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Moving forward.
Giving back.
Our mission is to support agriculture with reliable, consistent credit. As a 
cooperative, our members benefit through patronage dividends and our 
support of rural communities.

A century of helping Northwest producers has positioned us well to embrace 
the challenges and opportunities ahead. And we’ll continue moving forward 
and giving back for another 100 years.

800.743.2125 | northwestfcs.com

Here to Help You Grow®
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Don’t fall into the trap 
of history repeating
The holidays and the grueling trade 

show season are over. 
Sports are in a lull. The days of cold, wet 

and dark are getting tiresome. We are all waiting 
on better weather — or at least seeing the sun. 

Depending on your segment within the nursery 
industry, you have either completed your digging for the 
season, or you are just opening back up and discovering 
how much work you still need to do. 

At this time of year, good recordkeeping is impor-
tant. A sense of the history of your business is essential. 
However, you need to use that information to make your business better. Don’t just file it 
away! Look at the highlights from last year. Identify areas for possible improvements. 

In particular, it’s key to examine the vital problems that you encountered last year. Have 
you identified causes and come up with solutions to those issues? 

As the saying goes, “History usually repeats itself.” Don’t fall into that trap.
As you review history, problems and possible solutions, don’t forget to look inward. It’s 

important to build upon the skills you already possess. Wherever you are in your career, you 
probably only reached that point because you made a decision, one way or another, to acquire 
greater knowledge and to apply what you learned. 

After you reach a certain level in your career or business, sneaky complacency can become 
your enemy. You begin to perceive that the skills that got you this far are “good enough.” The 
world is constantly in motion. So are markets. Inertia didn’t get you this far — effort did.

You have experience. You have skills. And these, along with a sense of your business his-
tory, can guide you along a path of improvement.

Do not be afraid to express opinions, take chances or be open to new ideas. Just make 
sure you do your research before diagnosing problems and developing solutions.

With the start of February, we will soon go from being caught up to being behind. Spring 
is fast approaching. March 20 is the first day of spring this year — tick tock.

As you focus on your business, don’t forget about the work that the Oregon Association 
of Nurseries does on your behalf. The Oregon Legislature started its 2019 session on January 
22, and the OAN is working around the clock to make sure state officials never forget the size, 
significance and economic impact of Oregon’s nearly $1 billion nursery industry. 

The OAN’s seasoned, respected and highly effective Government Relations team analyzes 
each significant piece of legislation to see how it affects the nursery industry, then makes sure 
that officials on both sides of the aisle understand the impact. 

What you see reported is nothing compared to the tonnage of proposals put in play. If 
you had hair, like I used to, seeing it all would turn yours white and make it fall out.

We are solution oriented and bipartisan — and people in Salem know it. This gives us the 
ability to derail harmful legislation or at least remove or mitigate the portions that are harmful 
to the nursery industry. 

But the OAN doesn’t just play defense. It also pushes forward on industry priorities such 
as industry research, long-term water supplies and more.

OAN advocacy is one of the best reasons to be a member. Our weekly Member Update, 
sent electronically, keeps you informed about the issues, and aware of when your input can be 
most effective. Legislators and officials are always aware of our strength and our numbers. Our 
team makes sure of it, but some of the time, we need your help.

The bottom line, in business and in politics, is that there is no substitute for “you.” Only 
you possess your experience and your ability to act. If you want change, you have to initiate it. 
There’s no one else. That’s why it’s so important at this time to 
look back, realize mistakes, acknowledge weaknesses, strength-
en skills and move forward.

I wish you the best of luck with this upcoming season. 

PRESIDENT’S MESSAGE 
2018–2019 

EXECUTIVE COMMITTEE

 Mike Hiller Kraemer’s Nursery Inc.
 PRESIDENT P.O. Box 930

  Mt. Angel, OR 97362
  mike@kniusa.com

  503-845-2283
  FAX 503-845-6557

 Jim Simnitt Simnitt Nursery
 PRESIDENT-ELECT 138 NE 22nd Ave.

  Canby, OR 97013
  simnittnsy@canby.com

  503-266-9640
  FAX 503-263-6330

 Josh Robinson Robinson Nursery Inc.
 VICE PRESIDENT P.O. Box 100

  Amity, OR 97101
  josh@robinsonnursery.com 
  877-855-8733
  FAX 503-835-3004

 Kyle Fessler St. Christopher Nursery LLC
 TREASURER 12936 Portland Rd. N.E.

  Gervais, OR 97026
  kyle@stchristophernursery.com  
  503-580-4470
  FAX 503-792-3902

 Josh Zielinski Alpha Nursery
 PAST PRESIDENT 5050 Hazelgreen Rd. N.E.
  Salem, OR 97305-3519
  josh@alphanursery.com 
  503-390-1286
  FAX 503-390-2639

 Denece Messenger Decorative Bark Products
 SECRETARY P.O. Box 1198
  Tualatin, OR 97062
  denecemessenger@comcast.net  
  503-510-4029
  FAX 503-859-3764

 Todd Nelson Bountiful Farms Nursery Inc.
 MEMBER AT LARGE 17280 Boones Ferry Rd. N.E.

  Woodburn, OR 97071
  todd@bountifulfarms.com  
  503-981-7494

____________

BOARD OF DIRECTORS

 Tom Brewer HC Companies Inc. ProCal
 ASSOCIATE MEMBER  tbrewer@hc-companies.com   
  503-686-8448 

 Adam Farley Countryside Nursery
 CONTAINER GROWER afarley@countrysidenursery.com
  503-678-0511

 Ron Kinney Monrovia
 CONTAINER GROWER rkinney@monrovia.com  
  503-868-7941

 Amanda Staehely Columbia Nursery
 CONTAINER GROWER amandastaehely@gmail.com  
  503-810-2598

 Jesse Nelson Hans Nelson & Sons Nursery Inc.
 FIELD / BARE ROOT GROWER jnelson@hansnelson.com  
  503-663-3348 

 Chris Robinson Robinson Nursery Inc.
 FIELD / BARE ROOT GROWER  chris@robinsonnursery.com   
  877-855-8733

 Jay Sanders KG Farms Inc.
 FIELD / B&B GROWER jsanders@kgfarmsinc.com  
  503-678-3245

 Ben Verhoeven Peoria Gardens Inc.
 GREENHOUSE benv@peoriagardens.com    
  541-753-8519

 Mark Leichty Little Prince of Oregon Nursery
 GREENHOUSE  mark@littleprinceoforegon.com   
  503-678-5687

 Gary S. English Landsystems Nursery
 RETAIL gary@landsystemsnursery.com 
  541-382-7646

Mike Hiller
OAN PRESIDENT
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Calendar
Get the word out about your event! Email details to calendar@oan.org 
by the 10th day of the month to be included in the next issue of Digger. 

FEB

VARIOUS DATES THROUGH MARCH
FIRST AID AND CPR CLASSES
The OAN Safety and Insurance Committee 
is presenting First Aid and CPR classes as a 
service to members and the industry. Successful 
completion results in certification that is good 
for two years. Each class runs from 8 a.m.–noon. 
Check the OAN website for dates and locations. 
The cost is $45 per person for those renewing 
their certification (two years) AND for those 
taking the class for the first time. Register and 
pay at www.oan.org/cprclass, or call Kelsey 
Hood, 503-682-5089.

FEBRUARY 13-16
PROGREEN EXPO
An educational green industry conference, 
the ProGreen EXPO features seminars and 
exhibits on the latest in green technology 
products, new business efficiency methods, and 
opportunities for continuing education exams 
and certifications. More than 6,000 professionals 
attend the event held at the Colorado Convention 
Center in Denver. Visit www.progreenexpo.com 
for more information.

FEBRUARY 14
NOR CAL LANDSCAPE &  
NURSERY SHOW
The Nor Cal Landscape & Nursery Trade 
Show is a one-day professional collabora-
tion between California’s horticulture and 
landscape industries. It features more than 
250 exhibits and nine educational seminars. 
Revenues raised by the Nor Cal Show are 
reinvested in the industry through education, 
research and philanthropy.  The event takes 
place at the San Mateo Expo Center, 1346 
Saratoga Drive, San Mateo, California. Register 
online at www.norcaltradeshow.org.

FEBRUARY 20–24
NORTHWEST FLOWER &  
GARDEN FESTIVAL
This year's festival theme celebrates "Gardens 
of the World" with over 20 fully landscaped 
display gardens, 100 free world-class seminars, 
and thousands of treasures in the garden and 
vintage marketplaces The festival is held at 
the Washington State Convention Center, 
Seattle, Washington. For more information, 
visit www.gardenshow.com.

FEBRUARY 22
GARDENPRO 2.0 CONFERENCE
Held during the annual Northwest Flower 
& Garden Festival at the Washington State 
Convention Center in Seattle, the GardenPRO 
2.0 Conference consists of two keynote 
speakers and two tracts of concurrent sessions 
for green industry professionals. Sessions meet 
continuing education unit credit requirements 

for some certifications and organizations.  For 
more information, visit www.gardenshow.com/ 
gardenpro-conference.

FEBRUARY 27
OREGON NURSERIES' HALL OF FAME
Get your tickets to attend the 2019 Oregon 
Nurseries' Hall of Fame banquet, taking place 
6–9 p.m., Wednesday, February 27, at the 
Abernethy Center ballroom, 606 15th St., Oregon 
City, Oregon. The celebration will induct a new 
class of honorees, including Art and Teri Iwasaki 
of Tanasacres Nursery, pioneer Henderson 
Lewelling, Bob and Jean Fessler of Woodburn 
Nursery & Azaleas, Mark and Jolly Krautmann 
of Heritage Seedlings & Liners Inc., and Keith 
Warren of J. Frank Schmidt & Son Co. The 
Oregon Nurseries' Hall of Fame was established 
to honor and recognize individuals who have 
been instrumental in the development of the 
Oregon nursery industry, have brought credit 
and recognition to the industry or have had a 
profound historical impact on the industry. To 
register, go to www.oan.org/hof.

FEBRUARY 21–24
PORTLAND SPRING HOME & 
GARDEN SHOW
Taking place at the Portland Expo Center, 
2060 North Marine Dr., Portland, Oregon, this 
show entertains and informs homeowners of the 
latest trends in remodeling and garden design. 
Guests browse exhibits of the freshest garden 
projects, new products for upgrading their living 
spaces, and helpful service providers who can 
upgrade nearly any aspect of their property. 

Attendees may collect magazines, snap photos, 
and grab the latest edition of the Retail Nurseries 
and Garden Centers Road Map. For more 
information, visit http://homeshowpdx.com.

FEBRUARY 26–MARCH 2
NATIONAL INVASIVE SPECIES 
AWARENESS WEEK 
The week of February 26–March 2 has been 
designated as National Invasive Species 
Awareness Week. Events taking place 
across the nation hope to raise awareness 
and identify solutions to invasive species 
issues. Each day a different aspect of the fight 
against invasive species — from impacts and 
prevention, to public-private partnerships — 
will be highlighted. For more information, 
visit www.nisaw.org

MARCH 1 
PLANT NERD NIGHT
Start your garden season off with Mike Darcy’s 
18th annual Plant Nerd Night, brought to you 
through the support of The Hardy Plant Society 
of Oregon, as well as the Friends of the Rogerson 
Clematis Garden and the Salem Hardy Plant 
Society. Far Reaches Farm, N&M Herb Nursery, 
Rogerson Clematis Garden, Great Plant Picks, 
Dancing Oaks Nursery and Sebright Gardens 
will offer previews of new or favorite plants, 
many of which will also offered for sale at the 
event. Doors will open at 6 p.m. on March 1. 
Presentations run 7–9 p.m. at Lake Bible Church, 
4565 Carman Drive, Lake Oswego, Oregon. Visit 
www.hardyplantsociety.org/plant-nerd-night 
for more information.

FEBRUARY 9
WILLAMETTE CHAPTER MYSTERY DINNER
Play your cards right and you won't get lost in the shuffle. Join the OAN Willamette Chapter 
for their Mystery Dinner on Saturday, February 9. The event will begin with Social Hour at 
5:30 p.m., followed by dinner and mystery. Registration is open for a limited time. Starting with 
a social at 6 p.m., OAN members are hosting a Mystery Dinner at Schilling Farm, 7315 Labish 
Center Rd. NE, Salem, Oregon. Guests must be 21 years of age or older.  The entrance fee is $50 
per person and includes one free drink. (No-host bar.) Register at www.oan.org/event/mystery, 
or call Janet Poot at 800-391-6411.
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Northwest News
OAN members and chapters are encouraged to send in relevant news items, such as new hires, 
new products, acquisitions, honors received and past or upcoming events. Email news@oan.org.

Altman Plants 
acquires remaining 
Color Spot locations

On December 21, 2018, 
Altman Plants of Vista, 
California agreed to purchase 
the five remaining produc-
tion facilities of Color Spot 
Nurseries Inc. that were listed 
for sale when the grower 
filed for Chapter 11 bank-
ruptcy in May, according to 
a report from Greenhouse 
Grower. Temporarily owned 
by Wells Fargo under the 
filings, the recently acquired 
facilities in California and 
Texas add up to 11 million 
square feet of environmen-
tally controlled space and 
1,500 acres of outdoor space. 
Altman Plants was previous-
ly ranked the second-largest 
growing operation behind 
Color Spot with more than 
2,100 acres of growing space.

All of the facilities will 
be renamed Altman Plants 
and remain closed for the 
time being, with the excep-
tion of one Texas operation: 
a San Antonio-based woody 
ornamental facility will 
return to its former name, 
Lone Star Growers, and 
strategically integrate with 
Altman Plants business plan.

In July 2018, TreeTown 
USA announced it was pur-
chasing the Hines division of 
Color Spot, which comprised 
of three facilities in Oregon 
and California. For more 
information, visit  
tinyurl.com/y9wgeh27

OAN ANNOUNCES SPONSORSHIP 
AGREEMENT WITH THE PORTLAND 
HOME & GARDEN SHOWS

The Oregon Association of Nurseries 
(OAN) has reached an agreement with the 
Home Builders Association of Metro Portland 
(HBA) to become the exclusive gardening/nurs-
ery association sponsor of the Portland Spring 
Home & Garden Show® and the Fall Home & 
Garden Show®, both of which are owned and 
produced by HBA.

The agreement will give OAN members 
access to main floor booth space rates previously 
available only to HBA members. The HBA will 
also be adding more programming related to gar-
dening to its show schedule. The OAN will lend 
its expertise, connections and branding in order 
to support the show and enhance its status as a 
destination for the gardening consumer.

“We are looking forward to this opportu-
nity to strengthen the gardening component of 
the Home and Garden Shows, and promote gar-
dening to the public,” OAN Executive Director 
Jeff Stone said. “We think this arrangement will 
provide more opportunities for our retail and 
landscape members, and more value.”

“We are excited about including more 
nurseries at the Home & Garden Shows,” said 
Dave Nielsen, CEO of HBA. “There is a natural 
synergy between homebuilders and nurser-
ies, because we know people are interested in 
improving their homes as well as their gardens. 
With the OAN’s help, we can provide the ideas, 
inspiration and solutions to help them do it.”

The OAN will continue to distribute its 
Retail Nurseries and Garden Centers Road 
Map at both shows, as well as the NW Natural 
Street of Dreams®, which HBA also owns and 
produces. Every OAN retail and landscape 
member is featured on the map. 

The OAN will also promote its Plant 
Something Oregon website and newsletter at 
the home shows and Street of Dreams. These 
provide gardeners of all levels with expert 
advice so they can overcome fear of failure and 
become more successful. 

The Portland Spring Home & Garden 
Show will be held February 21–24 at the Expo 
Center in Portland. For more information about 
the show or to secure your booth space, log 
on to www.homeshowpdx.com/p/exhibitors 
or contact Yvonne Lerch at 503-479-2660 or 
yvonnel@hbapdx.com.

OAN PREPARES FOR 2019 SESSION 
OF THE OREGON LEGISLATURE

The OAN Government Relations team 
expects to be active during the 2019 session of the 
Oregon Legislature, which started January 22 and 
will end on or before June 30. During the session, 
the Legislature will see around 4,000 bills drafted 
and 3,000 of those introduced. In a typical session, 
around 1,500 may pass. The main item on the 
agenda is the state budget for the 2019–2021 bien-
nium, which will take effect July 1.

The OAN tracks every bill introduced in 
every session, with the goal of ensuring that 

The Portland Spring Home & Garden Show features products and services in the Portland Expo Center.   
PHOTO COURTESY OF HOME BUILDERS ASSOCIATION OF METRO PORTLAND



10 FEBRUARY 2019   DIGGERMAGAZINE.COM

Northwest News

any bills that pass move the industry for-
ward in a meaningful way, or at least are 
not harmful to members. The OAN takes 
a bipartisan, issue based approach, always 
looking to what is best for the industry. 
Guiding that effort is the 2019 OAN State 
Priorities document, which addresses issues 
such as labor and immigration, water and 
the environment, taxes and budget, and 
transportation/land use/infrastructure. 
It was adopted by the OAN Board of 
Directors in December.

The 2019 Legislature has all of the 
same leaders in both chambers as it did 
previously, but a key difference is that the 
Democratic party now possesses superma-
jorities in both chambers. This allows 
passage of tax increases on a party line 
vote, without Republican assistance. The 
majority party is contemplating some $2 
billion in tax increases, according to OAN 
contract lobbyist Elizabeth Remley, who 
works with Thorn Run Partners.

Interested members are urged to join the 
OAN Government Relations Committee and 
consider taking part in OAN Lobby Day on 
Tuesday, February 13. The committee will 
meet that day at 11:30 a.m. at a location to 
be determined, followed by groups going to 
the capitol to meet individual legislators in 
their offices and discuss the OAN’s state pri-
orities. For more information, please email 
Jeff Stone at jstone@oan.org.

FARMINGTON GARDENS OPENS 
DOWNTOWN HILLSBORO STORE

Farmington Gardens has opened a 
second store, Farmington Gardens and 
Floral, in Hillsboro, Oregon. Located at 
466 S.E. Baseline St., the new downtown 
storefront sits on a quarter-acre lot on the 
corner of Fifth and Baseline streets. 

Linda Eshraghi, owner of Farmington 
Gardens, decided to set up a shop in this 
location to be closer to the customers that 
she knows often travel from the west side 
of Portland to the Beaverton location. In 
Hillsboro, the shop provides a place for 
local residents who have limited plant 
and gift shop options, and it will attract 
customers who wouldn’t usually make the 

trek down to Beaverton. 
New to Farmington Gardens, the 

recently opened storefront will offer flo-
ral services. Customers can place orders 
for custom flower arrangements or pur-
chase cut flowers on-site. There will also 
be a more extensive inventory of gift 
shop and décor items compared to the 
Beaverton location. 

An extensive selection of annual and 
perennial varieties will be in stock at the 
store, as well as a mix of popular nursery 
stock options. A full line of garden tools, 
sprays, and other supplies are also available. 
Six employees currently staff the store.

“This location was a garden center 30 
years ago — I used to come here when I 
was a kid — and I always wanted a place 
in Hillsboro because there’s not much that’s 
green here,” Linda said. “I’m a native of 
Hillsboro, so I’m coming back home.”

CALIFORNIA NATIVE PLANT 
NURSERIES FOUND TO BE 
INFECTING RESTORATION SITES

Plant biologists with the University 
of California at Berkeley surveyed five 
native plant nurseries in Northern 
California, finding that four of them 
harbored pathogens related to those 
that cause sudden oak death.

The survey found that wildflowers 
and herbs grown for and installed at 
ecological restoration sites were infested 
with Phytophthora tentaculata, which 
causes root and stem rot. It is not the 
same as P. ramorum, which causes sudden 
oak death. However, the presence of P. 
tentaculata in these nurseries raised con-
cerns on the part of the researchers that 
nurseries could introduce such pathogens 
into the wild.

There is concern that disease strains 

from ornamental plants could be more 
aggressive than the ones found in the wild. 
Some are quickly developing resistance to 
fungicides. 

The research was spurred in part by 
their discovery of a new strain of P. ramo-
rum in Oregon forests that is highly toler-
ant of phosphite, an environmentally safe 
fungicide commonly used to control plant 
parasites in the wild.

The researchers noted that growers 
can limit the spread of these pathogens 
through better detection as well as new 
management techniques. In 2011, the 
Oregon Association of Nurseries collabo-
rated with researchers at USDA, Oregon 
State University and Washington State 
University to publish Safe Procurement and 
Production Manual: A Systems Approach 
for the Production of Healthy Nursery 
Stock. This book outlines numerous best 
practices for all aspects of production that 
nurseries can adopt to prevent the intro-

FREE download
tinyurl.com/y8j7poth

The Farmington Gardens and Floral store 
serves customers near Hillsboro, Oregon.
PHOTO COURTESY OF FARMINGTON GARDENS
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OUTSTANDING VALUE

EXPANDED 
ORNAMENTAL OFFERINGS
IMPECCABLE SERVICE
From Acers to Zelkova, and many varieties 
in between, we specialize in understock for 
flowering, fruiting and shade. 

Our customers come to us for our quality 
rootstock. They come back for our service 
and attention-to-detail. 

WillametteNurseries.com
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duction and spread of P. ramorum and 
other pathogens into their nurseries. 

Download your copy for FREE at 
tinyurl.com/y8j7poth

INVASIVE PESTS TRAVEL TO 
OREGON ON CHRISTMAS TREES

Plant pest and disease officials report-
ed the detection of two scale insects — the 
invasive elongated hemlock scale (Fiorinia 
externa Ferris) and the Cryptomeria scale 
(Aspidiotus cryptomeriae ‘Kuwana’) — 
on Christmas trees sold from an Oregon 
plantation, according to a report by KLTV 
(Medford, Oregon).

Officials cautioned residents and 
growers to look out for scale eggs, which 
they consider a possible threat to the nurs-
ery, Christmas tree and timber industries. 
They said any tainted trees should be 

burned or buried deep in a landfill. 
The infested trees originated from 

North Carolina. In late November 2018, 
agricultural inspectors detected the pests 
on a shipment of about 8,000 Fraser firs 
shipped from Oregon to California, and 
later traced back to a North Carolina 
grower. Officials ordered that the trees be 
destroyed, but some already had been sold 
to the public.

The scales eat the underside of the 
needles on several conifer species native 
to Oregon, according to experts from the 
ODA. Affected trees suffer an excessive 
loss of plant fluid, reduced growth and 
thinned crowns.

The elongated hemlock scale causes 
needles to develop a yellowish-brown 
waxy layer that is present year-round. 
Cyptomeria scale, on the other hand, cre-
ates a translucent waxy cover that is more 
difficult to detect. Host plants include 
eastern hemlock (Tsuga canadensis), firs 
(Abies spp.), and spruce (Picea spp.). This 
pest also feeds on cedar (Cedrus spp.), 
Douglas-fir (Pseudotsuga menziesii), pine 
(Pinus spp.), and yew (Taxus spp.).

A comprehensive report will be 
published in a future issue of Lookout, 
the Pacific Northwest Christmas Tree 
Association’s magazine. Read the full story 
at tinyurl.com/y89nvapn

• Shipping Materials
    - Pallet repair boards, shipping gates,
      tilt sticks.
• Custom Assembly
    - Shipping racks, bare root 
      crates and nursery pallets.
• Planting Stakes
    - Multiple sizes available
• Treated Lumber
    - Multiple sizes available

503-434-5525
1726 SW Highway 18, McMinnville, OR 97218 • www.dstakemill.com         

Lumber Products for All Nursery Needs

Waxy residue covers the needs of trees 
infected with elongated hemlock scales.
PHOTO COURTESY OF WIKIMEDIA
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Northwest News

 Your area representative:
 Courtney Lewis-Borts
 503-951-3929
courtney.lewis@trlcompany.com
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•	 Reduces	dust	on	greenhouse	covers

•	 Blocks	IR	to	prevent	heat	loss

•	 Reduces	frost	damage	

•	 Saves	heating	costs	

•	 Maintains	higher	foliage	temperatures	
and	drier	plants

Outdoor	nursery	containers

Fill	trays,	handlers,	inserts	and	flats,eco	
friendly	products,	and	thermoformed	pots

Greenhouse	containers,	baskets		
and	trays

Thermoformed	and	injection	molded	
trays,	packs,	flats,	pots	and	hanging	baskets

Ginegar Plastics now joins the T&R family of products

Greenhouse	film	covers	

Polyethylene	films

Landscape	fabric,	shade	cloth,		
and	frost	protection

Propagation	trays

Ginegar’s  Advanced 5-Layer Poly Film 
Technology for Greenhouse Covers:

Need Poly Film? T&R’s Got You Covered!

NEW PRESIDENT AND CEO 
TAKES OVER AT SKAGIT

Skagit Horticulture has appointed 
Scott Crownover as the company’s new 
president and chief executive officer, start-
ing in January. Crownover joined Skagit 
in 2018 as chief operations officer. In 
this new role, he is replac-
ing Mark Buchholz, who 
semi-retired at the end of 
2018 and will continue to 
serve the company in an 
advisory role.

Crownover has more than 35 years 
of experience in horticulture and has been 
empowered to develop strategies to grow 
Skagit into one of the top nursery com-
panies in North America. Prior to joining 
the company, Crownover served in a vari-
ety of other roles, but most recently was 
president of McHutchison Horticultural 

Distributors before that company was 
acquired by Dümmen Orange. 

In his new role with Skagit 
Horticulture, Crownover will oversee 
all company divisions, which span from 
unrooted cuttings to finished plants in 
ornamental, landscape and specialty 
agriculture, and which include four 
growing locations in Washington and 
California. He can be reached at  
ScottCrownover@skagithort.com.

Buchholz joined Skagit Gardens Inc. 
in 2011 as sales manager for finished 
material, and was appointed president and 
CEO in 2012. When the company merged 
with Northwest Horticulture in 2016, he 
became president and CEO of the resulting 
company, Skagit Horticulture. He previ-
ously served as chief operating officer of 
Oregon Vineyard Supply and has amassed 
45 years of experience in horticulture.

In memoriam:  
JOAN PINKERT

The Oregon Association of 
Nurseries (OAN) is saddened 

to report the passing of Joan Pinkert, 
freelance print production 
designer for the Nursery 
Guide book. She died 
November 29, 2018 at 
the age of 68, following a 
battle with cancer.

For full obituary, visit 
tinyurl.com/y7cy89ws

A longtime friend of the OAN, Joan 
assisted in the production of several 
association print projects for more than 
a decade. She will be greatly missed for 
her skill, attention to detail, warmth, and 
calmness under pressure.  
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WHAT I'M HEARING

Mike Darcy
Head “plant nerd,” longtime speaker, host of 
gardening shows on radio and TV, and author 

of the In the Garden email newsletter.  
You can reach Mike, or subscribe to his 

newsletter, at itgmikedarcy@comcast.net.

Gardeners discuss goals 
and plans for 2019

and incorporating ornamental grasses and 
native plants. Having diverse interest with 
foliage and color throughout the year will 
make it beautiful year-round. 

“My garden did amazing last year, 
and I want to incorporate some drip irri-
gation into areas hit hard by heat stress. 

I will be on the lookout for new 
plants to incorporate into my 

garden including Trillium, 
Penstemon, Salvia, 
Eriogonum, and rare 
treasures from the Hardy 
Plant Society of Oregon 
(HPSO) Hortlandia sale.”

Dan Finn, Trout Lake, 
Washington

“I will be basically starting 
from scratch when it comes to gar-

dening in 2019. Last year, I moved from 
Longview, Washington to Trout Lake, 
Washington, which is at the base of Mt. 
Adams in Klickitat County. The prop-
erty we purchased is mostly lava rock. 
I am planning on installing raised beds 
for the vegetable garden and for some 
of the ornamentals. Another challenge 
will be the hungry deer in the neighbor-
hood. They even devoured the native 
plants I put in last spring, so 
deer fencing is on the agenda. 
Our summers here are 8–10 
degrees warmer than the 
west side but the growing 
season is shorter. Gardening 
in 2019 will be a real chal-
lenge but I’m optimistic we 
can make it work!” 

Barbara Blossom, Portland, Oregon
“This seems to be the year of renewal 

for my garden of more than three decades. 
Several decrepit trees and elderly shrubs 
were taken out late last summer. I built fresh 
soil on the newly empty spaces by layering 

fallen leaves with rabbit litter and grass clip-
pings piled quite high. I had fun searching 
for new, lower maintenance shrubs and plan 
to arrange them in the two new beds. One 
area in full-sun will be home to Physocarpus 
opulifolius Ginger Wine® ninebark found 
at Garden Fever, Cistus × hybridus ‘Mickie’ 
from Secret Garden Growers, and sev-
eral Hydrangea paniculata varieties from 
Hydrangeas Plus®. The second site in partial 
shade will be home to several mahonia 
found at Cistus, Epimedium and ferns from 
Sebright Gardens. No doubt there will be 
room to cram in more irresistible treasures 
waiting to tempt me at spring’s plant sales.” 

Gail Bernard, Lake Oswego
“In my mostly woodland garden, 

I’m always looking for plants with bold 
textures and exciting and brilliant colors. 
It’s been a mild winter, so I currently 

have a few hardy impatiens and hardy 
cyclamen blooming as well as 

hellebores. I plan to introduce 
new Schefflera varieties, and 
add to my collection of hardy 
begonias with wild colors 
and textures. I’m always on 

the lookout for Arisaema 
and Podophyllum and recently 

found a wonderful Dichroa feb-
rifuga as well as a Daphniphyllum hima-
layense ssp. macropodum ‘Variegata.’ I 
have Far Reaches Farm, Secret Garden 
Growers, Whitman Farms and Cistus 
Nursery to thank for their tempting selec-
tions and yes, I’ve already placed orders 
for spring!”

WITH THE NEW YEAR upon 
us, I thought it would be 
interesting to hear what other 

gardeners are planning for 2019. I talked 
to a diverse assortment of gardeners in 
and around the metro area. These are not 
professional gardeners, but people who 
enjoy their garden and are always 
trying to make it better. There 
is, of course, the delight of 
buying new plants and 
especially a plant that is 
new to the garden. 

In my own garden, 
I have been continu-
ally amazed at the mild 
weather we have had thus 
far — mid-January and no 
hard frost! I still have some 
fuchsias in bloom, and while they do 
not look like the robust plants they are in 
the summer, they are still flowering and 
attracting hummingbirds! 

The sun and shade patterns in my 
garden have changed dramatically over 
the last few years. I have plants that were 
initially planted in the sun that are now 
partially shaded and vice versa. I will be 
relocating many of these plants in the next 
month. I have many pots in my garden 
and I am always on the lookout for new 
plants that will give me color for most of 
the summer. 

Lately, the genus Salvia has been on 
my radar and I am always looking for 
new varieties and cultivars. Salvia ‘Saucy 
Red’ was an outstanding late summer and 
fall bloomer in my garden this year.

Here are some comments from six 
area gardeners in their own words:

Michael Bostwick, Milwaukie, Oregon
“My plan for my garden this year is to 

tear out my lawn in the parking strip and 
do a xeriscape garden with rockery. I plan 
on searching for drought-tolerant plants 
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WHAT I'M HEARING

SPECIALIZING IN HEAVY DUTY
 GREENHOUSE FRAMES 
CODE AND NON-CODE

INFO@OVG.COM * WWW.OVG.COM
20357 HWY 99E * AURORA, OR 97002

503-678-2700

Prices good thru 2/28/19

POLY SALE
24 X 100 6MIL 4YR TIV ..... $206
32 X 100 6MIL 4YR TIV ..... $275
36 X 100 6MIL 4YR TIV ..... $309
40 X 100 6MIL 4YR TIV ..... $344
48 X 100 6MIL 4YR TIV ..... $412
50 X 100 6MIL 4YR TIV ..... $430
52 X 100 6MIL 4YR TIV ..... $448

GROUND COVER
12 X 300 ..... $224
15 X 300 ..... $279

20 x 96 Low Profile Quonset  5’OC 4’ Sides
Bows 1 7/8” 13 ga. - Legs 2 3/8” 10 ga.

$2160
frame

Doug Barragar, Portland, Oregon
“My garden is full. This would be an 

apt description of my garden at any time for 
many years. Yet every year I purchase 30, 40, 
or 50 new plants that somehow make their 
way into my garden. It’s magic. It’s probably 
not particularly helpful in determining con-
sumer trends, but I’m adopting an ‘I’ll know 
I need it when I see it’ approach to plant pur-
chases this year. I have placed three roses of 
Sharon, a couple rhododendrons and a Pieris 
on my ‘could live without’ list. I also have a 
few patches of Tricyrtis that have, over the 
years, grown from 4-inch pots to 10 square 
feet. I’ll use these spaces and other old plant 
edits for this year’s purchases from plant sales 
and nursery visits.”

Kathy Palmer, Salem, Oregon
“Our normally heavily wooded front 

garden was somewhat transformed this 

fall when we had seven fir 
trees removed and the stumps 
ground out. Many still remain but 
these were our seven largest trees closest to 
the house. This has drastically changed our 
light situation in the front and gives us many 
new plant opportunities. 

“In addition to changing our light 
situation, we now have a flat open area 
that needs some structure. Our challenge 
this spring will be to find ornamental small 
trees which we can enjoy year-round since 
our large kitchen window looks out on the 
front. We have purchased three so far, Styrax 
japonica ‘Evening Light,’ Lagerstroemia indi-
ca ‘Tuscarora’ and Stewartia pseudocamellia. 

“Much of our prior landscape has been 
semi-shade to shade loving plants so we will 
need to rethink a lot of our planting. We are 
thinking of this as an opportunity to finally 
have a few sun-loving plants. As we are get-

ting older, we have been slow-
ly transitioning to evergreens, 

small shrubs and easy perennials 
that don’t require constant tending.

“I have dug all my dahlias that have 
been scattered throughout my gardens 
wherever I could find a sunny spot and 
am moving them all to one large bed that 
gets full sun in an attempt to reduce main-
tenance and avoid having to step into the 
beds to tend them. It’s going to be an excit-
ing spring, and as my husband says, ‘A 
plant buying opportunity!’”

In talking with other gardeners over the 
holiday season, there is certainly no lack of 
enthusiasm for the spring and summer gar-
den season. It is difficult to predict what the 
balance of the winter or early spring season 
will be, but I am hopeful that we do not 
have a snowstorm in February! 

 

Previous page: Salvia ‘Saucy Red’ (top) and Schefflera delavayi (bottom).

Stewartia pseudocamellia is Kathy Palmer's choice for a small 
ornamental tree in her yard.
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Garden clubs: Cultivating buzz
Growers benefit by building relationships with gardening groups, both in person and online

BY CURT KIPP

groups I belong to on Facebook,” he said.
Leichty considers all the time spent on promotional work in 

person and online to be essential. “As an industry professional, I 
have a vested interest in working to create the current and future 
generation of gardeners,” he said.

Where the gardeners are
Garden and plant clubs are typically either based around a 

particular city or region, or devoted to a particular type of plant. 
There are clubs dedicated to fuchsias, begonias, ferns, daylilies, 
rhododendrons, conifers and many others. The Internet, likewise, 
has groups focused on gardening in general, as well as particular 
plant types or genera. 

Dan Heims, a principal at Terra Nova Nurseries Inc., remem-
bers the pre-Internet days when garden and plant clubs were among 
the few forums where the non-academic could share knowledge. 

Heims frequented such groups starting in the 1970s, which 
he considers the “golden age” of garden clubs. “You could bring 
a sick plant in and have resources,” he said. “There was always 
some old person in the group. I’ve coined the term ‘chlorophyl-
luminati.’ They just knew everything.”

GARDEN CLUBS HAVE always had a mutually beneficial 
relationship with wholesale and retail nurseries. Each can 
provide something the other needs.

Nurseries need passionate gardeners who are always in 
search of new and interesting plant discoveries. Gardeners hunger 
for knowledge about new plant selections, places to shop, design 
ideas, solutions to common garden problems and much more.

That’s why many growers and retailers cultivate relation-
ships with clubs. Among them is Mark Leichty, director of 
business development with Little Prince of Oregon Nursery, a 
wholesale grower based in Aurora, Oregon. He's also the former 
owner of a wholesale/retail nursery.

Leichty accepts speaking engagements, and also hosts an 
occasional tour at Little Prince. “I probably do a lot more speak-
ing than I’ve ever done,” he said. “The topics vary. Sometimes I 
have done presentations on ferns, I’ve done gardening in shade, 
drought tolerant gardening, gardening with succulents, and some-
times it’s just an introduction to all our brands and lines.”

Leichty also manages the social media accounts for Little 
Prince and participates in gardening groups that exist on various 
online platforms. “I couldn’t even tell you how many gardening 
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Garden clubs in the United States 
date back to the 1800s, and the Oregon 
Federation of Garden Clubs — still 83 
clubs and 2,300 members strong today — 
started back in 1927. The impetus then 
was social as much as botanical. “Women 
wanted something to do while their hus-
bands were away at work,” federation 
president Gaye Stewart said.

Although garden clubs have since 
changed (along with society and gender 
roles), Stewart believes in their continued 
importance.

“So many of our kids have no idea 
how you grow a vegetable, or where they 
come from,” she said. “We’re really conser-
vationists. We want to protect and educate. 
I don’t know that there is a group in the 
state that buys more plants and appreciates 
the nurseries more than our members.”

With the Internet, however, garden 
clubs aren’t the only ready source of 
expertise and advice. It’s now possible to 
get a question answered in seconds by vis-
iting Facebook or Reddit and finding the 
right group or board. “It’s almost instan-
taneous,” Heims said. “I love it.”

Heims reads gardening blogs on a 
daily basis and posts pictures, but still 
finds the experience lacking in some 

respects. “There is nothing like coming 
to a meeting, experiencing the passion of 
the members firsthand, and putting your 
hands on the plants,” he said.

That’s why he still invests his time in 
clubs and groups, speaking to them fre-
quently and hosting tours. “We open up 
our garden to the Hardy Plant Society of 
Oregon every year,” Heims said. “I open 
up my personal garden and we open up 
our garden at Terra Nova.”

Sometimes the in-person exposure 
leads to online exposure. “If you get one 
person enthused, it’s going to hit 100 
more people,” Heims said. “For them to 
take a picture of a plant, put it up on the 
web, do a video, that’s all strokes.”

Adapting to the times
There remains a broad concern over a 

decline in garden club membership and par-
ticipation, whether due to aging leadership, 
the move to online forums or other factors.

In early 2018, one of the largest gar-
den clubs in Oregon, the Metropolitan 
Garden Club of Portland, disbanded. 
Leaders cited declining interest in the club, 
though it had an active newsletter and 
regular events right up to its demise.

Judy Alleruzzo, the perennials and 

house plants buyer for Al’s Garden & 
Home (Woodburn, Oregon) and co-host 
of the Garden Time TV show (Portland, 
Oregon), has noticed a similar dropoff. 
“The local daylily society and fuchsia soci-
ety used to come to stores and do displays 
and ask questions,” she said. “They’ve 
stopped coming. They don’t have anybody 
to man the booth and interact.”

Their presence is missed. “It’s like hav-
ing a focus group that you don’t have to 
organize,” Alleruzzo said. “You can ask, 
‘What are you planting? What’s your focus?’ 
If they don’t talk to us, we don’t know.”

However, other garden clubs are 
growing and even thriving. One example 
is the Bonsai Society of Portland. “A huge 
portion of our club now is in the range of 
mid-20s to 50 now,” club president Lee 
Cheatle said. “It’s not just people in or 
nearing retirement, empty nesters. These 
people still have children but they want to 
do bonsai.”

Not so long ago, the club appeared 
headed for bankruptcy. “A bunch of us 
got together and said, ‘Not in my lifetime.’ 
And now we’re thriving,” Cheatle said.

One key survival strategy was to 
make all interested people feel welcome, 
regardless of skill level or knowledge. “I 

Previous page: Left: Mark Leichty speaks to attendees of the Farwest 
Show. PHOTO BY CURT KIPP  Right: Plant enthusiasts listen to a presentation 
of the Hardy Plant Society of Oregon. PHOTO BY CURT KIPP

Top: Al's Garden & Home hosts a garden club event. PHOTO COURTESY OF 

AL'S GARDEN & HOME  Below: Social media posts from gardening groups 
reach a large online audience.

Cultivating buzz
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Marion Ag Service is proud to partner 
with Harrell’s, LLC to bring you Polyon™ 
controlled release fertilizer

Our team has the knowledge and experience 
to assist you in making sound decisions.

www.marionag.com

• Nutrition Programs
• Pest Management
• Testing & Analysis
• Seed Cleaning
• Sand Blasting 
• Paint Shop

Marion Ag Service is proud to partner 
with Harrell’s, LLC to bring you Polyon™

controlled release fertilizer

Farm Store  
20160 Main Street, St. Paul, OR 97137  

503-633-4281 
Home of the St. Paul Rodeo

Get the longevity you pay for

• Custom Blending
• Dry Fertilizer 
• Liquid Fertilizer
• Organic Fertilizer
• Lime & Dolomite 

Application

Broadacres North 
9400 St. Paul Highway,  Aurora, OR 97002  
503-633-4562

tell people at their first meeting that every-
one is sincerely there to help them learn 
and to grow in their bonsai journey,” 
Cheatle said.

Heims visited a recent International 
Aroid Society Show in Florida and found 
an environment of sharing and mentor-
ship. “They have some 80-year-olds in the 
group and then there were some young, 
25-year-olds in the group with their eyes 
wide open,” Heims said.

He found the same at a recent sale of 
the African Violet Society. “I went to it this 
year and it was so crowded,” he said. “The 
beauty of it was seeing all the young faces.”

Changing of the guard
Last fall, the Hardy Plant Society of 

Oregon (HPSO) attained an all-time high 
of 2,700 members and 2,100 households, 
according to administrator and past-
president Bruce Wakefield. The club has 
promoted itself well and adapted offerings 
to fit member desires.

“I think we’ve finally got some people 
on our board who are under 50, and even 
some under 40 who are very savvy with 
social media,” Wakefield said. “They are 
bloggers, in fact, and they know how to 
reach out to younger generations and 
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communicate with them.”
The open garden program has 

become one of HPSO’s most popular 
offerings. Some 120 private gardens 
participated during the 2018 summer 
season. “On any weekend from April 1 
to October 1, our members could visit 
private gardens on Saturdays and Sundays 

and sometimes Monday evenings,” 
Wakefield said.

HPSO’s travel program is also popu-
lar, with about 450 members participating.

For speakers, HPSO draws on 
experts mostly from specialty nurser-
ies and small retailers, and usually not 
from larger growing operations. They 

have included Leonard Fultz of Dancing 
Oaks Nursery (Monmouth, Oregon), Paul 
Bonine of Xera Plants (Portland, Oregon) 
and Maurice Horn of Joy Creek Nursery 
(Scappoose, Oregon), among others. 

“There is a core of people that are 
really plant nerds,” Wakefield said. “They 
want to know about the latest, greatest 

Cultivating buzz

Garden clubs and organziations
NATIONAL
Garden Club of America, The 

18,000 club members, 200 clubs  
www.gcamerica.org

National Garden Clubs Inc. 
165,000 members, 5,000 clubs, 
70 national affiliate clubs, 330 
international affiliates clubs 
www.gardenclub.org

OREGON
Hardy Plant Society of Oregon 

2500 members in Oregon 
www.hardyplantsociety.org

Oregon Master Gardeners 
3587 members in Oregon 
www.omga.org

Oregon State Federation of  
Garden Clubs Inc. 
2,350 members, 82 clubs 
www.oregongardenclubs.org

Native Plant Society of Oregon 
14 chapters in Oregon 
www.npsoregon.org

SPECIALTY GROUPS
African Violets 

African Violet Society  
of America 
www.avsa.org 

Bonsai 
Bonsai Society of Portland 
www.portlandbonsai.org 
(Other groups in Eugene, 
Willamette Valley)

Dahlias  
Portland Dahlia Society 
www.portlanddahlia.com 
(Other groups are in Eugene, 
Coos Bay, Gold Beach, Roseburg,)

Fuchsias 
Oregon Fuchsia Society 
www.oregonfuchsiasociety.com

Orchids 
Oregon Orchid Society 
www.oregonorchidsociety.org 
(Other groups include Cherry 
Orchid Society, Portland Orchid 
Society)

Peonies 
American Peony Society 
www.americanpeonysociety.org 
Pacific Northwest Peony Society 
www.pnwpeony.org
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plant. We’ve had programs just on one 
plant. With our Genus Genius program, 
we have an expert on a genus present.”

However, even with strong membership 
rolls, getting participation is still a challenge.

“We used to fill rooms with 600 peo-
ple for a lecture in the 1990s,” Wakefield 
said. “Now we are lucky to get 300 at 
a lecture, and that’s despite the fact that 
our membership has actually grown. And 
people register for these events at the last 
minute. They expect more instant gratifi-
cation and they don’t want to make up-
front commitments.”

Or perhaps, Heims suggested, people 
lead busier lives and don’t have the time 
they once did.

The payoff for nurseries
In the end, growers like Leichty find 

that investing time and resources in garden 
and plant clubs is still worthwhile. “Garden 
clubs are a great source of word of mouth 
and traffic,” he said. “If one person discov-
ers a cool nursery or garden center, they 
come back and tell their whole club.”

From a retail perspective, Alleruzzo 
has found that online discussions can 
lead to sales. “One lady is on the 
Phellodendron (cork tree) Facebook 
page and is asking me to bring in things 
that I’ve never even heard of,” she said. 
“That’s so cool. It’s generating business. 
They’re contacting us and saying, can you 
get these plants?”

For another example, demand for 
the Chinese money plant (Pilea pepero-
mioides), a houseplant with pancake-like 
leaves, suddenly spiked. “We can’t 

Rhododendrons 
American Rhododendron Society 
5 societies in Oregon (Eugene, Portland, 
Siuslaw, Tualatin Valley, Willamette Valley) 
www.rhododendron.org

Roses 
American Rose Society  
22 rose societies 
www.rose.org  
Portland Rose Society 
www.portlandrosesociety.org 
Rogue Valley Rose Society 
www.facebook.com/roguevalleyrosesociety 
Tualatin Valley Rose Society 
www.tv-rs.org
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The       ne to 
Grow With

For over 50 years, Osmocote® has been the go-to controlled release 
fertilizer in nurseries and greenhouses around the world, gaining 

generations of satisfied growers along the way. If you’re not already 
one of them, contact us today to learn more about Osmocote—

the most trusted name in fertilizer. 

icl-sf.com

“Success is in the bag”

Darin Heiland
Territory Manager, Pacific Northwest

360-202-9805
darin.heiland@icl-group.com

keep them in stock because there’s a buzz 
somewhere on the Internet,” Alleruzzo said. 
“And it’s across the country. It’s not just the 
Northwest.”

The 4-inch houseplant is profitable, 
selling for $20–$30. 

Leichty frequently writes blog and 
newsletter posts highlighting a particular 
plant. He does this to promote the plants as 
well as to assess gardeners’ interest in par-
ticular ones. 

“If I can generate a lot of interest in a 
particular plant that we don’t grow, then 
it becomes worthwhile to invest in getting 
the stock to begin growing that particular 
plant,” he said.

According to Wakefield, garden clubs 
are often eager to build relationships with 
more nurseries, and he hopes those nurser-
ies will see the benefits.

“I wish that organizations like Hardy 
Plant could coordinate more with nurseries, 
not duplicate efforts,” he said. “We need 
to network a little better and leverage each 
other’s strengths.” 

Cultivating buzz

A group of gardeners attend an interative 
program hosted by Al's Garden & Home.
PHOTO COURTESY OF AL'S GARDEN & HOME
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Taxing times for trade
How Trump’s tariffs and trade policies are impacting Oregon’s nursery industry 

BY JON BELL

JEFF STONE HAS BEEN in the nursery industry in Oregon 
for nearly 15 years. And in that time, the executive director 
of the Oregon Association of Nurseries has seen his share 

of industry ups and downs, particularly in the area of trade. Most 
recently, he’s seen it swing wildly under President Donald Trump. 

But even though it might seem more extreme under Trump, 
the tariffs and trade policy tit-for-tats are nothing new.

“It’s not unusual to have disagreements over trade,” Stone 
said. “Trump is not the first president to engage in all this, and 
he won’t be the last.” 

But this time around, there is something different. This time, 
the steep tariffs and trade tightening imposed by the Trump 
administration — which triggered retaliatory tariffs from China, 
Canada and the European Union — seem to be missing some-
thing: A plan.

“My main criticism of all this is that I don’t know if the 
administration has a real plan,” Stone said. “The political side of 
this is as much drama and theater as anything else. But if you’re 
just upsetting markets and there is no real plan — I just don’t 
like the optics.” 

Plan or no plan, the trade and tariff environment has shifted 
dramatically over the past two years under Trump. This year 
alone, the Trump administration has levied or proposed billions 
in new tariffs on everything from steel and aluminum to auto-

mobiles, televisions and plastics. While the nursery industry may 
not be as directly affected as some other fields within agriculture 
and horticulture, there are impacts and concerns that have the 
industry on edge and ready to react. There’s also a general sense 
of uncertainty that’s hanging over the market. 

“We know the additional tariffs have had impact on our 
exports and imports over the past six months,” said Alexis 
Taylor, director of the Oregon Department of Agriculture.  
“What we don’t know is how well-established trade relationships 
will fare during this time of uncertainty.”

What’s at stake
When it comes to international exports, Oregon’s nursery 

industry may not be hit as hard as some when trade policy changes 
and tariffs ratchet up. Just over 5 percent of what is produced here 
in Oregon is exported to other countries, including Canada, China, 
Europe and elsewhere. The rest stays statewide, with 26 percent 
remaining in Oregon, 25 percent going to western states, about 20 
percent heading to the Midwest, 12 percent going to Atlantic and 
Gulf states and 13 percent going to the Northeast. 

According to Craig Regelbrugge, senior vice president of 
AmericanHort, part of the reason the nursery industry is shielded 
a bit from direct impacts to new retaliatory tariffs from other 
countries is the fact that trade in live plants is somewhat lim-
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ited by quarantine restrictions that are 
designed to prevent the movement of 
serious plant pests and diseases. Live 
plant exports from the U.S. are simi-
larly limited. 

The larger Oregon agriculture 
industry is a little more vulnerable 
and, as a result, concerned about 
new tariffs and trade shifts, accord-
ing to Taylor. 

“The uncertainty around federal 
trade policy with China is causing con-
cern in the agricultural community and 
for good reason,” she said. “China is one 
of Oregon’s top agricultural export mar-
kets. In 2017, more than $290 million in 
Oregon food and agricultural products 
were shipped to China, the state’s fourth 
largest market.”

Even so, thanks to a list of more than 
1,300 goods from China impacted by 
the Trump administration’s new tariffs, 
Oregon’s nurseries do face the potential of 
higher costs for a variety of inputs required 
to produce plants. Those include plastics 
— think products such as pots and stakes 
— as well as farming equipment and com-
ponents, fertilizer and other goods. 

“During my tour of nurseries in the 
Willamette Valley in September 2018, I 
heard concerns from growers that addi-
tional tariffs on key inputs are raising the 
cost of doing business,” Taylor said. “The 
effects of additional tariffs are widespread 
and can be found in both products we 
export and import in agriculture.”

Regelbrugge said AmericanHort recent-
ly heard from a fruit tree nursery stock 
producer in the Pacific Northwest who was 
stuck with a $50,000 tariff bill for a con-
tainer load of fiberglass tree stakes. 

“So we may see input costs rising 
until the tariff spat settles down,” he said.

In addition, Regelbrugge said a num-
ber of specialty flower and vegetable seeds 
are produced under contract in China. 
Volumes of those produced are often too 
small to be of interest to domestic produc-
ers here in the U.S.; nonetheless, some 
of them were included in the last round 
of tariffs, “so some seed supply chain 
impacts are being felt,” he said. Tree fruit 

and tree nut industries have also had their 
export markets hit hard. That could lead 
producers to scale back planting, which in 
turn could end up hurting the propagation 
nurseries that produce fruit and nut tree 
planting stock. 

Taxing times
On top of Oregon nurseries feeling 

the impact of trade tensions and the new 
tariffs, ultimately consumers will, too. 

Charlie Hall, professor and the 
Ellison Chair in the Department of 
Horticultural Sciences at Texas A&M 
University, said every time tariffs are lev-
ied, it’s the consumer who pays the bill. 
And those higher prices, Hall said, end 
up canceling out some of the savings that 
may have come from Trump’s tax cut bill 
of 2017. 

“The tariffs are like a sales tax for 
our products,” said Stone. 

Severely increasing tariffs and edging 
toward a trade war also puts at risk the 
valuable relationships that Oregon nurser-
ies and others in the agriculture industry 
have worked so long and hard to estab-
lish. Stone said those kinds of relation-
ships take a lot of time and effort to build. 
Policy decisions that aren’t well thought-
out can put those relationships at risk.

“Oregon businesses have many long-
standing relationships in China, some 
spanning decades,” Taylor said. “At ODA 
we are working to strengthen those rela-
tionships through continued talks and 
trade missions.”

The trade-offs
There are other efforts, aside 

from trade missions like those the 
ODA conducts, to help soften the 
tariff blow on Oregon nurseries and 
the industry in general. Regelbrugge 
said those include teaming up with 
other industries who might be feel-

ing the same pinch. 
“The tariff issues and dynamics 

are, as a general matter, way bigger 
than our industry, and so are the pres-

sures to resolve them,” he said. “One area 
where we share something in common 
with other sectors, like the high-tech sec-
tor, relates to intellectual property. Some 
of the world’s foremost plant breeders and 
innovators are here in America, and they 
would benefit from more robust plant 
intellectual property protection schemes in 
countries like China. If the tariff wars lead 
to better Chinese laws and compliance 
that will be a positive.” 

As evidenced in early December, after 
Trump met with Chinese President Xi in 
Argentina, the ongoing trade dispute is 
likely to continue meandering and morph-
ing as the administration’s trade policies 
evolve. There have been some hints that 
certain tariffs might be scaled back on 
both sides of the table. The December sign-
ing of the United States-Mexico-Canada 
Agreement, also known as the “New 
NAFTA,” has helped calm some fears. 

There may be some long-term good 
to come out of the current trade upheaval, 
but Regelbrugge said too many wrong 
steps could also have dire consequences.

“In my own humble opinion, the 
tariff and trade tensions have had some 
legitimate basis. In the case of China, for 
instance, everyone believes that the coun-
try has been a fair partner. If the tensions 
result in real gains, that’ll be to the good,” 
he said. “On the other hand, many sectors 
have seen market access disruption and 
greater costs and uncertainty. Ultimately, 
trade tensions or even wars are not good 
for the business cycle and the economy, 
and if they drag on, they may contribute 
to the next inevitable tipping point toward 
a recession.” 

Taxing times for trade
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RETAIL/WHOLESALE NURSERY 
JOBS IN CENTRAL OREGON

We are looking to fill several positions, 
from entry level to management, in 
our retail and wholesale nursery in 
beautiful Bend, Oregon. Come live 
where everyone vacations. A passion 
for plants and people is required.
Please send resume and cover letter to 
info@moonfireandsun.com

FARM MANAGER
J. Frank Schmidt & Son Co. is looking 
for a highly motivated, team-oriented 
person to manage our 80-acre con-
tainer tree production facility in Boring, 
Oregon. This is a great opportunity to 
join an established and forward think-
ing tree production nursery team.

The Farm Manager will manage 80 
acres of container tree production at 
our Cottrell Farm and oversee a team 
of experienced growers & forepersons 
who produce the world’s finest trees. 

Primary Job Responsibilities:
• Manage the crops from the potting 

process thru the shipping process.
• Work with team to set priorities and 

manage workflow as efficiently as 
possible.

• Oversee staffing, purchasing of sup-
plies, shipping and all aspects of con-
tainer tree growing.

• Create and oversee labor and 
expense budgets.

Required Experience:
• Minimum of 5 years in nursery pro-

duction and management.
• BS Degree in Horticulture or Business 

Management
• Bilingual in English & Spanish a plus.

Wage DOE including comprehensive 
benefits package. Send resume to:

J. Frank Schmidt & Son Co.
Attn: Human Resources

P.O. Box 189
Boring, OR 97009

Email: dianar@jfschmidt.com

GARDEN CENTER  
CUSTOMER SERVICE

Do you have a passion for plants? 
Farmington Gardens is looking for 
highly motivated, team-oriented 
persons to join our customer 
service team. Your goal is to provide 
the highest level of customer 
satisfaction while performing all 
required job functions.

As a Customer Service Agent, you 
will anticipate and willingly assist 
customers with all their needs by 
asking specific questions, helping 
to locate product and resolving 
customer concerns. Answer and 
return phone calls and emails, 
educate customers about planting 
and usage of products, have good 
knowledge of Pacific Northwest 
plants, responsible for care and 
maintenance of plant material and 
hard goods, have experience with a 
POS register or willingness to learn, 
assist in inventory management.

Please fill out an application on our 
website (www.farmingtongardens.com) 
or stop by to pick one up. Full-time and 
part-time positions are available.
Farmington Gardens, 21815 SW 
Farmington Rd, Beaverton OR, 97007.
Website: www.farmingtongardens.com

HELP WANTED
For jobs and key employees 
throughout California and the 
Northwest, call Florasearch, Inc. You 
know us. For more than three decades 
we have been bringing together key 
people and excellent companies in the 
nursery and greenhouse industries and 
allied trades. Check our references. 
Confidential. Employer pays fee.

 Florasearch, Inc.
1740 Lake Markham Rd.

Sanford, FL  32771
Ph (407) 320-8177
Fx (407) 320-8083 

Website: www.florasearch.com 
Email: search@florasearch.com

EMPLOYMENT EMPLOYMENTEMPLOYMENTEMPLOYMENT

1. Select Standard or Display Classified formats.

2. Determine general heading and subhead that ad runs under:
 •  General: “Employment,” “Plant Material,”“Service/Supply,” “Real Estate.”
 •  Subheads run under general headings. Create your own, but be general: 

“Conifers,” “Liners,” “Equipment,” etc.

3. Indicate number of months ad runs.

4.  Indicate any blind box for confidential replies. We assign number and  
mail any responses.

5. Compose ad. Designate headlines.

6. Email ad by deadline, February 10 for the March issue.

7. We bill after publication.

8. We reserve right to edit ads for content.

Classified Line Ad
• $35/column inch for OAN members / $55 for nonmembers.
•  Regular, one-column, standard typeface, approximately 28–38 characters 

per line, 7 lines per inch. Use headlines, bold, italics and special characters.
• Corporate logo (black & white) $30 additional charge.

Classified Display Ad (plus production charges @ $69/hour)
•  $45/column inch for OAN members / $71 for nonmembers.
•  Use logos, display type, borders, screens or reverses.
•  Electronic ad files can be supplied. Call for production details.

Digger Classifieds
29751 S.W. Town Center Loop W., Wilsonville, OR 97070
Phone 503-682-5089 • Fax 503-682-5727 • Email: advertising@oan.org

CLASSIFIEDS

JOURNEYMAN MECHANIC
Our established and progressive 
wholesale nursery is seeking a 
skilled Journeyman Mechanic for 
our facility shop in Canby, Oregon. 
Extensive knowledge in the repair 
and maintenance of diesel semi 
and tractors, mechanical repairs on 
heavy and light duty trucks, system 
hydraulics and electronics are required.

Candidate must have an ODL with a 
clean driving record to be insurable, 
a familiarity with diverse farm/nursery 
implements and some experience 
with fabrication (welding an excellent 
plus). Must have the ability to work 
with a diverse team of employees, be 
goal-oriented, organized, workstation 
neat, energetic and maintain a safe 
work environment. 

E x ce l l en t  bene f i t s  package , 
competitive compensation DOE, 
smoke and drug-free workplace. 
Please send resume to:

Please send resume to:
J. Frank Schmidt & Son Co.

Attn: Human Resources
P.O. Box 189

Boring, OR 97009
Email: dianar@jfschmidt.com

ACCOUNT MANAGER  
POSITION AVAILABLE

Seeking an Account Manager for 
our 350-acre wholesale nursery in 
Hillsboro, OR. The position is full-
time with benefits. We are seeking 
candidates with at least 2 years of 
customer service experience in the 
wholesale nursery industry. A 4-year 
degree is required.

Please email cover letter and resume 
to info@eshraghinursery.com

MANAGEMENT TRAINEE
Are you looking to advance your 
horticulture career? Do you have a B.S. 
Degree in horticulture or related field? 
Do you like working outdoors or in 
greenhouses growing trees in fields 
and/or containers?

If so, contact J. Frank Schmidt & Son 
Co. about our Management Trainee 
Program. Gain valuable production 
experience, from propagation, 
grafting, budding, planting, growing, 
harvesting, and shipping trees 
throughout North America and foreign 
countries. Management Trainees will 
learn the skills needed to advance their 
careers within the JFS company family.

If you are highly motivated, self-
directed, and career-oriented, we are 
looking for you. J. Frank Schmidt & Son 
Co. is a 70+ year family nursery with 
a worldwide reputation for growing 
quality trees and being the world leader 
in new variety tree introductions.

Please send resume to:
J. Frank Schmidt & Son Co.

Attn: Human Resources
P.O. Box 189

Boring, OR 97009
Email: dianar@jfschmidt.com

BARE ROOT TREE GROWER –
HINES FOREST GROVE

We are breaking ground on a bare 
root tree operation and you can 
be part of this new and exciting 
sector from the ground floor with 
Hines Forest Grove. We offer quality 
benefits – medical, dental, HSA, 
401k, EAP, vacation, sick leave. 
Compensation based on experience 

To apply, email Mark Marriott at 
mmmarriott@villagenurseries.com

.
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Salem, Oregon  1-877-490-7844
jlpnliners.com • info@jlpnliners.com

Bareroot Seedlings
Acer, Amelanchier, Betula, Cercis, Malus, 

Populus, Prunus, Pyrus, Zelkova

Rooted Cuttings
Acer rubrum, Betula, Platanus, Prunus & Ulmus 

Band Pot Grown
Acer, Carpinus, Cornus, Fagus, Liquidambar, 

Nyssa, Quercus, & Syringa

Over 175 Varieties

Bareroot & Container Grown 
Understock & Rooted Cuttings

EMPLOYMENT PLANT MATERIALPLANT MATERIALEMPLOYMENT

SCADOPITYS SEEDLINGS
4-year-old Scadopitys seedlings
Full bushy plants in 4-inch pots
Wholesale price at $7.50 each.

Clearwatercollections@gmail.com
or call Maryann at 541-521-9986

 

CLEARWATER GROWERS

ROOTED CUTTINGS / PLUGS: 
Carex; Deschampsia caespitosa; 

Juncus; Scirpus;  
Thuja o. - ‘Emerald Green’ 

LINERS: 
Arctostaphylos - ‘Mass’; 

Carex; Ceanothus g. ‘Pt Reyes’;  
Cotoneaster - ‘Lowfast‘/ ‘Coral 

Beauty’; Deschampsia caespitosa; 
Fragaria; Juncus; Liriope m. ‘Big Blue’;  

Liriope spicata; Mahonia; 
Pachysandra; Pennisetum; 

Polystichum; Rubus c. Sarcococca;  
Thuja o. – ‘Emerald Green’;  

'Green Giant'; Vinca 
1 gal availability 

Arctostaphylos - ‘Mass’; 
Calamagrostis; Carex;  

Cotoneaster dammeri - ‘Coral 
Beauty’ / ‘Lowfast’; Deschampsia; 
Festuca; Fragaria; Helictotrichon 
sempervirens; Juncus; Liriope; 
Mahonia; Pennisetum; Rubus; 

Sarcococca; Vinca 

Custom Propagation Available 
Ph: 503-359-7540 
Fax: 503-357-2282 
Forest Grove, OR

PRODUCTION MANAGER 
FOR 800 ACRES

This position will manage two 
production sites in Banks and 
Cornelius, Oregon: 
Banks – 500 acres of bareroot trees 
at Schwope Brothers Tree Farms 
West Coast.
Cornelius – 300 acres (160 field and 
140 container) at Rio Verde Plantas.
DCA Outdoor serves a family of 
brands that include Schwope Brothers 
Tree Farms West Coast, Rio Verde 
Plantas and 11 additional unique 
green industry brands located in 7 
states. We have experienced rapid 
growth through acquisitions over the 
past few years and are adding a key 
leader to our team.
This is an incredible opportunity for 
an independent and self-motivated 
person who has the drive and grit to 
be responsible for all decisions at two 
production sites. The right person will 
be detail-oriented, organized and self-
motivated with a proven track record 
in the industry.

Key Responsibilities:
• Production Management: Lead pro-
duction efforts in planting, soil health 
and fertility, and all other functions for 
bareroot tree, shrub, field and con-
tainer production. Implement changes 
as needed to optimize efficiency and 
productivity. Execute the production 
plan, managing purchase orders, ship-
ping, receiving, and planting of crop. 
Organize, prioritize, and manage the 
work flow to provide the most efficient 
operations that ensure the highest pos-
sible quality and yield of the crop.
• Leadership:  Ensure that the produc-
tion staff know what tasks need to 
be done, how to perform the tasks, 
and have the resources to get those 
tasks accomplished. Provide leader-
ship, management, and accountability 
for both sites.
• Supply chain management: Maintain 
an accurate inventory, develop and 
execute plans for procurement, 
inventory, and utilization of supplies. 
Improve efficiencies, processes and cre-
ate synergies within the supply chain.

Knowledge, Skills and Abilities: 
• 5+ years of experience in nursery 
production
• Knowledge of soils, trees, chemicals, 
plant pests, equipment, and irrigation
• 5+ years of management experience 
required
• Ability to speak and understand 
Spanish

Application Requirements:
• To submit  your appl icat ion 
for this position, please go to  
www.dcaoutdoor.com/careers  
• Complete  a  Cu l ture  Index 
Survey. Without survey comple-
tion, your application is not consid-
ered complete. Copy and paste 
the following into your browser:  
https://www.cindexinc.com/c/A550CC

Specimen size
BAMBOO

over 30 feet tall
available

•Clumping Bamboo
•Large diversity 

•Quality wholesale plants
•We carry bamboo barrier

HDPE 30” x 60 mil
Controls running bamboo

(503) 647-2700
www.bamboogarden.com
bamboo@bamboogarden.com

 

Ground Covers

PACIFIC CREST
GROUNDCOVERS, INC.
Kinnikinnick, Fragaria,  
Gaultheria, Mahonia,  

Liriope, Vinca and more. 
3.5” and #1’s. 

Call or email for availability list: 
503-784-4925 or 

pcgroundcovers@gmail.com 
10895 S. Heinz Rd, Canby, OR 97013
 

Pacific NW  
Native Plants

Container  •  B&B  •  Bareroot

Environmental & Ecological 
Re-vegetation Landscape Contractor

Native Trees & Shrubs 
Groundcovers

Wetland & Riparian Plants
Conifers & Deciduous Trees

Contract & custom growing year-round

A Valley 
Growers 
Nursery

503-651-3535  •  FAX 503-651-3044
www.valleygrowers.com
vlygrwrs@web-ster.com

Hubbard, OR  •  OR and WA Certified D/WBE Company
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PLANT MATERIAL

SCHURTER NURSERY
Arborvitae - Emerald green 
Container-grown Boxwoods

Green Giants  
Otto Luyken • Skip Laurel 

Various Sizes & Varieties 
503-932-8006

 
HICKENLOOPER GARDENS

We have a lot to offer!

Specializing in: 
Hosta 

Winter Jewels Hellebores 
Hardy Fuchsia 

Heuchera 
Ferns  

Contact us for an availability list.
www.hickenlooper-gardens.com 

Phone: 503-949-5723 
Fax: 541-327-2011 

benhickenlooper@icloud.com

We are always looking for career oriented skilled sta�. 
Our operations include wholesale growing, shipping, 
landscape contractor sales, and retail nursery. If you 
have the interest and skills needed to be a part of our 
team, please apply. We are growers of container and 
�eld grown ornamentals. 

We are looking for people in the following areas:
•    Sales / Customer Service (Wholesale/Retail)
•    Production / Growers / Supervisors
•    Shipping & Receiving
•    Inventory / O�ce Mgmt & Admin / Purchasing
•    Pesticide / IPM Managers & Applicators
•    Irrigation Management / Skilled Laborers
•    Outside sales throughout U.S. & Canada
•    Controller / Accounting Manager
•    Horticultural Website Developer

Applicants with speci�c work experience or education 
in the nursery industry is desired. Computer skills, 
Spanish / English bilingual, plant ID knowledge and 
equipment operation skills also preferred.

Pay commensurate with experience. Bene�ts to 
include: Paid vacation and sick leave, paid holidays, 
medical and dental insurance. Respond with resume 
to hr@loennursery.com to the speci�c job for 
which you qualify. 

For more information, please visit us online at
www.loennursery.com

.
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SERVICE/SUPPLYPLANT MATERIALPLANT MATERIAL PLANT MATERIAL

WINDY RIDGE
NURSERY

GRAFTED LINERS
100 Varieties of Maples

Fir, Cedar, Cypress, Larch, 
Spruce, Pine, Sequoia

1918 SE 302nd Avenue
Troutdale, OR 97060
503-667-7037
Fax: 503-661-7315

Availability on website
www.wrntrees.com

Liners

Native, Wetland 
and 

Ground Cover 
Specialist
Growers of 

Quality, Healthy,  
Ready-to-Sell Plants.

Phone: 503-632-4787 
Fax: 503-632-5412
CONTRACT GROWING 

YEAR ROUND
21200 S. Ferguson Rd. 
Beavercreek, OR 97004

www.beaverlakenursery.com

BEAVERLAKEBEAVERLAKE
N U R S E R Y

Northwest Natives 

Rhododendrons

BIG RHODODENDRONS

Acres of rhododendrons –  
instant privacy available.  

5'-10' (make offer).  
Also in cans.

Hidden Acres Nursery 
19615 SW Cappoen Rd. 
Sherwood, OR 97140 

503-625-7390 
www.hiddenacresnursery.net

Rootstock

WILLAMETTE NURSERIES

YOUR SOURCE FOR 
ORNAMENTAL SEEDLINGS,  
FRUIT TREE ROOTSTOCK,  
CUTTING LINER VARIETIES  

& MORE. 

We specialize in understock  
for flowering, fruiting  

and shade. 

www.willamettenurseries.com 

Excellent quality.  
Outstanding service.  

25571 S. Barlow Rd. 

Canby, OR 97013 

503-263-6405 
Toll-Free: 1-800-852-2018 

E-Mail: willamette@canby.com 

BARE ROOT NATIVE PLANTS
Acer, Alnus, Amelanchier,  

Betula, Cornus,
Fraxinus, Holodiscus,

Lonicera, Mahonia, Malus, 
Philadelphus, Physocarpus, 

Populus, Rosa, Salix
Spiraea, Symphoricarpos

 
Over 300 species of

source identified natives

Fourth Corner
Nurseries

sales@fourthcornernurseries.com
800-416-8640

fourthcornernurseries.com
 

TREE SPADE FOR SALE 
Optimal 650 Tree Spade
• 4 blade, exterior gate frame, self-

lubricating bearings 
• Mount quick-change or fixed
• Upper rootball diameter: 26"
• Rootball depth: 19"
Only used part of one harvest season!
$7,000

Fairway Nursery
(503) 519-2542
blairfarm@frontier.com

Real Estate

POT-IN-POT NURSERY FACILITY
37 acres located near Woodburn, 
Oregon. Full water rights from a 

drilled well/pond.
140,000+ sockets. Tiled on 15’ 

centers. Room to expand.
3 bed, 2 bath home, small production 

building, truck dock.

$1,600,000
Owner financing available.

Information and video tour
at www.agribis.com

Terry Silbernagel
Principal Broker
503-559-3200

NURSERY BUSINESS FOR SALE
Yaquina Nursery & Greenhouses 
in Yachats, Oregon for sale. We 
specialize in growing cacti & 
succulents and have 12,600 sq ft. in 
greenhouses. Have been in business 
for over 50 years.

Contact Roy & Gerry Foss at  
541-265-7934 or 12cactus@peak.org
 

AAA Mercantile ............................... 29
Alpha Nursery .................................. 31
Anderson Pots .................................... 3
Biringer Nursery ............................... 18
D-Stake Mill, Inc. .............................. 11
F & L Lumber, Inc. ............................ 19
GK Machine ..................................... 31
High Caliper Growing ...................... 29
Hostetler Farm Drainage ................. 29
ICL Specialty Fertilizers .................... 20
Lane Forest Products ....................... 18
Leonard Adams Insurance  ................ 6
Marion Ag Service Inc. ..................... 17
Marr Bros. ........................................ 20
Motz & Son Nursery ........................ 29
Northwest Farm Credit Services ........ 5
Nutrien Solutions ............................. 19
OHP, Inc. ............................................. 2
Oregon Valley Greenhouses  ........... 14
Reardon Nursery .............................. 17
Rickel’s Tree Farm ............................. 29
Schurter Nursery .............................. 29
Spring Meadow Nursery Inc. ........... 32
T & R Company ............................... 12
Weeks Berry Nursery ....................... 19
Willamette Nurseries ....................... 11

AD INDEX

Want to 
post a job?

Contact 
Blair Thompson 
503-582-2012 or 

bthompson@oan.org 

CLASSIFIED 
ADS WORK!   

PREMIUM QUALITY
OREGON ROOTSTOCK

THE FOUNDATION  
OF YOUR ORCHARD  

STARTS HERE!

TRECO®  
Oregon Rootstock & Tree Co. Inc.  

P.O. Box 98  
Woodburn, OR 97071  

www.treco.nu 
p: 1.800.871.5141  
f:  503.634.2344

Seeds

EXCEPTIONAL NORDMANN  
FIR SEED

This seed comes from selected clones 
in an F2 seed orchard in Denmark. 
Dr. Gary Chastagner (WSU) tested 
this orchard for 3 years for needle 
retention. Danish forester Elrik Nielson 
did bud brake timing and rate of 
growth studies at the same time.

We used these 3 studies to pick the 4 
clones that we purchased. We have 
used this seed for the past 19 years 
and have been impressed with its 
fast growth, phytophthora and pest 
resistance, medium to late bud break 
and outstanding needle holding 
ability. Nordmann seedlings often 
grow slower than Noble Fir but with 
this seed, in 7-8 years, they are the 
same size as a Noble.

For more information, call  
503-769-7127 or email:  

office.silvermtn@wvi.com

Equipment

NURSERY EQUIPMENT
• 3 John Deere Hi Clearance Mudders 
– 2755, 6400, 7210 
• 12 Mechanical Transplanter Units: 6 
clip wheel units & 6 carousel units – 
Model 5000
• High Clearance Sprayer: Adjustable 
wheel width & boom height. 500 
gallon stainless steel tank & 40-foot 
hydraulic booms
• 3 Point Sprayer: 200 gallon 
fiberglass tank & 20-foot boom
• Fobro Bed Lifter: 64 in. wide, PTO, 
3 pt.
• 12 Nursery Field Trailers
• 96 Nursery Field Totes: 4x4x4, 
Heavy Duty
• Sawdust Spreader for 60-inch beds 
– 12-yard bin
• Fertilizer Spreader: Stainless steel 
box, 60-inch bed

For more information, call  
503-769-7127 or email:  

office.silvermtn@wvi.com

magazine.com
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Get             for FREE!
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Tell us more about you 
(check all that apply)

¨ Wholesaler ¨ Retailer

¨ Grower

¨ Garden Center (Owner, staff, etc)

¨ Greenhouse (Owner, staff, etc.)

¨ Mail Order/Internet Sales

¨ Landscape professional

 ¨ Architect ¨ Contractor

 ¨ Designer ¨ Maintenance

¨ Re-wholesaler/Broker

¨ Arborist/Tree Service

¨ Educator/Researcher

¨ Student

¨ Allied Service/Supplier

¨ Other ___________________________

Complete and return this form by mail:

TO: Oregon Association of Nurseries 
29751 SW Town Center Loop West 
Wilsonville, OR 97070

You may also subscribe online at www.diggermagazine.com

ANNUAL COST: $0.00

SUBSCRIBER DETAILS

APPLY FOR A BOOTH
The 2019 Farwest Show is accepting 

exhibitor booth applications as it heads 
into its 47th year showcasing the excellence 

of the Green Industry. 

Go online for booth details and applications
www.FarwestShow.com

Contact Allan Niemi at 503-682-5089 or aniemi@oan.org with questions and special arrangements for your booth.

Oregon Convention Center

August 21– 23, 2019
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An ongoing series provided by 
Oregon State University  

in collaboration with the United 
States Department of Agriculture 

and in partnership with the 
Oregon Association of Nurseries

GROWING 
KNOWLEDGE
Series content is coordinated by Dr. Jay Pscheidt, professor of botany 
and plant pathology at Oregon State University in Corvallis, Oregon.

Grapes as a nursery opportunity
BY DR. PATTY SKINKIS

GRAPES ARE ONE of the ancient 
commodities, as they have been 
important to agriculture and human 

history for centuries. The growth of grapes 
and production of wine are rife with tradi-
tion. As a result, wine grapes are one of the 
least improved crops in modern agriculture. 

The wine industry’s strong tradi-
tion has growers in both the Old World 
(Europe) and New World (United States, 
Australia, New Zealand) producing pri-
marily one wine grape species — Vitis 
vinifera. Although there are more than 
10,000 varieties of Vitis vinifera to choose 
from, wine markets demand that only 
a handful of varieties are produced and 
wine regions challenge themselves to focus 
on one or few flagship varieties. 

Commercial grape production 
includes almost exclusively wine grapes, 
and only a handful of Vitis vinifera variet-
ies are grown on a sizable scale. While 
Oregon is not a table grape industry, some 
small-scale producers are growing table 
grapes for farm markets. 

This article outlines the trends for 
grape varieties grown by commercial pro-
ducers (large and small) and homeowners 
in Oregon with opportunities suggested 
for nurseries in making grapevine plant 
material available to Oregon producers.

Commercial wine industry 
It’s all about Pinot Noir clones. Vitis 

vinifera ‘Pinot Noir’ is Oregon’s flagship 
wine grape variety (Figure 1). It grows 
well under Western Oregon conditions 
and produces high quality wine for which 
the state is well known. As a result, there 
are more acres planted with Pinot Noir 

than any other variety, making up 58 per-
cent of the total state acreage (University 
of Oregon 2018). 

If you ask a wine grape grower what 
they produce, they may list off clones 
rather than varieties. They rely on certain 
clones for specific wine quality outcomes. 
The Dijon clones (originating from 
France) are the most commonly grown in 
Oregon since the 1990s and include 115, 
777, and 667. Many growers also pro-
duce the Pommard clone, which is cited 
as the clone that helped the early industry 
achieve wine quality acclaim. 

Other clones have piqued winemak-
ers’ interests recently, including 90, 97 
(Swan), and 37 (Mt. Eden) amongst oth-
ers, as they seek to make their wines more 
distinctive. The challenge for producers is 
understanding the clonal characteristics, 
source, and availability. There is not much 

public information about the characteris-
tics of each clone, and most information 
comes from winemaker experience. 

There are 156 Pinot Noir clones avail-
able at the Foundation Plant Services (FPS) 
Grapevine Program in Davis, California. 
They provide importation and plant mate-
rial clean up processes to ensure that clean 
plant material (virus-free) is available to 
nurseries. However, it is important to note 
that many producers speak of clone based 
on their origin and not the FPS-assigned 
numbers, and there can be great confusion 
about clonal identity.

Other cool climate varieties 
Far more vineyards are being planted 

to Vitis vinifera ‘Chardonnay’ today than 
Vitis vinifera ‘Pinot Gris’, as there is a 
greater market for premium Chardonnay 
wines. Similar to Pinot Noir, winemakers 
are seeking to plant certain clones with 
preference for both French (Dijon) or 
American (California) clones. There are 
120 Chardonnay clones available through 
FPS, many of which are clean and avail-
able to nurseries as certified stock. 

Again, the challenge is in understand-
ing what the producer is seeking and 
cross-referencing this with the clonal iden-
tity upon completion of the clean-up pro-
cess. In addition, there is some interest in 
planting Vitis vinifera ‘Gamay Noir’ and 
‘Sauvignon Blanc’ for certain areas of the 
Willamette Valley. However, the demand is 
much lower than for Chardonnay.

Cold-climate varieties
There is a small sector of the Oregon 

wine industry experimenting with wine 
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grape production in Central Oregon. The 
challenges are many, given the region’s 
short growing season, seasonal frost events, 
and high daily temperature fluctuations 
throughout winter. Most Vitis vinifera vari-
eties will not be able to survive these condi-
tions. Specifically, they would not break 
bud late enough or ripen early enough for 
wine production in Central Oregon. 

However, some of the interspe-
cific cold climate varieties bred by the 
University of Minnesota and Cornell 
breeding programs may be better suited to 
Central Oregon’s climate. 

There has been success in grow-
ing Marquette, Frontenac, Frontenac 
Gris, Vignoles and Foch, all of which 
are complex hybrids of Vitis vinifera and 
American Vitis species. They offer charac-
teristics such as greater winter hardiness 
and shorter growing season requirements 
compared to Vitis vinifera. The availabil-
ity of these varieties to Oregon growers is 
limited, and mainly nurseries in the East 
and Midwest produce these varieties but 
are not able or willing to comply with the 
current Oregon grape quarantine. There is 
a potential for local nurseries to produce 
some of these varieties in small quantities 
for growers in the Central Oregon region.

Homeowners and small-scale growers
I often receive homeowner inquiries 

about sourcing grapevines for home gar-
dens or vineyards. Wine grape requests 
usually follow industry trends, with inter-
est primarily in Pinot Noir, Chardonnay 
and others. However, these varieties are 
not available in most garden centers, and 
it is difficult to find a nursery that will sell 
small quantities or a single vine. 

Often homeowners or small-scale 
growers inquire about where to obtain 
cuttings for propagation, but we do not 
encourage that practice given concerns 
of the commercial industry about disease 
spread. Many of the issues with virus in 
plant material have been spread primarily 
by propagation with infected plants.

When it comes to table grapes, the 
biggest limitation is the number of culti-
vars that will do well in Oregon. Many 

of the table grapes produced for grocery 
stores require greater heat units and lon-
ger seasons than available in Oregon. In 
fact, traditional table grape cultivars are 
grown in the hottest grape production 
regions of the world (California’s Central 
Valley and the Middle East). However, 
there are options for high quality table 
grape varieties for cooler climates thanks 
to the work of the University of Arkansas 
grape breeding program. 

The OSU Berry Crops Program has 
been evaluating the performance of some 
of the Arkansas releases and crosses 
amongst others in a table grape vari-
ety trial at the OSU North Willamette 
Research and Extension Center. These 
varieties are evaluated for yield, ripening 
ability, and resistance to cracking (due to 
rain) and are showing promise for small 
farms in the fresh market production. 
They are also more flavorful than the 
generic red or green table grapes found in 
grocery stores. 

There is an opportunity for nurseries 
to supply some of these new releases to 
homeowners and small-scale growers who 
wish to grow something more unique.

A need for “clean” grapevines
Regardless of the grape variety, 

Oregon growers will soon be seeking cer-
tified plant material for their vineyards, 
farms, or home gardens. With the discov-
ery of new grapevine viruses that can be 
damaging to wine quality, including Red 
Blotch disease (Figure 2) and Pinot Gris 
virus among others, growers are nervous 
about planting unclean (non-certified or 
non-tested) materials. 

Growers have not been careful about 
sourcing clean or certified plant material 
in the past and often would try to reduce 
planting costs by gathering bud wood and 
having custom grafting done from their 
local plant sources. However, the spread 
of these viruses has primarily been due to 
propagation with infected plant material. 

To address the growing concerns, we 
have been educating the industry about 
the importance of planting only “clean” 
plants that come as “certified” stock from 

the nursery. Certification can show that 
the plant material came from a mother 
source that was tested to be free of viruses 
and pathogens of concern. 

To further address this issue, the wine 
grape industry and academic partners are 
working with departments of agriculture 
in Oregon, Washington, and Idaho to 
achieve certification uniformity across 
the Pacific Northwest (Washington Wine 
Industry Foundation 2018). If enacted, all 
growers (commercial or hobby) will be 
required to plant only certified grapevines 
by the year 2023. 

Regardless of the rule changes, some 
commercial growers are currently seeking 
only certified stock for new plantings due 
to recent concern over virus-infected vine-
yards. Furthermore, LIVE sustainable certi-
fication of vineyards — the most common 
farming certification for Oregon — already 
requires its members to plant grapevines 
that are certified or have virus testing com-
pleted at the source prior to propagation. 

There is a growing opportunity for 
nurseries to provide the Oregon wine 
grape industry and the public with clean, 
certified grapevine plant material, and the 
ODA is currently working on certification 
standards for a local grapevine certifica-
tion program. The wine industry’s biggest 
concern with the rule change will be the 
lack of sufficient stock available for new 
plantings. Certification programs take 

Previous page: Figure 1: Vitis vinifera ‘Pinot noir’ is the No. 1 wine grape variety grown in western 
Oregon, making up 58 percent of the states acreage. PHOTO BY PATTY SKINKIS

Figure 2: Pinot Noir grapes infected with Red Blotch Disease, a virus of grapevines that cause reduced 
wine quality. This virus has likely been present for some time but was not identified until 2012 
when scientist were able to test for the virus. This virus heightened industry’s awareness of the 
consequences of unclean plant material and increased the desire for certified clean plant material. 
PHOTO BY PATTY SKINKIS
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        Schurter
Nursery

Arborvitae–Emerald green
Virescens
Boxwood

Japanese Maples
Otto Luyken
Skip Laurel

Various sizes & Varieties
503-932-8006

(503) 630-4349
FAX (503) 630-7542

PO Box 598 – Estacada, OR 97023

B&B Spruce 4 to 24 feet
Chamaecyparis • Fir • Pine

Japanese Maple • Poodle Pine
Cut Christmas Trees

Supplies for Small Growers
SEED STARTING - Pots Trays Inserts

Plug Trays
__________________________________________________________________________

 Labels - large variety size, color &
shape of blank plant pot & row markers

_________________________________________________________________________

Weed control, fertilizer, tapes & ties,
watering, and more

_________________________________________________________________________

http://www.AAA-mercantile.shop
http://stores.ebay.com/AAA-Mercantile

http://www.amazon.com/shops/AAAmercantile

Enter promo code DIGGER for a 10% discount
for a limited time at AAA-mercantile.shop

HOSTETLER
FARM DRAINAGE
503-266-3584

• Plastic Tubing 3"-24" • Laser Grade
Control • Open Ditch for Buried

Irrigation • Plows and Trenches •
Pot-n-Pot Drainage • Oldest Drainage
Firm in Oregon • Newest Subsurface

Irrigation Techniques

Materials and
Technical
Assistance
AvailableCanby, OR
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time to implement and generate sufficient 
tested stock to growers. Many Oregon 
producers currently purchase stock from 
California or Washington, but there is 
interest in buying locally (from Oregon 
nurseries) should there be sufficient stock 
available to meet production needs.

Grapes are an important crop for 
Oregon. The wine grape acreage has 
nearly doubled in the past 10 years to 
just over 33,000 acres, and the future 
growth trajectory in the wine sector is 
strong. Having additional in-state sources 
of clean and certified grapevine stock 
for those growers, including scion and 
rootstock material, will be helpful for 
producers who wish to buy locally and 
alleviate supply chain shortages antici-
pated from producers across the West 
Coast. Understanding which “cleaned up” 
versions of wine grape clones are avail-
able is important to ensure that growers 
are getting the clonal material they desire 
without the viruses. 

Finally, there is opportunity for nurser-
ies to consider offering table grape or wine 
grape varieties for small-scale growers or 
homeowners to allow a greater diversity for 
their farms, gardens, or landscapes. 

For further reading 
Clean Grapevines—The First and Most Important Step 

in Virus Control
Protecting Oregon: The Importance of Clean Plants 
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Flowers, hearts and decapitations
Valentine’s Day is a day to 

show affection for our loved 

ones, but it also happens to 

be one of the most profitable 

holidays of the year. 
Although the giving of flowers makes up 

only a small part of the spending, far behind 
Christmas or Mother’s Day for our retailers, 
it still brings in customers and money.

The traditions we experience on 
February 14 are familiar to all. Less well 
known are the stories behind how they 
got started.

An inauspicious beginning
February 14 is the feast of St. Valentine, 

a Catholic saint who was beheaded by 
Roman Emperor Claudius II on that very day 
in the third century A.D. Many legends try 
to explain why the saint was put to death. A 
popular tale says he officiated weddings for 
young couples after Claudius outlawed mar-
riage for young men. The emperor believed 
men who weren’t romantically involved 
would make better soldiers. 

Another story says he helped Catholics 
who were imprisoned for their beliefs. 

However it is quite possible that the 
holiday was promoted to overshadow the 
pagan festival of Lupercalia which took place 
between February 13 and 15. Celebrants sac-
rificed goats and abused women in the hopes 
of making them more fertile. Pope Gelasius I 
(who served from 492–496 A.D.) outlawed 
Lupercalia and officially declared February 
14 to be Valentine’s Day. 

My youngest daughter once asked  
me why the day was called Valentine’s Day. I 
remember the horrified look on her face when 
I told her this story of a beheaded priest. 

Legend has it when St. Valentine was 
in prison, he prayed with the daughter of 
one of his judges. Before his execution, he 
wrote her a letter, signing it “From your 
Valentine.” The signature caught on and is 
used to show affection.

Hearts, roses and chocolate
We associate Valentine’s Day with the 

heart shape, roses and chocolate. But if the 
heart shapes we draw were anatomically cor-
rect, the result would be a complex image of 

valves and muscles. 
If the Catholic Church theory is taken 

into account, the heart came to St. Margaret 
Mary Alocoque in a vision in the 1600s. The 
heart appeared to her surrounded by thorns. 
This symbol is known as the Sacred Heart of 
Jesus and a representation of His love. 

Roses have an anchor back to the 
Victorian era, when people expressed their 
emotions through floriography, otherwise 
known as the language of flowers. Giving 
a certain kind of flower conveyed a specific 
message, and red roses meant romance. 

Getting flowers to bloom in February 
is a challenge, but what do the colors mean? 
Yellow conveys friendship and joy; lavender 
is associated with love at first sight, and dark 
pink designates gratitude and appreciation. 

My existence in the male gender has 
made me unaware of such differences, 
instead defaulting to the binary judgement 
of flowers or no flowers (and thus in good 
graces or in trouble).

As for boxed chocolate and Valentine’s 
Day, Richard Cadbury should get the credit 
(or blame). He discovered a way to extract 
pure cocoa butter from whole beans and the 
“extra” that was not used for a chocolate 
drink was converted into “eating chocolate.” 
This turned into beautiful boxes for his spe-
cial Valentine’s Day delicacies in the shape of 
cupid and roses. 

The State of Oregon’s preferred choco-
late is the chocolate rose. My wife Jennifer 
would prefer the states of Idaho, Iowa, 
Maryland or Pennsylvania, where M&M’s 
rule supreme. 

Hallmark and a cottage industry
Around the 18th century in England, it 

became a common custom to give out hand-
written notes for Valentine’s Day as a sign 
of affection. Eventually, printing technology 
improved and ready-made cards supplanted 
the more personal handwritten effort. 

The practice reached America in the 
1840s when Esther Howland, a student at 
Mount Holyoke Female Seminary, decided 
she could make cards as beautiful as the 
British. Under the name New England 
Valentine Co., Howland earned acclaim as 
the “Mother of the American Valentine.” 

Now Hallmark sells 145 million 
Valentine’s Day cards a year, just behind 

their total number of Christmas cards. They 
have 1,400 different cards in print. 

Conversation hearts
Conservation hearts — those little, pastel-

colored candies with pithy romantic entreaties 
such as “kiss me” on them — have become the 
bane of the Stone family existence.

Love them or hate them, these hearts are 
everywhere the weeks leading up to Valentine’s 
Day. If you have younger children, making sure 
every classmate receives the candy hearts is the 
focus of a household. 

But not many know that these hearts date 
back to the days of the American Civil War, 
when their predecessors — candies called “cock-
les” — were popular. Similar to fortune cookies, 
these treats were shaped like scallop shells and 
contained paper messages. 

In 1866, candy companies began churning 
out miniature candy hearts, then called “motto 
hearts.” The sayings have evolved a lot since 
those days of “be mine” and “love you.” I shud-
der to think about what they could say today: 
“Tweet me”, “PM (personal message) me” or 
something equally horrifying — surely romance 
at its finest.

Our part in a special day
While not a huge holiday like others, the 

florist industry is slammed during this love-filled 
holiday. Valentine’s Day also signals the unof-
ficial “opening day” for spring sales at nurseries. 
(For this particular executive director, it also sig-
nals when pitchers and catchers report to camp). 

Love is in the air for many in our industry 
and it a good time and take stock of the many 
relationships and friendships we enjoy. Nobody 
should lose their heads over it but from my fam-
ily to yours — hope you have a wonderful holi-
day and the start of the spring season! 
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503-678-5525 Call for a friendly quote!
10590 Donald Road NE · Donald, Oregon 97020 WWW.GKMACHINE.COM

TRACKING TRAILERS  
Standard or custom  

trailers available

H7 TREE DIGGER  
Digs trees, chopper/topper,  
row planter and bed lifter 

COMFORT STATIONS  
Meets all OSHA  

sanitation requirements

SPRAYERS  
High clearance 
and width 
adjustability is 
customizable for 
your crop

GREENHOUSES  
GK’s pre-drilled system will 
save you time and money

The Oregon Nurseries' Hall of Fame will 
welcome eight people to its ranks at a 

special installation banquet. 

FEBRUARY 27 • 6 p.m.
Abernethy Center Ballroom 

606 15th Street, Oregon City, Oregon.

Reserve a full table of eight or buy your 
individual tickets online:

www.oan.org/hof

Get your tickets



Contact Jeff Pipp, West Coast 
Account Representative, 616-223-3361 

www.springmeadownursery.com
800-633-8859

Make the Invincibelle® Hydrangea arborescens series, your go-to choice 

for easy-care, season-long color. Five fabulous varieties, all reblooming, all with 

strong, supportive stems and exceptional hardiness - these are fast production 

plants with outstanding container presentation. The Invincibelle® series of 

native hydrangea is truly unique, ranging from the tiny, tidy Wee White® to 

the fi rst ever pink H arborescens, Invincibelle® Spirit II.  

Truly 
Unique
INVINCIBELLE® Series Hydrangea arborescens

Invincibelle Limetta®

Invincibelle Wee White®

Invincibelle® Ruby

Hydrangea arborescens

Invincibelle® 
Spirit II
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