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Welcome to the West
The Oregon Association of Nurseries is happy you have 
joined us at the 2018 Farwest Show, the biggest green 
industry trade show in the West.

35 Show Guide
 The 2018 Farwest Show Guide 

helps you get the most out of your 
show experience — and your visit 
to Oregon.

52 Exhibitors by product
 Explore the products that are 

available at the Farwest Show with 
this listing of exhibitors by product line.

57 Exhibitors by name
 Find out who's here with this alphabetical listing of 

Farwest Show exhibitors

75 New Products Showcase
 Discover great new products that will please your 

customers and make your own business easier to run.

On the cover: The Farwest Show is floor is populated by the greatest growers, suppliers, and 
service providers in the West. PHOTOS BY PIVOT GROUP On this page: The Oregon Convention Center 
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Digger: Farwest Show Edition
The August issue of Digger Magazine not only includes the 
Farwest Show Guide, but other original green industry feature 
stories and news content. 

10 Plants for pollinators
 Strong consumer interest drives demand for pollinator 

friendly plant selections.

19 Ferns ... not just fancy fronds
 Most gardeners probably would not consider buying a fern, 

but this is where garden centers can step into the picture. 

21 Brand positioning
 When businesses move beyond offering quality, 

price, and service and transition into the realm of the 
intangible, they nurture loyal customers.

23 Member Profile: Hopper Bros.
 This diversified nursery and farming operation on 900 

acres grows ornamental conifers, Christmas trees, 
pumpkins, row crops and grass seed.

27 Where plant demand is headed
 Nurseries are navigating a new landscape as consumer 

demand evolves.

32 Let it bee
 The Oregon Bee Project will help explore market 

opportunities for nurseries

79 The future of nurseries
 The Oregon Nurseries Foundation is pleased to 

announce the recipients of this year's scholarships

83 Native tree selections for urban shade
 Many cities are turning toward diversifying tree lists to 

include lesser-known native North American trees. 

103 The next generation of green minds
 Seed Your Future launches BLOOM!, a vibrant national 

campaign that even businesses can use.

(Top) Farwest Show guests enjoy happy hour.  PHOTO BY CURT KIPP  (Center) Coniferous evergreens 
sprawn across Hopper Bros. nursery. PHOTO BY CURT KIPP  A bumble bee settles on a flower. PHOTO 
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The ‘offseason’
Sometimes I feel that people 

outside the nursery industry think 

we only really work during our 

harvest season, which for most of 

us is in the spring.
The prevailing thought among my non-industry 

friends seems to be that after we ship the present crop 
and plant next season’s crop, we simply kick back and 
wait. They’re under the impression that life between 
harvests is just a giant, lazy offseason.

Now, I am sure that somewhere, someone has arranged their schedule like that. Good for 
them. For the rest of us, there’s a lot to do in the summertime. We may celebrate (hopefully), 
but we also work on our weaknesses, prepare for next season, and of course do the stuff we 
put off during shipping season (or is that just me?).

To offer a comparison, I enjoy running as a hobby. It is a very challenging sport. Often 
it is not difficult for me to draw parallels between my long-distance running and operating a 
business — especially a grower operation in Oregon. 

Typically, a hobby runner has key races planned that create a loosely defined season. For 
instance, I have the California International Marathon in the beginning of December, and I 
always set an ambitious goal. Marathons aren’t easy. I usually sign up for shorter races as part 
of the buildup to that cool (please), dry (please), and windless (please) morning in Sacramento.

That’s my “season.” A competitive or professional level runner — which I am not! — 
may actually have a defined season. Either way, the runner can look out at some period of 
time and know they have to be “ready to roll” by such and such date. 

As growers, likewise, we see early spring on the horizon and we know we better have our 
ducks in a row. The plan to prepare for the harvest may look simple. It might even be spelled 
out as a 12–18 week program. But do we sit around the rest of the time and twiddle our 
thumbs? No. Most nurseries around Oregon are just like great athletes. We know that, as they 
say, “the separation is in the preparation.” What we do between seasons makes us better.

As I mentioned, we celebrate in the “offseason.” We finish a big shipping season and 
maybe we do kick back with a family vacation or remodel (ugh) to remind us why we work 
so hard in this uniquely challenging industry, dealing with all the stresses of business plus 
whatever Mother Nature has in store. 

Likewise, after a big race season I go into a similar mode of just running relaxed in pref-
erably new and beautiful places. These adventures simplify things and serve as a good remind-
er to me of why I really do like running.

The “offseason” is a good time to address weaknesses. During my present running off-
season I am trying to focus on form and strengthening certain muscles that will help me avoid 
injury on the next big training cycle. Likewise, even after a relatively smooth harvest and ship, 
we can typically look back and say we should have tweaked this a little or utilized this more.

By identifying weaknesses that need help, we can improve our communications, software, 
dock layout, label room, checkout stands or many other things. It’s the same as a runner doing 
lunges or squats to improve running form.

Our offseasons aren’t empty. We conduct inventory, create catalogs, gather pre-orders, 
place pre-orders, educate customers on new products, generate marketing materials and mar-
ket ourselves at shows (like Farwest!). 

All this stuff (somewhat sadly) keeps us inside on some beautiful days — much nicer ones 
than when we tromped through the rain during the spring — but all of it has to be done.

So lace up your trainers or put on your 
boots, and stay after it. It pays off at the finish 
line — whatever your finish line may be. 

PRESIDENT’S MESSAGE 
2017–2018 

EXECUTIVE COMMITTEE
 Josh Zielinski Alpha Nursery
 PRESIDENT 5050 Hazelgreen Rd. N.E.
 josh@alphanursery.com Salem, OR 97305-3519
  503-390-1286
  FAX 503-390-2639

 Mike Hiller Kraemer’s Nursery Inc.
 PRESIDENT-ELECT P.O. Box 930

 mike@kniusa.com Mt. Angel, OR 97362
  503-845-2283
  FAX 503-845-6557

 Jim Simnitt Simnitt Nursery
 VICE PRESIDENT 138 NE 22nd Ave.

 simnittnsy@canby.com Canby, OR 97013
  503-266-9640
  FAX 503-263-6330

 Kyle Fessler St. Christopher Nursery LLC
 TREASURER 12936 Portland Rd. N.E.

 kyle@stchristophernursery.com Gervais, OR 97026
  503-580-4470
  FAX 503-792-3902

 Mark Bigej Al’s Garden & Home
 PAST PRESIDENT 1220 N. Pacific Hwy.
 mbigej@als-gardencenter.com Woodburn, OR 97071-3616
  503-981-1245
  FAX 503-982-4608

 Josh Robinson Robinson Nursery Inc.
 SECRETARY P.O. Box 100

 josh@robinsonnursery.com Amity, OR 97101
  503-835-4533
  FAX 503-835-3004

 Denece Messenger Decorative Bark Products
 MEMBER AT LARGE P.O. Box 1198
 denecemessenger@comcast.net Tualatin, OR 97062
  503-510-4029
  FAX 503-859-3764

____________

STATE BOARD  
REPRESENTATIVES

 CENTRAL OREGON CHAPTER
 Gary S. English Landsystems Nursery
 gary@landsystemsnursery.com 541-382-7646

 CHRISTMAS TREE CHAPTER
 vacant

 CLACKAMAS CHAPTER
 Adam Farley Countryside Nursery

 afarley@countrysidenursery.com 503-678-0511
 Amanda Staehely Columbia Nursery
 amandastaehely@gmail.com 503-810-2598

 EMERALD EMPIRE CHAPTER
 Tamara Clift McKenzie River Nursery
 tamaragreg@msn.com  541-747-2767

 GREENHOUSE CHAPTER
 Andrea Avila-Aragon Smith Gardens

 andrea.avila-aragon@smithgardens.com 503-678-5373
 Mark Leichty Little Prince of Oregon Nursery
 mark@littleprinceoforegon.com   503-678-5687

 MT. HOOD CHAPTER
 Scott Ekstrom Ekstrom Nursery Inc.
 scott_ekstrom@yahoo.com 503-663-4035
 Anthony Kinen Kinen’s Big & Phat  
  Special Plants
 akinen5@gmail.com 503-866-3627

 RETAIL CHAPTER
 Laura Hammond Al's Garden & Home
 lhammond@als-gardencenter.com 503-981-1245

 SUNSET CHAPTER
 Matt Gold Midas Nursery Solutions

 matt.gold@midasnurserysolutions.com 503-628-3059
 Ron Kinney Monrovia

 rkinney@monrovia.com 503-868-7941

 WILLAMETTE CHAPTER
 John Maurer Evergreen Growers Supply Inc.
 john@evergreengrowers.com 
 Robert Van Klaveren Van’s Nursery
 vansnursery@aol.com 503-463-4507

Josh Zielinski
OAN PRESIDENT
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AUGUST 22–24
FARWEST SHOW
The biggest green industry trade show in the West will be at the Oregon Convention Center,
777 N.E. Martin Luther King Jr. Blvd. in Portland, Oregon. The show, produced by the OAN,
attracts exhibitors and attendees from across the country and the world. Features on the show
floor include the Growers Showcase, Solution Center, New Products Showcase, Walk the Show 
Floor with Experts, and networking opportunities for Women in Horticulture and Emergent: a 
Group for Growing Profesionals. Visit www.farwestshow.com for more information.

Calendar
Get the word out about your event! Email details to calendar@oan.org 
by the 10th day of the month to be included in the next issue of Digger. 

AUG

AUGUST 2
OAN MT. HOOD CHAPTER PITCH & PUTT
Members are invited to a golf event for 
growers and suppliers looking to have a good 
time with their best buddies as they laugh 
through the highs and low of everyone’s short 
game. Player packages include a sponsor bag, a 
putter and pitching wedge (or bring your own 
equipment), one ball and one beer. Triple your 
winnings with a mandatory closest-to-the-pin 
competition. For more information, contact 
Scott Ekstrom at scott_ekstrom@yahoo.com, 
or 503-926-4321.

AUGUST 5–8 
ISA INTERNATIONAL CONFERENCE
The International Society of Arboriculture will 
host its annual conference and trade show 
in the Greater Columbus Convention Center, 
Columbus, Ohio. Join industry leaders from 
around the world and learn about the lastest 
developments in equipment, technology and 
research. For more information, log on to 
www.isa-arbor.com. 

AUGUST 7
SUNSET CHAPTER TACO TUESDAY
Monrovia is welcoming OAN members 
and guests for a free taco lunch and good 
conversation at their nursery operations. The 
event will be 10:30–11:30 a.m. at 13455 SE 
Lafayette Hwy, Dayton, Oregon. For questions 
or to RSVP for the tour, please contact Chris 
Robinson at chris@robinsonnursery.com.

AUGUST 13–16
GWA CONFERENCE & EXPO
GWA: The Association for Garden 
Communicators, will host its 70th annual 
Conference & Expo in Chicago, co-locating 
with the Independent Garden Center (IGC) 
Show. The conference will feature a schedule 
of networking events and educational 
experiences specially geared for authors, 
bloggers, editors, syndicated columnists, 
freelance writers, photographers, speakers, 
landscape designers, television and radio 
personalities, consultants and publishers.  
Visit www.gardenwriters.org/
annualconference-expo for more information.

AUGUST 16–18 
NURSERY/LANDSCAPE EXPO
San Antonio, Texas will host this year’s 
showcase of the latest nursery and landscape 
products. For more information, go to  
www.nurserylandscapeexpo.com.

SEPTEMBER 26–27 
CANWEST HORT SHOW
Western Canada’s premier horticulture show 
will take place at Tradex, the Fraser Valley 

Trade and Exhibition Centre in Abbotsford, 
B.C. For more information, please visit  
www.canwesthortshow.com.

SEPTEMBER 27–28
TENNESSEE GREEN INDUSTRY EXPO
Produced by the Tennessee Nursery & 
Landscape Association and the Middle 
Tennessee Nursery Association, the expo 
will take place in Lebannon, Tennessee. 
Exhibitors will showcase new plant 
varieties, equipment and products. For more 
information, go to www.tngie.com. 

OCTOBER 4–6
THE LANDSCAPE SHOW
Presented by the Florida Nursery, Growers 
and Landscape Association (FNGLA), The 
Landscape Show is the Southeast’s premier 
landscape and horticulture conference and 
trade event. Held at the Orange County 
Convention Center in Orlando, Florida, the 
show features 450 exhibitors specializing 
in plants, trees, hardscape and horticulture-
related supplies. For more information, visit 
their website at www.fngla.org.

OCTOBER 16–19
LANDSCAPES 2018
The National Association of Landscape 
Professionals will hold its annual conference 
in Louisville, Kentucky. The conference is 
held in conjunction with the GIE+EXPO 
and Hardscape North America trade shows, 
which host nearly 850 indoor and outdoor 
exhibits, and provides more than 135 hours of 
educational sessions. For more information, 
log on to www.greenindustryconference.org.

OCTOBER 26–27 
OAN ANNUAL CONVENTION
Save the dates for the annual Oregon Association 
of Nurseries Convention, which will take place 
over a long weekend at Eagle Crest Resort in 
Redmond, Oregon. The agenda kicks off with the 
hospitality suites reception on Friday evening, 
followed by the Annual Membership Business 
Meeting and General Session on Saturday, and 
concluding with the President’s Awards Banquet 
on Saturday evening. Registration and room res-
ervations will open in September. Contact Allan 
Niemi at aniemi@oan.org or 503-682-5089 for 
details about sponsorship opportunities.



Here to Help You Grow®

 
 

800.743.2125 | northwestfcs.com

Who believes in
young and beginning 
producers? We do.
Many companies say they support up-and-coming talent. We’ve created an entire 
loan program precisely for this purpose. AgVision offers less restrictive loan 
underwriting standards, mentors and educational resources to give young and 
beginning producers a fighting chance to grow and compete in a challenging industry.

It’s one more way we’re helping agriculture thrive.
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Plants for pollinators
Strong consumer interest drives demand for pollinator friendly plant selections

BY KYM POKORNY

AS BEES AND OTHER pollinators decline, the importance 
of building habitat in home gardens, parks, fields and com-
mercial properties has edged into the public consciousness.

Wholesale and retail nurseries can benefit from the market 
demand for plants that attract and nourish bees, butterflies  
and hummingbirds.

“Pollinator plants have definitely increased in popularity 
among end consumers in the past five years or so,” said Crystal 
Cady, account manager for Skagit Gardens Inc. “The big turn-
ing point was when there were several instances in the Pacific 
Northwest where bees and other pollinators were dying from 
spray incidents.”

One of those cases was five years ago — coincidentally dur-
ing National Pollinator Week — when 50,000 native bumble bees 
fell dead in a Target store parking lot in Wilsonville, Oregon. It 
happened after linden trees in bloom, which were covered in the 
bees, were sprayed with a neonicotinoid pesticide. 

The incident made international news and infuriated a pub-
lic already concerned about the plight of honeybees because of 
issues with mites, diseases, pesticides and loss of nutrition and 
habitat. Although it was a catalyst for change, the issue of pol-
linator decline was already well entrenched by then.

In 2006, beekeepers began noticing losses of their hives. As 
numbers reached the 30 percent mark, the trend became known 
as Colony Collapse Disorder (CCD) and the race was on to 
determine the cause. 

Currently, bee deaths are decreasing and — though at a big 
expense — beekeepers can replace their hives. Research is still 
ongoing, including at Oregon State University’s Bee Lab, where 
Ramesh Sagili, director of the lab, works to bring certainty to the 
cause of CCD, which he attributes to a cluster of factors coming 
together to create a perfect storm.

Meanwhile, as people react to the decline of the charismatic 
honeybee, Oregon’s estimated 500 native bees are far less noticed. 

“Most people think of honeybees, but we have a lot of 
native bumble bees and other bees that get lost in the shuffle,” 
said Richie Steffen, director of the Elisabeth C. Miller Garden in 
Seattle. “People just don’t know about the solitary, little bees.”

Because native bumblebees were the victims of the parking 
lot spraying, awareness is growing and the nursery industry is 
stepping up. 

Led by Executive Director Jeff Stone, the Oregon Association 
of Nurseries has connected with the inter-agency Oregon Bee 
Project, a collaboration of OSU Extension Service, the Oregon 
Department of Agriculture and the Oregon Department of Forestry 
for research, education and outreach about bee conservation. The 
project was undertaken by mandate of the Oregon Legislature.

From the get-go, Stone believes the OAN stepped up to par-
ticipate in the task force that led to the formation of the program.

“Our industry relies on strong pollinator activity,” Stone 
said. “It’s in our interest to make sure pollinators are thriving. 
We want to be a helpful voice.”
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OUTSTANDING VALUE

EXPANDED 
ORNAMENTAL OFFERINGS
IMPECCABLE SERVICE
From Acers to Zelkova, and many varieties 
in between, we specialize in understock for 
flowering, fruiting and shade. 

Our customers come to us for our quality 
rootstock. They come back for our service 
and attention-to-detail. 

WillametteNurseries.com
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Now part of the Skagit Horticulture
 family of brands!

Annuals • Perennials
Grasses • Ground Covers

  Sedum Tiles • Edibles

We offer a wide variety of beautiful 
retail and landscape-ready plants, as

 well as Skagit Horticulture liners
 for growers. 

Pre-pricing and custom growing
 options are available.

Timely deliveries throughout
 the western US and Canada.

Come see us at the Farwest Show,
booth 17052!

Skagit Gardens, Inc.  •  Mount Vernon, Washington
Phone: 800-334-1719  •  Fax: 800-874-1456

plantorders@skagitgardens.com  •  www.skagitgardens.com

Feeding on interest in bees
On a more individual level, growers 

and retail operations can profit from the 
intense interest in pollinator plants. At 

Blooming Junction — the retail arm of 
wholesale perennials grower Blooming 
Nursery in Cornelius, Oregon — cus-
tomers come in specifically looking for 

plants friendly to bees, butterflies and 
hummingbirds.

“Every day, people ask,” owner 
Grace Dinsdale said. “They’re looking 
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20357 HWY 99E 
AURORA, OR 97002

503-678-2700 
800-437-2701 (outside OR)

kips@ovg.com 
www.ovg.com

ALSO OFFERING
Poly

Poly Carbonate

Shade Cloth
Ground Cover

Wire Lock

Roll-ups

Injectors

Heaters
Exhaust Fans

Bench Tops

Code Structures
Gutter Connects

3.2 oz. Ground Cover
  6’ x 300’ ... $107
12’ x 300’ ... $214
15’ x 300’ ... $268

prices good thru 9/30/18

COME SEE US AT 
THE FARWEST SHOW 

BOOTHS 
#17045 & 17047

Corrugated Poly Carbonate
4.2’ wide sheets up to 24’ lengths
10 yr Warranty on light transmission
$1.00 sq ft

8 mil Twin Poly Carbonate
4’ wide sheets up to 20’ lengths
$1.65 sq ft

12’ Wire Lock
base, wires 
and screws

$12.10

call for a 

current catalog

 and pricing

for what they’ve heard about. Like milk-
weed for the monarchs.”

At the retail store, 
display gardens 

draw people who 
see bees all cov-
ering a plant and 
turn around and 

buy it. Ceanothus, 
which brings in 

bushels of bees, is an 
early season choice that 

is her top-selling pollina-
tor plant. Dinsdale, who said 

knowledgeable salespeople are key to their 
pollinator program, has gathered together 
plants for butterflies in one area of the 
garden center and posts signs to give cus-
tomers a heads-up.

Salvia (aka sage) also draws people. 
“Salvia is always thick with bees,” she said. 
“They’re hit harder than anything else.”

Dinsdale recommended Salvia 
nemorosa ‘Swifty Violet’, a sturdy, 
drought-tolerant plant that grows about 
1-foot by 2-feet and is hardy to USDA 
Hardiness Zone 4a. Butterflies and hum-
mingbirds use it has a dinner plate, as well 

as the bees. Others on her top pollina-
tor plants are Coreopsis, camas and the 
single-flowered Leucanthemum selections, 
particularly ‘Becky’ and ‘Angel Daisy’.

At Portland Nursery, general man-
ager Suzy Hancock mentioned milksweed 
(Asclepias) as the pollinator plant every-
one wants. 

“We sell more milkweed than any-
thing else,” she said. “We sell hundreds 
and hundreds of gallons to people.”

Hancock is happy about this but 
agrees with Steffen that beautiful butterflies 
and fuzzy honeybees get all the attention 

Pollinators for bees

A native wish list for bees
Following is a list of native, pollinator-friendly plants 

that Mary Logalbo, urban conservationist at the West 
Multnomah Soil & Water Conservation District, would 
like to see grown more frequently and used in designs. 
Her comments for each plant are also included: 

Native Ceanothus, including 
C. thrysiflorus, C. prostratus

“These are covered in bees. I like any 
Ceanothus that will be hardy here 
that might also be moving up from 
California.”

Phacelia nemoralis  
(for shade), P. hetero-
phylla (for sun) 

“They’re super attractive to bumble 
bees and other bees.”

Ceanothus. PHOTO FROM WIKIMEDIA
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to the detriment of native pollinators. To 
put the word out, Portland Nursery has 
developed brochures on bee- and butterfly-
friendly plants. These are available from 
the nursery’s website (www.portlandnurs-
ery.com/resources/brochures/). 

In store, the nursery puts up signs and 
offers classes to educate customers not 
only about the plants, but other actions 
in the garden that help to replace a bit of 
pollinator habitat.

Choosing the appropriate plants is 
one way to support pollinators. But bees 
and butterflies also need water — a little 
mud bath will do. Hancock advises cus-
tomers to:

• Cut back or do away with pesticides. 
• Build small brush piles, leave some 

bare undisturbed ground for the ground-
dwelling natives and, if possible, the snags 
of dead trees for cavity-dwelling bees. 

• Look for single flowers with flat 
faces; fluffy double flowers deter bees. 

Choose a diversity of plants and have 
some that bloom at different times of the 
year — some plants such as Oregon grape 
even bloom in the wintertime. 

Kevin Cramer, marketing manager 
for Van Belle Nursery in Abbotsford, 
B.C., said he uses social media to edu-
cate growers and end consumers about 
their plants, many from Proven Winners© 

ColorChoice©, Star Roses and Plants and 
Bloomin’ Easy. 

“Social media is our primary chan-
nel for promoting our pollinator plants,” 
Cramer said. “I post pictures and videos 
of bees — or hummingbirds if we’re lucky 
enough to capture a good shot — on 
Facebook and Instagram and it creates a lot 
of engagement. I believe it has made a good 
number of us excited to support the cause 
through our choices at the garden center.”

Van Belle also makes custom tags 
stamped with the message “Grown by 

Native Penstemon and 
Lomatium species

“Any from the valley to the mountains 
will do nicely.”

(CONTINUED ON PAGE 14)
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bee-friendly nursery in Western Canada.” 
Most of the flowering shrubs, trees and 
perennials grown on Van Belle’s 100 acres 
are pollinator-friendly cultivars, many of 
which are nativars (cultivars of natives). 

His favorite varieties are ‘Peach 
Lemonade’ rose and ‘Candelabra’ hydran-
gea by Bloomin’ Easy. The rose blooms 
continuously from spring to frost and the 
hydrangea. “[The hydrangeas have] amaz-
ing form and massive flowers that the 
bees become obsessed with once pollen is 
produced during late summer,” Cramer 
said. “I always stop when I’m walking the 
nursery to enjoy the bees and snap a few 
pictures to share.”

The reason it matters
For those who aren’t on the pollina-

tor bandwagon yet, consider how much 
they do for food production. One of every 
three bites we take comes from pollinated 
crops, according to Mary Logalbo, urban 
conservationist at West Multnomah Soil 
& Water Conservation District. 

“They are really important piece in 
the food chain and critical for keeping our 
plants regenerating,” Logalbo said. “We 
already have food insecu-
rity at really high lev-
els, even in Oregon. 
We can’t jeopardize 
pollination and have 
any less.”

The economic 
fallout of dwindling 
pollination could be seri-
ous, Logalbo pointed out. 
Not just for the agriculture and 
nursery industries, but also for 
agritourism. The farm loops, U-picks 
and roadside stands would suffer and 
some would disappear.

“So much of Oregon’s economy is 
based on agriculture,” she said. “The 

Pollinators for bees

ramifications to working lands, farmers, 
nurseries would be huge. A 
good base of our rural 
population would be 
affected.”

Logalbo is 
heartened by public 
interest. Thousands 
of people have 
enrolled in the agen-
cy’s Backyard Habitat 
Certification program, 
and The Meadowscaping 
Handbook, published two years 
ago, is in its second printing. 

Efforts like these drive people to the 
garden center looking for the right plants 
to attract bees and butterflies, Skagit’s 
Cady said. After the bumble bee fiasco, 
angry customers insisted on plants free of 
any neonicotinoid pesticides. 

“Although this was several years 
ago, the stance has not changed,” Cady 
said. “Consumers are still very interested 
in pollinator plants and they demand the 
plants they purchase be neonic free.”

Skagit immediately took a stance 
and sent out a letter to its customers that 

they are committed to 
neonic-free finished 

production. Skagit 
also provides a list 
of pollinator-friendly 
plants for host, nest 

and food source. 
Many of their sales 

reps teach classes on the 
subject to their independent 

garden center customers and 
they are quite popular.
One of Cady’s favorites is lupine, 

both hybrids and natives. A new series, 
Lupinus Westcountry, with longer bloom 
time, more drought tolerance and a wide 
range of stunning colors, hit the market 

Yerba buena  
(Clinopodium douglasii)

“It’s a nice ground cover for relatively 
dry semi-shade, good under Douglas 
fir and Oregon oak. It has small 
flowers but bees like it.”

Hall’s aster  
(Symphyotrichum hallii) 

“This is the true Hall’s. I keep trying to 
buy it and end up with other bully asters 
instead, perhaps due to grower error. The 
real ones are very well behaved.”

(Top) Verbena bonariensis. PHOTO FROM WIKIMEDIA

(Bottom) Lupinus. PHOTO FROM WIKIMEDIA
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and they’re selling out quickly. Lupines 
are a great food source as well as a 

host for butterfly larvae. Cady 
also loves monarda, a longtime 

preference for its stop-you-
in-you-tracks blossoms and 
fragrant foliage. Monarda 
makes a triple play, provid-

ing food for bees, butterflies 
and hummingbirds. 

Customers and Cady adore 
Verbena bonariensis, an upright 

plant with bright purple flowers that 
sit on top of long, robust stems. It loves 

the heat, is drought tolerant and a great 
food and host source. 

Don’t forget grasses, which often 
get lost in the shuffle. Cady recommends 
Festuca ‘Beyond Blue’ as a good candidate 
for providing nesting and as a host source.

At the Elisabeth Miller garden, 
Steffens has noticed how crazy bees are 
for the tall sedums, such as the standby 
‘Autumn Joy’ and Euphorbia wulfenii. 
Another is Ekianthus campanulatus, a 
good four-season plant with beautiful 
form, nodding creamy yellow or pink 
flowers and wild fall color. 

Two cultivars — ‘Red Bells’ and 
‘Showy Lantern’ — were chosen for the 
Great Plant Picks program, which features 
plants chosen by horticulturists that are 
ideal for the Northwest climate. On the 
website are plant lists for a multitude of 
situations, including Plants for the Birds 
and the Bees that features plants for but-
terflies, hummingbirds, bees and birds.

Surprisingly, bumble bees love 
Epimedium grandiflora. Leaf cutter bees 
go for it, too, harvesting sections of leaf to 
take back to their nests.

“Some people might get annoyed, 

Pacific waterleaf 
(Hydrophyllum tenuipes) 

“A good pollinator for dry shade.”

California figwort aka 
California bee plant 
(Scrophularia californica) 

“This woodland pollinator plant has 
interesting flowers.”

Deltoid balsamroot 
(Balsamorhiza deltoidea) 
and Mule’s ears  
(Wyethia angustifolia)

“They’re beautiful, native to the valley, 
and attractive to gardeners and bees.” (CONTINUED ON PAGE 16)
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but they don’t know what it is,” Steffen 
said. “I don’t mind at all. They’re working 
the flowers, as well as taking some leaves. 
It’s only fair.”

Annuals matter as well
Ellen Egan, owner of Egan Gardens, 

urges people not to forget annuals, which 
provide much fodder for pollinators over 
a long period of time. 

“Annuals are given a bad rap,” said 
Egan, who gives classes on pollinator 
plants. “People say you’re just throwing 
your money away. But, they bloom con-

Pollinators for bees

tinuously May through September. How 
long do shrubs bloom? Three weeks.”

Bees need a reason to visit yards, and 
a diversity of heavy-blooming annuals will 
bring them and keep them around. Egan 
has a whole list of annuals that bees go gaga 
over: Lobelia, Bacopa, marigold, Zinnia, 
Nicotiana, Pentas and Lantana. 

White alyssum is an old standby and 
she points to new vegetatively propagated 
varieties like ‘Silver Stream’ and ‘Yolo 
White’ that hold up better to August 
heat. For hummingbirds, she looks to 
Cuphea vermillionaire, a drought-tolerant 

annual with firecracker orange flowers. 
No deadheading needed. She’s also 
enamored of Salvia ‘Evolution 
Violet’, a taller, more slender ver-
sion of ‘May Knight’ but not as 
gangly at ‘Black and Blue’ or S. 
guaranitica.

A designer’s view
In her garden designs, Pat Acheff, 

owner of Visionscapes Northwest, pol-
linator plants inform her designs.

“I’ve reached the point in my career 
where I want plants to do more than just sit 

Pacific hound’s tongue 
(Cynoglossum grande)

“Early flowers, attractive to gardeners 
and bees, native to valley.”

Thin-leaved pea vine (Lathyrus 
holochlorus) and Columbian 
lily aka western tiger lily 
(Lilium columbianum) 

“Attractive to gardeners and bees, native 
to valley.”

Leafy pea (Lathyrus 
polyphyllus) 

“Attractive to gardeners and bees, 
native to valley, woodland gardens.”

Black-eyed susans. PHOTO FROM WIKIMEDIA
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SIMNITT NURSERY

  • Rhododendrons
  • Daphne
  • Kalmia 
  • Pieris

S�cializing in:

138 NE 22nd Ave. • Canby, Oregon  97013 
phone 503-266-9640 • fax 503-263-6330

www.simnittnursery.com

there and look pretty,” 
Acheff said. “I 

want to see that 
they perform 
some kind 
of function 
if possible. I 

use pollinator 
plants in every 

design I can, even 
modern designs.”

Acheff finds her cli-
ents receptive and excited 

about pollinator plants, add-
ing that nurseries are driving that. 

It’s rare these days that people say they 
don’t want plants that attract bees.

Ribes selections, especially ‘King 
Edward’, find their way into her plans, 
as do vine maple, good-old black-eyed 
Susan and Vaccinium ovatum. “Clients 
light up when I tell them something is a 
native plant,” she said.

Though she has nothing against 
non-natives, Logalbo is thrilled that 
people recognize the benefits of natives.

“Natives provide specific roles for 
specific native pollinators that need 
certain plants to sustain themselves,” 
Logalbo said, pointing to monarchs and 
milkweed and fenders blue butterfly 
and Kincaid lupine. “There are a lot of 
associations we don’t understand yet. 
The more we plant natives, the better.”

Logalbo talks about how natives 
have evolved for our climate so will 
need minimal resources like water if 
planted in the right place. She also men-
tions that non-natives have the poten-
tial to be invasive and can outcompete 
native plants in natural areas and 
gardens creating a monoculture with 
less diversity of flower types and bloom 
times and leaving gaps in seasonal for-
age and habitat for pollinators.

Spreading gooseberry 
(Ribes divaricatum) 

“A ground cover shrub with bell 
shaped flowers.”

(CONTINUED ON PAGE 18)
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Wholesale Flowers & Plants Oregon gooseberry  
(Ribes lobbii)

“Lovely, fuchsia-like flowers on an 
attractive woodland shrub.”

Pacific sanicle (Sanicula 
crassicaulis)

“A nice ground cover for dry shade.”

Broadleaf lupine (Lupinus 
latifolius)

“Attractive to bees and gardeners.”

More natives coming from growers 
would make Logalbo happy. She’d love 
to see homeowner-size packets of native 
wildflower seeds for different bioregions, 
which are in high demand. All in all, more 
natives on the market would be a good 
thing. Some that she mentioned are native 
penstemons and lomatium species, Pacific 
hound’s-tongue 
(Cynoglossum 
grande), 
deltoid bal-
samroot 
(Balsamorhiza 
deltoidea) 
and spreading 
gooseberry (Ribes 
divaricatum).

“If they’re available, 
people will snap them up,” 
she said. 

Kym Pokorny is a garden writer with 
more than 20 years of experience writing 
for The Oregonian and other publica-
tions. She is currently a communications 
specialist with Oregon State University 
Extension Service. Kym can be reached at 
kym.pokorny@oregonstate.edu.

Cynoglossum grande. PHOTO FROM WIKIMEDIA
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Ferns … not just a 
fancy frond

A FRIEND THAT WAS RECENTLY 
visiting my garden commented 
that I had quite a few containers 

with ferns. Until he said it, I had not really 
noticed. The next day as I walked around 
my garden, I realized that it was true.  
I have been gradually adding ferns into 
my garden. 

Was this just me, or have other garden-
ers also been planting more ferns? 

Checking with several local garden 
centers and a local specialty nursery, they all 
agreed that both sales and awareness of ferns 
for the home gardener have been increasing 
over the past few years. Several years ago in a 
typical garden center, there may have been a 
half dozen different varieties of ferns for sale. 
That number has probably tripled today. 

Suzy Hancock, general manager of 
Portland Nursery, Portland, Oregon, told 
me that gardeners seem to be appreciating 
ferns more so than in previous years. In part, 
the reason could be there are many new vari-
eties now available and also because ferns 
are not a category that many gardeners are 
familiar with; Even an older variety might 
seem “new.”  

There are enough varieties of ferns now 
available that they are allotted a special loca-
tion at Portland Nursery. 

Suzy believes that our native sword 
fern is underused. In fact, they could be 
used in many landscape settings, including 
as a ground cover as long as the area isn’t 
walked upon. 

Maurice often suggests to customers that 
they mix ferns with other plants, such as 
hydrangeas and hostas, that like a similar 
setting in the garden. 

He also suggests to customers that 
many ferns are ideal in containers for 
small, shady spaces that many apartments 
have and can provide color without flow-
ers all season.

“If you have a black thumb, start 
with ferns “ is the advice of Thomas 
Johnson, co-owner of Sebright Gardens 
in Salem, Oregon. 

Started in 2004 as primarily a hosta 
nursery, Sebright Gardens has continu-
ally expanded its plant palette and now 
offers about 150 varieties of ferns, making 
it one of the largest fern retailers in the 
Northwest. Sebright Gardens has a beauti-
ful display garden which has become an 
excellent resource for gardeners to visit 
and see how ferns can be worked into 

WHAT I’M HEARING

Mike Darcy
Head “plant nerd,” longtime speaker, host of 
gardening shows on radio and TV, and author 

of the In the Garden email newsletter.  
You can reach Mike, or subscribe to his 

newsletter, at itgmikedarcy@comcast.net.

Peter Eastman of Al’s Garden & 
Home in Wilsonville, Oregon feels 
likewise.

“Ferns are a workhorse,” he said.
Peter went on to say that given the 

right location, once established, ferns 
need very little care. Al’s Garden & Home 
has a large assortment of ferns in their 
“perennials for shade” section. 

Peter has been experimenting with 
ferns in his own garden and appreciates 
them for the diversity of colors and tex-
tures. Some are evergreen and some decid-
uous and there are some varieties that 
will withstand more sun than might 
be expected. He has many con-
tainers throughout his garden 
with ferns and his experi-
ence in growing them 
gives him some expertise 
that he can pass on to customers. 

Joy Creek Nursery in Scappoose, 
Oregon, carries 25–30 different variet-
ies of ferns. Co-owner Maurice Horn 
has seen a renewed interest in woodland 
plants and especially native plants which, 
of course, would include some ferns. Not 
only have sales of ferns increased, but the 
number of varieties available also contin-
ues to increase, he said. 

Joy Creek Nursery is constantly add-
ing new varieties and finds that customers 
often seek out that which is new.

Adding the word “new” to a plant 
can often attract instant attention. 

Athyrium niponicum ‘Regal Red’ 
PHOTO BY DOUG BARRAGAR

Althyrium niponicum ‘Applecourt’ 
PHOTO BY DOUG BARRAGAR
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a landscape setting. 
From talking with Thomas on a 

recent visit, here are some favorites. The 
varieties shown have been selected to offer 
some examples of the diversity that ferns 
can offer and also have been selected due 
to their being relatively easy to obtain. 
These photos were taken in the display 
gardens at Sebright in June. 

• Golden scaled male fern ‘The King’ 
(Dryopteris affinis cristata ‘The King’) 
— This is a fern that performs well in a 
container and makes a magnificent state-
ment when mixed with hostas. The early 
spring growth is covered in golden scales. 
An easy fern to grow, it is adaptable from 
shade to partial sun. For a first-time fern 
grower, this would be a good selection to 
begin with.

• Chilean hard fern  (Blechnum 
chilense) — This native of Chile and 
Argentina has been awarded the Royal 
Horticulture Society Award of Garden 
Merit. Chilean Hard Fern spreads by 
creeping rhizomes and has orange bronze 
new growth, which is spectacular in spring 
as the new fronds emerge.

• Lady in red fern (Athyrium angus-
tum forma rubellum) — A beautiful 
specimen fern for the gar-
den and a superb fern for a 
container. Lady in red fern 
was discovered in Vermont 
by a volunteer at the 
New England Wildflower 
Society. It has become very 
popular due to its general 
hardiness and burgundy-
colored stems. 

• Applecourt painted 
fern (Althyrium niponi-
cum ‘Applecourt’) — This 
one is outstanding for foli-
age. This fern is a spread-
ing mound of burgundy, 
gray, silver and dark green 
fronds. It is a deciduous 

WHAT I’M HEARING

fern and goes by the common name of 
Japanese painted fern and sometimes by 
crested Japanese painted fern. It is easy 
to grow and likes a humus-rich soil with 
good drainage. The best frond color 
occurs in light shade. The plant will reach 
about 18 inches in height.

• Regal red painted fern, (Athyrium 
niponicum ‘Regal Red’) — This is another 
beautiful fern with fronds of dark violet 
and bright silver. Standing over this fern 
and looking down can give the appearance 
of looking at a tapestry. The fronds are 
often used in cut flower arrangements and 
this fern is an excellent container plant. It 
is best planted in light shade to full shade.

• We should not forget our western 
sword fern (Polystichum munitum) 
which is often overlooked as a landscape 
plant. It is tough, reliable, low mainte-
nance and can adapt to many different 
types of locations. I have seen it growing 
in a woodland setting as well as in rock 
walls and it seems to thrive in both loca-
tions. Try using it as a mass planting in 
a woodland setting or around fir trees. 
In a local natural area near my house, 
it looks good all year and in a garden it 
would look even better by removing the 

old fronds in the spring. Removing the 
old fronds is about all the maintenance 
needed.

Gardeners are always looking for new 
ideas. Many garden centers have classes to 
discuss new plants, old favorite plants and 
new ways to look at plants. Perhaps grow-
ing ferns should be part of this mix next 
spring. Joy Creek Nursery recently held 
a class “Ferns and Making Fern Tables.”  
I believe that most gardeners would not 
have a clue as to what a fern table is, but 
this was an opportunity to find out. 

The class was well attended and 
taught by Richie Steffen, co-author of The 
Plant Lover’s Guide to Ferns, an excellent 
reference he wrote with Sue Olsen which 
was recently published by Timber Press. 

Portland gardener Craig Quirk 
attended, and after the class, he decided to 
make his own fern table for the entryway 
of his house. This entryway is shaded by a 
large tree, making it ideal for many ferns. 
The photo was taken shortly after it was 
made and by the end of summer, it will 
have filled in nicely.    

Many garden centers have probably 
already realized the emerging market for 
fern sales. Since planting ferns is new to 

many gardeners, I suggest hav-
ing some displays to show how 
they can be used. In the spring, 
a class on which ferns are easy 
to grow for the particular area 
you are in and tips on how to 
grow them would be an ideal 
subject. 

Also, with many people 
living in apartments or condo-
miniums, ferns could be a nice 
addition for a container in the 
small space they might have. 
Most gardeners probably would 
probably not think of a fern but 
this is where the garden center 
steps into the picture. Ferns are 
not just a fancy frond! 

  

Athyrium angustum forma rubellum 
PHOTO BY DOUG BARRAGAR

Dryopteris affinis Cristata ‘The King’ 
PHOTO BY DOUG BARRAGAR

Polystichum munitum 
PHOTO BY DOUG BARRAGAR

Craig Quirk created a fern table at Joy 
Creek Nursery's gardener class 
PHOTO BY DOUG BARRAGAR
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PIVOT POINTS

Ian Doescher

Ian Doescher is the Director of  
Nonprofit Marketing at Pivot Group,  

a marketing agency in Portland, Oregon. 
He can be reached at ian@askpivot.com.

Brand positioning 
The thing that beats price, quality, or service every time

LOOK AROUND AT the ads you 
see on TV, in the newspaper, or on 
social media. Most companies — 

whether they target businesses (B2B) or 
consumers (B2C) — position themselves 
based on one of three main factors: qual-
ity, price, or service.

1. Quality: “We have the best products 
or services around. No one can beat the 
things we sell!”

2. Price: “You’ll pay less with us than 
you will anywhere else. No one can beat 
our prices!”

3. Service: “We have better service than 
anyone else. No one can beat 
the experience we provide!”

Occasionally, companies 
also emphasize other factors 
such as convenience (“We’re 
open later!” or “We’re closer!”) or 
availability (“We have better invento-
ry than anyone else!” This is particu-
larly common for B2B companies.). 
Sometimes quality and price factors 
combine as companies claim to offer 
the best value around. 

For the most part, though, qual-
ity, price, and service are 
the primary selling 
points most com-
panies put forward. 
They are impor-
tant: companies 
that don’t have one 
of the three —superior 
quality, lower price, or 
better service — often have no 
competitive advantage.

The problem with positioning 
your company on quality, price or service, 
though, is that when a competitor comes 
along offering higher quality, lower prices 
or better service, you’re in trouble. Your 
customers have no reason to be loyal to you. 
You’ve given them no reason to want to do 

business with you. They’ll happily take their 
business to the company who beats you on 
those three factors.

There’s another brand position beyond 
quality, price and service, which I like to call 
the “intangible” position. Customers are 
loyal to companies that are positioned based 
on intangibles. That’s because customers 
get something beyond products and services 
from them: they get social cachet, feel better 
about themselves for some reason, or think 
they’re cooler or more hip — it’s an intan-
gible feeling. 

For example, many Nike customers like 
the company itself; they walk into a Nike 
store to buy Nike’s image, not necessarily 

to buy specific shoes. Dove’s “Real 
Beauty” videos are so inspiring 
and empowering for women that 
it’s easy to forget they sell soap. 
Tom’s Shoes donates a pair of 
shoes to a person in need for 
every pair you buy, so when you 

do business with them you 
feel like you’ve done a good 
deed. Intel is a B2B company 
that has established itself as 

the market leader so companies 
are happy to use Intel chips even 

when they cost more 
than their competi-
tors. These compa-
nies are giving their 
customers something 
intangible.

Of course, your 
business (and your 

advertising budget) isn’t the 
size of Nike, Dove, Tom’s Shoes 

or Intel. But that doesn’t mean you 
can’t move your positioning toward the 

intangible level. Here are some ways you 
can do it:

 
1. Use your expertise. Don’t just sell 

plants and trees. Offer free classes to your 
retail customers or expert marketing advice 

to your wholesale customers — encourage 
your customers to see you as a resource, not 
just the company that happens to sell plants 
and trees. If they think of you as a trusted 
advisor, they’ll be connected to you for rea-
sons beyond the usual ones.

2. Go local. Local businesses working 
with local people have an advantage national 
companies never will — you know the area 
you live in and the people who live there. 
Use that inside knowledge. Show the public 
how much you care about your community 
and your customers, and people will choose 
to do business with you even if your prices 
are a little more expensive.

3. Follow the Tom’s Shoes model. 
Maybe you’re not going to be sending plants 
to Africa, but you can still create a model 
similar to Tom’s Shoes. What if for every ten 
plants your customers bought you planted 
a tree? What if you gave plants to local 
schools when a certain sales threshold was 
reached? Your customers — whether B2B or 
B2C — will feel great about doing business 
with you for reasons beyond quality, price, 
or service.

Quality, price, and service are all impor-
tant, and the companies I mentioned above 
— Nike, Dove, Tom’s, and Intel — are all 
doing well on at least one of those factors. 
But when you move beyond quality, price, 
and service into the realm of the intangible, 
you turn ambivalent customers who don’t 
care where they buy their products into loyal 
customers who seek you out. That’s where 
you want to be. 
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Hopper Bros.
BY CURT KIPP

LISTINGS: 

2018 SHOW BOOTH: 

#12010, #12012, #12014 

FOUNDED: 

1973 by Denny and Doug 
Hopper

KEY PEOPLE: 

Denny and Joni Hopper, 
managing owners.

KNOWN FOR: 

Conifers, Christmas trees, 
pumpkins and farming crops

HEAD OFFICE: 

33285 S. Barlow Road, 
Woodburn, Oregon 
97071-8715

CONTACT: 

503-651-2493

sales@hopperbros.com

www.hopperbros.com

THE FARWEST SHOW is widely known 
as a truly green trade show, full of lush 
material, but Hopper Bros. always has 

one of the greenest spaces on the floor. 
The booth isn’t hard to find. Just look for 

lots of big trees.
The nursery fills its 30-foot by 10-foot mid-

row space (Booths 12010, 12012, and 12014) 
with plenty of big firs, pines and other conifers 
— some conventionally shaped, others sculpted. 
In fact, the booth is so densely packed that there 
isn’t room for much else.

Although this mass of plant material is 
impressive, the grower leaves its largest mate-
rial at home. That’s a necessity, given they grow 
specimens up to 22 feet tall. For those looking 
for something a little smaller, the nursery also 
offers liners and plugs. 

Stewardship is the main principle by which 
Hopper Bros. does business.

“Take care of the ground, take care of your 
customers, and don’t let AR [accounts receiv-
able] get too far out of hand,” managing owner 
Denny Hopper said.

Crop diversity is another guiding principle. 
In addition to its nursery products, the business 
grows Christmas trees, pumpkins, row crops 
and grass seed. “Our nursery is not like a nurs-

ery,” Denny said. “It’s more like a farm than 
most people’s well-kept nurseries.”

Over the long haul, the diversity and adapt-
ability has helped steady the company’s financial 
footing against the inevitable ups and downs 
that come with each segment of agriculture. All 
told, the company’s operations take up close to 
900 acres of owned and rented land. 

The nursery products are propagated by 
seed, cuttings and grafting, and sold B&B, as 
well as potted to order. They are shipped to the 
Eastern U.S., the Midwest, and California. The 
Christmas trees are also sold into those regions, 
when not exported to Asia. Most of the trees go 
to Singapore, Korea and Japan. Some of their 
grafted liners also go overseas. 

“We sold some liners to Japan and Korea 
this year,” said Denny’s wife, Joni, who is in 
charge of the nursery’s sales and marketing.

Generations of farming
Denny Hopper grew up with a farming 

background. His parents farmed. Both sets of 
grandparents farmed. Three sets of great-grand-
parents farmed. Some of his ancestors home-
steaded in Iowa and Montana. Some traveled 
the Oregon Trail and settled in Oregon.

Denny grew up in Madras, Oregon, 

This diversified 
nursery and farming 

operation on 900 acres 
grows ornamental 

conifers, Christmas 
trees, pumpkins, row 
crops and grass seed.
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where his father went to work for the U.S. 
Department of Agriculture after farming 
in Clackamas County, when Denny was 
5 years old. In high school, Denny joined 
the Future Farmers of America chapter 
at his high school. “My first real farming 
of my own was in FFA,” he said. “I grew 
fresh market pumpkins back then.”

Following high school, he attended 
community college and earned his asso-
ciate’s degree in agribusiness. With this 
knowledge under his belt, Denny founded 
Hopper Bros. in 1973, along with his 
brother, Doug (now retired).

They began their company on a prop-
erty east of Woodburn, Oregon that their 
grandparents had farmed. Initially, the 
brothers grew grain and seed crops, and also 
raised hogs for the meat packing industry.

The company quickly diversified 
into Christmas trees as well as row crops. 
Those included beans, cabbage, cauliflower, 
cucumbers, strawberries and sweet corn.

By the 1980s, Christmas trees were in 
long supply on the market, so the brothers 
founded a separate business called Hopper 
Bros. Christmas Trees in California to sell 
their excess trees at retail locally. 

Around this time, the brothers received 
advice from a friend, Loy Russell, who 
founded and operated Russell’s Nursery.

“Loy Russell gets the blame for get-
ting us into nursery,” Denny said. “We 
had a field of Scotch pine Christmas trees, 
and Scotch pine fell out of favor. Nobody 
wanted them. Loy kept saying, ‘Poodle 
’em, Poodle ’em.’ We couldn’t figure out 
how to poodle them.”

Eventually, they did figure it out. 
Around the same time, new customers 
started asking if the brothers’ various 
Christmas tree varieties — Nordmann fir, 
Colorado blue spruce and others — could 
be dug and purchased B&B.

The Hoppers initially had to rely on 
borrowed laborers and advice from friend 
Bill Peters and Peters Meridian Nursery to 
dig all the trees.

“At that point, we were pretty much 
in the nursery business,” Denny said. “It 
was kind of by default. Then pretty soon, 
we were grafting, and we stuck with it.”

The nursery expanded its offerings for 
a while to include boxwoods and birches, 
but refocused on conifers.

The Great Recession harmed the 

(From left) Joni and Denny Hopper greet Farwest Show 
attendees at their verdant trade show booth. PHOTO BY CURT KIPP

(Opposite page) A combination of conventionally shaped and 
sculpted trees grow at Hopper Bros. nursery in Woodburn, 
Oregon. PHOTO BY CURT KIPP
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nursery starting in 2008. Sales dropped by 
75 percent and the workforce had to be 
cut back.

 “Our strategy was in diversification, 
but the Christmas tree market was in a 
long down cycle oversupply, and then the 
recession just piled on top of that, and 
expanded that down cycle of Christmas 
trees,” Denny said.

As part of a recovery attempt, the 
company rented additional acreage for 
specialty seed crops and row crops, then 
endured three years of disasters, with 
freezes and untimely rains. However, 
through hard work, they made it through 
the recession.

Today, the farm operates on 900 
acres, including 80 acres in nursery pro-

duction, 100 in Christmas tree produc-
tion, 200 acres of grass seed (mainly 
fescue and ryegrass) and the rest in pump-
kins and row crops. Organic vegetables 
are a growth area for the company, 
including corn, beans and squash.

Nursery sales are brisk and Christmas 
tree sales are strong, too.

The whole operation employs 15 
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people year round and additional work-
ers seasonally. The workforce numbered 
above 30 before the recession, and the 
company would hire more workers now 
if it could. “Like everyone else, we suffer 
every day from a lack of quality labor, 
as well as the cost of labor,” Denny said. 
“We really do appreciate the long-term 
help that stays with us.”

Denny and Joni are joined these days 
on the farm by their son, Russel. Their 
other son, Ryan, works for Peterson Cat, 
but helps out on the weekends. Together, 
they will continue to look at opportunities 
as the market presents them.

“We’re not going to jump on band-
wagons,” Denny said. “With nursery, 
we weren’t doing that. We were really 
responding to customer demand.” 

Curt Kipp is the director of publica-
tions and communications at the Oregon 
Association of Nurseries and editor  
of Digger. He can be reached at  
ckipp@oan.org or 503-582-2008.

(Top) Joni and Denny Hopper pose for a photo 
with their granddaughter, Charlotte. PHOTO BY 

CURT KIPP

(Bottom) Conifer and Christmas trees 
are grown for national and international 
shipment. PHOTO BY CURT KIPP
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Where plant demand is headed
Nurseries navigate a new landscape as consumer demand evolves

BY JON BELL

AMERICANS LOVE THEIR PETS. A lot. 
In 2017, they spent nearly $70 billion on their ani-

mal companions, and that number’s expected to rise to 
$100 million by the end of the decade, according to the American 
Pet Products Assocation. 

They also, it seems, love their smartphones, spending $84 
billion last year and updating their phones an average of every 21 
months, according to Statista.

But their plants? That’s a bit of a different story.
“We spend a lot on pets. That annual growth rate has never 

decreased since 1994, even during the Great Recession,” said 
Charlie Hall, professor and Ellison Chair in the Department of 
Horticultural Sciences at Texas A&M University. “That’s not the 
same for plants.” 

Instead, plant and gardening spending took a big hit dur-
ing the Great Recession, even if participation didn’t drop off as 
much. According to the National Gardening Survey, lawn and 
garden spending hit a five-year low in 2014, though it has been 
on a slow rise ever since. The recession played a big role in driv-
ing down that spending, but in Hall’s view there’s more going on 
than that. 

For one, gardening has fallen down on the list of the most 
enjoyable leisure activities, according to Hall. In addition, prod-
uct shortages — the result of fewer plantings during the recession 
— gave consumers fewer options. While new plant varieties are 
always coming on the market in an effort to draw new consumers, 
selling plants on their aesthetics alone isn’t cutting it anymore.

“With new varieties, there is some level of excitement that 
is created with the consumer, but we have enough plants in the 

pipeline to last decades,” said Hall. “We need another, more 
powerful value proposition than just that plants are pretty. We 
need to focus on the functional benefits, the environmental ser-
vices they provide and the health and well-being that we don’t 
emphasize enough. If the industry were to start emphasizing 
those more, then we’d see a shift.”

Real recession
The somewhat-softened demand in the nursery industry of 

a few years ago stemmed in part from the very real impacts of 
the Great Recession on the industry as a whole. People may have 
stayed closer to home during those years, but their discretionary 
spending on all kinds of goods, not just plants, dropped off. 

The crumpled housing market did little to help stimulate 
new demand for landscaping materials. Nurseries in Oregon 
found themselves destroying product — literally burning plants 
— that they couldn’t sell. Sales plummeted from an all-time high 
of nearly $1 billion in 2006 to just about $640 million in 2011, 
according to the Oregon Department of Agriculture.

Looking to avoid a similar fate in the future, the nurseries 
that survived the recession — as many as 40 percent of growers 
left the industry at the time — backed off their plantings. In turn, 
that’s led in some cases to shortages of certain plants at a time 
when consumer demand began ticking up in the past few years. 

“I don’t think we have a plant shortage now,” said Bridget 
Behe, a professor in the Department of Horticulture at Michigan 
State University. “I think there are areas where supply and demand 
have adjusted. There’s been a market correction and a reduction, 
but selling out of inventory is not necessarily a bad thing.” 
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Nor are the current market condi-
tions that have made the economy much 
better than it was during the down-
turn anything to frown about. Hannah 
Williams, an industry analyst with 
Northwest Farm Credit Services, reports 
consumer confidence has risen and sav-
ings rates have fallen, meaning people are 
spending more money these days. 

“Demand changes all the time,” said 
Andrea Krahmer, a relationship manager 
with Northwest Farm Credit Services. 
“We do get reports that (producers) are 
happy with the level of demand that 
they’re seeing right now. Operations are 
feeling quite a bit more comfortable.” 

Hall noted that growers who did 
curtail their plantings during the recession 
have now had long enough to get produc-
tion back up and running, and they’re 
doing it in a more efficient way. 

“I always say, never waste a good 
recession,” said Hall. “From a market 
standpoint, there are always efficiencies 
gained during downturns.” 

The housing market has also regained 
momentum. Building permits for both 

single-family and multifamily construc-
tion bottomed out at just over 500,000 in 
2009 and were back up to more than 1.2 
million last year. 

“What’s good for housing is good for 
us,” Hall said. 
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Still in the woods
Despite the optimistic run in the cur-

rent environment, plenty of challenges still 
dot the road ahead for the nursery industry 
when it comes to consumer demand. As 
with almost every aspect of the industry, 
the need for labor poses a constant difficul-
ty. When it comes to demand, labor plays a 
role because it’s required to create the sup-
ply to feed the ramping-up demand. 

“In the last couple years we’ve been 
hearing from growers who say, ‘Market 
conditions tell me I should be expanding, 
but the labor is the thing that is holding 
me back,’” said Craig Regelbrugge, senior 
vice president with AmericanHort, a 
national trade association that represents 
the horticulture industry. “Anyone you 
talk to will say, ‘I could hire 50 people 
tomorrow, but they’re not there.’”

One positive side effect of the labor 
shortage, he added, is that it may be buff-
ering the industry from over-producing 
and thus setting it up for an unwanted 
surplus in the not-too-distant future. 

Demographic shifts are also play-
ing a role in demand for plants and plant 
materials. As the Baby Boomers retire and 
move into smaller homes and planned 
communities, demand from them has 
tapered. The suburban settlement pat-
terns of the post-World War II area, which 
found people living in homes on large lots 
in need of landscaping, are fading as more 
people head to the cities and live in areas 
of higher density. 

Millennials seem to be taking their 
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time embracing the larger world of plants, 
too, as they delay marriage and homeown-
ership later than earlier generations did. 
That’s not to say that they’re 
not into plants at all, noted 
Behe. 

“They don’t connect 
with the industry in 
traditional ways like 
gardening and plants in 
the yard,” she said. “They 
think more about plants and 
plant projects. They are very 
connected to things like the 
environment and where their 
food is coming from.” 

Opportunity ahead
Those kinds of shifts in the market 

are in part a challenge for the industry, 
but also an opportunity. On top of immi-

gration reform, managing labor issues and 
keeping plant supply at optimal levels, 
how the nursery industry shares its stories 

and markets itself will have a huge impact 
on stimulating demand from consumers. 

That includes playing up the role 
of plants in ways that have been farther 

down the list of benefits for years. For 
example, plants can be used for screening 
and noise reduction in those more dense-

ly-packed residential settings. 
Regelbrugge believes there’s 
huge opportunity in the 
world of green infrastructure, 
where cities are using plants 
for pollution mitigation, 
stormwater runoff, green 
roofs and other applications. 
The planning community has 
so far driven that trend, but 
the nursery industry should 
be jumping on board with it 
as well.

“These things have 
the potential to create and drive major 
demand,” Regelbrugge said. “From a poli-
cy perspective, our industry would be wise 
and better off to be engaging in this.” 

Where plant demand is headed

“They get it. Their eyes light up. You give 

them a 4-inch annual and you would have 

thought I paid their tuition. They start taking 

selfies with it.” 

 — DR. CHARLIE HALL, 
TEXAS A&M UNIVERSITY, 

ON MILLENNIAL CONSUMERS
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Tapping into more youthful trends will 
help capture the millennial generation and 
stimulate future demand from them, as well. 

“They get it. Their eyes light up. You 
give them a 4-inch annual and you would 
have thought I paid their tuition,” Hall said. 
“They start taking selfies with it.” 

That may sound funny, but it’s true. 
According to Behe, smart retailers are 
already targeting the younger set — Urban 
Outfitters, which specializes largely in 
clothing, has a plant shop that offers suc-
culents and other plants for smaller living 
spaces — but others in the industry need 
to do so, too. 

“Millennials are not going to open 
an email. They’re on Snapchat and 
Instagram,” she said. “We just have 
to update our game. I still see growers 
struggling with that because it’s not in 
their nature.” 

Future demand will also come from 
longer-term efforts to simply share more 
about the nursery industry and the ben-
efits of plants in general. 

The National Initiative for Consumer 
Horticulture has launched a campaign 
called #PlantsDoThat to show how 
beneficial plants and gardens can 
be, including the fact that consumer 
horticulture contributes $196 billion to 
the U.S. economy. The campaign also 
touts these additional benefits:

• office plants reduce employee sick 
time by 14 percent, 

• trails and greenways increase  
home values 

• the return on investment for land-
scape upgrades is nearly 110 percent. 

“People are willing to pay for the 
thing they want to buy. People afford the 
things they want,” Hall said. “We’ve got 
to tap into those feelings. We should all 
be storytellers and talking about these 
benefits to society in our own circles of 
influence.” 

Jon Bell is a freelance journalist who 
writes about everything from craft beer 
and real estate to the great outdoors. His 
website is www.jbellink.com. He can be 
reached at jontbell@comcast.net.

Where plant demand  
is headed
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Let it bee
The Oregon Bee Project will help explore market opportunities for nurseries

BY ANDONY MELATHOPOULOS, ASSISTANT PROFESSOR, POLLINATOR HEALTH EXTENSION

OREGON NURSERY OPERATORS 
play an important, but frequently 
overlooked, role in protecting polli-

nator health. They produce pollinator attrac-
tive plants that are destined to be planted in 
urban areas across the United States. These 
plants provide bees with pollen and nectar 
resources and contribute to the success of 
roughly 500 species in Oregon and 4,000 
species nationwide.

What would it take for people to take 
notice of the work that Oregon growers are 
already doing? What is the best way to capi-
talize on the interest in creating bee habitats?

Paying for functionality
For a long time, perhaps centuries, 

flowering plants have been marketed pri-
marily for their aesthetic qualities, such as 
flower size, color and plant structure. It’s 
only recently that consumers began to value 
plants that carry additional environmen-
tal benefits, such as drought tolerance or 
drought resistance, habitat for wild birds and 
insects, sustainable food production and oth-
ers. And what’s more, growers are already 
selling plants into this market.  

A recent survey in the United Kingdom 
revealed that most respondents (88 percent) 
were highly aware of bee declines, had posi-
tive attitudes towards bee conservation (97 
percent) and were willing to pay the equiva-
lent of £13.4 ($18.70) a year for measures 
that benefit pollinators, including planting 
more wildflowers.1 

Similar findings were found from recent 
surveys around monarch butterfly conserva-
tion in the United States.3

The desire to help pollinators through 

landscaping extends to consumer prefer-
ences for plants in home landscapes. In 
Connecticut, almost half of consumers (46 
percent) purchased pollinator-friendly plants 
to attract pollinators and were willing to pay 
premiums for these plants.2

So why isn’t Oregon nursery production 
for pollinators a bigger thing?

Consumer surveys have identified 
that a big barrier to purchasing pollinator-
friendly plants was the absence of labeling 
indicating the attractiveness of plants to 
pollinators.2 Also, market research has 
shown that ideally, the labeling should 
be backed by university-based selection 
of plants, a feature that was particularly 
important to younger consumers.2 

Experimental elicitation confirmed 
these results and demonstrated a $1.81–1.84 
price premium for pollinator-friendly 
plants.5 Finally, growing practices that are 
perceived as harming pollinators are less 
desirable to consumers.4

These findings all point in one direc-
tion, namely the need for a strategy that 
combines labeling and marketing around 
pollinator-friendly plants and growing prac-
tices, with a mechanism to confirm the ben-
efits to pollinators from university extension 
and research.  

A strategy to connect the dots
The Oregon Bee Project provides an 

excellent way to connect the dots between 
consumers, the nursery industry, university 
research and extension and the bees. 

Initiated in 2017, the project is a 
cooperative effort between the Oregon 
Department of Agriculture (ODA), the 
Oregon State University (OSU) Extension 
Service, the Oregon Department of Forestry 
(ODF), and a diverse set of stakeholders who 
are actively engaged in caring for our bees. 

Together these collaborators and sup-
porters are launching several initiatives 
to maintain and enhance bee health in 
Oregon, including showcasing industries 
that are making a difference for pollinators. 

Over the next three years, the Oregon 
Bee Project will be working with the Oregon 
Association of Nurseries (OAN) to help 
promote the plants grown here in Oregon 
that help bees. A first step is to do some-
thing Oregon Bee Project has already done 
with the Specialty Seed Growers of Western 
Oregon (SSGWO): namely, to develop 
an industry standard, or Bee Protection 
Protocol, around pollinator health. 

Excellent standards have already been 
developed by the Horticulture Research 
Institute (see: tinyurl.com/ycem6obq) 

An agapostemon rests on a coneflower. PHOTO COURTESTY OF OREGON STATE UNIVERSITY
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Let it bee

and can be used as a starting point. 
In parallel, we are looking to docu-

ment the adoption of both nursery Bee 
Protection Protocols through grower sur-
veys. Farms implementing these protocols 
will be showcased as Oregon Bee Project 
Innovators using a digital media campaign, 
primarily using Oregon Bee Project owned 
media channels (Facebook, Twitter and OSU 
PolliNation podcast). 

The final step would be to integrate 
the Bee Protection Protocols into a strategy 
to label Oregon s nursery plants as Oregon 
Bee Project Pollinator-Friendly Plant Picks. 
This would entail determining the best plants 
for pollinators that are commonly grown in 
Oregon from the following categories: annu-
als, perenials, shrubs and trees. 

Plant selection would be based on a 
literature review and Western Oregon plant 
selection field trials directed by Dr. Gail 

Langellotto’s Garden Ecology Lab. The 
extent of production of these plants will be 
determined by Langellotto working in con-
junction with Dr. Lloyd Nackley with OSU 
Nursery Research and Extension, so that a 
marketing initiative leverages what is already 
being grown in the state. 

We are also looking to gauging the 
interest of a labelling program by work-
ing with local nurseries, Master Gardener 
volunteers and by tracking targetted social 
media promotion using Oregon Bee Project 
media channels.  

Growing nursery plants for bees is 
something that has matured over the past 
few years. Oregon Bee Project can provide 
a unique opportunity to work with Oregon 
nurseries to put our success on dislay, to be 

prominent as the market for pollinator plants 
matures, and to fill urban landscapes with 
the plants bees are eager to visit. 
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A bumble bee lands on a flower.  PHOTO COURTESTY OF OREGON STATE UNIVERSITY
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InstantHedge
Produced and distributed by InstantHedge. 

For more information visit Rare 
Tree Nursery (Booth #16027)

Contact: Brent Markus and Sam Pratt,  
503-587-0102, order@instanthedge.com,  

www.instanthedge.com

InstantHedge is a patented process of grow-
ing, pruning, producing and installing privacy 
hedges of the highest quality. Our simultane-
ous root and tip pruning process allows the 
plants to be grown and sold as one unit. Our 
transportation structure is a biodegradable 
material that allows live hedges to be installed 
in as little as one day!

Synergy Volcano 
Compost Tea Brewer

Manufactured and distributed by  
Synergy Agricultural Products (Booth #5044)

Contact: Mike Lewis, 707-535-0599,  
info@synergyagpro.com, www.synergyagpro.com

Inspired by Dr. Elaine Ingham of the Food Soil Web, 
the Volcano is a commercial grade microbiology 
bioreactor or compost tea brewer. Designed to 
dramatically increase the population of beneficial 
microorganisms in your soil to promote organic sus-
tainable cultivation practices and reduce your farm’s 
dependence on chemicals. 

Companion BioFungicide
Manufactured and distributed by Growth 

Products Ltd. (Booth #18008)
Contact: Andrew Aldridge, 914-428-1316,  

AAldridge@GrowthProducts.com, www.GrowthProducts.com

Companion BioFungicide provides billions of colony-forming units 
of Bacillus Subtilis GB03, the most effective strain of biological 
fungicide. It is used for prevention, control, and suppression of 
both foliar and soil-borne diseases. Its synergistic properties acti-
vate the plants ISR and improve nutrient uptake. It is available in 
both liquid form and OMRI-certified wettable powder. 
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EcoSwing®
Manufactured and distributed by Gowan USA (Booth #11056)

Contact: David Burkhardt, 928-446-9928,  
dburkhardt@gowanco.com, www.gowanco.com/tando

EcoSwing® is an organic OMRI Certified botanical fungicide for 
the control of botrytis, powdery mildew and monilinia. Made from 
the plant extract swinglea glutinosa, EcoSwing® is both a contact 
desiccant and plant defense activator (triggers production of 
hydrogen peroxide). Label: Indoor and outdoor; veggies, herbs, 
ornamental trees and shrubs.

Massey Ferguson GC1720
Distributed by Peterson Cat (Booth #15063)

Contact: Daniel Williams, 888-738-3776,  
dwwilliams@petersoncat.com, www.petersoncat.com

Massey Ferguson’s subcompact GC1720 tractor 
packs a huge punch in a small package! Its Tier 4 
Final engine is rated at 25 horsepower at 3,000 
RPMs, with a 19.6HP PTO. Its two-range hydrostatic 
transmission is rugged and well-suited to a range of 
tasks. The tractor has a 550-pound rear lift capacity 
at 24” behind. And it only weighs 2,670 pounds!

Breeze Block Pottery
Manufactured and distributed by  

Pottery Merchant Inc. (Booth # 14009)
Contact: Scott Peterson, 510-235-9900,  

sales@potterymerchant.com, www.potterymerchant.com

Breeze Block Pots were designed by Pottery Merchant and are 
exclusive to our company. The carved look and feel adds an ele-
gant touch both indoors and out. Cylinders and bowls available. 
Sizes range from 5–12 inches.
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TreeDiaper®
Manufactured by Zynnovation LLC 

(Booth # 10049) and distributed by 
Ecoturf Midwest Inc. (Booth #14059)
Contact: Tom Miller, 630-350-9500,  

info@ecoturfmidwest.com,  
www.ecoturfmidwest.com

TreeDiaper® is a revolutionary tree irriga-
tion product that is an upgrade over current 
options. TreeDiaper® will last 30 days when 
filled and will fill itself up with natural precipi-
tation. Meaning, if it rains 1 inch per month 
or more, it will never need to be filled. It also 
acts as a weed barrier, promotes healthy root 
growth by irrigating an area around the trunk 
and can be left out year-round. Uses 99 per-
cent less water than traditional methods.

Guestworker Service
Service offered by wafla (Booth #4046)

Contact: Jeff McLean, 509-470-4180, jmclean@wafla.org, www.wafla.org

Our guestworker service guides employers through the H-2A / H-2B visa programs to obtain a legal, stable, and trained 
workforce every year! We specialize in cost-saving solutions to make the H-2 programs affordable. Our network of 
members can transfer and share workers to reduce costs. We have experience with H-2 contracts with Nurseries, Tree 
Fruit, Hops, Oysters, Landscaping, and more. If your industry qualifies for the program, we can make it work.

Eco-Conscious Beauty™
Manufactured and distributed by Suncrest Nurseries Inc. (Booth #9025)

Contact: Cassie McAleer, 530-515-6387,  
cassiemcaleer@gmail.com, www.suncrestnurseries.com

In our quest to grow sustainably, to grow mindfully and to inspire an environ-
mentally-friendly legacy, Suncrest Nurseries Inc. introduces the Eco-Conscious 
Beauty™. Über-cool line of plants for healthy living, Demeter Biodynamic® and 
Organic certified. Edible - culinary - medicinals - habitat - natives.
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Tyler Beasley is continuing his education at Oregon State University’s 
Ecampus and will be a senior working towards his degree in horticulture. 
In addition, Tyler works full-time as the greenhouse manager for Spokane 
Community College. Tyler was awarded both Mt. Hood Chapter Awards, 
I and II, which will assist him in achieving his goal of working on hybrid-
ized ornamental plants and plant breeding while supporting his family 
financially as well. 

Growing strong roots
BY STEPHANIE WEIHRAUCH

The Oregon Nurseries Foundation supports incoming 
or continuing college students who are preparing for 
careers in ornamental horticulture and related fields

  
FOUNDA 

Ann Amato is, in her own words, a nontraditional student. She has a lengthy 
background in various aspects of horticulture, from an active garden blogger 
to running an online seed company to working in the propagation depart-
ment at Cistus Nursery. Ann will be a freshman at Clackamas Community 
College this fall to continue her education with the hopes of working in 
breeding, preservation, education and even management within the horticul-
ture industry. She was awarded the Nursery Employee Award. 

Hsuan Chen is a Ph.D. candidate in the ornamental breeding program at 
Oregon State University. His research includes several breeding projects 
involving hibiscus, lilacs, and mint and he applies his minor in statistics to 
his research. Hsuan has been awarded the Nurseries Memorial Award as 
an advanced student in ornamental horticulture and has a dream of “seeing 
my varieties everywhere.”

Please join us in congratu-
lating the Oregon Nurseries 
Foundation’s 2018-19 
Scholarship Award Winners. 
Students were evaluated 
based on academic achieve-
ment, nursery industry com-
mitment and financial need. 
Scholarships are applied 
for during winter term and 
awarded by the ONF’s com-
mittee each spring. The next 
cycle will open in January. 
Applications are due  
March 31, 2019.

Helene Dondero is an agriculture science major at California Polytechnic 
State University, San Luis Obispo. Helene has grown up being exposed to 
the horticulture industry through involvement with her mother’s flower 
shop and local growers. She has a long list of achievements and activi-
ties with the Linden FFA and Cal Poly CFFA chapters. She also serves as 
the Cal Poly Ag Ambassador. Helene was awarded the Larry Fitzgerald 
Memorial Scholarship as she follows in her mother’s footsteps, also a Cal 
Poly alum and ornamental horticulture major. 

PHOTO COURTESTY OF PEXELS.COM/@JOAOJESUSDESIGN
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 Your area representative:
 Courtney Lewis-Borts
 503-951-3929
courtney.lewis@trlcompany.com

w w w . t r l c o m p a n y . c o m

•	 Reduces	dust	on	greenhouse	covers

•	 Blocks	IR	to	prevent	heat	loss

•	 Reduces	frost	damage	

•	 Saves	heating	costs	

•	 Maintains	higher	foliage	temperatures	
and	drier	plants

Outdoor	nursery	containers

Fill	trays,	handlers,	inserts	and	flats,eco	
friendly	products,	and	thermoformed	pots

Greenhouse	containers,	baskets		
and	trays

Thermoformed	and	injection	molded	
trays,	packs,	flats,	pots	and	hanging	baskets

Ginegar Plastics now joins the T&R family of products

Greenhouse	film	covers	

Polyethylene	films

Landscape	fabric,	shade	cloth,		
and	frost	protection

Propagation	trays

Ginegar’s  Advanced 5-Layer Poly Film 
Technology for Greenhouse Covers:

Need Poly Film? T&R’s Got You Covered!

Samantha Emmsley will be entering college in the fall as a freshman 
at Oregon State University and was awarded the Clackamas Chapter 
Award. Samantha grew up on a farm in Hawaii and is the daughter 
of an agriculture professor at UH Maui College. Growing up around 
plants  — harvesting, propagating, cultivating — Samantha has devel-
oped a passion for plants and plans to work in restoration and raise 
native plants for reforestation and landscaping. She also represented the 
Agricultural Community of Hawai’i at the National Conservation Awareness Land 
Judging Competition held in Oklahoma City in May 2018.

Racine Haar is currently pursuing an associates degree in horticulture at 
Clackamas Community College with plans to transfer to Oregon State 
Unversity for a four-year degree. She was awarded the Retail Chapter 
II Award. Racine divides her time between school and working as the 
lead associate in the garden center at her local Fred Meyer. She will ulti-
mately like a career in a large nursery or greenhouse that produces plants 
that will be used by state and local government entities.

The Oregon Association 
of Nurseries and the 

Oregon Nurseries 
Foundation congratulate 

each of these students 
on their impressive 

accomplishments thus 
far and wish them the 

best of luck as they con-
tinue towards building 
the future of a strong 

nursery industry.

Scholarship recipients
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BEAVERLAKEBEAVERLAKE
N U R S E R Y

Natives 
*Snowberry
*Mahonia
*Native Roses
*Red Flowering Currant
*Pacific Dogwood
*Evergreen Huckleberry
*Kinnikinnick
*Sword Ferns
*Serviceberry
*Red Twig Dogwood
* And other native trees 
and shrubs

QUALITY 
PLUGS!!!!

Contract 
Growing 

Year Round
Ph: 503-632-4787
Fx: 503-632-5412

PO Box 927 
21200 S. Ferguson Rd. 
Beavercreek, OR 97004

www.beaverlakenursery.com

FARWEST 
Booth# 17007/17009

Janae Patino transferred to Oregon State University after earning a 
master’s degree at California State University, Los Angeles. Janae also 
received her Master Gardener certification and works as a garden 
educator at the Harlem Children’s Zone in New York. She has been 
awarded the Royal Boltman Award and Bill Egan Memorial Award. 
Janae is particularly interested in working in greenhouse and ornamen-
tal horticulture while continuing to educate people about growing their 
own plants for enjoyment and for food.

Ricardo Luna Rendon will be an incoming freshman at Clackamas 
Community College this fall. Ricardo has grown up in the industry, 
having followed his father as a child to the nursery where he worked 
to now helping manage an entire nursery. Ricky has benefited from 
hands on training in all aspects of running a nursery and has the sup-
port of his employer to supplement this training with an education in 
Horticulture. He has been awarded the Joseph H. Klupenger Award.

Emily Iverson will be a sophomore at Eastern Oregon University and 
was awarded the Retail Chapter I Award and the Sid and Cindy Miles 
Nursery Award. Emily grew up working on her family’s farm, Wooden 
Shoe Tulip Farm, and wants to continue the growth of the business 
with her completed education in agribusiness.

Michael Kehoe is a senior at Portland Community College studying 
landscape design and environmental management. His ultimate goal 
is to have his own business, specializing in designing landscapes, 
gardens, and restoration projects that manage landscapes in sustain-
able ways. Michael was awarded the Bob Fessler Family Foundation/
Woodburn Nursery I Award which will assist him in achieving his goal 
while continuing to support his growing family financially as well.

Saralun Ondee will be an incoming freshman this fall at Clackamas 
Community College. Saralun participated in CREST (Center for 
Research in Environmental Sciences and Technologies) as a farm 
intern and progressed to being hired as a farm intern leader and is 
passionate about sustainable farming. She has been awarded the Bob 
Fessler Family Foundation/Woodburn Nursery II Award to help finance 
her interest in horticultural education.

Jimmy Reyes is returning to Chemeketa Community College as a sopho-
more this fall. He is actively involved in his family’s business, Palmer 
Creek Nursery, with the eventual goal of taking over as the next gen-
eration owner. Jimmy is pursuing a degree in horticulture business 
management and was awarded the Willamette Chapter Award. He is 
active with the Dayton FFA and has won many awards including first in 
National FFA Proficiency in Diversified Horticulture in 2018.
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Your contribution today helps 
prepare the nursery  

industry leaders of tomorrow.

Contact the Oregon Association of Nurseries 
for more information:

 503-682-5089 or 888-283-7219.

The ONF is a nonprofit 503(c)3 corporation. 
Donations may be tax-deductible; consult a qualified tax attorney or accountant.

  
FOUNDA 

  
FOUNDA 

THE GOLD STANDARD OF 
FERTILIZER PERFORMANCE

Plants thrive when nutrients are 
delivered as needed. Simplot 
GAL-XEONE® is a controlled-release 
fertilizer with a proprietary coating 
technology developed with support 
from NASA. It delivers optimal 
nutrients to the plant at a pace that 
matches a plant’s uptake 
requirements for up to 18 months. 
That’s a gold standard of predictable 
nutrient performance that lasts. 
Available only in APEX® fertilizers.
Learn more at 
www.SimplotGALXeONE.com

That Lasts

®

calculate release curves at
app.simplotgalxeone.com

Simplot®, APEX® and GAL-XEONE® are trademarks of J.R. Simplot Company. ©2018 All rights reserved. www.simplot.com

Ellen Selander has 
been awarded the 
Emerald Empire 
Chapter Award 
and the Nurseries 
Foundation Award 
for her senior year at 
Oregon State University. Ellen trans-
ferred from Chemeketa Community 
College and is pursuing a degree in 
horticulture. She currently works at 
OSU’s Plant Clinic as a lab techni-
cian. Her particular interest in agri-
culture lies in organic vegetable and 
fruit production as well as heirloom 
seed saving and collecting. 

Sidney Shelton will 
be a sophomore 
at Clackamas 
Community College 
in the fall and is 
pursuing a career in 
horticulture. Currently, 
Sidney is the plant and live goods 
manager at her local Ace Hardware 
and has the ability to work with 
local farms. She is passionate about 
the environment and hopes to own 
a nursery with greenhouses and a 
flower shop. Sidney was awarded the 
Retail Chapter III Award.

Eric van Klaveren 
will be a sophomore 
at Oregon State 
University and has 
been awarded the 
Clackamas Chapter 
Ed Wood Memorial 
Award. Eric has been involved in 
the family business, Van’s Nursery, 
from a young age. He is working 
towards his business degree, with 
a minor in horticulture. His goal is 
to combine his education and work 
experience to own and operate a 
nursery, hazelnut farm, or landscap-
ing company. 

Scholarship recipients
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Native tree selections for urban shade
BY TRACY ILENE MILLER

APPROXIMATELY 80 PERCENT of the population of 
the United States now lives in urban environments where 
trees are both beloved — and imperiled.

Estimates are that urban environments are home to 77 percent of 
invasive species introduced for horticulture and 13 percent for forestry. 

Species such as Callery pear (Pyrus calleryana) and Norway 
maple (Acer platanoides) were first planted in North America in 1700 
and until recently they were one of the most widely planted maple 
varieties on urban streets on the East Coast. Now, Norway maple is 
on invasive species lists for some states and banned in others. 

Whether it’s such problems as non-native species, compacted 
soils, Dutch elm and other diseases, pests such as emerald ash borer 
or even climate change, many cities are turning toward diversifying 
tree lists to maintain the known social, health, ecological and eco-
nomic benefits of urban forests. 

In so doing, increasingly, cultivars of lesser-known native North 
American trees are being considered. 

Making preferred tree lists of many cities for their strong adapt-
ability and newfound predictability of performance are Carpinus 
caroliniana (American hornbeam or musclewood), Nyssa sylvatica 

(black gum), Cercis canadensis (Eastern redbud) and Ostrya virgin-
iana (American hophornbeam).

A move to diversity
This upturn in nurseries selecting lesser-known native North 

American trees has roots going back as far as 1999, when former U.S. 
President Bill Clinton signed an executive order directing agencies to 
address the spread of invasive species. 

Soon after, Keith Warren, the now-retired director of product 
development of J. Frank Schmidt & Son Co. (Boring, Oregon) who still 
works part-time at the nursery and as a consultant, was invited to join 
an American Nursery and Landscape Association (ANLA) task force to 
formulate a policy position and recommendations for action.

“I realized the problems were real and important, and the move 
toward more native plants in our landscapes was a groundswell and 
not just a fad,” Warren said. “I realized the nursery industry had a 
responsibility here, and the nursery industry was part of the problem, 
but could be part of the solution. I thought it an ethical issue and also 
an economic opportunity.”

Warren and other growers started putting more emphasis 

Merlot Redbud (Cercis × ‘Merlot’ PP22297) 
PHOTO BY J. FRANK SCHMIDT & SON CO.
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WHOLESALE GROWERS OF QUALITY

FIELD GROWN NURSERY STOCK

KATHY & GREG WILMES
18995 ARBOR GROVE RD. NE

WOODBURN, OR 97071
FAX (503) 678-3247

kwilmes@kgfarmsinc.com

Ornamentals • Deciduous Shrubs
Evergreen Shrubs • Conifers

(503) 678-3245

Come see us at Farwest 
booth #11037!

on developing the lesser-known species of 
native North American trees. These new 
cultivars are sometimes dubbed “nativars” 
for their mixed heritage — they are natives 
with characteristics that meet the demand of 
the market for uniformity and reliability of 
performance that cultivars offer.

“There is some regionalness to an inter-
est in native trees,” Warren said, “but it is 
the development of these cultivars that has 
spurred demand. Demand has blossomed.”

That boom is echoed by Mark Kraut-
mann, owner of Heritage Seedlings and Lin-
ers (Salem, Oregon), where revenue from na-
tive plants and wildflower seed has doubled 
at an average of 10 percent annual growth in 
the last seven years. 

As a testament to that market strength 
when the last recession hit, woody non-
native tree liner sales dropped 40 percent for 
Heritage, but native tree sales dropped only 
15 percent. 

“Residential neighborhoods are under 
extreme development pressure as the demand 
for close-in urban housing increases,” Kraut-
mann said. “Generally speaking, native trees 
can usually offer more ‘ecosystem services’ 
than non-natives.” 

Native trees capture carbon and water 
runoff, and offer food sources for bees, 
butterflies and native songbirds. Usually, 
Krautmann said, native insect larvae eat 
small amounts of leaves, countering the “But 
I don’t want insects to eat my leaves” argu-
ment. Introduced pest species will eat the tree 
leaves more than the native insects these trees 
support, he said. 

Carpinus caroliniana
Growers like Keith Warren and Michael 

Yanny, owner of JN Plant Selections and 
senior horticulturalist at Johnson’s Nursery 
(Menomonee Falls, Wisconsin), started 
early experimenting with C. caroliniana, 
working diligently to turn these natives with 
so much variation into ones with consistent 
characteristics.

“[Yanny] started with a few trees that 
had some fall color, and now he is releasing, 
with our help, the Wisconsin Red™ strain, 
which has amazing fall color,” Krautmann 
said. “So much so in fact, if you didn’t know 

better, you would suspect it was a different 
species. Raging reds, oranges and yellow 
autumn tones set this strain apart from ordi-
nary seedlings and even his earlier work with 
grafted selections.”

Carlos Oliveira, general manager at Blue 
Heron Farms (Corvallis, Oregon), points to 
another Yanny seed selection, Fire King™ 
Musclewood (Carpinus caroliniana ‘J.N. 
Select A’ PPAF) as a standout, especially for 
its vigorous growth.

“Fire King comes out of Wisconsin, so 
it’s a tough tree that takes cold and drought,” 
Oliveira said. “And at 25 to 30 feet high and 
20 feet wide, it’s a bigger tree.”

Oliveira also recommends Fire-
spire musclewood (Carpinus caroliniana 
‘J.N. Upright’) for its more narrow compact 
form, as it reaches only 20 feet tall and 10 
feet wide while maintaining the same orange-
red fall color that makes both standout trees. 

Jim Barborinas, ISA certified arbor-
ist and wholesale nursery owner of Urban 
Forest Nursery (Mt. Vernon, Washington), 
expects more good C. caroliniana to be 

Native tree selections

(Top) Native Flame hornbeam (Carpinus 
caroliniana ‘JFS-KW6’) tree and (bottom) its 
bright leaves. PHOTO BY J. FRANK SCHMIDT & SON CO. 
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discovered because of its strong showing in 
development, with great color and uniformity, 
including Ball O’ Fire™ and Native Flame 
(Carpinus caroliniana ‘JFS-KW6’) for their 
good fall color and Palisade® for its narrow 
structure. 

“Given their very tough nature, adapt-
ability to challenging sites, flexible limbs and 
resistance to disease and insects, all of them are 
going to be promising trees,” Barborinas said.

Nyssa sylvatica
Barborinas points to another historic 

challenge of street tree installations that’s 
generally considered an asset: fast growth. 

“A lot of your typical street trees — 
Fraxinus,  Liriodendron, Ulmus, Acer, 
Liquidambar and Platanus — they tend to 
be such aggressive rooting trees, so vigorous, 
they end up creating infrastructure damage 
and outgrowing their space,” Barborinas 

said. “The spaces we give trees now, above 
and below ground, are getting smaller and 
smaller, and it becomes an issue for cities to 
replace the trees or fix infrastructure.”

Native North American tree cultivars 
are excellent alternatives to these fast-grow-
ing, large-maturing trees, and Nyssa cultivars 
provide very good replacements.

“Nyssa have small fruit, no insect prob-

lem, awesome fall color and flexible limbs, 
which is important during production, ship-
ping and while growing in the urban jungle,” 
Barborinas said.

These new cultivars are strikingly 
different from the Nyssa sylvatica species, 
the ones only available 20 years ago, when 
planting the straight Nyssa species in 
numbers was done at great aesthetic risk. 
Landscapers requesting 60 to 80 trees for 
a single job could expect many shapes and 
forms once the trees matured.

“If we planted 100 of the straight spe-
cies, we would end up with a mix of straight 
or crooked stems, dense or lite forms, 
uprights, weepers and some that looked like 
none of the others,” Barborinas said. 

Not so with the newer Nyssa cultivars. 
“There are many new selections with good 

form,” Oliveira said, “and they all have a nice 
upright form that maintains excellent fall color. 
You want upright trees with a fairly narrow 
shape and hardy. We’re looking for plants that 
can be planted in a tougher environment.” 

N. sylvatica ‘Wildfire’ is adapted to 
a wide range of growing conditions, from 
USDA Plant Hardiness Zone 5 to 9, and 
laden with bursts of shiny, orange-red foliage 
in spring. 

“This one feature of ‘Wildfire’ is enough 
to make it popular,” Krautmann said. “It’s so 
different from the species. The seedlings are 
just green trees and quite variable.”

N. sylvatica ‘Tupelo Tower’ is even 
hardier, to Zone 4, and maintains a striking, 
columnar form.  

The superior pyramidal form of N. syl-
vatica Green Gable™ ‘NSUHH’ distinguishes 
this nativar with its green leaves in summer 
and brilliant orange and red showing in 

Native tree selections

Nyssa sylvatica ‘David Odom’ Afterburner® Tupelo 
PHOTO BY J. FRANK SCHMIDT & SON CO.

Nyssa sylvatica ‘David 
Odom’ Afterburner® 
Tupelo PHOTO BY J. FRANK 

SCHMIDT & SON CO.
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• Profusion of rich raspberry red mophead flowers

• Can be vibrant blue-purple in acidic conditions

• Glossy, deep green, wilt resistant foliage

• Naturally compact growth habit 

• Bred by Bailey Innovations™

THE ENDLESS SUMMER®

FAMILY IS GROWING.

Introducing

Summer Crush™
Hydrangea macrophylla ‘Bailmacfive’ PPAF

EndlessSummerBlooms.com

Available for Spring 2019 Retail Sales
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fall. “This selection offers growers predict-
able growth habit for a uniform crop and 
predictable performance for architects and 
gardeners,” Krautmann said.

“Of the Nyssa, my favorite right now 
is ‘Afterburner’,” said Barborinas, “with a 
good, predictable form and spectacular fall 
color. It also has other great Nyssa charac-
teristics like deep or nonaggressive roots and 
flexible limbs.”

N. sylvatica ‘David Odom’ After-
burner® Tupelo was introduced by J. Frank 
Schmidt & Son Co.

“Quite a few people have jumped into 
the Nyssa sylvatica production,” Warren 
said. “You might think this would create this 
competition and there wouldn’t be enough of 
a pie. But the pie has gotten big because the 
selections are so good. Nyssa has gone from 
a rare to a mainstream item.”

Cercis canadensis
Over the past five years, sales at Heri-

tage have bumped up from 12 to 14 percent 
annually in native trees such as black gum, 
and redbuds are even more popular.

“Demand is especially great for grafted 
liners in the 4- to 6-foot sizes to bump into 

#5 to #7 pots for sale year-round. Others 
may choose the pot-in-pot option to hold 
them for larger street trees or landscape 
specimens,” Krautmann said.

Oliveira recommends C. canaden-
sis f. alba ‘Royal White’, which at 20 to 30 
feet high and 15 to 25 feet wide is the more 

Native tree selections

Cercis canadensis ‘Pink Pom Poms’ PPAF 
PHOTO BY J. FRANK SCHMIDT & SON CO.
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Multicote® Products
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Pioneering the Futurewww.haifa-group.com

From a half-acre in 1968 to over 850 acres today, Kraemer’s Nursery embraces its 
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along with a pioneering spirit of creating innovative solutions in plant nutrition. 
Join Kraemer’s Nursery and start growing exceptional products with Haifa today. 

For your FREE Multicote® sample, email northamerica@haifa-group.com. 

compact of the species and hardier. It’s 
covered in small white flowers in spring, 
followed by the emergence of bronze, 
heart-shaped leaves that turn to green. 

He also recommended the new Merlot 
Redbud (Cercis × ‘Merlot’ PP22297), a 
cross between C. canadensis ‘Forest Pan-
sy’ and C. canadensis var. texensis, that has 
the same color of ‘Forest Pansy’ but keeps its 
purple foliage throughout the summer and 
can withstand heat and drought. 

According to Krautmann, C. canaden-
sis ‘Pink Pom Poms’ PPAF from Dennis 
Werner at North Carolina State University 
has seedless double flowers on two-year-old 
stems. It’s so new that hardiness is not yet 
final, but tests at this point show down to 
Zone 6(b).

Then there’s Black Pearl™ redbud, with 
lavender flowers that are followed by much 
darker foliage than the long-sold ‘Forest 
Pansy’,” Krautmann said. Closer node spac-
ing means it grows as a shorter, more densely 
branched small tree, reaching 20 feet tall 
by 25 wide, and it is drought tolerant once 
established.

There is also Rising Sun™, which 
has with light pumpkin-orange tinted new 
leaves. “It doesn’t burn in the heat of the 
South; it just grows faster in those conditions,” 
Krautmann said.  “It’s incandescently attrac-
tive, truly distinctive and more shrub-like than 
its closest rival, ‘Hearts of Gold’ PP17740.”

Other notable trees
The downside of these native cultivars, 

the growers said, is they are slower-growing, 
taking one to three years longer than Acer 
or Fraxinus to get to marketable size. 

Contact Blair Thompson for details.    1-888-283-7219        ads@oan.org
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Liquidambar styraciflua ‘Clydesform’ 
Emerald Sentinel® sweetgum 
PHOTO BY J. FRANK SCHMIDT & SON CO.
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Barborinas suggested maybe 20 to 30 percent 
more time is needed.

“However, knowledgeable arborists and 
decision-makers are more than willing to 
pay that for less problems in the long term,” 
Barborinas said. 

Oliveira believes there is a longer 
learning curve as growers figure whether to 
grow them in grow bags or containers, for 
instance, moving away from the standard 
bareroot. 

“It has to be in a consistent and success-
ful manner; that’s what we want,” Oliveira 
said. It requires partnerships with customers 
and growers to get to the best products. 

But the effort is proving worthwhile 
when for trees like these standouts: 

• Liquidambar styraciflua ‘Slender 
Silhouette’, has a lot of architectural/land-
scaping interest with a very tight column, 
reaching 60 feet tall and only 7 feet wide.

• Liquidambar styraciflua ‘Clydesform’ 
Emerald Sentinel® sweetgum, introduced by 
J. Frank Schmidt & Son Co., has compact, 
slowing-growing habit, tight pyramidal form 
and shorter stature to 30 feet high and 12 
foot wide.

• Autumn Treasure® hophornbeam 
(Ostrya virginiana ‘JFS-KW5’), introduced 
by J. Frank Schmidt & Son Co. has tight 
pyramidal form at 40 feet by 20 feet, good 
branch structure, nice yellow fall color and 
clean defoliation. 

• Lindsey’s Skyward™ bald cypress 
(Taxodium distichum ‘Skyward’ PP22812), is a 
dwarf deciduous conifer that is also a narrow 6 
feet wide with tiers reaching to 20 feet and can 
tolerate dry and wet conditions.

• Green Whisper® Bald Cypress 
(Taxodium distichum ‘JFS-SGPN’), is a more 
recent introduction from J. Frank Schmidt & 
Son Co. with lush, fluffy lettuce-green foliage 
in summer and rusty orange in fall on a pyra-
midal 55 foot with 30 foot spread. 

• Greenfeather® pond cypress (Taxo-
dium ascendens ‘Carolyn Malone’) with 
greater heat adaptability.

• Debonair pond cypress (Taxodium 
ascendens ‘Morris’ Debonair® PPAF), is a de-
ciduous conifer that is in demand and fits the 
urban landscape because it’s tough, withstand-
ing drought, wind and hot weather.

Native tree selections



92 AUGUST 2018   DIGGERMAGAZINE.COM

• Espresso™ Kentucky coffee tree 
(Gymnocladus dioicus ‘Espresso-JFS’), is one 
of the other bigger trees on this list at 50 feet 
high and 35 foot spread, so it requires spe-
cific citing. As a fast-growing male selection 
without seeds and tolerant of heat, drought, 
cold and a wide range of soils, it is an attrac-
tive urban selection.

The future
Nativars offer an opportunity to employ 

better native trees in urban landscapes to do 
what growers have always done: produce the 
best performing trees. 

“The word is getting out to landscape 
architects, and a lot of these cultivars have only 
come out in the last five to six years, but arti-
cles like this will help spread the word,” Barbo-
rinas said. “Another way is to update outdated 
lists of acceptable trees from cities that need to 
be changed, partly because they are unaware of 
these new and better selections.”

 However, change should be made ap-
propriately, “Being native is no panacea; it’s 
just one more feature, a qualifying criteria 
that people in the industry can add to the 
benefit mix,” Krautmann said.

According to Warren, it’s a plus that na-
tive cultivars have advanced in performance 
at the same time that urban forests face 
greater challenges and more options in trees 
are sought in the interest of greater diversity

“They offer an option for people in the 
trade to talk about a plant that offers some-
thing better than a non-native species as an 
ornamental, as an addition to the landscape,” 
Krautmann said.

“I think in the next generation there 
will be an enormous shift to include our own 
American species. For example, North America 
is home to more oak species than all of Asia, 
and new hybrids don’t get powdery mildew like 
columnar hybrids of English oak. Or, now you 
can have a sweetgum that fits a tight footprint, 
and it won’t leave bundles of leaf litter.  It’s ripe 
new territory, and right under our noses here in 
the U.S. There is a huge amount of material to 
choose, select and see how it works — and you 
don’t have to fly thousands of miles to discover 
‘new’ trees.” 

Native trees

Espresso™ Kentucky coffee tree (Gymnocladus dioicus ‘Espresso-JFS’)

PHOTO BY J. FRANK SCHMIDT & SON CO.

Green Whisper® Bald Cypress (Taxodium 
distichum ‘JFS-SGPN’)

PHOTO BY J. FRANK SCHMIDT & SON CO.

Greenfeather® pond cypress (Taxodium 
ascendens ‘Carolyn Malone’)

PHOTO BY J. FRANK SCHMIDT & SON CO.
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Northwest News
OAN members and chapters are encouraged to send in relevant news items, such as new hires, 
new products, acquisitions, honors received and past or upcoming events. Email news@oan.org.

Nancy Buley receives 
industry award

Sygenta, in partnership 
with Greenhouse Management 
and Nursery Management, 
announced this July that 
Nancy Buley, communications 
director for J. Frank Schmidt 
& Son Co. (JFS), is one of six 
individuals honored with 
a Horticultural Industries 
Leadership Award (HILA). 

With her welcoming 
nature and strong network-
ing skills, Nancy played a vital 
role in connecting landscape 
architects with the nursery 
production growers. Her ability 
to inspire people with the value 
of trees continues to benefit the 
entire green industry.

Greenhouse Management 
wrote a comprehensive piece 
about her personal and profes-
sional interests in working 
with trees, including her career 
at JFS and her own nursery, 
Treephoria. Read about her ser-
vice to OAN, ASLA, ISA, Friends 
of Trees and other organiza-
tions, in addition to all the other 
positive impacts she has made 
throughout her career. Read the 
story at tinyurl.com/ybm8p8er.

NURSERY PIONEERS GATHER FOR 
FUN EVENING IN GRESHAM

The annual Mt. Hood Chapter Pioneer 
Dinner had a good turnout on the night of 
Tuesday, June 19, with organizers having to 
bring in extra seating to accommodate everyone 
who showed up. The purpose of the annual din-
ner is to honor nursery pioneers — those who 
are 60 or better, and have 20 years or more of 
nursery industry experience.

Participants enjoyed a no-host bar, hot dogs, 
burgers, sides and a build-your-own ice cream 
sundae station. Candid photos of the evening are 
on Facebook at tinyurl.com/ybwxmes8. 

The event was supported by a $400 event 
sponsorship from Northwest Farm Credit 
Services. Some of these funds remain for chapters 
to tap into for their events. For details, contact 
Allan Niemi at aniemi@oan.org.

HOUSE PANEL REVIVES 
AGRICULTURAL VISA PROPOSAL 

On July 18, the U.S. House Judiciary 
Committee and Chairman Bob Goodlatte 
(R-Virginia) introduced a revised proposal to create 
an agricultural guest worker program. The Ag and 
Legal Workforce Act (read the bill at tinyurl.com/
y87dyjap, or fact sheet at tinyurl.com/yc96mcj3) 
would create a new H-2C program to give farmers 
and ranchers access to a reliable workforce. It is 
similar to the Ag Act proposal that Congress failed 
to pass back in June, but with several revisions.

The proposal has the backing of more than 
200 agricultural organizations, including the 
Oregon Association of Nurseries. It would allow 
experienced but unauthorized workers to partici-
pate in the program, giving them a path forward 
to get right with the law. The H2C workers would 
not count against caps on the numbers of workers 
allowed in the country each year, nor would H2A 
and H2B. It would also abolish the I-9 form and 
require that, going forward, all U.S. employers 
use the E-Verify program to confirm work-eligible 
employees. Provisions would be phased in, with 
larger employers going first and agriculture and 
small employers last.

Overall, OAN Executive Director Jeff Stone 
considers this new bill an improvement over the 
one that failed. “What we hear from our members 
is that we need a stable and willing workforce and 
this bill provides an agricultural visa,” Stone said. 
"This bill is by no means perfect but the time is 
now for Congress to act and provide a solution to 
the agricultural industry’s labor shortage.”

HIGHER OREGON MINIMUM WAGE 
TAKES EFFECT

The minimum wage rate increased July 1 
for all Oregon businesses. Senate Bill 1532, as 
approved by the 2016 Oregon Legislature, estab-
lished the annual rate increase. The wage will 
continue to go up annually by prescribed inter-
vals every July 1 until 2022. From then on, there 
will be annual adjustments for inflation.

Pioneer Dinner. PHOTO BY CURT KIPP

PHOTO BY JEFF LAFRENZ
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Northwest News

Conveniently located at:

875 S. Pacific Hwy. Monmouth, Ore. • www.MarrBrosBark.com

Inside the Portland Metro Urban 
Growth Boundary (UGB), the hourly wage 
increased from $11.25 to $12. This includes 
portions of Clackamas, Multnomah, and 
Washington counties.

In standard counties, it moved from 
$10.25 to $10.75. These areas include 
Benton, Clatsop, Columbia, Deschutes, Hood 
River, Jackson, Josephine, Lane, Lincoln, 
Linn, Marion, Polk, Tillamook, Yamhill, 
and Wasco counties, plus the portions of 
Clackamas, Washington, and Multnomah 
counties that are outside the UGB.

In nonurban counties, the rate 
moved from $10 to $10.50. Those 
counties include Baker, Coos, Crook, 
Curry, Douglas, Gilliam, Grant, Harney, 
Jefferson, Klamath, Lake, Malheur, 
Morrow, Sherman, Umatilla, Union, 
Wallowa and Wheeler.

FALL CREEK ACQUIRES 
NETHERLANDS PRODUCERS

Fall Creek Farm & Nursery in Lowell, 
Oregon, announced that it has purchased 
Driesvenplant bv of The Netherlands, 
officially adding the region of northern 

Europe to the operation’s international 
portfolio of blueberry breeding, research 
and development centers. Fall Creek 
already breeds and produces blueberries 
in the United States, Mexico, Peru, and 
Spain. Driesvenplant began focusing on 

Blueberries are harvested in by staff members 
at Driesvenplant. PHOTO COURTESY OF FALL CREEK 

DRIESVENPLANT
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IS THERE 
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Energy upgrades in your greenhouses can yield more 
than energy savings. They can boost productivity and 
earn cash incentives from Energy Trust of Oregon, too. 

Talk to your greenhouse vendor, or visit  
www.energytrust.org/ag for more information.

Serving customers of Portland General Electric, 
Pacific Power, NW Natural, Cascade Natural Gas 
and Avista.

+

blueberry production in 1982, and they 
have been growing Fall Creek varieties for 
many years. 

DCA OUTDOOR ACQUIRES 
FISHBACK NURSERY 

Fishback Nursery, a 40-year-old nurs-
ery in Banks, Oregon, will be renamed 
Schwope Brothers Tree Farms as part of 
its recent sale to DCA Outdoor.

The nursery’s 500 acres of bare root 
tree production will be added to DCA 
Outdoor’s existing supply chain of green 
industry companies, which previously did 
not include the bare root tree market or 
a West Coast location. According to a 
release by the company, Keith and Dan 
Fishback will remain on staff to transition 
the business into its new ownership. DCA 

will add production 
management posi-
tions to the existing 
team of employees, 
while also introduc-
ing new technologies 
and efficiencies to the 
nursery.

 “When you 
don’t have family 
that wants to take 
over your business, 
you look for a suc-
cession plan that keeps product flowing 
for your customers,” Keith Fishback said. 
“We’ve spent the last 40 years developing 
relationships and we want to keep those 
relationships going.”

For more information, contact the 
nursery or email curt@dcaoutdoor.com.

GRIFFIN TO OPEN DISTRIBUTION 
CENTER IN SALEM

Griffin Greenhouse Supplies 
Inc. headquartered in Tewksbury, 
Massachusetts, announced that it will 

Griffin's new center will stock items catered 
to the needs and preferences of growers in the 
Pacific Northwest region. PHOTO COURTESY OF GRIFFIN
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open a 24,000 square-foot distribution 
center in Salem, Oregon this September. 
The 16th branch location for the company 
will stock hard goods and retail prod-
ucts used by greenhouses and nurseries, 
including containers, fertilizers, chemical 
controls, poly film and other goods. Visit 
www.griffins.com for more information.

CROP PRODUCTION SERVICES 
CHANGES COMPANY NAME

As of July 1, Crop Production 
Services, Inc. began operating under 
a new formal legal name, Nutrien Ag 
Solutions, Inc. The change was made to 
position their brand in the agricultural 
retail market better. No other changes are 
being made to the company

MYCORRHIZAL APPLICATIONS 
UPGRADES WEBSITE

With updated information about 
mycorrhizal fungi divided up by indus-
try segments such as professional users, 
farmers and agricultural users, and home 
garden and lawn care users, Mycorrhizal 
Applications has launched a redesign 
of their website to serve their customers 
better. The site also includes a distribu-
tor map for MycoApply products, and a 
frequently-asked questions section about 
MycoApply mycorrhizal technology and 
Actinovate biogungicide products. 

STUPPY HIRES ADDITIONAL 
SALES STAFF

According to a release shared 
by Nursery Management, Stuppy 
Greenhouse has added five new  
employees to create a strong nation- 
wide sales team. 

Kevin Innes has 25 years of experi-
ence covering the western United States 
for industry manufacturers and is located 
in Portland, Oregon to serve customers 
in the Northwest and mountain areas. 
Armando Echavarria has 24 years of 
industry experience with commercial and 

Northwest News
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institutional greenhouse design and imple-
mentation, and will work with growers in 
the Southwest. Neil Devaney, a longtime 
Stuppy sales representative, has 25 years of 
industry experience, will also continue to 
lead institutional greenhouse projects and 
have sales management responsibilities. 
Michael Kovalycsik has 30 years of green-
house and horticultural experience, and 
will work with growers in the northeastern 
Ohio and Michigan areas. James Parris will 
continue to serve the Southeast region, as 
he has done since 1986.

CUTTING DIPS TESTED TO 
PREVENT THRIPS

Researchers at Vineland Research 
and Innovation Centre, Ontario, Canada, 
conducted trialed dip techniques which 

can be used to control thrip pests hiding 
on plant cuttings and sneaking into 
greenhouse facilities. Many ornamental 
crops start from cuttings, so starting 
‘clean’ is essential for growers who want 
to avoid thrip outbreak. Read the full 
article at tinyurl.com/yak8kkdo.

AMERICANHORT ANNOUNCES 
NEW BOARD OFFICERS

Mike Klopmeyer, of Ball Horticultural 

Company will serve as chairman of 
the AmericanHort Board of Directors, 
with Susie Raker-Zimmerman of Raker-
Roberta’s Young Plants (Litchfield, 
Michigan) serving as vice chairman. 
Rob Lando of Agrinomix (Oberlin, 
Ohio), Jon Reelhorn of Belmont Nursery 
(Fresno, California), and Chris McCorkle 
of McCorkle Nurseries, Inc. (Dearing, 
Georgia) join as new board members. 

The members were sworn in at 
Cultivate’18 in July. 

Researchers are developing effective 
biocontrol strategies for the control of thrips 
and other insect pests in greenhouse and 
nursery setting. PHOTO COURTESY OF VINELAND  RESEARCH.
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MANAGEMENT TRAINEE
Do you have a Bachelor of Science 
degree in horticulture or a related 
field? Are you looking to advance 
your horticulture career?

If you answered yes to these 
questions, contact J. Frank Schmidt 
& Son Co. about a Management 
Trainee position. In addition to 
gaining valuable product ion 
experience, from planting to growing 
to subsequent storage and shipping 
of plants, Management Trainees will 
learn the skills needed to advance 
within the company.

If you are highly motivated, self-
directed and career oriented, you 
are the person we are seeking. J. 
Frank Schmidt & Son Co. is a family-
owned nursery for 70+ years with a 
worldwide reputation for growing 
quality trees.

Mail, fax or email resume to:
J. Frank Schmidt & Son Co.

Attn: Human Resources
PO Box 189, Boring, OR  97009

Fax: (503) 512-2209
Email: dianar@jfschmidt.com

 

HELP WANTED
For jobs and key employees 
throughout California and the 
Northwest, call Florasearch, Inc. 
You know us. For more than three 
decades we have been bringing 
together key people and excellent 
companies in the nursery and 
greenhouse industries and allied 
trades. Check our references. 
Confidential. Employer pays fee.

 Florasearch, Inc.
1740 Lake Markham Rd.

Sanford, FL  32771
Ph (407) 320-8177
Fx (407) 320-8083 

Website: www.florasearch.com 
Email: search@florasearch.com

HEAD GROWERS
MOUNT VERNON, WA 

AND WATSONVILLE, CA
Skagit Horticulture has Head Grower 
positions open at both our Mount 
Vernon, WA and Watsonville, 
CA locations. Our Head Grower 
is responsible for the care of their 
assigned crops including water/
fertility and media monitoring 
and management, control of 
environmental conditions of the crops 
and scouting for pests and disease, 
application of routine pesticides, 
growth regulators and recordkeeping.

Employees must be able to perform 
the essential functions of the 
job with or without reasonable 
accommodation. Skagit Horticulture 
is an Equal Opportunity Employer. 
If you are interested in one of 
these positions, please contact  
hr@skagithorticulture.com

UPPER MIDWEST FIELD 
REPRESENTATIVE

Carlton Plants LLC is a wholesale 
nursery of quality bareroot trees, 
shrubs and rootstocks with a strong 
reputation of quality and service for 
more than 125 years. We are seeking 
a highly disciplined individual with 
a nursery background, a degree in 
horticulture or similar experiences in 
the nursery industry.
Applicants must be a results-oriented, 
customer-focused sales professional 
with a proven ability to effectively 
maintain strong business relationships 
and manage time in a large territory 
(states include: MN, WI, IA, NE, ND, 
SD, and MB – Manitoba, Canada). 
This is a salary-based position that 
requires travel.

If you are looking for a rewarding 
career in a great industry, please send 
your resume and references to: 

CARLTON PLANTS LLC 
Attn: Jason Bizon 
Sales Manager 

PO Box 398 
Dayton, OR 97114 

E: jbizon@carltonplants.com

GREENHOUSE LABOR AND 
PLANT POLLINATOR

A unique position that involves 
r e g u l a r  g r e e n h o u s e  c r o p 
maintenance and propagation, 
plus work in plant development. 
We’re currently seeking motivated 
and dependable candidates with 
greenhouse crop experience.

Required duties/skills include:  
• Watering, fertilizing, transplanting, 
propagation, pollination, seed 
collection and sowing
• Candidate must have good hand-
eye coordination and fine motor skills
• Some weekend work may be 
required during high season
• Job will involve both greenhouse 
and field work
• Commun i ca t i on  sk i l l s  t o 
communicate with Managers, 
Supervisors and co-workers as well 
as understand instructions, reading 
labels, and safety signage
• Bilingual in English/Spanish helpful 
but not essential.

To apply, send resume and cover letter 
to resume@terranovanurseries.com

GROWER POSITIONS
North American Plants, Inc., a large 
tissue culture micropropagation 
company located in McMinnville, 
Oregon, has a few positions 
opening in production. Our product 
line includes transplants and liners 
of berries, rootstocks for fruit and 
nut trees, hazelnuts and woody 
ornamentals.

The successful candidates for 
this excellent opportunity must 
possess solid knowledge in biology/
horticulture. It is preferred to have 
degree in horticulture or a related 
area. Spanish language skills would 
be a plus.

We offer competitive benefits and 
salary. If you are interested, please 
send your cover letter and resume to 
info@naplants.com or P.O. Box 743, 
Lafayette, OR  97127.

GREENHOUSE GROWER
MABTON, WA

Skagit Horticulture maintains 
extensive production facilities in 
Mount Vernon and Mabton, WA as 
well as in Watsonville, CA. Skagit 
Horticulture is affiliated with Precept 
Wines, a leading producer of grapes 
and wine distributed by retailers 
nationwide. 
We are expanding production 
of clean stock transplants of all 
commercially important varieties of 
hops, grapes, berries and tree fruit. 
 
Responsibilities
• Research and optimize growing 
methods for new varieties and 
for plants coming from the Tissue 
Culture lab
• Responsible for the management 
of growing environment to produce a 
superior crop
 
Requirements
• Strong working knowledge of 
agronomy, irrigation, crop rotation 
and pest and disease management 
• Working knowledge in agriculture 
and tree fruit crops both in the 
greenhouse and field
• Degree in agriculture or 
horticulture preferred
 
To apply, send cover letter and 
resume to hr@skagithort.com

NURSERY SALES REP
Fisher Farms is looking for a Sales 
Representative to join our team 
for inside sales at our nursery 
in Gaston, Oregon. Qualif ied 
cand ida te s  w i l l  have  sa l e s 
experience with a knowledge of 
plants and their growing cycles 
desired. Position will be responsible 
for all sales and customer service in 
an assigned territory.
We are looking for a team player to 
continue to grow our business.

Please mail, fax or email resume to:
Fisher Farms

Attn:  Randy Hare
9650 SW Hardebeck Rd

Gaston, OR  97119
Fax: 503-985-3518

Email: Randyh@fisherfarms.com
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We are always looking for career oriented skilled sta�. 
Our operations include wholesale growing, shipping, 
landscape contractor sales, and retail nursery. If you 
have the interest and skills needed to be a part of our 
team, please apply. We are growers of container and 
�eld grown ornamentals. 

We are looking for people in the following areas:
•    Sales / Customer Service (Wholesale/Retail)
•    Production / Growers / Supervisors
•    Shipping & Receiving
•    Inventory / O�ce Mgmt & Admin / Purchasing
•    Pesticide / IPM Managers & Applicators
•    Irrigation Management / Skilled Laborers
•    Outside sales throughout U.S. & Canada
•    Controller / Accounting Manager
•    Horticultural Website Developer

Applicants with speci�c work experience or education 
in the nursery industry is desired. Computer skills, 
Spanish / English bilingual, plant ID knowledge and 
equipment operation skills also preferred.

Pay commensurate with experience. Bene�ts to 
include: Paid vacation and sick leave, paid holidays, 
medical and dental insurance. Respond with resume 
to hr@loennursery.com to the speci�c job for 
which you qualify. 

For more information, please visit us online at
www.loennursery.com

EMPLOYMENT EMPLOYMENT EMPLOYMENTEMPLOYMENT
CONTAINER PRODUCTION

FOREMAN 
YAMHILL, OREGON

Job Description:
This job is responsible to supervise 
and coordinate all container-growing 
operations under the direction of the 
Container department head.
 
Duties:
• Coordinates all production teams 
involved in container shrub, evergreen 
and rose production.
• Supervises all daily production 
crew activity.
• Identify plant problems and take 
appropriate actions to maintain 
product quality.
• Insure that company policies and 
safety rules are followed at all times.
• Assist with the development of 
departmental material, labor and 
capital budgets.

Requirements:
• Relevant horticulture experience 
that inc ludes knowledge of 
ornamental plant material, chemicals 
and labor management.
• Ability to operate and maintain a 
variety of farm equipment.
• Ability to communicate with 
all levels of employees. Bilingual in 
Spanish is highly desirable.
• Ability to train, supervise, evaluate 
and coordinate the activities of 
multiple production crews.
• Ability to keep accurate and detailed 
records – computer use is required.
• Valid Oregon drivers license with 
insurable driving record.

To Apply:
This is a full-time position that 
includes a competitive benefit 
package. Wage DOQ. Interested  
applicants should apply with a 
resume and letter of interest to: 
Brian Bowman, Bailey Nurseries Inc. 

9855 NW Pike Road
Yamhill, OR 97148 

brian.bowman@baileynursery.com

PLANT HEALTH SPRAY 
APPLICATOR

Wholesale nursery seeking a pesticide 
applicator in our plant health 
department. The qualified applicant 
must have the ability to work in a 
team environment and communicate 
with various management levels both 
written and verbal.

Hort icu l tura l  or  agr icu l tura l 
experience and an Oregon Certified 
Pesticide Applicator License (or ability 
to acquire) preferred. Bilingual in 
English/Spanish a plus.

Required Skills or Qualifications:  
1. Abil ity to measure/cal ibrate 
solutions for spray equipment.  
2. Knowledge of tractor/equipment/
sprayer operation. 
3. Basic knowledge of insects, weeds, 
disease in nursery crops. 
4. Basic understanding of economic 
thresholds for application justification. 
5. M u s t  b e  a b l e  t o  w o r k 
independently and be available 
for working evenings/weekends  
if necessary. 
6. Oregon Cert i f ied Pest ic ide 
Applicator License (or ability to acquire)
7. Knowledge of Worker Protection 
Standard and Employee Right to 
Know requirements (Hazardous 
Communication Program) 
8. Pass internal safety training
9. Basic computer skills helpful 
10. Valid driver’s license with insurable 
driving record.

Compensation: This is a full-time 
position and includes full benefit 
package, pay DOE.

To Apply: Please submit resume and 
letter of interest to 

Abigail Garcia, 
Bailey Nurseries, Inc., 

18616 NW Reeder Road, 
Portland, OR 97231. 

Email: 
abigail.garcia@baileynursery.com. 
Phone: 503-621-9710 Ext: 101

PLANT MATERIAL

JAPANESE MAPLES
For sale 10 acres of Japanese Maples 
and Conifers; containers and B&B.

Very large trees, 10-15 years old. Best 
reasonable offer takes all.

Email: bunnell@bctonline.com  
Phone: 971-563-7603

 PHONE 
503-682-5089

3 WAYS 
TO SUBSCRIBE TO

ONLINE 
www.oan.org/publications

EMAIL
info@oan.org

CLASSIFIED ADS 
WORK!   

Contact Blair Thompson 
503-582-2012

bthompson@oan.org

CONTAINER INVENTORY 
COORDINATOR

J. Frank Schmidt & Son Co. is 
seeking a full-time, experienced 
Container Tree Inventory Coordinator 
for our team located in Boring, 
Oregon. Position is responsible for 
coordinating inventory activities, 
communicating with the sales 
depar tment  and  p roduc ing 
information for the production teams.

Must have prior experience with 
inventory of nursery, greenhouse or 
other related agriculture. Applicant 
must be well versed in computer 
programs, especially Microsoft Excel. 
Ideal candidate will be self-motivated, 
detail orientated, quality driven, be a 
team player, trustworthy and possess 
a high work ethic.

Horticultural education and/or 
5+ years work related experience 
is preferred. Valid driver’s license 
required. Assistance with moving is 
also considered. Wage DOE with full 
company benefits.

Mail, fax or email resume to:
J. Frank Schmidt & Son Co.

Attn: Human Resources
PO Box 189, Boring, OR  97009

Fax: (503) 512-2209
Email: dianar@jfschmidt.com

 

FLOWER BULB AND PERENNIAL
SALES POSITION

Clackamas, Oregon Flower
Bulb Facility

Fred C. Gloeckner & Company

For a full job description and details 
on how to apply, please go to our 
website, under the employment tab.
www.fredgloeckner.com/ 
employment.html

PRODUCTION MANAGER
VILLAGE NURSERIES
SACRAMENTO, CA

Village Nurseries is seeking a 
Product ion F ie ld Operat ions  
Manager to oversee all aspects  
of operations for a 250-acre 
growing facility in Sacramento, 
CA.  The  manager  w i l l  be  
responsible for managing field 
laborers, improving efficiency and 
productivity of workforce, and 
growing quality plant material  
(trees, shrubs, color, vines, and  
native plants).

Interested parties should email 
resume to Mark Marriott at 
mmmarriott@villagenurseries.com

SPRAY APPLICATOR SUPERVISOR
J. Frank Schmidt & Son Co. is looking 
for an individual to operate agricultural 
farm equipment and apply pesticides. 
Must be able to communicate in 
English and either have or obtain 
private pesticide applicators license 
within six months of hire. Will 
supervise and train workers in safe 
working practices around chemicals 
and equipment hazards.

Requires proficiency in the working 
maintenance and operation of all 
tractors, sprayers, and equipment 
used in pest management. Must be 
able to work independently without 
close supervision and observe all 
safety requirements. Horticultural 
plant knowledge and mechanical 
abilities a plus. Comprehensive 
employee benefit package. Salary 
commensurate with experience.

Mail, fax or email resume to:
J. Frank Schmidt & Son Co.

Attn: Human Resources
PO Box 189, Boring, OR 97009

Fax: (503) 512-2209
Email: dianar@jfschmidt.com

 

Want to 
post a job? 

To place a job ad, contact 
Blair Thompson at 

503-682-5089  
or ads@oan.org. 
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Salem, Oregon  1-877-490-7844
jlpnliners.com • info@jlpnliners.com

Bareroot Seedlings
Acer, Amelanchier, Betula, Cercis, Malus, 

Populus, Prunus, Pyrus, Zelkova

Rooted Cuttings
Acer rubrum, Betula, Platanus, Prunus & Ulmus 

Band Pot Grown
Acer, Carpinus, Cornus, Fagus, Liquidambar, 

Nyssa, Quercus, & Syringa

Over 175 Varieties

Bareroot & Container Grown 
Understock & Rooted Cuttings

Specimen size
BAMBOO

over 30 feet tall
available

•Clumping Bamboo
•Large diversity 

•Quality wholesale plants
•We carry bamboo barrier

HDPE 30” x 60 mil
Controls running bamboo

(503) 647-2700
www.bamboogarden.com
bamboo@bamboogarden.com

 

CLEARWATER GROWERS

ROOTED CUTTINGS / PLUGS: 
Carex; Deschampsia caespitosa; 

Juncus; Scirpus;  
Thuja o. - ‘Emerald Green’ 

LINERS: 
Arctostaphylos - ‘Mass’; 

Carex; Ceanothus g. ‘Pt Reyes’;  
Cotoneaster - ‘Lowfast‘/ ‘Coral 

Beauty’; Deschampsia caespitosa; 
Fragaria; Juncus; Liriope m. ‘Big Blue’;  

Liriope spicata; Mahonia; 
Pachysandra; Pennisetum; 

Polystichum; Prunus – ‘Schipkaensis’; 
Rubus c. Sarcococca;  

Thuja o. – ‘Emerald Green’;  
'Green Giant'; Vinca 

1 gal availability 
Arctostaphylos - ‘Mass’; 
Calamagrostis; Carex;  

Cotoneaster dammeri - ‘Coral Beauty’ 
/ ‘Lowfast’; Deschampsia; Festuca; 

Fragaria; Helictotrichon sempervirens; 
Juncus; Liriope; Mahonia; 

Pennisetum; Polystichum munitum; 
Rubus; Sarcococca; Vinca 

Custom Propagation Available 
Ph: 503-359-7540  
Fax: 503-357-2282 
Forest Grove, OR

 
HICKENLOOPER GARDENS

We have a lot to offer!

Specializing in: 
Hosta 

Winter Jewels Hellebores 
Hardy Fuchsia 

Heuchera 
Ferns  

Contact us for an availability list.
www.hickenlooper-gardens.com 

Phone: 503-949-5723 
Fax: 541-327-2011 

benhickenlooper@icloud.com

SCHURTER NURSERY

Arborvitae - Emerald green 
Container-grown Boxwoods

Green Giants  
Otto Luyken • Skip Laurel 

Various Sizes & Varieties 
503-932-8006

PLANT MATERIALPLANT MATERIAL PLANT MATERIALPLANT MATERIAL

.

Pacific NW  
Native Plants

Container  •  B&B  •  Bareroot

Environmental & Ecological 
Re-vegetation Landscape Contractor

Native Trees & Shrubs 
Groundcovers

Wetland & Riparian Plants
Conifers & Deciduous Trees

Contract & custom growing year-round

A Valley 
Growers 
Nursery

503-651-3535  •  FAX 503-651-3044
www.valleygrowers.com
vlygrwrs@web-ster.com

Hubbard, OR  •  OR and WA Certified D/WBE Company

WINDY RIDGE
NURSERY

GRAFTED LINERS
100 Varieties of Maples

Fir, Cedar, Cypress, Larch, 
Spruce, Pine, Sequoia

1918 SE 302nd Avenue
Troutdale, OR 97060
503-667-7037
Fax: 503-661-7315

Availability on website
www.wrntrees.com

Liners
LINERS AVAILABLE

Grown in Anderson BP’s
Green Mountain Boxwood

Hicks Yew
Blue Maid Holly

Skip Laurel
Portuguese Laurel
European Beech
500+ $1.50ea

Phone: 503-874-4123

Ground Covers

PACIFIC CREST
GROUNDCOVERS, INC.
Kinnikinnick, Fragaria,  
Gaultheria, Mahonia,  

Liriope, Vinca and more. 
3.5” and #1’s. 

Call or email for availability list: 
503-784-4925 or 

pcgroundcovers@gmail.com 
10895 S. Heinz Rd, 
Canby, OR 97013

 

Native, Wetland 
and 

Ground Cover 
Specialist
Growers of 

Quality, Healthy,  
Ready-to-Sell Plants.

Phone: 503-632-4787 
Fax: 503-632-5412
CONTRACT GROWING 

YEAR ROUND
21200 S. Ferguson Rd. 
Beavercreek, OR 97004

www.beaverlakenursery.com

BEAVERLAKEBEAVERLAKE
N U R S E R Y

Northwest Natives 

Rhododendrons

BIG RHODODENDRONS

Acres of rhododendrons –  
instant privacy available.  

5'-10' (make offer).  
Also in cans.

Hidden Acres Nursery 
19615 SW Cappoen Rd. 
Sherwood, OR 97140 

503-625-7390 
www.hiddenacresnursery.net

Rootstock

WILLAMETTE NURSERIES

YOUR SOURCE FOR 
ORNAMENTAL SEEDLINGS,  
FRUIT TREE ROOTSTOCK,  
CUTTING LINER VARIETIES  

& MORE. 

We specialize in understock  
for flowering, fruiting  

and shade. 

www.willamettenurseries.com 

Excellent quality.  
Outstanding service.  

25571 S. Barlow Rd. 

Canby, OR 97013 

503-263-6405 
Toll-Free: 1-800-852-2018 

E-Mail: willamette@canby.com

PREMIUM QUALITY
OREGON ROOTSTOCK

THE FOUNDATION  
OF YOUR ORCHARD  

STARTS HERE!

TRECO®  
Oregon Rootstock & Tree Co. Inc.  

P.O. Box 98  
Woodburn, OR 97071  

www.treco.nu 

p: 1.800.871.5141  
f:  503.634.2344

BARE ROOT NATIVE PLANTS
Carex obnupta
Carex stipata

Schoenoplectus acutus
1000+    $0.33 each

 
Over 300 species of

source identified natives

Fourth Corner
Nurseries

 
E: sales@fourthcornernurseries.com

P: 800-416-8640
fourthcornernurseries.com
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POT  
HANDLING  
TOOLS

Do you move plants? 
Then you need Deluxe 
Can Handlers. Save 
money & increase 
worker productivity.

Order today at  
deluxetrees.com

SERVICE/SUPPLY

Containers

ROOT CONTROL  
GROW BAGS

from High Caliper Growing Systems 
Smart Pots - Any Size 

Pot Pruners - Tree Collars 

1-800-521-8089 
www.treebag.com

Equipment

GREENHOUSES FOR SALE

Two 30x150 Harnois Ovaltech II 
greenhouses. Includes all 

heating & cooling equipment. 
$8,000 ea. Puyallup, WA area. 

Call Bill 253-686-1621
 

POTS AND FLATS
7700 1.78 X 5" band pots $.03 ea.
31000 2.78 X 6" band pots $.04 ea. 
1200 4" pots $.05 ea.
9000 1 gallon $.10 ea.
1400 2 gallon $.65 ea.
1700 17" Anderson Flats $.75 ea.

dave@peaceofmindnursery.com
503-949-4944

Tools

Real Estate

POT-IN-POT NURSERY FACILITY
37 acres located near Woodburn, 
Oregon. Full water rights from a 

drilled well/pond.
140,000+ sockets. Tiled on 15’ 

centers. Room to expand.
3 bed, 2 bath home, small production 

building, truck dock.
$1,890,000

Information and video tour at  
www.agribis.com 
Terry Silbernagel
Principal Broker
503-559-3200

NURSERY FOR SALE
40 acres. TVID irrigated, river bottom 
farmland in Gaston, OR. $745,000. 
Nursery stock, pump and traveler 

included.
Call Charlie at 503-724-1920
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The next generation of 
green minds

Seed Your Future launches BLOOM!, a vibrant national campaign which packages a discovery quiz, 

short videos and a library of educational materials from Scholastic that even businesses can use

BY BILL GOLOSKI

RETAILERS AND WHOLESALE BUSINESSES alike know 
that launching a new marketing campaign comes stan-
dard with a certain number of uncertainties. Will your 

audience like your message? What will they say about it? And 
most importantly, what will they say about it to other people?

When focusing your marketing efforts at students in grades 
six, seven and eight, the outcomes are even less assured. 

The members of Seed Your Future, a coalition 
of 150 partners with an invested interest in the 
success of horticulture enterprises across the 
nation, are practicing their persuasive tactics 
on America’s youth audience. They’re aiming 
to cure what they refer to as “plant blind-
ness:” the lack of awareness of plants in their 
everyday lives. 

The knowledge shortfall is staggering, as 
studies show that most Americans can identify 
more than 100 corporate brands and logos but 
fewer than 10 local plants. This plant-blindness is 
especially prevalent among youth.

With a foggy vision of the green industry’s future that 
includes labor shortages and dwindling resource issues, the profes-
sionals at Seed Your Future built their campaign as part of a long-
term strategy to start the next generation of growers, horticultural 
services, and other plant-dependent businesses. 

They are seeking solutions to get the word out to the future 
nursery workforce that there are unlimited opportunities to inter-
act with plants in pretty much any career area. 

But the question remains: how do you get an average pre-teen 
interested in plants? 

A business-minded school tool 
A child’s mind is like a sponge that soaks up information 

from whatever is around them. Visiting a nursery or retail business 
is just as much of a learning moment as anytime they’re 

sitting in a classroom. 
Getting a student in the space, however, isn’t 

always easy. So, the solution is to meet them 
where they are — online and in real time. The 
youth market today appreciates interactive ele-
ments like online quizes, dynamic videos, and 
very visual messages.

Susan E. Yoder, executive director of 
Seed Your Future, spent a year working 

with the public relations and research firm 
FleishmanHillard to complete a comprehensive 

research study for creating a plant-focused career 
awareness campaign. While on the surface it functions 

like an academic tool — complete with a Scholastic Inc. por-
tal — it’s very valuable content for horticulture professionals. This 
campaign does not look like your traditional academic worksheets.

When asked how wholesale business-to-business growers or 
even retailers can take advantage of the BLOOM! program, Yoder 
said a great place to start is to take the BLOOM! materials as a 
jumping off point for their own story. Growers can talk about 
plants and why they love working with them. 
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Each business owner 
has their own circle of 
people, and every one of 
them plays a part in curing 
plant blindness. BLOOM! 
is a tool that boosts the 
signal on how diverse the 
green industry is in the 
United States. 

“Some people have 
already used the videos and 
tools to help their own busi-
nesses think about how to 
get more people interested 
in plants — not necessarily 
the ‘careers in horticulture’ 
piece of our work — but just 
this idea of how plants are 
making an enormous impact 
on our planet,” Yoder said. 
“Once they know more 
about plants you can entice 
them with stories of the awe-
some careers in the green-
collar industry.”

Wholesale growers and 
nursery operators will find 
the large-format infographics and posters 
valuable when interacting with their 
network of customers, business partners, 
and associates, too. The WeAreBLOOM 
YouTube videos are easy to share, and 
new ones will be released over time. They 
can be downloaded at tinyurl.com/
yb42hz8n, and nurseries can use them in 
their own stories.

Creating the custom message
Like any business investment, Seed 

Your Future wanted to ensure that there 
would be the best possible return on invest-
ment with their campaign outreach, so they 
conducted plenty of market research. Many 
focus groups were brought together with 
kids, their teachers and their parents to dig 
into the mindset of the youth marketplace. 

“It was really fun!” Yoder said. “We 
went to them and first asked them what 
they wanted for their futures. Then we 
asked them about plants and careers in 
horticulture. We mined a rich library of 
information and strategies from them.”  

“The Challenger,” one 
of the first in the package 
of eight Plant Powers, was 
made for the sports-oriented 
kid who can cheer the team 
on without the need for a 
helmet. On their website, 
www.wearebloom.org, they 
give a brief description and a 
short video of many ways to 
support horticultural profes-
sions and products that help 
the players on the field. 

Other Plant Powers 
include the Guru, a technol-
ogy-focused individual; the 
Artist, someone specializing 
in visual arts; the Foodie, 
who cooks with plants in 
mind; the Trendsetter, a 
designer or stylist consid-
ering natural fibers; the 
Health-Nut, a nutritionist or 
diet consultant; the Master 
Mind, a researcher for plant 
breeding; and the Guardian, 
a social justice warrior.

Yoder states that there are going to 
be 18 total Plant Powers for the full cam-
paign, which will be released over time. 
Many Oregon businesses, known for their 
sales of trees and shrubs, can look forward 
to future plant powers centered around the 
topic of urban forestry and the ways we 
can scrub CO2 from the atmosphere. 

Discovering what a kid’s plant pow-
ers are is a simple as an interactive, online 
quiz. A series of drill-down questions asks 
them to pick from fun icons like a green 
alien head to say they like science fiction, 
or giving them the choice of picking a ham-
burger, paintbrush, or microscope. Based 
on their answers, the kids are matched to 
one of the prescribed Plant Power personas.

The free marketing materials avail-
able to download on their website,  
www.WeAreBLOOM.org. 

Seed Your Future began in 2014, 
with its origin story published in Digger 
Magazine in June of 2017 (read the full 
article at www.diggermagazine.com/
future-people). 

From there, Yoder and her team used 
that material to create a messaging tool 
that works to bridge the gap between the 
kid’s diverse personal interests and a plant-
related job or career area. In the spirit 
of today’s teen idols or even imaginary 
heroes with superhuman powers, the team 
invented a set of customized personas — or 
behavior-specific profiles — that feed off 
traits that already inspire young minds, and 
added a plant-friendly twist. 

The tool became known as the  
Plant Powers. 

 “So, for a kid who is already interest-
ed in a particular thing, we’re making the 
connection for them in the plant world,” 
Yoder said. “One example comes from 
talking with kids who were really, excited 
about professional sports, but maybe they 
won’t end up in the big leagues as an ath-
lete someday. We talk about great jobs 
working with plants that keep them close 
to the sport, such as groundskeepers and 
irrigation specialists. We show them how 
someone working in these fields can help 
their teams do better.”

The next generation of green minds
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        Schurter
Nursery

Arborvitae–Emerald green
Virescens
Boxwood

Japanese Maples
Otto Luyken
Skip Laurel

Various sizes & Varieties
503-932-8006

(503) 630-4349
FAX (503) 630-7542

PO Box 598 – Estacada, OR 97023

B&B Spruce 4 to 24 feet
Chamaecyparis • Fir • Pine

Japanese Maple • Poodle Pine
Cut Christmas Trees

Supplies for Small Growers
SEED STARTING - Pots Trays Inserts

Plug Trays
__________________________________________________________________________

 Labels - large variety size, color &
shape of blank plant pot & row markers

_________________________________________________________________________

Weed control, fertilizer, tapes & ties,
watering, and more

_________________________________________________________________________

http://www.AAA-mercantile.shop
http://stores.ebay.com/AAA-Mercantile

http://www.amazon.com/shops/AAAmercantile

Enter promo code DIGGER for a 10% discount
for a limited time at AAA-mercantile.shop

HOSTETLER
FARM DRAINAGE
503-266-3584

• Plastic Tubing 3"-24" • Laser Grade
Control • Open Ditch for Buried

Irrigation • Plows and Trenches •
Pot-n-Pot Drainage • Oldest Drainage
Firm in Oregon • Newest Subsurface

Irrigation Techniques

Materials and
Technical
Assistance
AvailableCanby, OR

MARKETPLACE

        M
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Your ad here!

If you offer plant material, growing 
supplies and/or related services, Digger 
Marketplace is a great place to be seen. 

To place an ad, call Blair Thompson at  
503-682-5089 or email ads@oan.org. 
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Jeff Stone
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The Farwest Show is 
the place to be

Many issues matter to the industry, 
but almost none are as important as the 
labor crisis. This year’s Farwest Show 
keynote speaker is Ali Noorani, execu-
tive director of the National Immigration 
Forum. He is a national leader and 
resource on immigration. He builds coali-
tions, authored a book, and appears regu-
larly on the major news networks. 

Ali’s keynote will be “Leading the 
Way: A New Approach to American 
Immigration.” It will touch on an essential 
topic for the survival of American agricul-
ture. The issue is changing by the moment 
so come get a peek behind the curtain and 
interact in this one-of-a-kind opportunity.

This is a green show
The nursery industry is blessed with 

many trade shows around the country. 
OAN members have a strong presence at 
all of them, either showing their awesome 
plants to a particular region or looking  
for innovation. 

Farwest not only gives you a gateway 
to elite growing operations, but the show 
itself is green. You can tell by walking in 
— you get hit by a tidal wave of oxygen 
and plants. I love how green the show is, 
because those who tour all year long can 
do one-stop shopping in August. There are 
lots of connections to be made, and lots of 
opportunities to buy quality green goods.

Easier for exhibitors and attendees
As your executive director, I am really 

blessed with a top of the line staff. Event 
staff at the top of their game, website and 
communication talent, all working to make 
it easier to exhibit and attend the show. 

I am particularly excited about the new 
Farwest website (www.FarwestShow.com). 
We asked about your needs and we made 
changes. Our core objective was to help our 
exhibitors and give them a simplified way to 
have a successful booth. The updated web-
site is mobile-friendly to help you navigate 
the show floor. As always, it also contains an 
easy-to-use and improved planning guide.

The Farwest Show hosts attendees 
from all over the United States, Canada 
and around the world. Our site makes it 

easier to obtain tickets and engage and 
attend our seminars.

An appetizer and a dessert
We have bracketed the Farwest Show 

with two outstanding events — one before, 
one after. 

On Tuesday, August 21, the day before 
the show starts, we’ll offer our Farwest 
tours. One will take visitors to go see inde-
pendent garden centers — a great way to 
explore how to expand your brand. The 
second tour will focus on trees, with stops 
at elite operations. The third is a much-
requested tour focusing on energy efficiency 
in greenhouse production. 

To attend these tours, you must book 
your spot before they sell out!

On Saturday, August 25, we are offer-
ing Equipment Day, where you can see 
equipment in action in the field. You can 
see great innovation, and we’ll even pro-
vide lunch.

Oregon is a special place
I'll be excited to see the 2018 Farwest 

Show come together. There is a lot await-
ing the exhibitors and attendees. I can 
hardly wait!

Nursery roots run deep in Oregon. 
Farwest is a one-stop showcase of new 
varieties and products, a solution center on 
issues that vex the growing community, and 
a place to tour various operations (growers, 
retailers and greenhouses). 

We want every person — whether 
they hail from down the road or across the 
country — to go back home with tips, leads 
and more knowledge. Come to beautiful 
Portland, Oregon! 

I hear a lot about the 

beginnings of the Farwest 

Show. It started because an 

emerging agricultural sector 

decided to reach out beyond 

Oregon's borders. 
Growers wanted to show off their 

quality plants and give tours of the beauti-
ful nursery and greenhouse operations in 
the fertile Willamette Valley.

 Just as in the beginning, the plants are 
beautiful but it’s the people who make the 
connections. Quality people grow quality 
plants, and both are just waiting for you to 
come out and see them.

August in Oregon is absolutely cap-
tivating. It’s warm, but not humid. Most 
nurseries are within a short drive of 
Portland. The city has a dynamic restaurant 
scene, as well as some of the best beer and 
wine in the country.

A visit to Farwest is rich in value — 
both inside on the trade show floor, and 
outside when you go see the nursery areas 
surrounding Portland.

Get some knowledge
Want to get tips on merchandising 

and feed your competitive fire? We have 
Anne Obarski, CEO for Merchandise 
Concepts, to provide them. We also have 
Leslie Halleck, who will illustrate two 
compelling trends: the growth of women 
in horticulture and the rise of indoor 
growing and plantscaping. 

Continuing on trends, Katie Dubow 
will give insight into what is hot in retail 
businesses. Sid Raisch is a very popular 
speaker and will be giving the industry 
a roadmap for e-commerce and the way 
customers are buying plant material. And 
for fun, University of Georgia horticultural 
giant Allan Armitage will show us the 
whimsy and joy in growing plants and how 
they tell a story. 

Are you a research nut? Oregon’s land 
grant university, Oregon State University, 
will tackle a couple of issues: bees and 
plant breeding.
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Contact Jeff Pipp, West Coast Account Representative, 616-223-3361
www.springmeadownursery.com, 800-633-8859

SHINY DANCER®

Viburnum ‘NCVX1’ pp#28,095

The foliage on this compact viburnum is so rich, thick, and shiny, it’s hard to believe 

it’s real! A spring crop of abundant creamy-white fl owers are held above a glistening 

backdrop of heavily textured, dark green leaves that are tinged with red, transforming 

to a rich burgundy-red in late autumn. A perfect addition to landscapes, the upscale 

appearance of this viburnum belies its adaptability and easy care.

Surreal

The foliage on this compact viburnum is so rich, thick, and shiny, it’s hard to believe 
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