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Standing up for 
the industry
On Valentine’s Day, our group 

of about 15 OAN members and 

professional government relations 

staff visited the Oregon State Capitol. 
We split up into three groups of five to have 

meetings and meaningful conversations with our 
state senators and representatives in their offices. 

The annual OAN Advocacy Day has been one of 
our most effective tools to deliver our message to policy makers and engage them on the 
issues that are important to the green industry. 

For me personally, this day was very rewarding. I was able to spend time with 
state leaders but also respected nursery colleagues. I remember specifically talking to 
one senator and then looking to my right and seeing long-timers like Dick Joyce, Jerry 
Simnitt, Jeff Stone and Curt Kipp, and thinking to myself what an honor it is to be here 
experiencing this. It really is a privilege to help represent our industry. 

I am not used to direct engagement in politics — I am more comfortable at the 
nursery growing plants. Nonetheless, I know very well the things that keep me up at 
night as a nursery professional. And when given the opportunity to explain those wor-
ries, well, that particular message can roll right on out of my mouth — no notes needed. 

My three biggest worries are water, labor and making the nursery profitable. 
By going to the capital and talking 

about our issues in our own words, we 
bring the human element that is so criti-
cal. Writing letters and submitting care-
fully prepared written testimony is one 
thing, but a personal dialogue validates 
the message. One can see the emotion of the person you are talking to. It is genuine. We 
may not see eye-to-eye on all issues, but we are all human.

Our professional staff makes sure that elected leaders are aware we have the eco-
nomic significance to back up our message. Nearly every message includes our sales 
totals — $947 million worth of nursery and greenhouse material grown and sold in the 
state of Oregon, with three-fourths of it going to out-of-state markets.

Our nursery industry brings thousands of jobs to the state. According to stats 
from the Oregon Employment Department, Oregon nurseries and Christmas tree farms 
employ an average of 9,300 workers in horticultural production throughout the year, 
with a total annual payroll of $317.3 million, as of 2017. 

Our staff cites these numbers all the time. OAN Advocacy Day is important 
because it gives those numbers some real names and faces that lawmakers can relate to.  

By the end of June, this legislative session will be winding down or completed, but 
our government relations work never stops. Our ONPAC leadership and lobbyists work 
around the clock to give us that connection to the decision makers. 

I can personally promise that we make every effort to convey our message and par-
ticipate in every way that we can. We do our best to support positive legislation for the 
industry, while mitigating the effects of any proposals 
that aren’t so good. Not every issue will be resolved 
how we would like it to be, but I know we did our best 
to reach the best outcomes possible for our industry. 

PRESIDENT’S MESSAGE 
2018–2019 

EXECUTIVE COMMITTEE

 Mike Hiller Kraemer’s Nursery Inc.
 PRESIDENT P.O. Box 930

  Mt. Angel, OR 97362
  mike@kniusa.com

  503-845-2283
  FAX 503-845-6557

 Jim Simnitt Simnitt Nursery
 PRESIDENT-ELECT 138 NE 22nd Ave.

  Canby, OR 97013
  simnittnsy@canby.com

  503-266-9640
  FAX 503-263-6330

 Josh Robinson Robinson Nursery Inc.
 VICE PRESIDENT P.O. Box 100

  Amity, OR 97101
  josh@robinsonnursery.com 
  877-855-8733
  FAX 503-835-3004

 Kyle Fessler Woodburn Nursery & Azaleas Inc.
 TREASURER 13009 McKee School Road N.E.

  Woodburn, OR 97071
  kylef@woodburnnursery.com
  503-634-2231
  FAX 503-634-2238

 Josh Zielinski Alpha Nursery
 PAST PRESIDENT 5050 Hazelgreen Rd. N.E.
  Salem, OR 97305-3519
  josh@alphanursery.com 
  503-390-1286
  FAX 503-390-2639

 Denece Messenger Decorative Bark Products
 SECRETARY P.O. Box 1198
  Tualatin, OR 97062
  denecemessenger@comcast.net  
  503-510-4029
  FAX 503-859-3764

 Todd Nelson Bountiful Farms Nursery Inc.
 MEMBER AT LARGE 17280 Boones Ferry Rd. N.E.

  Woodburn, OR 97071
  todd@bountifulfarms.com  
  503-981-7494

____________

BOARD OF DIRECTORS

 Tom Brewer HC Companies Inc. ProCal
 ASSOCIATE MEMBER  tbrewer@hc-companies.com   
  503-686-8448 

 Adam Farley Countryside Nursery
 CONTAINER GROWER afarley@countrysidenursery.com
  503-678-0511

 Ron Kinney Monrovia
 CONTAINER GROWER rkinney@monrovia.com  
  503-868-7941

 Amanda Staehely Columbia Nursery
 CONTAINER GROWER amandastaehely@gmail.com  
  503-810-2598

 Jesse Nelson Hans Nelson & Sons Nursery Inc.
 FIELD / BARE ROOT GROWER jnelson@hansnelson.com  
  503-663-3348 

 Chris Robinson Robinson Nursery Inc.
 FIELD / BARE ROOT GROWER  chris@robinsonnursery.com   
  877-855-8733

 Jay Sanders KG Farms Inc.
 FIELD / B&B GROWER jsanders@kgfarmsinc.com  
  503-678-3245

 Ben Verhoeven Peoria Gardens Inc.
 GREENHOUSE benv@peoriagardens.com    
  541-753-8519

 Mark Leichty Little Prince of Oregon Nursery
 GREENHOUSE  mark@littleprinceoforegon.com   
  503-678-5687

 Gary S. English Landsystems Nursery
 RETAIL gary@landsystemsnursery.com 
  541-382-7646

Mike Hiller
OAN PRESIDENT

My three biggest worries  

are water, labor and making 

the nursery profitable.
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Calendar
Get the word out about your event! Email details to calendar@oan.org 
by the 10th day of the month to be included in the next issue of Digger. 

APR

APRIL 27–28
OREGON AG FEST
Ag Fest is a family event that shows more than 20,000 visitors an appreciation of where their 
food, fiber and flora come from. The two-day ag-stravaganza takes place at the Oregon State 
Fairgrounds (2330 17th St. N.E., Salem). Log on to www.oragfest.com for more information. 
Ag Fest also features the OAN potting station where kids have the opportunity to pot and take 
home a plant, all thanks to generous donations from Bailey Nurseries, Al’s Garden & Home, 
Woodburn Nursery and Azaleas, Kraemer’s Nursery and Phillips Soil. In addition, the OAN 
Willamette Chapter plant sale will take place. The program raises funds for the OAN Willamette 
Chapter education fund and FFA chapters. Plant donations and volunteers are welcome!  For 
more information, please contact Dave Malcolm at 503-805-9587 or dave@malcolm-law.com.

APRIL 1 
OAN NURSERY GUIDE
Listings are due for the 2018–19 OAN Nursery 
Guide. This 360-plus-page book is the gold 
standard for finding the plants, products 
and services you want to buy — and letting 
people know what you want to sell. Only 
OAN members may submit listings, and each 
member receives one free listing. To submit 
listings, log on to www.NurseryGuide.com. 
If you need your username, password or 
other assistance, call 503-682-5089 or email 
nurseryguide@oan.org. For display advertising, 
contact Blair Thompson, OAN advertising 
manager, at 503-682-5089 or ads@oan.org.

APRIL 7
GARDENPALOOZA
More than 45 local nurseries and garden art 
vendors will showcase thousands of plants, tools 
and outdoor décor at the Spring Gardenpalooza, 
a one-day gardening event. Festivities will take 
place 8 a.m.– 4 p.m. Saturday, April 7 at Fir Point 
Farms in Aurora, Oregon. Admission is free.  
For information about exhibiting, contact  
Jeff and Therese Gustin at 503-793-6804 or 
www.gardenpalooza.com.

APRIL 20–21
HORTLANDIA
The Hardy Plant Society of Oregon sponsors 
this annual plant and art sale at the Portland 
Expo Center, 2060 N. Marine Drive. Vendors 
from Canada to California will offer the latest 
plant introductions alongside old favorites. 
Admission is free. For more information, log on 
to www.hardyplantsociety.org

APRIL 27
GARDEN GALA AT THE OREGON GARDEN
Anyone with a love of horticulture — from plant 
enthusiasts to industry professionals — is invited 
to The Oregon Gala at The Oregon Garden in 
Silverton, Oregon. The evening social event 
begins with a garden tour starting at 4 p.m., and 
includes dinner and silent auction. Proceeds 
from the event will support The Oregon Garden 
Foundation, which provides educational 
opportunities for gardeners of all skill levels 
and enhances the horticulture collection of The 
Oregon Garden. Visit www.oregongarden.org 
for ticket information.

MAY 4–5
SPRING GARDEN FAIR
The Clackamas County Master Gardeners will 
present their 35th annual fair at the Clackamas 
County Event Center (694 N.E. Fourth Ave., 
Canby). The event will feature more than 200 
vendors, 10-Minute University™ Classes, free pH 
soil testing and an “ask an OSU Master Gardener” 
feature. Admission is $5; kids under 16 are free.  

Go online to www.springgardenfair.org for  
more details.

JUNE 13
DUFFERS CLASSIC 
Save the date for the 28th annual golf tourney, 
which will tee off at the Stone Creek Golf 
Club in Oregon City, Oregon. A benefit for the 
Oregon Nurseries’ Political Action Committee 
(ONPAC), the event is a great way to reconnect 
with friends while supporting a strong nursery 
industry voice in Salem and Washington D.C. 
Sponsorships available.  Check the OAN website, 
www.oan.org/duffers for updates.

JUNE 19
OAN OPEN HOUSE
Learn more about the terrific programs and 
benefits that are available to OAN members, 
including Legal Access, health coverage, 
Trucks to Trade Shows, fuel discounts, credit 
card processing, discounted Farwest Show 
booths, OAN advertising, and much more! 
Keep an eye out for time and details in 
Member Update.

JUNE 25
MT. HOOD CHAPTER PIONEER DINNER
Join the Mt. Hood Chapter in honoring our OAN 

Pioneers — those over the age of 60 with more 
than 20 years in the industry — at the annual 
Pioneer Dinner! The dinner and social will take 
place at the Persimmon Country Club (500 S.E. 
Butler Road, Gresham, Oregon). Social hour will 
begin at 6 p.m., followed by a meal at 7 p.m. 
Finish up the evening with a build-your-own 
ice cream dessert. Honored Pioneers and their 
spouses will enjoy a complimentary dinner 
courtesy of the Mt. Hood Chapter. Cost for all 
other adults is $25; free for kids under 18. Please 
RSVP online at www.oan.org/events.

JULY 10
MT. HOOD CHAPTER PITCH AND PUTT 
Inspired by the movie Caddyshack, the OAN 
Mt. Hood Chapter is hosting a golf event for 
growers to cheer, “It’s in the hole! It’s in the 
hole! It’s in the hole!” The tournament will be 
held at McMenamins’ Edgefield Golf Course 
(2126 S.W. Halsey St., Troutdale, Oregon). Player 
packages include a sponsor bag, a rental putter 
and pitching wedge (or you can bring your own 
equipment), one ball and one beer. Each guest 
will take a shot at the mandatory closest-to-the-
pin competition. A 50/50 raffle to benefit the 
chapter is also planned. For more information, 
contact Scott Ekstrom at scott_ekstrom@yahoo.
com or 503-926-4321.
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Northwest News
OAN members and chapters are encouraged to send in relevant news items, such as new hires, 
new products, acquisitions, honors received and past or upcoming events. Email news@oan.org.

OAN relaunches 
website with upgrades

The Oregon Association 
of Nurseries relaunched its 
flagship website www.oan.org 
March 8. 

The site was redesigned 
for ease of use. It is now 
mobile responsive. This 
means it delivers a 
customized experience on 
any device or screen size, 
from mobile phone to desktop 
— no more pinching and 
zooming required!

If you are having trouble 
finding something, or the 
page you are viewing appears 
to have a problem, please call 
the OAN office at 503-682-
5089 or email Beth Farmer 
or Curt Kipp. We appreciate 
your help in identifying these 
problems so that we can 
correct them ASAP.

EIGHT INDUCTEES JOIN THE 
OREGON NURSERIES’ HALL OF FAME

Eight individuals instrumental in the devel-
opment of the Oregon nursery industry past 
and present were inducted into the Oregon 
Nurseries’ Hall of Fame on February 27.

The Oregon Nurseries’ Hall of Fame was 
created to recognize key individuals whose 
work, ingenuity and innovation brought credit 
and recognition to the industry or had a pro-
found historical impact on the industry. 

“It was a special event, not just because 
of the industry titans that we inducted, but 
because of everyone who was there,” OAN 
President Mike Hiller said. “There is no indus-
try without the families and workers who 
own the companies and work hard to advance 
Oregon nurseries. It was great to celebrate 
together, as a nursery and greenhouse family.”

The eight new inductees joined 45 previous 
inductees. They included the following:

Henderson Lewelling (deceased), the 
earliest nursery pioneer, who brought seedlings 
to Oregon by wagon from Iowa in 1847. His 
nurseryman brother, Seth Luelling (different 
spelling), was inducted in 1999. Accepting the 
honor was his great, great, great grandson, 
Brad Klann.

Art and Teri Iwasaki (both deceased), 
founders of Tanasacres Nursery (North Plains), 
who previously worked with Iwasaki Bros. 
Nursery (Hillsboro), both still in operation. 
They were pioneers in the early greenhouse 
industry in Oregon. They were represented at 
the ceremony by their son, Paul Iwasaki.

Bob and Jean Fessler, founders of 
Woodburn Nursery and Azaleas (Woodburn). 
The innovative and forward-thinking grower of 
florist azaleas and woody nursery stock recently 
celebrated 50 years of influencing and improv-
ing the nursery industry.

Mark and Jolly Krautmann, founders of 
Heritage Seedlings and Liners Inc. (Salem). The 
innovative company continues to make its mark 
selling unique and unusual woody plants, while 
also serving the industry and restoring oak 
savannahs in the Willamette Valley.

Keith Warren, retired head horticultur-
ist for J. Frank Schmidt & Sons Co. (Boring). 
He is one of the top tree breeders of the last 
40 years worldwide, credited with bringing 87 
new tree cultivars to commercial introduction, 
including 37 patented or trademarked trees.

Print-quality images of the induction cere-
mony and other photos from the event are avail-
able to download and share on www.oan.org/hof.

Brad Klann, Bob Fessler, Jean Fessler, Keith Warren, Paul Iwasaki, Mark Krautmann, and Jolly Krautmann 
pose for a photo at the 2019 Oregon Nurseries' Hall of Fame. PHOTO BY CURT KIPP
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Wooden Shoe Tulip Farms was one of the 
stops on Farm Foundations tour of Oregon 
agriculture operations. 
PHOTO BY BARB IVERSON

OUTSTANDING VALUE

EXPANDED 
ORNAMENTAL OFFERINGS
IMPECCABLE SERVICE
From Acers to Zelkova, and many varieties 
in between, we specialize in understock for 
flowering, fruiting and shade. 

Our customers come to us for our quality 
rootstock. They come back for our service 
and attention-to-detail. 

WillametteNurseries.com
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CONGRESSIONAL COMMITTEE 
STAFFERS TOUR OREGON FARMS

Wooden Shoe Tulip Farms and 
Oregon State University’s North 
Willamette Research and Extension 
Center were two stops on a two-day tour 
of Oregon farms and education centers 
last week arranged for congressional 
staffers, according to a report by Capital 
Press (Salem, Oregon). The trip was coor-
dinated by the national nonprofit Farm 
Foundation, which provides nonpartisan 
activities to help policymakers be more 
informed when working on economic and 
environmental measures that affect agri-
business. Oregon was chosen as the first 
state to tour this year given that the local 
farmers maintain a diverse range of prod-
ucts and operations while experiencing 
unique, emerging challenges.

Fourteen staffers of House and 

Senate agriculture committee members 
from Texas, Florida, Indiana, Georgia, 
Washington and Oregon participated. 

Read the story at tinyurl.com/y5tr7j4m.

INVESTIGATORS FIND NATION-
WIDE FRAUDULENT ID RING

A Woodburn man pleaded guilty on 
March 5 in federal court to accusations 
that he helped a criminal group produce 
more than 10,000 fraudulent government 

identification cards and other documents, 
The Oregonian and other outlets reported.

Miguel Merecias-Lopez, 24, and his 
thus-far unnamed co-consiprators worked 
out of a secret photo lab, using digital 
cameras, computers, scanners, laminators 
and a high-resolution printer to produce 
bogus driver’s licenses, Social Security 
cards, immigration records, birth certifi-
cates, marriage licenses and vehicle titles. 
They sold the items over the Internet to 
buyers across the United States.

Saturday, april 27
Tours begin at 4 p.m.  |  Dinner, Silent Auction and Speaker

Join us at the Oregon Garden for an evening of horticulture 
networking, garden tours, silent auction and a special speaker. 
Richie Steffen of Great Plant Picks will be presenting an 
evening program highlighting the remarkable biodiversity 
that thrives in our Northwest climate. 

For tickets, go to www.oregongarden.org
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IS THERE 
MORE GREEN  
IN THE HOUSE?
Energy upgrades in your greenhouses can yield more 
than energy savings. They can boost productivity and 
earn cash incentives from Energy Trust of Oregon, too. 

Talk to your greenhouse vendor, or visit  
www.energytrust.org/ag for more information.

Serving customers of Portland General Electric,  
Pacific Power, NW Natural, Cascade Natural Gas  
and Avista.

+

Northwest News

Merecias-Lopez admitted to creat-
ing at least 300 of the documents. Federal 
investigators seized computers, printers and 
materials used to make the bogus items. 
They are still investigating and expect to 
make more arrests.

Enforcement priorities by U.S. 
Department of Homeland Security 
Immigration and Customs Enforcement 
(ICE) officials do change from time to time. 
Agricultural businesses and their workers 
can be a target. More details are available 
online at tinyurl.com/y4houfym.

PLANT OREGON INSPIRES 
LOCAL STEWARDSHIP

During National Invasive Species 
Awareness Week (February 25–March 3), 
founder of Plant Oregon Dan Bish was 
featured for being a local retailer of native 

tree and shrub offerings and inspirational 
contributor to conservation efforts in the 
Ashland Tidings (Ashland, Oregon) life-
style column Act Locally. 

A descendant of Oregon Territory 
pioneers, Bish founded his nursery in 1976 
and specializes in growing hardy species of 
indigenous trees and shrubs for the south-
ern Oregon climate. The nursery educates 

customers and municipalities about the 
ways trees sequester carbon from the 
atmosphere and help cool down urban 
areas and water systems. Along with his 
son and co-owner Dave, they also replace 
invasive species in nearby wetlands with 
native plants under a nonprofit named 
The Freshwater Trust. 

Go to tinyurl.com/yyjgeftj for details.

Dave and Dan Bish work on a restoration 
project. PHOTO BY JENNY BLACK/ASHLAND TIDINGS

Next page: Acer palmatum may be regulated 
in Pennsylvania. PHOTO COURTESY OF WIKIMEDIA
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Marion Ag Service is proud to partner 
with Harrell’s, LLC to bring you Polyon™ 
controlled release fertilizer

Our team has the knowledge and experience 
to assist you in making sound decisions.

www.marionag.com

• Nutrition Programs
• Pest Management
• Testing & Analysis
• Seed Cleaning
• Sand Blasting 
• Paint Shop

Marion Ag Service is proud to partner 
with Harrell’s, LLC to bring you Polyon™

controlled release fertilizer

Farm Store  
20160 Main Street, St. Paul, OR 97137  

503-633-4281 
Home of the St. Paul Rodeo

Get the longevity you pay for

• Custom Blending
• Dry Fertilizer 
• Liquid Fertilizer
• Organic Fertilizer
• Lime & Dolomite 

Application

Broadacres North 
9400 St. Paul Highway,  Aurora, OR 97002  
503-633-4562

PLANT REGULATION 
CONSIDERED IN PENNSYLVANIA

The Pennsylvania Landscape and 
Nursery Association (PNLA) surveyed 
members to rate the industry’s economic 
value of 120 plant varieties identified as 
potentially invasive and will submit the 
results to the state’s regulatory commit-
tee, according to a release by the associa-
tion. In its advisory role, the Pennsylvania 
Invasive Species Council (PISC) will send 
the survey results to the Controlled Plant 
and Noxious Weed Committee (CPNWC) 
to determine if regulatory action needs to 
be taken, which may impact a grower’s 
ability to propagate, possess, or transport 
a controlled plant.

Acer palmatum (Japanese maple), 
Viburnum plicatum, and Vinca minor 
(common periwinkle) are just a few of the 
high-value varieties of list. 

A PDF of the survey results are avail-
able online. Visit tinyurl.com/yysblgt7 for 
more details.

SCHRADER SPEAKS ON 
SUMMER WATER ALLOCATION 
IN WILLAMETTE BASIN

U.S. Rep. Kurt Schrader (D-Oregon), 
along with Brent Stevenson of the 
Santiam Water Control District, spoke 
at the Marion County SEDCOR AG 
Breakfast on February 20, according 
to a report from the Statesman Journal 
(Salem, Oregon). Schrader addressed 
water requests and allocations in the Mid-
Willamette Valley by the U.S. Army Corps 
of Engineers and the state of Oregon, 
meeting the needs of municipal and indus-
trial water supply, agricultural irrigation, 
and fish and wildlife uses. 

Leigh Geschwill of F & B Farms & 
Nursery was in attendance and raised a 
question about above-ground water stor-
age for irrigation. Schrader responded, 
“I’d say there’s zero chance for new dams 
where there’s historic fish habitat.” 

Visit tinyurl.com/y6eqhg5t for details.
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Northwest News

WARNING SIGNS FOR ROSE 
ROSETTE DISEASE PUBLISHED

The University of Tennessee Institute 
of Agriculture Extension office has 
published a two-page document to help 
identify the early symptoms of rose rosette 
disease (RRD). Growers must act quickly 
to manage virus transmitting eriophyid 
mites, which can cause abnormal growth 
and unattractive deformities on rose  
plant tissues. 

Download the PDF online at 
tinyurl.com/y3ss9fjb.

SAMURAI WASP STUDIED AS 
NATURAL PEST CONTROL

David Lowenstein, at postdoc-
toral research associate at Oregon State 

University, is helping to explore the idea 
of using the samurai wasp as a possible 
pest management tool against brown mar-
morated stink bugs (BMSB), according to 
a report from KQED. As natural enemies, 
the female wasps will lay her egg inside of 
a stink bug’s egg. This breeding practice 
has been noted to control 60–90 percent 
of the BMSB eggs in parts of Asia. It will 
take many years before the research is 

conclusive enough to implement nation-
wide, but samurai wasps have already 
been imported to Oregon.

Log on to tinyurl.com/y28ffrxe to read 
more information.

BAILEY APPOINTS STRATEGIC 
ACCOUNTS MANAGER 

David Klinger has been promoted from 
strategic accounts representative to strategic 
accounts manager at Bailey, effective March 
1. He will replace JoAnn Kern, who is retir-
ing after 40 years of service at Bailey.

Klinger will use his analytical skills and 
in-depth knowledge of Bailey’s offerings and 
consumer brands to manage the company’s 
relationships with mass merchants and selec-
tion regional chain stores. He has worked 
for Bailey since 2015 and will lead the strate-
gic accounts team from the Minnesota office.

Go to tinyurl.com/y42mv688 for addi-
tonal information.

HARRELL’S HIRES CUSTOMER 
EXPERIENCE DIRECTOR

Pat Jones has been appointed as cus-
tomer experience director at Harrell’s LLC, 
according to a release by the company. 
Jones is a recognized communicator and 
marketer for the golf and turf industry 
with more than 30 years of experience. 
He was previously publisher and editorial 
director of Golf Course Industry magazine 
and publisher of Lawn & Landscape mag-
azine with GIE media. Read more online 
at tinyurl.com/yybuan9t. 

Rose rosette is a serious viral disease of roses. It is spread primarily by a microscopic mite. PHOTO 

COURTESY OF THE UNIVERSITY OF TENNESSEE
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WHAT I'M HEARING

A genus fit for royalty
known as milkweeds, has been one of 
the most prominent in garden center 
pollinator sections. It’s a best seller among 
pollinator plants, noted especially for 
attracting butterflies. 

Of all the butterflies we have, 
the monarch has been in the news 

in the past few years and has 
garnered much attention from 
the public. As the name sug-
gests, this butterfly is consid-
ered the king of butterflies. 

The population decline of 
the monarch is probably due to 

more than one reason, but certainly a 
primary cause is the decline of the milkweed 
plant which it needs in order to reproduce. 
Milkweed plants are the sole host plant for 
monarch butterflies. 

Many milkweed species can also be a 
host for the monarch caterpillar, although 
the crawling larvae prefer some varieties 
over others. In years past, many farmers 
would leave a perimeter around their fields 
for native plants to grow and provide shelter 
and food for a variety of wildlife. 

Today, in many cases, this practice has 
been eliminated and crops are often planted 
to the edge of the fields. With no food 
source, wildlife populations diminish. This is 
where the home gardener enters the picture 
by making pollinator-friendly gardens with a 
diverse variety of plants. 

What’s native in Oregon?
There are some species of Asclepias that 

are native to Oregon. These easily can be 

STRANGE AS IT MAY seem, plants 
and clothes have some traits that 
make them parallel to one another. 

Clothes are fashionable. New styles 
appear every year, but there are always 
some holdovers from previous 
years. A parallel can be drawn 
here with plants. Some become 
more fashionable in gardens, 
while others fade away. 

Hellebores and clema-
tis are good examples. I can 
remember when both were 
not elevated to the prominent 
positions that they hold in gardens 
today. At the same time, there are some 
plants with staying power; they have 
maintained a stable position for many 
years. Roses and peonies are two that 
come to mind.   

A current trend in garden centers is 
pollinator plants. I have seen garden cen-
ters with special sections labeled as such. 
Generally, these sections feature plants that 
are attractive to butterflies, but honeybees 
and other native bees also would fall into 
this category. 

Technically, almost any plant can be 
considered to be a pollinator if it has pollen 
and or nectar and is attractive to bees and 
butterflies. However, there are certain groups 
of plants that are promoted as pollinators. 
They seem able to attract more pollinators 
than others. 

Fit for a king or queen
The plant genus Asclepias, commonly 

incorporated into a native garden. The native 
plant section at a garden center is another 
emerging fashionable trend. Having some 
native Asclepias is like a double bonus: a 
native plant and a butterfly attractant. 

Species of milkweed that are native to 
Oregon include: 

• Asclepias cordifolia (purple milkweed, 
heart-leaf milkweed), 

• Asclepias cryptoceras ssp. davisii 
(Davis’ milkweed), 

• Asclepias fascicularis (narrow- 
leaved milkweed), and

• Asclepias speciosa (showy milkweed)
It is interesting to note that the monarch 

butterfly uses these plants as both a nectar 
source and as a host plant to lay eggs on.

Probably the most popular Asclepias 
for home gardeners is A. speciosa because 
it is a well-known monarch attractor and 
the plant looks quite nice in a garden bed. 
The plant can be treated as an herbaceous 
perennial and it is winter hardy. It will die 
to the ground in the fall but should reap-
pear in the spring. 

In my own garden last year, I planted 
Asclepias incarnata (swamp milkweed). It is 
not an Oregon native — rather, it is native 
to Missouri — but it performed very well in 
my garden with attractive pink flowers. It is 
a clump-forming plant and grows in areas 
with poor drainage. While I did not see 
any monarch butterflies, it did attract our 
native swallowtail.

Another native Asclepias from Missouri 
is A. tuberosa (butterfly weed), which has 
often been used as a bedding plant. It is noted 
for the clusters of bright orange flowers 
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Mike Darcy
Head “plant nerd,” longtime speaker, host of 
gardening shows on radio and TV, and author 

of the In the Garden email newsletter.  
You can reach Mike, or subscribe to his 

newsletter, at itgmikedarcy@comcast.net.

Above: Asclepius physocarpa. PHOTO COURTESY OF RICH BAER 

Asclepias incarnata. PHOTO COURTESY OF RICH BAER
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and is often referred to as butterfly weed. 
In 2017, it was named Perennial Plant of 
the Year by the Perennial Plant Association. 
What was once called Asclepias physocarpa 
has had a name change to Gomphocarpus 
physocarpus. Whichever name you call it, it 
is a show stopper in the garden. It goes by 
the common name of balloon plant, hairy 
balls, or sometimes family jewels tree. It is 
the seed pods that draw attention to this 
plant because they are inflated, lime green 
pods up to three inches across. 

My friend Rich Baer grew this in his 
garden and it reached a height of over eight 
feet in one season. The stems of the seed 
pods make a spectacular bouquet that will 
definitely draw attention. This plant is also a 
monarch pollinator.

Not just about butterflies
In garden centers, a pollinator display 

does not have to be just about butterflies. 
Our native Ribes sanguineum (flowering 
currant) is an excellent pollinator plant, as 
is Solidago (aka goldenrod). Other plants 
to include would be Ceanothus (California 
lilac), lavender and annuals such as alyssum, 
zinnias and asters. There are many others 
that could also be included. 

To highlight this area, I would recom-
mend having a notation that these plants are 
perfect for a pollinator garden. Also, high-
light the name Asclepias because right now 
these are hot plants and garden centers can 
hardly keep them in stock.

Now is the time to get ready and take 
advantage of this trend while the buzz words 
abound. The monarchs are waiting — and 
so are the gardeners. 

WHAT I'M HEARING

We keep your
business 
moving.
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 Asclepias incarnata.  
PHOTO COURTESY OF RICH BAER
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Remarkable annuals 
BY TRACY ILENE MILLER

ANNUAL BEDDING AND garden plant sales represent 
approximately 70 percent of the total U.S. bedding 
and garden category, according to the USDA National 

Agriculture Statistics Services, totaling $1.29 billion out of $1.86 
billion wholesale. 

Annuals pick up where perennials leave off, providing color-
ful foliage and flower displays inside the season. Customers are 
continuously searching for something to perk up their dark cor-
ners, their doorways, their hanging baskets or borders. 

With that in mind, we shine a spotlight on annuals that not 
only do all that, but are reliable and prolific growers that cus-
tomers can depend on.

Blooms its heart out
Celosia argentea ‘Intenz™ Classic’ 

(above) has an unusual and 

unique color pattern on the foliage, so even before its prodigious early 
blooming, the plant is interesting, said Monica Fossi of Yoshitomi 
Bros. Inc. (West Linn, Oregon). It attracts bees, is heat tolerant and 
low maintenance, and can be used in the ground or containers. 

Kyle Peterson of Pacific Crest Nursery (Woodburn, Oregon) 
said Celosia ‘Dragon’s Breath’ is a rare offering, with its dark 
foliage and almost neon, long-lasting 24-inch plumes, that makes 
a great summer shoulder plant at garden centers. “It really has 
a different look, and any time you change the foliage color, it 
usually does a good job of drawing interest from the consumer,” 
Peterson said. Plus, it’s easy to grow, sun-loving and long-lasting.

The characteristics of the prodigious bloomer Coreopsis 
‘Cherry Pie’ (below) warranted its introduction, said Dan Heims 
of Terra Nova Nurseries Inc. (Canby, Oregon). The deep red 
daisies with overlapping petals sit atop a rounded cushion that 
defies the reputation of past coreopsis, which showed at times 
mounds of browning flowers or tall, sparse flower spikes. 

“We breed for a self-cleaning nature,” Heims said. “When 
the flowers fade, they retract, and newer flowers push through.” 

A tender perennial used as an annual, Plectranthus ‘Velvet 
Elvis’, is being lauded for its bushy form good for 

containers like P. ‘Mona Lavender’, but with 
double the number of flowers. 

“The floral display 
lasts for 

Remarkable annuals 

Celosia argentea ‘Intenz™ Classic’
PHOTO COURTESY OF BALL SEED

Coreopsis ‘Cherry Pie’
PHOTO COURTESY OF TERRA NOVA NURSERIES INC.
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months, rather 
than being a flash 

in the pan like you get with 
other plants,” Heims said. 
Five years of breeding yielded a versa-

tile plant that works inside during winter, 
where people can enjoy the black stems 
and aromatic foliage. It then can be intro-
duced back outside in spring in part- to 
full-shade, where native hummingbirds 
enjoy the long, tubular flowers.

Hold the pinching
Coleus TERRA NOVA® ‘Electric 

Slide’ (above) is remarkably self-branch-
ing, requiring no pinching. “Just put it in 
a pot, and stand back,” Heims said. Place 
it in the garden or landscape to witness a 
color combination that is stunning in both 
shady and sunny situations. 

“People don’t know these are quite 
sun tolerant and can be used in an indus-
trial setting as a color blast,” he said. 

The canary yellow foliage contrasts 

with bright 
red veins framed by 

an emerald-green edge. Selected 
for its outstanding foliage, this 23-inch 
by 36-inch coleus nonetheless puts out a 
modest display of short violet-blue flowers 
late in the season.

The FlameThrower™ Coleus series 
has a compact habit that won’t “eat” the 
container when mixed with other plants, 
according to Fossi. They sport delicate 
foliage and unique colors. FlameThrower 
Habanero is a deep rusty orange with an 
almost purple vein, and FlameThrower 
Spiced Curry is chartreuse and burgundy. 
They’re not as lush in full sunlight, she 
said, but they hold up, so they can be 
used in either sun or shade, and they don’t 
require pinching. “They finish off just 
fine,” Fossi said.

Two colors for the price of one
“Bidens are one of those flowers that 

have been completely written off,” Fossi 
said. However, she thinks they deserve 
attention, especially the newer Bidens feru-
lifolia ‘Bee Bold’ and Bidens ferulifolia ‘Bee 
Alive’, which are compact, well-branched, 
self-cleaning and play well with others. 

Fossi likes them as 
groundcovers and in larger mixed 

containers or hanging baskets, where the 
bicolor red and yellow flowers and the 
pink and purple-striped flowers of Bidens 
ferulifolia ‘Pretty in Pink™’ bloom from 
early spring through summer.

SuperCal® × Petchoa is a petunia and 
calibrachoa hybrid the size of a mini petunia 
(but not sticky like petunia) on a self-clean-
ing, nicely mounding plant with a spreading 
habit good for use as a groundcover and in 
containers. It comes in warm colors, some 
of which you don’t see in petunia, accord-
ing to Fossi. With its smaller flower, it holds 
up to spring rain and is more heat and cold 
tolerant than its parents. 

Fossi went on to say that although it’s 
been out a few years, the reason to take a 
second look are the recent color releases, 
which include SuperCal Premium Cinnamon, 
with burnt orange and hints of yellow, and 
SuperCal Premium Sunray Pink (below), 
with a yellow throat and orange veining.

Another profuse bloomer, with 
purple and red flowers, Cuphea purpurea 
‘Firecracker’ is incredibly attractive to 
hummingbirds and excellent for filling 
in containers. It provides great 
texture and is also heat 
and drought 
toler-

Remarkable annuals
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PHOTO COURTESY OF TERRA NOVA NURSERIES INC.

SuperCal Premium Sunray Pink
PHOTO COURTESY OF BALL SEED
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Remarkable annuals

ant. With its 
smaller flowers, it 
mixes well with other plants, 
especially dramatic foliage like coleus 
or black varnish plant. 

And Cuphea ‘FloriGlory® Diana’ 
(below) is the 2018 AAS Ornamental 
Vegetative Winner, showing twice the 
number of flowers than others on the 
market and with drought tolerance 
as its other selling point, said Diane 
Blazek, executive director of All-America 
Selections and National Garden Bureau 
(Downer’s Grove, Illinois).

Crystal Cady of Skagit Horticulture 
(Mt. Vernon, Washington) adds 

Salpiglossis sinuata ‘Royale Purple 
Bicolor’ to the list of outstand-

ing flowers, saying 
customers are 

stopped in 
their tracks when 
they see it, especially because 
they have no idea what it is. 

With large blossoms sporting bright 
veins and contrasting colors, it is used more 
as a specimen, Cady said, and can easily 
be mixed into containers. As a bonus, it 
blooms for a long time, early summer to 
fall, and makes a good cut flower.

A 2018 AAS winner, Zinnia elegans 
‘Queeny Lime Orange’ (above) blooms with 
an unusual color variation of dark coral and 
orange, aging to a light peach with a red 
and lime green center. The softer, natural 
colors are perfect for weddings, Blazek said, 
as the 2- to 4-inch flower grows uniformly 

on upright stems of over a foot, and 
is long lasting in the gar-

den and as a cut 
flower.

Get ‘em in 
early, keep ‘em late

Garden centers are getting better at 
giving customers reasons to keep coming 
back, said Leigh Geschwill of F & B Farms 
& Nursery (Woodburn, Oregon). That 
includes providing selections of plants 
both early in the season and later, but not 
of the same varieties.

Although Peterson is no fan of its 
given name, he points to the spectacular 
colors of Ranunculus Sprinkles® Mix, 
which grow early and have fine leaves and 
improved, fuller and less leggy habit than 
previous cultivars. Peterson said the com-
pact 8-inch by 10-inch plants are good in 
the shoulder season, tolerating cold green-
houses and available to garden centers by 
February, when they’re already budding 
up and ready to burst with showy blooms 
in brilliant colors such as orange, pink 
bicolor, red and violet bicolor. 

Also new and an early season offer-
ing, with snappy, bright colors and a 
sharply sweet scent, the Nemesia ‘Honey’ 
series shines in cold conditions, to 40 
degrees, Peterson said, so growers can 
ship a 4-inch pot as early as the first week 
of March. The series comes in vivid yel-
lows, purples and hues of pinks, with 
small blooms borne in clusters on a short 
12-inch by 10-inch plant that puts on a 
good show, he said.

For later in the season, Geschwill con-
siders Mimulus x hybridus ‘Magic Blotch’ 
(mix) a showstopper, with bicolor 

 Zinnia elegans ‘Queeny Lime Orange’ 
PHOTO COURTESY OF ALL AMERICA SELECTIONS

Cuphea ‘FloriGlory® Diana’
PHOTO COURTESY OF ALL AMERICA SELECTIONS

APRIL 2019  20 APRIL 2019 DIGGERMAGAZINE.COM



21DIGGERMAGAZINE.COM  APRIL 2019



22 APRIL 2019   DIGGERMAGAZINE.COM

appeal and a profusion of flowers with 
bright spots on flowers in flaming shades 
on tidy 10-inch to 12-inch plants. She has 
noticed when customers see it at the retail 
store, they want to take it home immediately.

“It’s a fun, spotted flower with a low 
mounding habit that makes it suitable for 
edging a border or spilling out over the 
edge of a container,” Geschwill said. 

Monkey flowers like sunny tops and 
slightly wet bottoms. “(They) just don’t 
get the bench space that the other plants 
do,” she said. “They are a relatively easy 
care, low-growing, although not a ground-
cover, plant that will spread.”

A bright spot for shade
Begonia T-REX™ ‘St. Nick’ brightens 

shady spots with its vibrant contrast of 
green, pink-red and spotted-white star-
shaped foliage tightly and vigorously and 

generously displayed as if it had been 
sumptuously hand-arranged. In Heims’ 
experience, the original rex went through 
a dormant period, and this new series is 
a more consistent grower with improved 
genetics that “reinvigorated” the plant. 

“These have more crowns, are fuller, 
and for the grower, will fill out faster, with 
less time in the greenhouse,” Heims said. 

‘St. Nick’ goes from plug to saleable 
plant in six weeks, has limited fertil-
izer needs and needs good drainage. 
Attractive pink flowers bloom in fall and 
winter, as an additional bonus.

The Begonia T-REX™ ‘Stardust’ 
(above) leaf shows a spiral in green, bur-
gundy and violet, like an ocean wave, a 
surfer’s dream. 

“Zoom in on the foliage, and the 
white stars throughout the plant — it’s 
almost stained like a church window. 

That intrigues people. 
It’s more show for the 
money,” Heims said. “It’s a much 
better and stronger plant.”

With large leaves, and a bushy habit, 
this improved rex begonia has double the 
leaves. Gardeners just need to know that 
you can dry it out, and revive it when nec-
essary with water only.

Geschill believes most people don’t 
get super excited about begonias, but the 
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newer vari-
eties are “bomb 
proof” and beautiful. 
With so much impact and bred to 
be tough, garden-worthy plants that are 
bigger, fuller, taller and made to withstand 
sun and shade. “(They) are just hard to 
kill,” she said. 

When Geschwill thinks of Begonia 
Whopper® Red (below, bronze or green 

leaf), she thinks of “55 mph drive-by 
color” that just says, wow, with 

little effort for 
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gardeners. “These types of begonias are 
not a go-to item for most customers, but 
they should be,” she said. “We had these 
in the greenhouse last year, and the whole 
crop was stunning.” 

Tough as nails
“Outlandish little flowers” is how 

Geschwill describes New Day® Strawberry 
Shortcake Mix Gazania, with its cheerful, 
bold and large blooms with stripes and 
deep eyes. The sturdy, shiny leaves are thick 
— “think polished leather,” she said, “but 
with a succulent-type quality” — and the 
flowers close at night, open during the day 
and require no deadheading. Once planted, 
they have low water needs. It’s not one of 
the first plants Geschwill’s customers look 
for, but is great for beginners and especially 
in dry conditions.

Ellen Egan of Egan Gardens (Salem, 

Oregon) is also a 
fan of Gazania because 
of its big daisy face with bright 
colors and low growing, mounding habit 
that can be put everywhere, in beds, rock 
gardens and containers. Kiss™ Flame Mix 
and Kiss Orange Flame are long bloom-
ing, showy, heat and drought tolerant, and 
bees and butterflies love them. 

“The stronger the bicolor, the better it 
sells,” Egan said. It has a long bloom time 
and shape. “A lot of people look at them 
and think ‘Oh, gerbera daisies that are 
really short!’”

For so many reasons, Egan said the 
underrated and rarely seen Melampodium 
paludosum ‘Showstar’ (above) is a work-
horse that landscapers should be using 
instead of marigolds. It has a reliable 
profusion of big and bright golden flow-

ers like marigold, but 
is not a slug magnet, and 
lasts through fall. It works in smaller 
groups and is effective in large swaths. 

“It has slightly wider growth habit 
than marigolds, with brilliant color and 
ease of care. It definitely should be used in 
the landscape,” Egan said.

Tracy Ilene Miller is a freelance writer  
and editor who covers several topics, 
including gardening. She can be reached at 
tracyilenemiller@gmail.com.
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The value of the green label
Survey tests whether customers will pay more, as well as which messages resonate the most

BY LLOYD NACKLEY, BRUCE COLMAN AND SHARON SELVAGGIO

WE’VE ALL HEARD IT. People are worried about pol-
linators and want to do what they can to help. Some 
are planting pollinator gardens, taking up beekeep-

ing, or choosing organic foods to try to help save the bees.
At the same time, many plant growers are recognizing that using 

pesticides can be risky for pollinators as well as beneficial insects. 
Many growers are increasingly using biocontrols to manage 

plant diseases and damaging insects. Biocontrols come with the 
advantage that they don’t induce resistance, they are less likely to 
result in secondary pest outbreaks, and they can be more effective 
than traditional insecticides. 

In addition, some retailers have made pledges to avoid plants 
grown with neonicotinoids, which have been implicated in bee 
health issues.

How do growers connect these practices with customers con-
cerned about pollinators? Few ornamental plants are sold with 
information conveying production practices. Organic is rare in 
the ornamental plant industry, so how do producers convey — 
and monetize — their environmentally responsible practices? 

When it comes to selling plants, could an “eco-label” that sig-
nals pollinator benefits or environmental responsibility increase the 
price consumers are willing to pay? Can nurseries using biocontrol 
as a pest control method expect higher prices for their plants? What 
eco-labels result in the most market value increase, if any?

Until now, little current research was available to flesh out 
the answers to these questions. So, during the spring of 2018, 

Woodburn Nursery & Azaleas Inc., Oregon State University 
Extension and the Northwest Center for Alternatives to Pesticides 
set out to test these questions. 

We surveyed 162 customers face-to-face in Oregon retail set-
tings. Customers were surveyed at four retail nurseries in western 
Oregon (Fred Meyer in Milwaukie, Fessler Nursery in Woodburn, 
Cornell Farm in Portland, and Down to Earth in Eugene). Surveys 
were also completed at the Ag Fest in Salem, where Oregon 
Association of Nurseries attracts attendees with free plants. 

Using lavender plants in 4-inch pots, we tested three differ-
ent “eco-labels” and asked customers willing to participate what 
they’d pay for each eco-labeled plant compared to a lavender 
plant with a standard label sold for $5. 

The three eco-labels tested were:
• Pollinator-Friendly
• Pollinator-Friendly and Grown without Pesticides that 

Harm Pollinators
• Pollinator-Friendly and Grown with Biocontrols

Customers will pay more for environmentally-friendly 
growing practices

Around two-thirds of the Oregon survey respondents said 
they’d pay more for a plant if the label indicated that the plant 
was “pollinator-friendly and grown without pesticides harming 
pollinators.” This was similar to the number who indicated that 
they’d pay more for a plant labeled as “pollinator-friendly 

$
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and grown with biocontrols.” 
In contrast, less than half of 

respondents would pay more for a 
plant simply because it was labeled 
“pollinator-friendly.” 

The price premium of eco-labels 
may be significant

On average, customers were willing 
to pay $7.01 for plants labeled as 
“pollinator-friendly and grown with 

biocontrols” and $7.28 for plants labeled 
as “pollinator-friendly and grown without 
pesticides that harm pollinators.” 

Given that the control was valued at 
$5 per plant, this translates to a 40–46 
percent increase over the base price. These 
production practices, perhaps perceived as 
environmentally-friendly, were more highly 
valued than the label “pollinator-friendly” 
alone, for which consumers were willing to 
pay $6.65, on average. The differences in 

valuation were stastically significant.
We found that the term “grown 

with biocontrols” was less effective, on 
average in eliciting a price premium than 
the phrase “grown without pesticides 
that harm pollinators.” Video taken 
concurrently with the survey reveals 
that many customers were unfamiliar 
with the term “biocontrol.” Attempting 
to gain a price premium by promoting 
use of biocontrol practices may require 
additional public education.

The 162 surveyed individuals 
represented a wide cross-section of 
income and educational demographics. 
Statistically, neither survey location or 
customer household income affected 
valuation. 

Female customers comprised 63 
percent of the respondents. Valuation was 
also not correlated with gender. 

To see real-live customer responses 
to the eco-labels captured on video, visit 
www.pesticide.org/ecolabels. 

Lloyd Nackley is a plant researcher, plant 
physiological ecologist and professor of 
horticulture at Oregon State University, 
stationed at the North Willamette 
Research and Extension Center in  
Aurora, Oregon. He can be reached at 
nackleyl@oregonstate.edu.  
Bruce Colman is a senior grower at 
Woodburn Nursery and Azaleas in 
Woodburn, Oregon. He can be reached at 
brucec@woodburnnursery.com.  
Sharon Selvaggio is the water and wild-
life program director for the Northwest 
Center for Alternatives to Pesticides in 
Portland, Oregon. She can be reached at 
sselvaggio@pesticide.org. 

The value of the green label

People are more likely to pay more than the standard 
price if the plant label indicates use of ecologically-
minded growing practices.

Pollinator-friendly

Pollinator-friendlyControl

Pollinator-friendly 
and grown with 

biocontrols
Pollinator-friendly 

and grown with 
biocontrols

Pollinator-friendly 
and grown without 

pesticides that 
harm pollinators Pollinator-friendly 

and grown without 
pesticides that harm 

pollinators

All ecolabels increased average valuation. The label "Pollinator-
friendly and grown without pesticides that harm pollinators" elicited 
the greatest price premium.
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Social networking tips 
for garden center businesses

BY RON MCCABE

MORE THAN THREE-QUARTERS of Internet users over 
the age of 15 use at least one social media site, and the 
more social media sites and apps there are, the more 

your customers will be expecting to be able to find and engage 
with you online.

If they can’t find your business on Facebook, Twitter or any 
of the other social media platforms out there today, there’s a good 
chance they’ll find your competitors somewhere — and that’s bad 
for your business.

Do you believe that you should be taking advantage of social 
media, but you are not sure where to start? Here is a helpful guide to 
help you ramp up your social media presence:

Think of gardening as a lifestyle versus a product
When you imagine beautiful gardens, a certain lifestyle is 

evoked. Decide early on how you want your brand represented. Are 
you a formal garden, with landscaped terraces and chandeliers? Are 
you instead an eco-friendly business with farm-to-table dreams? Or, 
are you somewhere in between? Knowing which shoe you wear is 
essential to putting your best foot forward. 

Decide on a strategy
First of all, gardens are a visual art. This lends itself immediately 

to Instagram and Pinterest. But don’t overlook your Facebook audi-
ence, which captures over 79 percent of adults online in the U.S., and 
signs up 500,000 a day; or Twitter, whose users are three times more 
likely to follow a brand than a Facebook user. And if a picture is 
worth a thousand words, then a video is invaluable as YouTube users 
spend an average of 40 minutes a day on its platform.

Second, have clear plan of what your goals are and how you 
are going to accomplish them. Don’t sign up for social media 
accounts just for the sake of signing up. You need to have mea-
surable goals in mind in order to gauge the success of your social 
media campaigns. Collecting “likes” is not always an effective 
measure of success. Engagement can be hard to quantify, but it’s 
an important part of social media. 

Decide which associates you give access to the account. The 
people posting on these sites should only be those who actually want 
to; if you force social media on someone, it will show.

Social media allows you to not only gain followers but to reach 
friends of those followers — and their friends. If you are over-
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503-678-5525 Call for a friendly quote!
10590 Donald Road NE · Donald, Oregon 97020 WWW.GKMACHINE.COM

TRACKING TRAILERS  
Standard or custom  

trailers available

H7 TREE DIGGER  
Digs trees, chopper/topper,  
row planter and bed lifter 

COMFORT STATIONS  
Meets all OSHA  

sanitation requirements

SPRAYERS  
High clearance 
and width 
adjustability is 
customizable for 
your crop

GREENHOUSES  
GK’s pre-drilled system will 
save you time and money

whelmed with strategizing your content, 
consider hiring a professional to get you on 
the right pathway.

Strive for continuity
Connect your social media accounts 

and align your logo and messaging. The 
cover photo is the most important piece of 
your social media pages — it’s large, it’s at 
the top and it’s what most people will see 
first. Use this as a way to capture a great 
first impression. Humanize your garden cen-
ter with high-quality photos with faces and 
plants. Change it up periodically, or perhaps 
seasonally. Your icon should be static and 
represent your brand across all channels.

Listen and engage frequently
Make an effort to truly connect with 

your followers as people. Automated 
responses won’t resonate. Ask questions 

like “What is your favorite plant to see in 
spring?” and let the conversations take off 
from there. Be sure to respond to every per-
son who answers in a genuine, friendly way. 

Let the consumer know you care about 
their experience with your garden center. If 
a customer has a positive experience, feel 
free to follow up and highlight their experi-
ence. Likewise, if a customer has a negative 
experience, be transparent and professional 
about handling any missteps on your part. 
Consumers learn as much from your willing-
ness to “make it right” as anything.

Provide valuable content
Garden centers have a wealth of 

information to share, and so many content 
possibilities. Find ways to show off your 
inventory off while providing great tips 
and advice. 

Be seasonal, and remember that this 

spring’s gardening tips can be used again 
next year. This is often referred to as “ever-
green” content — seasonal, but ageless. 

Be the expert voice in your field, and 
you will find that customers will seek you 
out. If you don’t have time to create content, 
repost other relevant content (i.e., general 
plants stories, trends, etc.). 

However, if you borrow someone’s 
content, be sure to provide attribution. Make 
sure you don’t overload consumers with a 
flood of content followed by nothing. It’s 
better to send out information on a consis-
tent basis. You can hire a social media expert 
to create a monthly calendar of posts, or you 
can do it yourself by strategizing by season. 

Contests work
Hold contests that require fans to post 

photos of their garden and get their friends 

Social networking tips for garden center businesses

(Continued on page 37)
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E-COMMERCE MARKETING 
SPECIALIST

Zenport is a manufacturer and 
distributor of horticulture tools 
and supplies and is seeking an 
experienced e-commerce marketing 
specialist for our Sherwood office.
E x p e r i e n c e  w i t h  w e b s i t e 
administration, database software 
and Microsoft Office Suite, especially 
all functions of Excel are a MUST. 
Familiarity with other office software, 
including QuickBooks, Adobe 
Creative Suite or related software 
and CRM software, would be 
advantageous.

Please contact us regarding additional 
job requirements, conditions and 
benefits at 503-524-7289 or 
randykzen@hotmail.com

HEAD GROWER
MABTON, WA

Skagit Horticulture is seeking a Head 
Grower at our Mabton, WA facility. 
The Head Grower is responsible for all 
aspects of producing assigned crops, 
to the highest standards of quality 
and consistency, and to have them 
ready to transplant or sell on time to 
meet our customers' expectations.

Responsibilities include irrigation 
managemen t ,  f e r t i l i t y  and 
media management, controlling 
environmental conditions of the 
crop, harvest of crops, supervision 
of staff, space management, safety, 
and leadership.

Requirements include a Bachelor’s 
degree in horticulture or a related 
field and bilingual in English/Spanish.

If you are interested in this 
position, please visit our website at  
www.skagithort.com or contact  
hr@skagithorticulture.com
 

NURSERY PRODUCTION 
SUPERVISOR

Surface Nursery Inc. is looking for a 
highly motivated, team-oriented 
person to assist our General Manager 
with our bare root farm in facility 
in Gresham, Oregon. This is a great 
opportunity to join an established 
family farm that has been in business 
since 1925. Our mission at Surface 
Nursery is to satisfy and service 
our customers by providing the 
best products at affordable prices, 
outstanding customer service and 
maintaining our valuable employees.

Primary job responsibilities:
• Maintain chemical room to include 

inventory and posting
• Manage the pest program: to 

include scouting, assign chemical 
applications, email neighbors on 
spraying in the area, posting signs, 
record-keeping on all applications 
and post REI

• Oversee wildlife management to 
include elk fencing, rabbit traps, 
mice, deer, beavers and fencing on 
our multiple locations

• Assist in monitoring greenhouse 
goals

• Lead and oversee Surface Nursery 
safety program

• Work closely with the General 
Manager on soil and tissue samples

• Assist Inventory Manager with 
producing planting maps

• Assist in shipping as necessary

Required Experience:
• Minimum of 2-4 years in nursery 

production or equivalent nursery 
farm experience

• Bilingual in English and Spanish is a 
plus

• A valid driver license
• Pesticide applicators license to be 

obtained within the first 6 months 
of employment

• Experience in Microsoft Office

Job Type:
• Full-time, 7:30-4pm.
To apply, please email cover letter and 
resume to sherry@surfacenursery.com
 

MAINTENANCE MECHANIC
Surface Nursery in Gresham is a 
wholesale grower of premium quality 
bare root shade and flowering 
deciduous trees and B&B Japanese 
Maples. It is our goal since 1925 
to grow quality nursery stock and 
provide superior personalized service 
that our customers can depend on.

Maintenance Mechanic duties may 
include but are not limited to:
• Perform routine service on vehicles, 

repair, replace and adjust farm 
equipment parts

• Test and operate motor vehicles 
after repair

• Interpret and apply service and 
repair manuals

• Maintain repair records
• Maneuver heavy objects
• Test mechanical products and 

equipment after repair or assembly 
while following safety procedures

• Use pneumatic tools, apply 
hydraulic principles, use basic 
math skills and use voltmeter and 
ohmmeter

• Deliver and pick parts, pull trailers 
loaded with nursery stock

Job Qualifications:
• Combination of education and 

experience which provides the 
knowledge, skills and abilities to 
perform the work

• Ability to lift, bend, push/pull 
periodically up to 50+ lbs

• Ability to read and understand work 
instructions in English

• Valid driver's license and 2-4 years 
proven experience as a mechanic

• Nursery farm experience highly 
desirable 

Hours & Wages:
• Full-time, day shift
• Starting pay is $18-20.00 per hour 

DOE
To apply, please email cover letter and 
resume to sherry@surfacenursery.com
 

EMPLOYMENT EMPLOYMENTEMPLOYMENTEMPLOYMENT

1. Select Standard or Display Classified formats.

2. Determine general heading and subhead that ad runs under:
 •  General: “Employment,” “Plant Material,”“Service/Supply,” “Real Estate.”
 •  Subheads run under general headings. Create your own, but be general: 

“Conifers,” “Liners,” “Equipment,” etc.

3. Indicate number of months ad runs.

4.  Indicate any blind box for confidential replies. We assign number and  
mail any responses.

5. Compose ad. Designate headlines.

6. Email ad by deadline, April 10 for the May issue.

7. We bill after publication.

8. We reserve right to edit ads for content.

Classified Line Ad
• $35/column inch for OAN members / $55 for nonmembers.
•  Regular, one-column, standard typeface, approximately 28–38 characters 

per line, 7 lines per inch. Use headlines, bold, italics and special characters.
• Corporate logo (black & white) $30 additional charge.

Classified Display Ad (plus production charges @ $69/hour)
•  $45/column inch for OAN members / $71 for nonmembers.
•  Use logos, display type, borders, screens or reverses.
•  Electronic ad files can be supplied. Call for production details.

Digger Classifieds
29751 S.W. Town Center Loop W., Wilsonville, OR 97070
Phone 503-682-5089 • Fax 503-682-5727 • Email: advertising@oan.org

CLASSIFIEDS

We are always looking for career oriented skilled sta�. 
Our operations include wholesale growing, shipping, 
landscape contractor sales, and retail nursery. If you 
have the interest and skills needed to be a part of our 
team, please apply. We are growers of container and 
�eld grown ornamentals. 

We are looking for people in the following areas:
•    Sales / Customer Service (Wholesale/Retail)
•    Production / Growers / Supervisors
•    Shipping & Receiving
•    Inventory / O�ce Mgmt & Admin / Purchasing
•    Pesticide / IPM Managers & Applicators
•    Irrigation Management / Skilled Laborers
•    Outside sales throughout U.S. & Canada
•    Controller / Accounting Manager
•    Horticultural Website Developer

Applicants with speci�c work experience or education 
in the nursery industry is desired. Computer skills, 
Spanish / English bilingual, plant ID knowledge and 
equipment operation skills also preferred.

Pay commensurate with experience. Bene�ts to 
include: Paid vacation and sick leave, paid holidays, 
medical and dental insurance. Respond with resume 
to hr@loennursery.com to the speci�c job for 
which you qualify. 

For more information, please visit us online at
www.loennursery.com

RETAIL/WHOLESALE NURSERY 
JOBS IN CENTRAL OREGON

We are looking to fill several positions, 
from entry level to management, in 
our retail and wholesale nursery in 
beautiful Bend, Oregon. Come live 
where everyone vacations. A passion 
for plants and people is required.
Please send resume and cover letter to 
info@moonfireandsun.com

HELP WANTED
For jobs and key employees 
throughout California and the 
Northwest, call Florasearch, Inc. You 
know us. For more than three decades 
we have been bringing together key 
people and excellent companies in the 
nursery and greenhouse industries and 
allied trades. Check our references. 
Confidential. Employer pays fee.

 Florasearch, Inc.
1740 Lake Markham Rd.

Sanford, FL  32771
Ph (407) 320-8177
Fx (407) 320-8083 

Website: www.florasearch.com 
Email: search@florasearch.com

CLASSIFIED ADS 
WORK!   

Contact Blair Thompson 
503-582-2012

bthompson@oan.org
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AD INDEX

3 WAYS 
TO 

SUBSCRIBE 
TO

PHONE 
503-682-5089

ONLINE 
www.oan.org/
publications

EMAIL 
Info@oan.org

FARM MANAGER
J. Frank Schmidt & Son Co. is looking 
for a highly motivated, team-oriented 
person to manage our 80-acre con-
tainer tree production facility in Boring, 
Oregon. This is a great opportunity to 
join an established and forward think-
ing tree production nursery team.

The Farm Manager will manage 80 
acres of container tree production at 
our Cottrell Farm and oversee a team 
of experienced growers & forepersons 
who produce the world’s finest trees. 

Primary Job Responsibilities:
• Manage the crops from the potting 

process thru the shipping process.
• Work with team to set priorities and 

manage workflow as efficiently as 
possible.

• Oversee staffing, purchasing of sup-
plies, shipping and all aspects of con-
tainer tree growing.

• Create and oversee labor and 
expense budgets.

Required Experience:
• Minimum of 5 years in nursery pro-

duction and management.
• BS Degree in Horticulture or Business 

Management
• Bilingual in English & Spanish a plus.

Wage DOE including comprehensive ben-
efits package. Mail, fax or email resume to:

J. Frank Schmidt & Son Co.
Attn: Human Resources

P.O. Box 189
Boring, OR 97009

Fax: (503) 512-2209
Email: dianar@jfschmidt.com

FIELD GROWER
J. Frank Schmidt Nursery is a 
progressive wholesale nursery 
growing shade, ornamental, and 
flowering trees. We are currently 
seeking a self-motivated, career-
oriented individual to coordinate field 
production at our seedling farm.  

The qualified candidate must have 
strong leadership skills and be able 
to lead crews. They will oversee 
workforce production, training, and 
safety and must be well-organized, 
honest and trustworthy and possess a 
high work ethic standard.

The candidate should have a college 
degree or equivalent horticulture/
management experience, good 
communication skills, computer 
skills and demonstrated people 
management skills. Conversational 
bilingual Spanish is a strong plus.
Wage DOE including comprehensive 
benefits package.

Mail, fax or email resume to:
J. Frank Schmidt & Son Co.

Attn: Human Resources
P.O. Box 189

Boring, OR 97009
Fax: 503-512-2209

Email: dianar@jfschmidt.com

JOURNEYMAN MECHANIC
Our established and progressive 
wholesale nursery is seeking a 
skilled Journeyman Mechanic for 
our facility shop in Canby, Oregon. 
Extensive knowledge in the repair 
and maintenance of diesel semi 
and tractors, mechanical repairs on 
heavy and light duty trucks, system 
hydraulics and electronics are required.

Candidate must have an ODL with a 
clean driving record to be insurable, 
a familiarity with diverse farm/nursery 
implements and some experience 
with fabrication (welding an excellent 
plus). Must have the ability to work 
with a diverse team of employees, be 
goal-oriented, organized, workstation 
neat, energetic and maintain a safe 
work environment. 

E x ce l l en t  bene f i t s  package , 
competitive compensation DOE, 
smoke and drug-free workplace. 
Please send resume to:

Mail, fax or email resume to:
J. Frank Schmidt & Son Co.

Attn: Human Resources
P.O. Box 189

Boring, OR 97009
Fax: (503) 512-2209

Email: dianar@jfschmidt.com

MANAGEMENT TRAINEE
Are you looking to advance your 
horticulture career? Do you have a B.S. 
Degree in horticulture or related field? 
Do you like working outdoors or in 
greenhouses growing trees in fields 
and/or containers?

If so, contact J. Frank Schmidt & Son 
Co. about our Management Trainee 
Program. Gain valuable production 
experience, from propagation, 
grafting, budding, planting, growing, 
harvesting, and shipping trees 
throughout North America and foreign 
countries. Management Trainees will 
learn the skills needed to advance their 
careers within the JFS company family.

If you are highly motivated, self-
directed, and career-oriented, we are 
looking for you. J. Frank Schmidt & Son 
Co. is a 70+ year family nursery with 
a worldwide reputation for growing 
quality trees and being the world leader 
in new variety tree introductions.

Mail, fax or email resume to:
J. Frank Schmidt & Son Co.

Attn: Human Resources
P.O. Box 189

Boring, OR 97009
Fax: (503) 512-2209

Email: dianar@jfschmidt.com
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Specimen size
BAMBOO

over 30 feet tall
available

•Clumping Bamboo
•Large diversity 

•Quality wholesale plants
•We carry bamboo barrier

HDPE 30” x 60 mil
Controls running bamboo

(503) 647-2700
www.bamboogarden.com
bamboo@bamboogarden.com

 

Bareroot & Container Grown
Understock & Rooted Cuttings

Bareroot Seedlings
Acer, Amelanchier, Betula, Cercis, Malus,

Populus, Prunus, Pyrus, Zelkova

Rooted Cuttings
Acer rubrum, Betula, Platanus, Prunus & Ulmus

Band Pot Grown
Acer, Carpinus, Cornus, Fagus, Liquidambar,

Nyssa, Quercus, Syringa

Over 175 Varieties

Salem, Oregon      877-490-7844  
jlpnliners.com  • info@jlpnliners.com 

PRODUCTION MANAGER FOR 
800 ACRES

DCA Outdoor is adding a newly 
created position of Production 
Manager for two production sites: 
500 acres of bareroot trees at 
Schwope Brothers Tree Farms West 
Coast in Banks and 300 acres (160 
field and 140 container) at Rio Verde 
Plantas in Cornelius.

This is an incredible senior man-
agement opportunity for an inde-
pendent, driven and self-motivated 
person who will be responsible for 
all decisions at both sites. The key 
responsibilities in this role are:
• Production Management: Lead 
production efforts in planting, soil 
health and fertility, and all other 
functions for bareroot tree, shrub, field 
and container production. Implement 
changes as needed to optimize 
efficiency and productivity. Execute the 
production plan, managing purchase 
orders, shipping, receiving, and 
planting of crop.  Organize, prioritize, 
and manage the work flow to provide 
the most efficient operations that 
ensure the highest possible quality and 
yield of the crop.
• Leadership: Ensure that the 
production staff know what tasks 
need to be done, how to perform 
the tasks, and have the resources 
to get those tasks accomplished. 
Provide leadership, management, and 
accountability for both sites.
• Supply chain management: 
Maintain an accurate inventory, 
develop and execute plans for pro-
curement, inventory, and utilization 
of supplies. Improve efficiencies, pro-
cesses and create synergies within the 
supply chain. 

Interested candidates can submit 
applications to www.dcaoutdoor.
com/careers and complete a Culture 
Index Survey. Without survey 
completion, your application is not 
considered complete. Copy and paste 
the following into your browser:  
www.cindexinc.com/c/A550CC.

 

Want to 
post a job?

Contact 
Blair Thompson 
503-582-2012 or 

bthompson@oan.org 

PLANT MATERIALEMPLOYMENTEMPLOYMENT PLANT MATERIAL

.

DIRECTOR WEST COAST 
OPERATIONS

Location: Rio Verde (Cornelius, OR) & 
Schwope West Coast (Banks, OR)
DCA Outdoor is a national, 
vertically integrated green industry 
organization. Our goal is to 
streamline the production and 
distribution of landscape products. 
We are focused on growth, 
innovation, and collaboration and 
believe these are the keys to our 
continued success.
  
In this newly created executive-level 
position, you will lead operations 
at our West Coast production sites. 
We are looking for a forward-
thinking, confident decision-maker, 
who is competitive and strong in 
business strategy. This person will 
have the resources and autonomy 
to transform these facilities and 
teams into industry leaders. If you 
are ready to join an entrepreneurial 
leadership team, please apply at  
www.dcaoutdoor.com/careers.
  
Key Responsibilities:
1. Leadership – Provide leadership, 
in a positive way, to the West Coast 
brands to develop a culture of 
accountability, innovation, and growth 
to support and develop leaders.
2. Management – Create a clear, 
well-defined and executed system 
of management within the West 
Coast companies while ensuring 
there is alignment between goals, 
departments and available resources. 
3. Resource Planning – Create 
a rhythm of proactive planning by 
deploying and applying tools to 
optimize and ensure maximum 
effective use of company resources. 
4. Execution – Spearhead the 
development, communication and 
implementation of effective growth 
strategies and processes while 
making any necessary adjustments to 
drive profitability.

Required Education and Experience:
• BA/BS degree in Business or relevant 

field
• Prior high-level leadership and 

management exper ience in 
operations

• Demonstrated experience in driving 
ROI

Application Requirements:
• To submit your application 

for this position, please go to  
www.dcaoutdoor.com/careers

• Completion of Culture Index 
Survey. Without survey completion, 
your application will NOT be 
considered.  Please copy and paste 
the following into your browser:  
www.cindexinc.com/c/A550CC

SCHURTER NURSERY
Arborvitae - Emerald green 
Container-grown Boxwoods

Green Giants  
Otto Luyken • Skip Laurel 

Various Sizes & Varieties 
503-932-8006

HICKENLOOPER GARDENS
We have a lot to offer!

Specializing in: 
Hosta 

Winter Jewels Hellebores 
Hardy Fuchsia 

Heuchera 
Ferns  

Contact us for an availability list.
www.hickenlooper-gardens.com 

Phone: 503-949-5723 
Fax: 541-327-2011 

benhickenlooper@icloud.com
 

 CLEARWATER GROWERS

ROOTED CUTTINGS / PLUGS: 
Carex; Deschampsia caespitosa; 

Juncus; Scirpus;  
Thuja o. - ‘Emerald Green’ 

LINERS: 
Arctostaphylos - ‘Mass’; 

Carex; Ceanothus g. ‘Pt Reyes’;  
Cotoneaster - ‘Lowfast‘/ ‘Coral 

Beauty’; Deschampsia caespitosa; 
Fragaria; Juncus; Liriope m. ‘Big Blue’;  

Liriope spicata; Mahonia; 
Pachysandra; Pennisetum; 

Polystichum; Rubus c. Sarcococca;  
Thuja o. – ‘Emerald Green’;  

'Green Giant'; Vinca 
1 gal availability 

Arctostaphylos - ‘Mass’; 
Calamagrostis; Carex;  

Cotoneaster dammeri - ‘Coral Beauty’ 
/ ‘Lowfast’; Deschampsia; Festuca; 

Fragaria; Helictotrichon sempervirens; 
Juncus; Liriope; Mahonia; 

Pennisetum; Rubus; Sarcococca; 
Vinca 

Custom Propagation Available 
Ph: 503-359-7540 
Fax: 503-357-2282 
Forest Grove, OR

Ground Covers

PACIFIC CREST
GROUNDCOVERS, INC.
Kinnikinnick, Fragaria,  
Gaultheria, Mahonia,  

Liriope, Vinca and more. 
3.5” and #1’s. 

Call or email for availability list: 
503-784-4925 or 

pcgroundcovers@gmail.com 
10895 S. Heinz Rd, Canby, OR 97013
 

Pacific NW  
Native Plants

Container  •  B&B  •  Bareroot

Environmental & Ecological 
Re-vegetation Landscape Contractor

Native Trees & Shrubs 
Groundcovers

Wetland & Riparian Plants
Conifers & Deciduous Trees

Contract & custom growing year-round

A Valley 
Growers 
Nursery

503-651-3535  •  FAX 503-651-3044
www.valleygrowers.com
vlygrwrs@web-ster.com

Hubbard, OR  •  OR and WA Certified D/WBE Company
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WINDY RIDGE
NURSERY

GRAFTED LINERS
100 Varieties of Maples

Fir, Cedar, Cypress, Larch, 
Spruce, Pine, Sequoia

1918 SE 302nd Avenue
Troutdale, OR 97060
503-667-7037
Fax: 503-661-7315

Availability on website
www.wrntrees.com

Liners

SERVICE/SUPPLYPLANT MATERIALPLANT MATERIAL PLANT MATERIAL

Native, Wetland 
and 

Ground Cover 
Specialist
Growers of 

Quality, Healthy,  
Ready-to-Sell Plants.

Phone: 503-632-4787 
Fax: 503-632-5412
CONTRACT GROWING 

YEAR ROUND
21200 S. Ferguson Rd. 
Beavercreek, OR 97004

www.beaverlakenursery.com

BEAVERLAKEBEAVERLAKE
N U R S E R Y

Northwest Natives 
Rhododendrons

BIG RHODODENDRONS

Acres of rhododendrons –  
instant privacy available.  

6'-10' (make offer).  
Also in cans.

Hidden Acres Nursery 
19615 SW Cappoen Rd. 
Sherwood, OR 97140 

503-625-7390 
www.hiddenacresnursery.net

Rootstock

PREMIUM QUALITY
OREGON ROOTSTOCK

THE FOUNDATION  
OF YOUR ORCHARD  

STARTS HERE!

TRECO®  
Oregon Rootstock & Tree Co. Inc.  

P.O. Box 98  
Woodburn, OR 97071  

www.treco.nu 
p: 1.800.871.5141  
f:  503.634.2344

BARE ROOT NATIVE PLANTS
Acer, Alnus, Amelanchier,  

Betula, Cornus,
Fraxinus, Holodiscus,

Lonicera, Mahonia, Malus, 
Philadelphus, Physocarpus, 

Populus, Rosa, Salix
Spiraea, Symphoricarpos

 
Over 300 species of

source identified natives

Fourth Corner
Nurseries

sales@fourthcornernurseries.com
800-416-8640

fourthcornernurseries.com
 

WILLAMETTE NURSERIES

YOUR SOURCE FOR 
ORNAMENTAL SEEDLINGS,  
FRUIT TREE ROOTSTOCK,  
CUTTING LINER VARIETIES  

& MORE. 

We specialize in understock  
for flowering, fruiting and shade. 

www.willamettenurseries.com 

Excellent quality.  
Outstanding service.  

25571 S. Barlow Rd. 
Canby, OR 97013 

503-263-6405  
Toll-Free: 1-800-852-2018  

E-Mail: willamette@canby.com

Seeds

EXCEPTIONAL NORDMANN  
FIR SEED

This seed comes from selected clones 
in an F2 seed orchard in Denmark. 
Dr. Gary Chastagner (WSU) tested 
this orchard for 3 years for needle 
retention. Danish forester Elrik Nielson 
did bud brake timing and rate of 
growth studies at the same time.

We used these 3 studies to pick the 4 
clones that we purchased. We have 
used this seed for the past 19 years 
and have been impressed with its 
fast growth, phytophthora and pest 
resistance, medium to late bud break 
and outstanding needle holding 
ability. Nordmann seedlings often 
grow slower than Noble Fir but with 
this seed, in 7-8 years, they are the 
same size as a Noble.

For more information, call  
503-769-7127 or email:  

office.silvermtn@wvi.com

SERVICE/SUPPLY

Equipment

NURSERY EQUIPMENT FOR SALE
Going Out of Business Sale: 

Care Tree 636 (28-38”)  
semi-truncated spade $5,500; 

Care Tree 748 (40-48”)  
semi-truncated spade $7500; 

Ironworks spade (30-36”) $4950;
80% Shade tarps (3)  
20 X 54’ $150 each;  

Ball Handler Proline Grabber Ball & 
Forques (20-36”) $1500;  

Stabilizers – Dutchman $2,000; 
Tree Rings $2,000;

Miscellaneous digging supplies: nails, 
crimpers, burlap, wire baskets 50% 

of retail $500.

Northeast Oregon FOB –
541-828-7780

NURSERY EQUIPMENT
• 3 John Deere Hi Clearance Mudders 
– 2755, 6400, 7210 
• 12 Mechanical Transplanter Units: 6 
clip wheel units & 6 carousel units – 
Model 5000
• High Clearance Sprayer: Adjustable 
wheel width & boom height. 500 
gallon stainless steel tank & 40-foot 
hydraulic booms
• 3 Point Sprayer: 200 gallon 
fiberglass tank & 20-foot boom
• Fobro Bed Lifter: 64 in. wide, PTO, 
3 pt.
• 12 Nursery Field Trailers
• 96 Nursery Field Totes: 4x4x4, 
Heavy Duty
• Sawdust Spreader for 60-inch beds 
– 12-yard bin
• Fertilizer Spreader: Stainless steel 
box, 60-inch bed

For more information, call  
503-769-7127 or email:  

office.silvermtn@wvi.com

Real Estate

FARM WITH WATER RIGHTS
Sweet 1900 built farmhouse on 18.94 
acres in Estacada. Home is 1766 sq ft, 
3 beds/2 baths. Nice outdoor living.

3 car garage w/office & bathrm. 
Renovated barn w/bathrm & lunch rm. 
Hardship/farm dwelling w/1493 sq ft.

Property currently used as a nursery.
INCLUDES WATER RIGHTS!

Reduced to $749K

Call Laura Oviatt
503-550-6034

BHHS NW Real Estate

Hiring? Work with us!
Digger magazine employment 
classifieds are THE go-to resource 
for skilled nursery professionals 
in search of their next opportu-
nity — and companies in search 
of the perfect team member.  
To place an ad, contact Blair 
Thompson at 503-682-5089 or ads@oan.org. 
 

View ads online at www.oan.org/jobs.  1-888-283-7219        ads@oan.org

BUY OR SELL 
• Nursery tools
• Equipment
• Hardware
• Site materials
• Vehicles
• Heavy machinery
• Racks ... and more!

Classified Ads 
Work!
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An ongoing series provided by 
Oregon State University  

in collaboration with the United 
States Department of Agriculture 

and in partnership with the 
Oregon Association of Nurseries

GROWING 
KNOWLEDGE
Series content is coordinated by Dr. Jay Pscheidt, professor of botany 
and plant pathology at Oregon State University in Corvallis, Oregon.

Emerging threats to conifer foliage
Growers and nurseries should be on the lookout for these diseases

BY JARED LEBOLDUS, DAVE SHAW, AND PAUL REESER

TWO NEW FOLIAGE DISEASES 
of Douglas fir and several other 
conifer species are emerging in 

Oregon, and they could be a threat to 
conifer growers and nurseries. The patho-
gens include Phytophthora pluvialis, the 
cause of Pytophthora needle cast, and 
Rhizoctonia butinii, causing web blight of 
foliage on Douglas fir and several other 
conifers (Abies, Tsuga). 

Both P. pluvialis and R. butinii were 
observed in western Oregon forest settings 
during the winter of 2015, which was espe-
cially warm throughout the region. Although 
the connection to warm winters is only anec-
dotal, there may be something about warm 
winters that benefits these pathogens. 

Web blight has been well-known to 
Christmas tree plantation operators since 
the 1990s, but has recently been observed 
throughout western Oregon in native 
stands and forest plantations. At times, it 
can cause defoliation throughout the lower 
crowns of plantations after canopy closure. 

So far, it does not appear to be a 
significant negative factor in Douglas fir 
forestry. However, the disease is not spe-
cific to Douglas fir and impacts western 
hemlock in natural stands, and grand and 
noble fir in Christmas tree plantations. In 
particular, understory western hemlock in 
natural stands can be completely defoli-
ated, with some mortality observed.

Phytophthora pluvialis is common 
in western Oregon, potentially explaining 
lower crown needle loss in closed canopy 
situations of forest plantations and natural 
stands. However, the pathogen is also 

Figure 1. Tree level symptoms of (A) web blight, (B) Douglas fir needle cast, (C) Swiss needle cast,  
and (D) rhabdocline needle cast affecting Douglas fir trees. PHOTOS COURTESY OF OREGON STATE UNIVERSITY

B. Douglas fir 
needle cast

A. Web blight

D. Rhabdocline 
needle cast

C. Swiss needle 
cast
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Emerging threats to conifer foliage

known in New Zealand where it is causing 
significant losses in radiata pine plantations. 
It appears that P. pluvialis was exported to 
New Zealand from the Pacific Northwest. 

During the winter of 2015, several loca-
tions where Phytophthora needle cast was 

observed were along forest edges. The entire 
side of an edge tree would be defoliated and 
the ground beneath was littered with green 
foliage. It is not possible to identify P. pluvia-
lis in the field and molecular techniques are 
required to identify the Phytophthora. 

Traditional foliage diseases that 
we have known about for decades 
are Swiss needle cast, caused by 
Nothophaeocryptopus gaeumannii (for-
merly known by the scientific name 
Phaeocryptopus), and Rhabdocline needle 

Specializing in Heavy Duty 
structures to cover all your 

greenhouse needs

Standard and Custom 
sizes available

503-678-2700
20357 HWY 99E 

AURORA, OR 97002
800-347-2701 (outside OR)

info@ovg.com www.ovg.com

B. Douglas fir needle castA. Web blight C. Swiss needle cast
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cast, caused by several Rhabdocline species. 
Swiss needle cast is currently caus-

ing growth loss in Douglas fir plantations 
along the western slope of the Oregon Coast 
Range and coastal Washington, as well as 
some local sites along the western slope and 

lower elevations of the Cascade Range. 
The disease is being intensively stud-

ied by the Swiss Needle Cast Cooperative 
(http://sncc.forestry.oregonstate.edu/), a 
research cooperative based at Oregon 
State University. The disease is closely 
associated with climate conditions, specifi-
cally warm winter temperature and leaf 
wetness in May through August. 

Although Rhabdocline needle cast 
is also closely associated with spring leaf 
wetness, it is considered an indicator of 
off-site or non-local seed stock. Douglas 

fir moved from drier climates to moist 
climates, or high elevation to lower eleva-
tions, are often impacted by Rhabdocline 
needle cast.

The importance of web blight and 
Phytophthora needle cast is not yet known 
and it does not appear that they are caus-
ing major damage in the forest. However, 
research and monitoring should continue 
and these two recently identified native 
diseases and should definitely be con-
sidered when defoliation is observed in 
Douglas fir. 

Figure 2. Signs and/or symptoms of (A) web blight, (B) Douglas fir needle cast, (C) Swiss needle 
cast, and (D) rhabdocline needle cast affecting Douglas fir  needles.  
PHOTOS COURTESY OF OREGON STATE UNIVERSITY

D. Rhabdocline needle cast
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• Shipping Materials
    - Pallet repair boards, shipping gates,
      tilt sticks.
• Custom Assembly
    - Shipping racks, bare root 
      crates and nursery pallets.
• Planting Stakes
    - Multiple sizes available
• Treated Lumber
    - Multiple sizes available

503-434-5525
1726 SW Highway 18, McMinnville, OR 97218 • www.dstakemill.com         

Lumber Products for All Nursery Needs

The signs and symptoms of all four 
foliage diseases of Douglas fir are sum-
marized in Table 1, as well as Figures 1 
and 2.  Although both Rhizoctonia and 
Phytophthora species are known as soil-
borne pathogens, in this case the diseases 
are strictly foliar. 

These two diseases develop in a 
similar manner in the field. They typically 
begin in the lower crown, moving upward. 
The unusual feature of web blight is that 
the needles stay attached to the tree after 
they turn grey or brown, unlike most 
foliar disease. A close inspection of these 

needles reveals a mat of threads, observed 
to be fungal mycelium, are attaching the 
dead needles to the tree. 

In Christmas tree plantations, disease 
development of web blight has been well 
characterized. The shearing of trees and 
the high branch density that develops are 
ideal conditions for this disease. Large 
circle-shaped areas of dead needles that 
remain attached to the tree are the charac-
teristic symptom. 

Christmas tree plantations manage 
this disease by avoiding plantings near 
natural stands with web blight present, 
canopy drying techniques such as vegeta-
tion management and spacing of trees, as 
well as avoiding wet low-lying areas. 

The symptom development of 
Phytophtora needle cast is less clear. It is 
assumed that the needles fall off the tree 
while they are still green. A close inspec-
tion of these needles does not reveal any 
obvious or consistent symptoms; how-
ever, banding and or mottling of infected 
needles has been noted (Figure 1). Severely 
affected trees will only have a few needles 
at the outer branch tips (Figure 2). 

For excellent summaries of all 
these diseases check out the The Pacific 
Northwest Plant Disease Management 
Handbook, which can be found online at  
https://pnwhandbooks.org/plantdisease, or 
the recently revised Compendium of Conifer 
Diseases (2018) by Everett Hansen, Kathy 
Lewis and Gary Chastagner, published by 
American Phytopathological Society (St. 
Paul, Minnesota). 

Common name Scientific name Field symptoms Importance

Web blight Rhizoctonia butinii Very distinctive blighted foliage that aggregates and 
holds together with visible webbing.

Common, may be asso-
ciated with drought 
conditions 

Phytophthora needle cast Phytophthora pluvialis Needle (green to mottled yellow) casting mostly in 
the lower crown in February to March, with piles of 
needles around base of tree. Cannot diagnose in the 
field with certainty.

Widespread, uncertain

Swiss needle cast Nothophaeocryptopus 
gaeumannii

Chlorotic foliage, low needle retention throughout the 
crown, thin crowns, growth loss. Field diagnosis by 
observing small black dots (pseudothecia, reproductive 
structures) plugging stomates

Major cause of growth loss 
in certain geographic loca-
tions particularly within 
~15 miles of the coast.

Rhabdocline needle cast Rhabdocline species Foliage loss by distinct cohorts. Field diagnosis is only 
possible for several weeks in May (April to June) when 
characteristic productive structures occur. Foliage is 
cast by July.

Typical of off-site, or non-
local stock

Table 1. Foliage diseases of Douglas fir, name of the pathogen, symptoms and relative importance.

Emerging threats to conifer foliage
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        Schurter
Nursery

Arborvitae–Emerald green
Virescens
Boxwood

Japanese Maples
Otto Luyken
Skip Laurel

Various sizes & Varieties
503-932-8006

(503) 630-4349
FAX (503) 630-7542

PO Box 598 – Estacada, OR 97023

B&B Spruce 4 to 24 feet
Chamaecyparis • Fir • Pine

Japanese Maple • Poodle Pine
Cut Christmas Trees

Supplies for Small Growers
SEED STARTING - Pots Trays Inserts

Plug Trays
__________________________________________________________________________

 Labels - large variety size, color &
shape of blank plant pot & row markers

_________________________________________________________________________

Weed control, fertilizer, tapes & ties,
watering, and more

_________________________________________________________________________

http://www.AAA-mercantile.shop
http://stores.ebay.com/AAA-Mercantile

http://www.amazon.com/shops/AAAmercantile

Enter promo code DIGGER for a 10% discount
for a limited time at AAA-mercantile.shop

HOSTETLER
FARM DRAINAGE
503-266-3584

• Plastic Tubing 3"-24" • Laser Grade
Control • Open Ditch for Buried

Irrigation • Plows and Trenches •
Pot-n-Pot Drainage • Oldest Drainage
Firm in Oregon • Newest Subsurface

Irrigation Techniques

Materials and
Technical
Assistance
AvailableCanby, OR

MARKETPLACE

        M
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to vote for them by “liking.” This way, users 
are asking their connections (those out of 
your network) to go to your page to like 
their photos, thus getting your brand on to 
people’s screens who otherwise wouldn’t 
engage with you. It’s most important to fol-
low the rules to a tee on the main platform 
that your contest lives on and know what 
the regulations are on the sister sites you use 
to promote the contest.

Promote your posts on and offline
Be sure feature icons on your web-

site with links for each of your accounts 
(Facebook, Twitter, etc.). Consider creat-
ing a point of sale sign that includes a 
quick response link — known as a QR 
code, which can be created for free at 
http://goqr.me/ — with a link to check in on 
Facebook, or sign up for your social media 
accounts. Be sure to include icons and links 
on your signature lines and newsletters.

Measure and evaluate
Monitor yourself frequently to see 

where and how you can improve. Use all 
available analytics to see which links are 
being clicked on the most or which content 
correlated in a spike or drop of visitors, fol-
lowers, and likes. Keep track of your most 
successful posts, and feel free to recycle them 
down the line, but allow at least 60 days 
between the post and the repost. 

You should use social channels to 
generate brand awareness and to provide a 
channel of communication for you and your 
audience. You can do this by posting rel-
evant content, asking for opinions, and truly 
listening to and engaging with your audi-
ence. From there, you can develop an online 
community of people whom you can turn 
into your clients. 

Ron McCabe is the president of 
Everbearing Services, a digital agency 
focused on the horticultural industry. The 
company specializes in websites, search 
engine optimization, paid advertising, 
social media management, newsletters, 
e-commerce and more.  He can be reached 
at rmccabe@everbearingservices.com.

(Continued from page 28)

Social networking tips for 
garden center businesses
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Jeff Stone
OAN EXECUTIVE DIRECTOR

DIRECTOR’S DESK

Crossover and compromise
Oregon is blessed with agricul-

tural lands that produce more 

than 225 different commodities. 
The production types run the gamut 

from organic to conventional, and the work 
required to cultivate these crops varies in 
intensity. Oregon farmers have even intro-
duced crops that traditionally have not been 
present in the fertile Willamette Valley. 

“Coexistence” is a term often used by 
our own Oregon Department of Agriculture 
(ODA) as well as the U.S. Department of 
Agriculture. It refers not only to how plants 
are grown without impacting a neighbor, but 
the relationships between those neighbors. 

Farmers also must contend with the 
encroachment of neighborhoods into their 
zone. If we are not careful, the very nature of 
production agriculture can create conflict.

A shrinking agricultural footprint
Across Oregon, agricultural land is 

being converted to other uses. Our industry 
has seen its fair share of this, since much 
of the industry — whether you are in the 
Willamette Valley, central or southern 
Oregon — is both urban and rural. 

The 2012 Census of Agriculture 
revealed that 700,000 fewer acres of farm-
land existed than did a decade prior. The 
16.3 million acres that remained, down from 
17 million, may still seem like a lot, but once 
land is urbanized, it doesn’t change back.

We see urban communities reaching 
into agricultural lands. We economically 
challenged communities looking to add 
industry as a quick fix. Ironically, many 
of these communities used to be natural 
resource-based. Now, they are trading one 
type of economy for another. 

Conflicts and challenges
Oregon has strong land use and right-

to-farm laws. Going back to the 1970s, pre-
serving farmland has been a high priority, as 
well as a core value. 

Over the last two decades, we have 
seen rapid adoption of new technologies, 
the rise of organic farming, the emergence 
of industrial hemp (now federally delisted as 
a controlled substance), as well as the intro-
duction of tools to improve integrated pest 
management efforts. 

No grower wants to damage their 
neighbor’s ability farm their product of 
choice. A challenge remains with all the vari-
ables involved in production methods, com-
modities and growing conditions. Conflict is 
bound to happen. A couple of real examples 
highlight the challenges:

Hemp vs. Cannabis: The general pub-
lic has a hard time distinguishing between 
cannabis (which has high concentrations of 
tetrahydrocannabinol chemicals, or THC) 
and industrial hemp (which has low concen-
trations of THC and is grown for the fiber). 
Cannabis has two primary classifications: C. 
indica and C. sativa. Hemp is a member of 
the C. sativa family. 

The two crops have been a high-
growth area for production. Location and 
production methods (inside versus outside 
growing operations) can impact both crops 
in a negative way. It comes down to THC 
(the principal psychoactive ingredient in 
cannabis). If a hemp operation cross-polli-
nates with a cannabis operation, it boosts 
THC levels for hemp and decreases the 
levels for cannabis, making both unsuitable 
for their respective markets.

We can’t ignore the explosion of can-
nabis production in Oregon. An Oregon 
Secretary of State audit said that Oregon’s 
supply of cannabis exceeds six years’ worth 
of theoretical supply. It does not help that 
the Oregon Liquor Control Commission 
oversees production when they have little 
grasp of crop management. 

Industrial hemp is versatile and can 
be used for pain relief (cannabidiol oil, or 
CBD), paper and even clothing. Federal 
deregulation of hemp will open the door to 
increased production.

Canola vs. Specialty seed industry:  
A newly controversial topic involves the 
production of canola in the Willamette 
Valley and its ability to co-exist with 
Brassicaceae specialty seed production. 

The growers of specialty seeds seek to 
maintain genetic purity. Production of certain 
species can require up to three miles of isola-
tion. While isolation distances are a require-
ment of specialty seed crop production, 
canola production has no such restrictions. 

Canola has a potential use as a rotation-
al crop for grass seed and wheat growers. 
Proponents of both communities are passion-

ate and had difficulty resolving the conflicts. 
When neighbors feel their respective crop is 
at risk, it can get personal.

New neighbors vs. Ag lands: There 
is no doubt that rural areas are beautiful. 
They’re a tremendous place to raise a family 
or enjoy the country lifestyle. But more and 
more, these urban transplants are complain-
ing about noise, dust and farm trucks on 
the rural roads. In short, they like farms but 
don’t like farming. (“Farming is a verb,” as 
I’ve heard Rod Park say.)

When trucks arrive, they are loaded. 
The act of managing field crops is not a high-
tech bunny suit environment located deep 
inside an industrial complex. Farm vehicles 
and equipment may get in the way of some-
one’s BMW racing to get to a Pilates class. 
(OK, that was snarky, and three seconds of 
Pilates class would really hurt me.) 

However, most problems can be 
resolved through fence-post diplomacy and 
talking to the new neighbors.

A good neighbor policy
The issues are real. Changes in produc-

tion style or product are constant and can 
lead to conflict. Growers are passionate. This 
can make dialogue more difficult. 

Add to the mix the encroachment of 
housing into agricultural lands, and we have 
some tough conversations ahead.

It is best for all if the discussions happen 
over the fence or seated at the kitchen table 
— not at the state legislature. The nursery 
and greenhouse industry includes both urban 
and rural people, and the wide range of per-
spectives that would imply.

But no matter where we stand, we can 
demonstrate how to succeed in business 
while still being good neighbors.





Contact Jeff Pipp, West Coast Account Representative, 616-223-3361
www.springmeadownursery.com, 800-633-8859

Round spring leaves emerge rich purple and turn a deep near-black tone - the darkest foliage of 

any smokebush. Large, soft panicles of showy red blooms appear in early summer, that become 

the misty “smoke” that makes this such a popular landscape plant. Its unique foliage lights up in 

an array of reds and oranges in fall, and its compact habit ensures there’s plenty of room for this 

dramatic, low maintenance plant in any landscape. Available in 2¼", 4" and Quick Turn™ sized 

pots, for faster production.

Dark & Dramatic
WINECRAFT BLACK®

Cotinus coggygria ‘NCCO1’ ppaf, cbraf
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