, then what?

Looking for consistent coverage
Pesticide spraying is an important part of 

Oregon’s greenhouse and nursery production systems. 
Nursery crops are highly variable due to plant age, 
spacing and seasonal changes, not to mention the pos-
sible presence of multiple species per acre. The large 
size, shape, and canopy density differences between 
these species create increased challenges for pesticide 
applicators who are striving for consistent coverage. 

Nursery spray managers must strike a balance 
between efficacy and the economy of protocols. The 
ideal point of balance is often skewed by the weight of 
impact for error. To understand this, it’s necessary to set 
pesticides aside for the moment and talk about statistics. 

One can never rule out the possibility of being wrong in sta-
tistical analysis. This uncertainty is assessed through hypothesis 
testing. In hypothesis testing, there are two types of errors, aptly 

named Type I (false positive) and Type II (false negative). 
For example, if a hypothesis states that a suspect is guilty of a 

crime, a false positive conclusion would mean an innocent per-

Figure 1. Intelligent Sprayer with LIDAR. PHOTO COURTESY OF OREGON STATE UNIVERSITY

“
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Setting up for spray success

son gets wrongly convicted. With the same 
hypothesis, a false negative conclusion would 
mean a guilty person would be set free. In 
summary, a false positive error means trust-
ing a wrong conclusion, and a false negative 
means rejecting a correct conclusion. 

How does these principles apply to 
pesticides? If an applicator’s hypothesis is 
that the pesticide tank mix and sprayer set-
tings are correct for effective coverage of a 
crop, the false-positive conclusion would 
mean the applicator wrongly accepts these 
settings and the crop would be sprayed 
with less than the required amount. 

The same hypothesis but with a false 
negative conclusion would mean that the 
applicator would not accept the settings 
and make unnecessary adjustments, end-
ing up spraying more pesticide than need-
ed. The consequences of getting it wrong 
are some wasted pesticide versus potential 

crop loss, financial damages, and possible 
job loss. This creates a situation where 
there is minimal incentive to experiment 
with adapting different spray rates. 

It is assumed here we are referring 
to rates lower than the label states and 
never exceeding the label’s max rate. This 
statistical concept is important because 
it describes the situation that has led 
applicators to favor overusing pesticides. 
But even if a pesticide applicator wants 

to adapt the level of pesticides, they have 
adequate adjustment protocols to match 
the variability of targets. 

Spraying herbicide on the ground is 
a two-dimensional application that fits 
the two-dimensional target, an acre per 
tank mix, which is provided on the label. 
Spraying a fungicide into a shade tree 
canopy is a three-dimensional target that 
doesn’t always fit the two-dimensional 
directions on the label. No example cano-

For information on Waterdance products, 
greenhouse and nursery containers, 

soil, poly film, stakes, or our line of 
shipping racks, call Courtney Lewis-Borts 

at 503-951-3929 or email 
courtney.lewis@trlcompany.com

From cactus to liners to rose pots, T&R Company carries 
the entire line of Waterdance square containers.

It IS Hip to Be Square

w w w.t r l c o m p a ny. c o m

Nurseries often group crops with high 
variability in size and density.

PHOTO COURTESY OF OREGON STATE UNIVERSITY



35DIGGERMAGAZINE.COM  JULY 2021 

py size/density is given for reference. 
Label rates are usually set for pest 

control at maximum scenarios, or fully 
leafed-out canopy in the shade tree exam-
ple. In practice, most seasoned pesticide 
applicators in the nursery have figured out 
a level that works for all settings and stick 
to that. It works for dense canopy and 
therefore works at bud break. This error-
type analogy means that the risk of under 
spraying greatly outweighs the risk of over 
spraying and results in one application 
rate for a highly variable block. 

The downsides are wastage and 
environmental. 

Adapting to the actual crop
Crop-adaptive spraying (CAS) pro-

vides a simple framework that applicators 
can use to make adjustments. 

There are many examples of crop-
adapted spraying. Sprayers101.com is a 
great reference, and it is free to use. 

There are many adaptation strate-
gies nursery professionals can use. This is 
a summary of the Sprayers101.com CAS 
method. Before you perform the CAS 
method, read the comprehensive guide for 
important details. 

Park a well maintained and visu-
ally inspected air-blast sprayer/tractor 
in-between target rows, filled with only 
water. Tie ribbons or flagger tape to each 
nozzle and turn on only the air. Use rib-
bons to add and adjust deflectors and turn 
off nozzles that are aimed at the ground 
or sky. Consider using an air induction 
nozzle for the top position(s) to reduce 
drift where the wind has the most impact. 

Attach ribbons or flagger tape to the 
far side of a target crop, one at the top 
and one at the widest/most dense part 
of the canopy. Drive past in the selected 
spraying gear, at the ideal RPM, and check 
that ribbons are blowing outward at or 

just below a 45° angle. Use these observa-
tions to adjust for more or less air and to 
adjust ground speed.

Once nozzles are aimed at the target 
and air penetrates the canopy correctly, 
test coverage. Place water-sensitive cards 
at the top, center, and bottom of the can-
opy. Make a pass and then collect cards 
for analysis. Using an online software 
program or the guide sheet provide cards 
to see if coverage is at 10–15%surface 
area and 85 discrete droplets per square 
centimeter. If coverage is not within this 
goal approximation, switch nozzles out 
for higher or lower flow ones until the 
goal is met. 

 Once the tractor is calibrated to the 
crop, mix a tank as usual and note how 
much more acreage one tank covers for 
future planning adjustments.

As the season progresses and the can-
opy fills in repeat steps 2 and 3, creating 
two protocols for the crop as it changes.

The CAS method works for custom-
izing sprayer settings to a target crop. 
Sprayers are quite variable between 
makes/models, as well as usage and age. 

Step 5, above, discusses the need for 
two protocols due to changes in canopy 
density. This applies to production nurser-
ies as well, although a nursery rarely has 
a full acre of identical age/shape crops. 
Sometimes the 3-year-old oaks and the 
2-year-old boxwoods are both in need of 
the same pesticide. Sometimes every other 
tree has been dug over winter to allow 
room for next year’s growth and last 
year’s protocols don’t apply. 

Setting up for success
Should you create a spray settings 

cheat sheet for every different crop/spac-
ing/maturity? No. 

Should you set your sprayer up for 
the largest densest crop and use those 

The front view (left) and rear view (right) of the Air-blast Tower Sprayer. 
PHOTOS COURTESY OF OREGON STATE UNIVERSITY
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settings for all? No. 
Like everything in life, the answer lies 

somewhere in the middle, and you have to 
decide what’s right for you and your system. 

The decisions about how many spray 
situations will require a different equip-
ment setup usually comes down to time. 
How long do the adjustments take, and 
what is the time window to complete a 
spray task? This gets more challenging in 
the Pacific Northwest as spray events are 
often forced into narrow weather windows. 

To make the best decision, one must 
look at all the possible adjustments and 
pick the setup that lends itself to the most 
applications while still setting yourself up 
for success. 

So are you a lumper or a splitter? 
This term refers to the way a person 
groups things, tasks, or concepts. Lumpers 
will combine groups based on similarities 
while splitters will divide groups based 
on differences. Humans like putting 
things into categories. It helps us be more 
efficient when processing and planning. 
Nature does not work like this. This 
becomes apparent when you are look-
ing at your nursery trying to decide how 
many different CAS recipes you should 
spend time creating. 

When you stop seeing crops as 
biological entities and start looking at 
them as shapes, two important variables 
emerge. Height and density. How tall is 

tall and how dense is dense? These median 
lines depend on your nursery. Looking at 
what you are growing, set these lines. List 
all your crops and then go through decid-
ing if they are:

1. Short/Dense 
2. Short/Sparse
3. Tall/ Dense
4. Tall/Sparse

Next, put a colored dot next to each 
based on its new categorization. Now go 
to the field and perform the steps needed 
to create a recipe of tractor/sprayer set-
tings following the CAS method, which 
you read about at Sprayers101.com. 

Repeat this for a crop that represents 
each of the four categories you have 
created. Assign each category a color and 
hang a laminated copy of your four recipe 
cards in each spray tractor and the area 

they are stored. Maybe even use a colored 
magnet in the cab, like a clean/dirty 
magnet on the dishwasher. 

Next time you need to spray your 
crops, start with a colored block. Use the 
Google map you printed out and highlighted 
to find these areas needing spray. Then 
switch tractor settings based on the colored 
blocks you are spraying. In theory, the time 
you spend creating the system will be all up 
front, and in season changes will go quickly 
due to the color-coded cheat sheets. 

Lastly, take good notes and use a 
stopwatch so time spent traveling, mixing, 
and spraying are all logged. Do this once 
with the spray program in use before read-
ing this article. This way you can evaluate 
the old system against the new. 

Once you have this info, head 
back to Sprayers101.com and down-
load the “Airblast Budget and Work 
Rate Calculator” created by Dr. David 
Manktelow. This will help you realize the 
potential areas of change that would have 
the most impact on time/labor. 

Perhaps this new approach will influ-
ence next year’s planting layouts because 
using CAS colored blocks for special plan-
ning will save you time traveling between 
spray plots. Then perhaps nurse trucks 
with mobile filling stations can be added 
to the master plan, reducing travel time 
for refilling, keeping you in the field as 
much as possible. 

Dr. Lloyd Nackley is an assistant profes-
sor of horticulture and Extension agent 
at Oregon State University, specializing 
in nursery crop production. He can be 
reached at lloyd.nackley@oregonstate.edu.

Setting up for spray success

Recipe #2
Tall & Dense

• Red deflectors in posi-
tion # 2, both sides

• Air-blast Gearbox-High
• Tractor- 3rd Gear
• Throttle to 540 RPM
• Nozzle 9 Capped
• Nozzle 1 & 2 Air Induction
• Nozzles 3 – 6 Grey
• Nozzles 7 & 8 Black
• Pump 80 PSI

Tall

Short

Sparse

Height and density

Dense

1 2

43

Researchers working on the Intelligent 
Spray Project.
PHOTO COURTESY OF OREGON STATE UNIVERSITY

Above: Crops can be divided by height 
and density. Right: Each category can be 
colored and used to create recipe cards 
for tractor/sprayer settings.
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• Woody Ornamentals 
• Flowering Shrubs
• Small Fruits
• Grasses and Ferns
• Perennials and Vines
• Conifers

Quality Young Plants and Liners 
From Tissue Culture and Clean Stock 

MeridianYoungPlants.com
info@myplants.sale • 360-312-4217

Hiring?  
Work with us!
Digger magazine 
employment  
classifieds are  
THE go-to  
resource for  
skilled nursery  
professionals in search of their next 
opportunity — and companies in  
search of the perfect team member.  
To place an ad, contact Bill Goloski at 
503-682-5089 or ads@oan.org.  
View ads online at www.oan.org/jobs.

Motz & Son Nursery
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SHADE & FLOWERING TREES
FRUIT TREES
Dwarf, Semi-Dwarf & Standard
COMBINATION FRUIT TREES (4 in 1)
Semi-Dwarf & Standard
ESPALIER APPLES
Semi-Dwarf, Combination & One Variety
WALNUTS & FILBERTS
DECIDUOUS SHRUBS
www.motzandson.com
11445 N.W. Skyline Blvd.
Portland, Oregon 97231
Phone 503-645-1342
FAX 503-645-6856

 
 

  

        Schurter
Nursery

Arborvitae–Emerald green
Virescens
Boxwood

Japanese Maples
Otto Luyken
Skip Laurel

Various sizes & Varieties
503-932-8006

(503) 630-4349
FAX (503) 630-7542

PO Box 598 – Estacada, OR 97023

B&B Spruce 4 to 24 feet
Chamaecyparis • Fir • Pine

Japanese Maple • Poodle Pine
Cut Christmas Trees

Supplies for Small Growers
SEED STARTING - Pots Trays Inserts

Plug Trays
__________________________________________________________________________

 Labels - large variety size, color &
shape of blank plant pot & row markers

_________________________________________________________________________

Weed control, fertilizer, tapes & ties,
watering, and more

_________________________________________________________________________

http://www.AAA-mercantile.shop
http://stores.ebay.com/AAA-Mercantile

http://www.amazon.com/shops/AAAmercantile

Enter promo code DIGGER for a 10% discount
for a limited time at AAA-mercantile.shop

HOSTETLER
FARM DRAINAGE
503-266-3584

• Plastic Tubing 3"-24" • Laser Grade
Control • Open Ditch for Buried

Irrigation • Plows and Trenches •
Pot-n-Pot Drainage • Oldest Drainage
Firm in Oregon • Newest Subsurface

Irrigation Techniques

Materials and
Technical
Assistance
AvailableCanby, OR

MARKETPLACE

        M
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Jeff Stone
OAN EXECUTIVE DIRECTOR

DIRECTOR’S DESK

A summer of reconnection
It felt like home. 

Last month, the nursery and greenhouse 
family came together to golf at the Duffers 
Classic, our annual tournament to raise 
funds for the Oregon Nurseries’ Political 
Action Committee (ONPAC). 

Although some displayed a rusty golf 
game, that could not hamper the tremen-
dous feeling of reconnection we all shared. 
Our long national winter of the pandemic 
was giving way to the warmth of summer 
of a gathering. 

Duffers has never really been about the 
golf. There are some stellar players, and they 
deserve accolades for the skill they bring to 
the game, but for many, it is about getting 
away from the trucks and shipping stress — 
to laugh, yell “FORE” and enjoy the family 
that is the industry. 

I, for one, did not play this year. 
Instead, I joined Steve Shropshire at the 
Jordan Ramis PC tent to serve beer, connect 
with people, and regain a sense of home.

Happy birthday America!
The Declaration of Independence — our 

nation’s statement to the world against the 
monarchy of England — turns 245 years old 
this year. It is often seen as our birthday for 
good reason. 

With civics just being reintroduced 
into the classroom next year in Oregon, 
it is worth noting that America’s revolu-
tionary charter of freedom is a document 
upon which our nation’s founding prin-
ciples were established. 

For leaders in the time, signing the 
declaration was akin to signing one’s own 
death warrant. We had no structure, and no 
standing army, but plenty of guts to tell the 
world’s reigning power to “stick it.” 

Our history books heap praise on 
Thomas Jefferson, seen as the author, but 
Jefferson was not alone (he would have you 
think so). The brainiac Virginian’s first draft 
was edited by John Adams and Benjamin 
Franklin. While Ben Franklin was never a 
president, historians believe that he was the 
critical voice to push a fledgling country into 
the light of freedom.

Not everyone is aware, but 
Independence Day actually should have been 
July 2. On that day in 1776, the Continental 

Congress voted for independence. John 
Adams, in his writings, even noted that July 
2 would be remembered in the annals of 
American history and would be marked with 
fireworks and celebrations. 

The written Declaration of 
Independence was dated July 4, but was 
not actually signed until August 2. Fifty-six 
delegates eventually signed the document, 
although all were not present on that day 
in August. This singular step paved the 
eventual way for the drafting of our U.S. 
Constitution, followed by the many ebbs and 
flows that our three branches of government 
have guided over numerous economic and 
cultural changes.

Taking time to appreciate freedom
For eight years working for U.S. Sen. 

Bob Packwood (R-Oregon) on immigration 
policy and reunifying families from all over 
the globe, followed by 15 years at the state 
and national level as your voice on immigra-
tion policy, I have seen first-hand the love 
and commitment to country of our immi-
grant community members. 

The immigrant journey is one that we 
all have in common. For many, it has been 
generations since our bloodline came to this 
country. For others it is weeks or years. My 
great grandparents immigrated from Italy 
and came west to Camas, Washington to 
be — in essence — strike breakers at the 
Columbia River Paper Company. They 
migrated down to “Stump Town” — oth-
erwise known as Portland, Oregon — and 
became part of the community. 

My great grandparents fled authori-
tarianism for a better life. They did what 
they needed to do to survive and assimilate 
into the cauldron of culture that is the 
United States.

Perhaps it is because immigrants know 
more about the true value of living here. 
They often come from nations where their 
civil liberties and economic freedoms are 
oppressed. They inherently value our govern-
ment structure more than many in the press.

Veterans who have fought overseas 
certainly get a recalibration of this notion of 
appreciation for what we have here at home. 
Despite all the changes, isolation and anger 
that seem to be everywhere right now, take 

a long look at what is happening around the 
world. We do not have opposition parties 
being shut down like in Russia, we do not 
have famine and genocide like the Tigray 
region of Ethiopia or a warzone such as 
Israel and Palestine. 

Yes, we have cultural changes happen-
ing in real-time. Yes, we have leaders making 
snap decisions on how businesses should 
be run, even as many have never signed the 
front of a paycheck in their lives. But you 
also have the OAN and its leadership — sen-
tries and advocates to defend you every day.

America turns another year older
In 1947, Winston Churchill, prime 

minister of Great Britain, uttered the often-
misinterpreted phrase, “Democracy is the 
worst form of government, except all the 
others that have been tried.” Churchill was 
never shy in putting it all out there. It is fit-
ting that our separation from his home coun-
try provided one of the best definitions of the 
American democratic system. 

Churchill was right. There have been 
many forms of government have been tried 
and will be tried again and again, rediscov-
ered or reengineered. He was pointing out 
that no one pretends that democracy is per-
fect or all-wise. Its imperfection is its beauty. 

My hope that America will use our 
245th birthday to reawaken our love and 
realize the blessings that our nation bestows 
upon us. Democracy is hard and we must be 
cognizant that our system of government is 
not self-executing. It needs constant work. 

Happy birthday, my friends, and let 
us continue our community gatherings next 
month at the Farwest Show (August 18–20) 
in Portland. See you at Farwest! 





GEM BOX®

ILEX GLABRA

EVERGREEN  |   DEER-RESISTANT  |   NATIVE

Contact Kaylee Hardy, West Coast  
Account Representative, 616-414-7382

www.springmeadownursery.com 

800-633-8859

TOUGH AS NAILS

This dense, dwarf, broadleaf 

evergreen is a perfect boxwood 

alternative, with small, dainty, dark 

green leaves and compact branching 

that continues tight to the ground.

GEM BOX® Ilex glabra ‘SMNIGAB17’ 
USPP 27,554, CBR 5629
FULL TO PART SUN, USDA Zone 5-9
2-3' tall and wide

5'
• Native to North America  

• Deer resistant

• Shade tolerant  

• Salt tolerant

• Evergreen

www.provenwinners-shrubs.com
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