
PUBLISHED BYPUBLISHED BY

OCTOBER 2017

An appetite for  

edibles 
PAGE 15

Mastering your 
production cycles 

PAGE 19

Harvesting rainwater 
PAGE 27





Come to the beach to celebrate a great year at the OAN 
Convention, Friday–Saturday, November 3–4, at Salishan 
Spa & Golf Resort in Gleneden Beach, Oregon. 

Join your fellow OAN members for a “beach party” blast.  Enjoy 
social time with old and new friends, talk about the issues that are 
vital to Oregon nurseries, vote on new OAN bylaws and honor the 
industry’s achievers at the annual President’s Awards Banquet.  
Bring your family — complimentary (and fun!) child care provided.

REGISTER ONLINE:  www.oan.org/convention
BOOK YOUR ROOM:  Salishan Spa & Golf Resort
     800-452-2300 / www.salishan.com
     Mention “OAN Convention” for special 
     room rates starting at $135 per night. Online,  
     use group code “OAN 17.” Rates good until 
     October 13 or until room block is full.

Sponsorship opportunities available. Contact Allan Niemi, OAN 
Director of Events, 503-582-2005, aniemi@oan.org
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A year of 
growth
In-depth involvement in the OAN leads  

to lessons that will serve for a lifetime 

My how the time has flown! I can’t believe I’m writing my 
final President’s Message for Digger. What a fun and eventful 
year it has been. I want to thank all of our OAN members for 
allowing me the honor of representing you. 

My year as president began at the OAN Convention in 
Sunriver last November. It was great to see so many familiar faces as we gathered to celebrate 
another year in the industry and look ahead to 2017. The social and conversation time with 
members was a true pleasure, and something I look forward to again this year.

Our next social event was the OAN Hall of Fame banquet on February 22. We inducted 
Glenn and Viola Walters, Bruce Usrey, Ray Klupenger, Dick Joyce and Jack Bigej. It was both 
inspiring and humbling to hear what these titans have done for our industry.

This year was also memorable for giving me an in-depth lesson in politics.
In January, the OAN had an Advocacy Training Session for members. We learned about 

the legislative process in Oregon and what each of us could do to help further our cause and 
protect our industry. The day was capped off with each of us giving practice testimony before 
a mock committee, so we would feel comfortable should the need arise.

The practice came in handy, as I soon had the honor of testifying in Salem on behalf of 
our industry, side by side with Leigh Geschwill.

On February 14, it was Legislative Day for Members. I joined together with 20 devoted 
OAN members as we went down to the State Capitol. Several senators and representatives 
heard us discuss the issues most important to our industry.

It was enlightening to see all of the work our association does on the state’s political 
front. OAN members, our Executive Director and our lobbyists work hard to protect the 
interests of our industry. Despite the impending peril that lurked in proposed legislation this 
year, our advocates were able to minimize the impact on our members, and were even able 
to get some helpful legislation passed! I will never again take for granted all of the work that 
goes on behind the scenes that enables our industry to remain viable.

The same can be said for the work the association does on a national level. On the 
OAN’s annual trip to the nation’s capital in May, we met with Senators, Representatives, the 
House and Senate agriculture committees and the USDA to share our perspective on issues. It 
was evident that even back in Washington, D.C., the OAN is well respected.

As August rolled around, it was once again great to see the familiar and new faces of 
our industry at the Farwest Show. The show was a buzz of uplifting energy and conversa-
tions. Coupled with the news from the Oregon Department of Agriculture that nursery and 
greenhouse products are once again the state’s No. 1 agricultural commodity, there was a 
definite feeling that business is heading in the right direction again.

All these great experiences were possible thanks to a conversation I had with Jerry 
Simnitt in 2011. As the OAN’s president-elect at the time, he asked me to serve as the 
Member at Large on the Executive Committee. I took a chance and said yes. 

My in depth involvement in the OAN the last seven years has been an amazing journey. 
I have learned more than I ever anticipated. I have been told that the more involved you get, 
the more you grow from the experience. It was definitely true for me. 

Now it is time for Josh Zielinski to serve as president. Like me, he will be a second-gen-
eration president following in his father's footsteps. Josh will bring a lot to his year as presi-
dent, and I look forward to serving alongside him.

I encourage all of you to step out and get 
involved with this great organization! You will  
get back more than you can imagine. 

PRESIDENT’S MESSAGE 
2016–2017 

EXECUTIVE COMMITTEE
 Mark Bigej Al’s Garden & Home
 PRESIDENT 1220 N. Pacific Hwy.
 mbigej@als-gardencenter.com Woodburn, OR 97071-3616
  503-981-1245
  FAX 503-982-4608

 Josh Zielinski Alpha Nursery
 PRESIDENT-ELECT 5050 Hazelgreen Rd. N.E.
 josh@alphanursery.com Salem, OR 97305-3519
  503-390-1286
  FAX 503-390-2639

 Jim Simnitt Simnitt Nursery
 VICE PRESIDENT 138 NE 22nd Ave.

 simnittnsy@canby.com Canby, OR 97013
  503-266-9640
  FAX 503-263-6330

 Mike Hiller Kraemer’s Nursery Inc.
 TREASURER P.O. Box 930

 mike@kniusa.com Mt. Angel, OR 97362
  503-845-2283
  FAX 503-845-6557

 Leigh Geschwill F & B Farms & Nursery
 PAST PRESIDENT 10498 Geschwill Lane N.E.
 farmerswife@fandbfarms.com Woodburn, OR 97071-9149
  503-830-1388
  FAX 866-608-3709

 Kyle Fessler St. Christopher Nursery LLC
 SECRETARY 12936 Portland Rd. N.E.

 kyle@stchristophernursery.com Gervais, OR 97026
  503-580-4470
  FAX 503-792-3902

 Wes Bailey Smith Gardens Inc.
 MEMBER AT LARGE 23150 Boones Ferry Road N.E.
 wes.bailey@smithgardens.com Aurora, OR 97002-9461
  503-678-5373
  FAX 503-678-4264

____________

STATE BOARD  
REPRESENTATIVES

 CENTRAL OREGON CHAPTER
 Gary S. English Landsystems Nursery
 gary@landsystemsnursery.com 541-382-7646

 CHRISTMAS TREE CHAPTER
 vacant

 CLACKAMAS CHAPTER
 Tom Brewer The HC Companies, ProCal 

 tbrewer@hc-companies.com 503-686-8448
 Amanda Staehely Columbia Nursery
 amandastaehely@gmail.com 503-810-2598

 EMERALD EMPIRE CHAPTER
 Tamara Clift McKenzie River Nursery
 tamaragreg@msn.com  541-747-2767

 GREENHOUSE CHAPTER
 Mark Leichty Little Prince of Oregon Nursery
 mark@littleprinceoforegon.com   503-678-5687
 Andrea Avila-Aragon Smith Gardens

 andrea.avila-aragon@smithgardens.com 503-678-5373

 MT. HOOD CHAPTER
 Anthony Kinen Kinen’s Big & Phat  
  Special Plants
 akinen5@gmail.com 503-866-3627
 Sam Barkley J. Frank Schmidt & Son Co.
 samb@jfschmidt.com 503-663-4128

 RETAIL CHAPTER
 Lisa Barnett Silverton Wilco Farm
 lbarnett@wilco.coop 503-873-8318

 SUNSET CHAPTER
 Ron Kinney Monrovia

 rkinney@monrovia.com 503-868-7941
 Clayton Moore Jr. North American Plants Inc.
 orders@naplants.com 503-474-1852

 WILLAMETTE CHAPTER
 John Maurer Evergreen Growers Supply
 info@evergreengrowers.com 503-908-1946
 Robert Van Klaveren Van’s Nursery
 vansnursery@aol.com 503-463-4507

Mark Bigej
OAN PRESIDENT
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SIGN UP THROUGH DECEMBER
WINTER TRUCKS TO TRADE SHOWS
OAN members can ship plant material to the 
green industry shows held across the country 
in January and February, including MANTS, 
The Western, MGIX and others. Reservations 
are taken on a first-come, first served basis; 
payment is required to reserve space. To sign 
up, contact Kristen Urban at kurban@oan.org.

OCTOBER 2017–FEBRUARY 2018
FIRST AID AND CPR CLASSES
The OAN Safety and Insurance Committee 
is presenting First Aid and CPR classes as 
a service to members and the industry. 
Successful completion results in certification 
that is good for two years. Each class runs 
from 9 a.m.–3 p.m. Classes are offered in 
Hillsboro, Boring and Wilsonville. Some are 
taught in English and others in Spanish. 
Check the OAN website for specific dates 
and locations. The cost is $42 for first-time or 
expired certifications and $32 for renewals. 
Register and pay at www.oan.org, or call 
Debbie Hopkins, 503-682-5089.

THURSDAYS IN OCTOBER 
OKTOBERPEST SEMINARS 
Oregon State University and the North 
Willamette Research and Extension Center 
(NWREC) will present Oktoberpest, a series 
of pest management workshops for nursery 
and greenhouse growers. The classes will 
be held Thursdays in October at NWREC, 
15210 Miley Road N.E., Aurora, Oregon. 
Pesticide recertification credit hours have 
been applied for on each session. To review 
topics and to register, contact Jan Egli at 971-
373-5912 or jan.egli@oregonstate.edu, or log 
on to http://oregonstate.edu/dept/nurspest/
Workshopsclasses.htm.

OCTOBER 5–6
TENNESSEE GREEN INDUSTRY EXPO
Produced by the Tennessee Nursery & 
Landscape Association and the Middle 
Tennessee Nursery Association, the expo will 
take place in McMinnville, Tennessee. For 
more information, log on to www.tngie.com. 

OCTOBER 9–11
PROTECTING POLLINATORS
Organized by Michigan State University and 
North Carolina State University, this conference 
on pollinator conservation in ornamental plant 
production and urban landscapes will be held 
in Traverse City, Michigan. The conference 
will foster discussion about issues such as 
insecticide safety and habitat conservation. 
For details, log on to http://ecoipm.org/
protecting-pollinators-conference.

OCTOBER 17–20
IPPS WESTERN REGION  
ANNUAL MEETING
The International Plant Propagators’ Society 
Western Region will hold its 2017 annual 
meeting in Wilsonville, Oregon. The theme 
this year is “Growing in Diversity.“ The 
58th annual meeting will include garden 
and grower tours, educational sessions and 
research presentations. For information and to 
register, log on to www.wna.ipps.org.

OCTOBER 18–20
LANDSCAPES 2017
The National Association of Landscape 
Professionals will hold its annual conference 
in Louisville, Kentucky. The conference is 
held in conjunction with the GIE+EXPO and 
Hardscape North America trade shows, which 
host nearly 750 indoor and outdoor exhibits, 
and provides more than 40 educational 
sessions. For more information, log on to 
www.greenindustryconference.org.

NOVEMBER 2–3
OREGON WATER LAW CONFERENCE
The 26th annual conference will cover 
legislative, administrative and judicial water 
law and policy developments, including cases 
involving the Clean Water Act, Endangered 
Species Act and federal land use planning that 
affect water rights in the Deschutes Basin. The 
conference also features a keynote presentation 
from Gov. Kate Brown’s Natural Resources Office. 
To register, log on to www.theseminargroup.net.

NOVEMBER 15–16
PARTNERS IN COMMUNITY  
FORESTRY CONFERENCE
Tulsa, Oklahoma will host this year's 
conference, which is presented by the Arbor 
Day Foundation. The two-day event will 
bring together urban forestry professionals, 
environmental nonprofits, growers and 
educators to discuss the various ways of 
strengthening community forests  For details and 
to register, log on to www.arborday.org/pcf.

NOVEMBER 3–4 
“FEELIN' GOOD VIBRATIONS” AT OAN CONVENTION
Save the date for “Feelin' Good Vibrations,” the 2017 Oregon Association of Nurseries’ Annual 
Convention, which will take place over a long weekend at Salishan Spa & Golf Resort in Gleneden 
Beach, Oregon. The agenda kicks off with the hospitality suites reception on Friday evening, 
followed by the Annual Membership Business Meeting and General Session on Saturday, and 
concluding with the President’s Awards Banquet on Saturday evening. All events require 
registration at www.oan.org/convention. All events are free for OAN members, except for the 
banquet dinner, which is $69 per person. Book your room online at www.salishan.com and use 
code “OAN 17“ to get speical group rates starting at $135 per night, or call 800-452-2300 and 
mention the OAN Convention. Block rates good until October 13 or rooms run out. Sponsorship 
opportunities are available. For more information, contact Allan Niemi, OAN director of events, at 
aniemi@oan.org or 503-682-5089.

Calendar
Get the word out about your event! Email details to calendar@oan.org 
by the 10th day of the month to be included in the next issue of Digger. 

OCT
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At the 2017 OAN Convention, 
members will have the opportunity to 
vote on bylaw revisions that are intended 
to modernize the asso-
ciation’s governance 
structure. The most 
significant change 
would call for repre-
sentation on the OAN 
Board of Directors 
based on industry seg-
ments, rather than geo-
graphic regions.

“To be effective, 
the OAN needs to 
make sure it is rep-
resenting the wishes 
of the industry, and 
Oregon’s nursery 
industry is very diverse 
in terms of production 
types and retail versus wholesale,” OAN 
President Mark Bigej said. “That’s why 
we recommend implementing a board 

structure that makes sure every segment 
of the industry is represented in the deci-
sion making.”

The changes were recommended ini-
tially by a Board Composition Task Force 
that Leigh Geschwill appointed during 

her year as OAN 
president (2015–16). 
The Task Force was 
led by Bigej, who was 
serving as president-
elect at the time.

After the task 
force made its recom-
mendations, they were 
discussed at last year’s 
OAN Convention. 
Following input from 
members and approval 
from the OAN Board 
of Directors, the rec-
ommendations were 
translated into specific 
bylaw language this 

year. The board approved the specific 
bylaw changes at its September meeting 
and agreed to forward them to the mem-

bership for final approval. Under the OAN 
bylaws, all members in attendance at the 
Annual Meeting, which takes place at the 
OAN Convention on November 4, shall 
be eligible to vote.

A mailing has been sent to all OAN 
members detailing all the changes, includ-
ing a comparison of the language before 
and after. Members will also be informed 
of a webinar to take place sometime in 
October, where they can hear presentations 
on the changes and have the opportunity to 
submit questions. Related documents can 
be viewed at www.oan.org/bylaws.

Different industry segments would 
be represented on the board, based on 
each segment’s proportional size within 
the Oregon nursery industry, as deter-
mined by USDA statistics. 

“Some have asked what this means 
for the chapters,” Bigej said. “We want 
them to be as vital as possible. It’s just 
that they would no longer be the source 
of board representatives. We found that 
directors from industry segments would 
be more representative.”

The number of seats per industry 
segment could change over time as the 
industry changes. Initially, there would be 
10 industry representatives on the board — 
two greenhouse operators, one retailer, one 
associate member, and six nursery growers. 

The six nursery growers would consist 
of three container growers, two field grown/
bare root growers, and one field grown/
ball and burlap grower. Each would serve 
two-year terms, but during the first year of 
phase-in, some would serve for one year so 
that terms would be staggered.

All of these directors would be sug-
gested by a nominating committee, nomi-
nated by the board and elected by member 
ballot. A board nominee qualified in more 
than one industry segment would be eli-
gible to represent any of those segments.

In addition to the 10 directors 
representing industry segments, the 
board would continue to include seven 
Executive Committee members as it does 
currently. They include a president, pres-
ident-elect, vice president, secretary, 

MEMBERS TO VOTE ON  
OAN BYLAW REVISIONS

Northwest News
OAN members and chapters are encouraged to send in relevant news items, such as new hires, 
new products, acquisitions, honors received and past or upcoming events. Email news@oan.org.

OAN Executive Committee members are sworn in at last year's OAN Convention, including 
(l-r) secretary Kyle Fessler, vice president Jim Simnitt, treasurer Mike Hiller and president 
Mark Bigej. PHOTO BY CURT KIPP

OAN Board of Directors 
makeup (proposed)

Executive Committee  
(at large) ........................... 7

Greenhouse operators ............ 2

Retailers .................................... 2

Associate members .................. 1

Growers ..................................... 6
NOTE: Grower representatives 
would include the following:
Container growers ..................3
Field grown/bare root  ........2
Field grown/B&B .....................1

TOTAL .......................................17
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Northwest News

treasurer, past president and member at 
large. The president-elect, vice president, 
secretary and treasurer are elected each 
year; the president-elect becomes presi-
dent the next year; the president becomes 
past president; and the member at large is 
appointed by the incoming president.

Other proposed revisions would 
update the bylaws to bring them in line 
with current Oregon law.

OAN AWARDS NOMINATIONS  
ARE DUE BY OCTOBER 6

Who has inspired you? Do you know 
someone who deserves recognition for 
making the nursery industry better? 

The 2017 OAN Member Awards, 
to be presented at the OAN Convention 
November 3–4 at Salishan Spa & Golf 

Resort in Gleneden Beach, Oregon, are 
designed to recognize these people in a 
variety of categories. 

“The Awards Committee is asking for 
help to identify the hardworking people 
who are constantly driven to improve their 
business, help their neighbors and contrib-
ute to our shared success,” OAN Director 
of Events Allan Niemi said. “Please con-
sider submitting a nomination.”

Recipients will be honored at the 
President’s Awards Banquet on Saturday, 
November 4, at Salishan Spa & Golf 
Resort in Gleneden Beach, Oregon. Details 
on the Convention are available online at 
www.oan.org/convention.

To view a list of the available awards 
categories, download the PDF nomination 
form or submit a nomination online, log 
on to www.oan.org/nominate. 

GOV. KATE BROWN VISITS WITH 
OAN MEMBERS AT FARWEST

Oregon’s thriving green industry had 
Gov. Kate Brown's full attention when she 
met with OAN members at the Farwest 
Show. The governor spent a full hour dis-
cussing various issues with members of the 
OAN Government Relations Committee.

“Your team has done an excellent 
job building relationships with legislators, 
agency folk and people across the state,” 
Brown said.

Brown touted the bipartisan trans-
portation package passed by the Oregon 
Legislature, with OAN support, as a major 
achievement that will help move people 
as well as products. “I was pleased that 
rural Oregon, urban Oregon, Republican 
Oregon and Democratic Oregon could 

CPH: 7 Credits  ///  EcoPRO: 5 credits  ///  LIC: 5 Credits  ///  APLD: up to 8 credits

A new power-packed Conference geared to garden designers, landscapers and media, 
giving you professional diversity, CEU’s and access to a world-class garden show. 

Registration includes 11 seminars, an evening reception and 2 tickets to the NWFGS!

presented 
by

FEBRUARY 9, 2018 / SEATTLE, WA
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OUTSTANDING VALUE

EXPANDED 
ORNAMENTAL OFFERINGS
IMPECCABLE SERVICE
From Acers to Zelkova, and many varieties 
in between, we specialize in understock for 
flowering, fruiting and shade. 

Our customers come to us for our quality 
rootstock. They come back for our service 
and attention-to-detail. 

WillametteNurseries.com
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come together on this package,” she said. 
Also on her mind was the critical issue of 
water supply development to meet the needs 
of cities and farms. 

The Legislature approved $50 mil-
lion for water supplies but more needs to 
be done, including greater resources for the 
state Water Resources Department. It’s been 
difficult to bring some Legislators to the view 
held by OAN and others who have been 
working together to address supply. “I need, 
frankly, more pressure on the Legislature,” 
she said. “I want to work with you, frankly, 
to create that.”

The governor also touched on added 
funding for the Oregon Health Plan, new 
investments in technical and STEM educa-
tion, the importance of workforce housing, 
and encouraging a stronger FEMA response 
to droughts the past three years.

Oregon Gov. Kate Brown (pictured with OAN president Mark Bigej, left) met with roughly 
25 members of the OAN Government Relations Committee at the Farwest Show. The issues 
discussed included wages, labor supplies, water supplies, transportation, workforce housing and 
many others.  photo by curt kipp
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• Custom Blending 
• Dry Fertilizers 
• Liquid Fertilizers 
• Organic Amendments 
• Fertilization Programs 
• Pest Management 
• Testing & Analysis 
• Equipment Painting 
• Seed Cleaning 
• Sand Blasting 
• Animal Feed
• Lime and Dolomite 

Application

Our team has the knowledge  
and experience to assist you  
in making sound decisions.

Farm Store 
20160 Main Street, St. Paul, Oregon 
503-633-4281 • 1-888-814-5727 
Home of the St. Paul Rodeo

Main Office 
7746 St. Paul HWY, St. Paul, Oregon 
503-678-5932 • 1-800-648-2718
www.marionag.com

KEEP 
CALM 

AND

STAY
GREEN Marion Ag Service is proud to partner  

with Harrell’s, LLC to bring you Polyon™  
controlled release fertilizer

MONROVIA WELCOMES NEW 
MARKETING OFFICER

Monrovia has hired Tristan Simpson 
as the company’s new chief marketing offi-
cer. She will be based at the 
company headquarters in 
Azusa, California.

Simpson brings 
more than 20 years of 
experience in consumer 
packaged goods mar-
keting to Monrovia. She 
will be responsible for developing, imple-
menting, and managing a comprehensive 
marketing strategy for the company. “We 
are really excited to have Tristan join our 
executive team,” company CEO Miles 
Rosedale said. “Her proven abilities as a 
leader and innovator of dynamic market-
ing strategies are truly impressive.”

Simpson holds an MBA from the 
Marshall School of Business at the 
University of California, Los Angeles and a 
BA from the University of California, Irvine.

STEVE TABOR JOINS SKAGIT 
HORTICULTURE IN WATSONVILLE

Steve Tabor has joined Skagit 
Horticulture as the general manager of 
their facility in Watsonville, California. 

He will assume leadership responsibil-
ity for all growing operations there.

Since 2007, Tabor has worked with 
Pacific Plug and Liner in a number of key 
roles, including production scheduling, 
software implementation, logistics, inven-
tory management and operations.  Most 
recently, he has been very 
closely involved in imple-
menting Lean practices, 
serving as Lean Captain 
at the nursery. 

Steve will continue 
to be very involved in 
improving production effi-
ciencies as Skagit Horticulture implements 
Lean processes in Watsonville, as well as 
at its three Washington facilities and in 
Oregon. He can be reached at 831-741-
4444 or stevetabor@skagithort.com. 
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WHAT I’M HEARING

Gardening is a constantly changing hobby for many of 
us. When we visit garden centers, we are often not only 
buying plants that are familiar to us, but we are on the 

lookout for something new. 
Many private gardens have signature plants that might be a 

tree or shrub, or perhaps it is a plant(s) that we buy new every 
year. In my garden, I would consider my three red leaf banana 
plants (Ensete ventricosum ‘Maurelii’) as signature elements. I 
have three giant pots. Each spring I buy three of these plants and 
they become specimen plants throughout the summer. 

And where did I get the idea for growing these in pots? 
From visiting another gardener’s garden.

Branching out
Visiting other gardens is an experience that I welcome. 

Sometimes when I am busy with my own garden, I hesitate leav-
ing it to see another garden. However, when I do, I’m glad I did. 

Many garden clubs and schools sponsor open gardens as a 
fundraiser. Obviously individuals enjoy this activity, as evidenced 

by the income gener-
ated. In fact, open 
gardens are so popular 
that they have become 
a major reason for peo-
ple to join some horti-
culture organizations. 

In the Portland, 
Oregon metro area, 
one of the largest 
horticulture orga-
nizations is The 
Hardy Plant Society 
of Oregon. This 
organization, which has more than 2,500 members, publishes an 
open garden book each year, with descriptions and dates of gar-
dens that will be open to members for free. 

This year there were almost 100 different private gardens 
to choose from. Gardens began opening in April and some have 
open dates into October. 

Many gardeners open their gardens more than once in a sea-
son. This provides the visitor with the opportunity to view how 
the garden looks at different times of the year and which plants 
are blooming when. 

The Salem Hardy Plant Society has a similar feature of open 
gardens in and around the Salem area for members. I am sure 
that there are many other similar organizations that have the 
same type of program. 

A way of understanding the market
In addition to seeing plants that are new to me, I often see 

old, familiar plants that are used in creative ways. Maybe there is 
a container with a mix of familiar plants that I might never have 
considered putting together. 

I might end up stealing this idea for my own garden. I might 
also alter the plant assortment and make it my own, still realizing 
that the original idea came from somewhere else. 

A year ago, on a visit to the garden of John and Kathy 
Palmer in Salem, I saw Deinanthe bifida in bloom. I had not seen 
nor heard of it before. The plant is sometimes called the two-
lobed false hydrangea. 

It soon found its way onto my “must have” list — and, of 
course, into my garden.

Visiting a private garden also affords the opportunity to 
meet the owner(s), usually present during an open garden. This is 
a perfect venue to talk about gardening! I love to pick their brain 
regarding plant selection as well as places to shop — and most of 
them love talking about it.

If you work at a garden center, appreciate this opportunity. 
It could be a chance to deepen your understanding of what avid 
gardeners really want. This information can then be incorporated 
into your buying and marketing strategies. Certainly spring is 
a busy time of year for buyers to be out of the store, but no 

Mike Darcy
Head “plant nerd,” longtime speaker, host of 
gardening shows on radio and TV, and author 

of the In the Garden email newsletter.  
You can reach Mike, or subscribe to his 

newsletter, at itgmikedarcy@comcast.net.

Open gardens, open minds

Every year, the author displays three potted red leaf banana plants 
(Ensete ventricosum 'Maurelii') as a signature element in his garden. He 
first saw the idea in someone else's garden. Touring open gardens is a 
great way to see new ideas and discover emerging garden trends. photo 
by rich baer
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doubt, it’s the best time of year to visit 
private gardens. 

Garden center buyers have a tendency 
to stick to the tried-and-true plants that 
account for the bulk of their plant sales. 
However it is imperative for garden center 
personnel to visit private gardens to learn 
what gardeners are buying and how they 
use these plants in their gardens. 

While the demand for traditional 
plants is going to continue to produce the 
largest volume of sales, there is another 
market out there for the plants that are 
not as well known. While this market 
might be limited, there’s probably minimal 
competition from the box type stores, 
making it wide open for you.

Open garden visits may also help by 
inspiring new ideas for selecting other 
plants and creating imaginative displays. 

The Pacific Northwest is fortunate to 
have highly active horticulture communi-
ties. Even though gardeners might visit 
consumer garden shows to see what are 
thought to be the newest gardening ideas, 
sometimes a private garden tour is the best 
place to uncover a new trend. 

Tapping into this large and diverse 
resource may pleasantly surprise you. The 
result could make a difference in your 
business plan. 

What I'm Hearing

The two-lobed false hydrangea (Deinanthe 
bifida) is another discovery the author saw 
elsewhere and incorporated into his own 
garden. photo by rich baer
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When I grew up in southeast 
Portland in the 1950s and 
’60s, my parents grew plenty 

of food in our yard. 
The parking strip in front of our 

house supported apple, peach, pear, plum 
and quince trees. The backyard held a full 
size cherry tree that boasted sweet fruit, 
provided comforting shade and supported 
both a swing and a treehouse. 

Chives, garlic and Mediterranean 
herbs edged the rose beds. On the sunny 
south side of the house, rows of crops pro-
duced an abundant harvest of summer veg-
etables, berries and other fruit. Rambling 
vines covered arbors and pumped out crops 
of both kiwifruit and hops.

We harvested and ate the food, pre-
served it and shared generously with neigh-
bors and friends. Nothing was wasted. 

When all useable food had been 
retrieved, eaten fresh, canned, frozen, 
dried or brewed, the remaining peels, pits 
and other organics went back outside to 
the brick bin where it magically became 
rich, dark compost.

Today’s edible landscape
In 1982, Rosalind Creasy advocated 

for this kind of lifestyle in her ground-

breaking book, The Complete Book of 
Edible Landscaping. 

In the decades since, many things have 
changed. For example, we don’t call it sim-
ply “gardening,” but “foodscaping” now. 

But some things remain the same. 
People still need to feed themselves and 
their children. Growing your own food 
still benefits both health and pocketbook. 
And most people agree that the best foods 
are fresh, flavorful and locally sourced.

As food plants have made their way 
into the front yard, Creasy has continued 
to inspire others about the beauty and ben-
efits of growing food. She reports that, in 
her area in California, the leaders of Silicon 
Valley are promoting food gardens to ben-
efit their employees. The CEOs of Adobe 
Systems and Google even had Creasy give 
presentations on growing food. 

“Both companies have provided space 
for food gardens to supply produce for 
their cafeterias and for the employees to 
have their own plots,” Creasy said. 

The new Apple Park, headquarters 
for Apple Inc. in Cupertino, California, 
also includes edibles in its landscape plans.

 “Many of the millennials around 
here are interested in growing food,” 
Creasy told me. “There is no question but 

that the younger generation, unlike the 
ornamental-only generation, sees edible 
plants as the ultimate garden status sym-
bol. They like to brag, ‘I grew this tomato/
basil/pepper myself.’”

New relevance for nurseries
What does this mean for ornamen-

tal horticulture, an industry that took 
a significant hit during the recession of 
2008–09? 

It offers a way for growers and inde-
pendent garden centers to redefine the 
roles they play in their communities.

Evidence shows that young people 
want to feed their families fresh, nutritious 
food that has been grown sustainably and 
close to home. As a result, grocery stores 
are offering an increasing array of organi-
cally grown, plant-based and heirloom 
products. Farmers’ markets and CSAs are 
booming. People are finding ways to plant 
and grow their own.

 “The industry needs to be relevant to 
thrive,” said foodscaping proponent Brie 
Arthur, speaking at this year’s Farwest Show. 

Another Farwest speaker, Jim Monroe, 
also emphasized the potential for food in the 
garden center. He is the owner of Greenbrier 
Nurseries, a grower and retailer in 

An appetite  
for edibles 
BY ELIZABETH PETERSEN
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Appetite for edibles

Roanoke, Virginia. “We were really hurting 
after the recession,” Monroe said, “so we 
started growing food in empty greenhouses 
to help our employees.” 

Doing that led to a bigger focus 
on food that has become a year-round, 
locally based business model.  The gar-
den center, now more relevant to the 
community, has enjoyed increased traffic 
and off-season cash flow.

“[We became] the food place in 
town and the expert on growing food,” 
Monroe said.

A weekly, year-round Farm to Table 
marketplace brings together a diverse line 
of niche/gourmet products from local 
vendors. CSA farm shares drive three 
cash flows during winter, and during the 
summer, when members come to the gar-
den center to pick up their produce, they 
frequently pick up plants too. Adding the 
CSA increased summer traffic at the gar-
den center by 2000 percent.

Greenbrier is also experimenting 
with growing gourmet microgreens that 
are ready to harvest in three days and 
converting greenhouse space to food 
crops. Tomatoes, cukes and peppers 
grown in three-gallon pots have a three 
month growth cycle as opposed to a 
three year production cycle for shrubs, 
Monroe pointed out.

 “Everyone eats,” Arthur said. 
“Growing food is an opportunity to com-
bine beauty, ecology and nutrition, and 
the horticulture industry can help improve 
ecosystems and the health of their commu-
nities, eliminate food deserts and facilitate 
positive changes in green infrastructure.”

Trending towards plants 
PR and marketing firm Garden 

Media Group has identified growing 
edible plants as an important trend for 
several years, and spokesperson Katie 
Dubow expects that this trend will con-
tinue in 2018. 

Changing attitudes about health are 
driving interest in growing and eating 
plants: people are choosing more plant-
based foods and they view gardening as a 

Previous page: Edibles can fit right in amongst the ornamentals in a front yard.  
photo by elizabeth petersen 

This page: Rosalind Creasy regularly harvests an abundant assortment of edibles from  
her yard, from vegetables to fruits to berries. Additional ideas can be viewed at her website,  
www.RosalindCreasy.com. photo courtesy of rosalind creasy
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Clematis viticella ‘Alba Luxurians’
PHOTO BY DOREEN WYNJA/MONROVIA

boost to mental health. “Whether indoors 
or out, a new wave of concerned citizens, 
especially millennials, are eating more 
plants for better health, both for them-
selves and for the planet,” Dubow said. 

The overall theme of the GMG’s 2018 
Trends Report — Nature’s Rx: Mental 
Wellness — acknowledges rising concerns 
about mental health, especially anxiety, and 
the fact that growing and being around 
plants can benefit mental health. 

Young people “will be growing 
plants as a way to balance physical and 
mental wellness and clear their heads,” 
Dubow said.

Those steering away from meat are 
now starting to grow edibles rich in pro-
tein at home, so GMG identified ‘Grow 
Your Own Protein’ as a specific new 
direction for 2018. 

Another expected 2018 trend identi-
fies purple foods and plants as taking 
center stage for both beauty and health 
benefits. According to the USDA, Dubow 
said, purple antioxidants, called antho-
cyanins, help fight cancer, have anti-aging 
benefits, reduce obesity, and protect the 
heart. And purple food promotes mental 
strength too.

People will be using purple herbs like 
lavender, catmint and rosemary and replac-
ing ornamental shrubs with blueberry and 
blackberry plants, Dubow predicted. 

Catering to the food gardener
Long term proponents of growing 

food include devoted purveyors of seed 
and growers of fruiting plants who have 
expanded choices for growing food, bring-
ing back flavorful heirlooms, researching 
best options for specific growing condi-
tions and introducing a wide range of 
exciting international flavors.

“Eating never goes out of style,” 
pointed out Renee Shepherd, owner of 
Renee’s Garden Seeds in Felton, Calif. 
(www.reneesgarden.com). 

Widely regarded as a pioneer in 
introducing international vegetables, 
flowers and herbs to home gardeners and 
gourmet restaurants, Shepherd dates her 

seed sales to 1985. Searching out the best 
seed sources, testing new plants in her 
own gardens, developing and sharing rec-
ipes with gardeners, Shepherd promotes a 
“Garden to Table” line of seeds.

Available only at independent garden 
centers, Renee’s seeds appeal to home 
gardeners who like to cook. The entire 
line of non-GMO varieties has been 
selected for great flavor and easy culture 
from seed producers all over the world.

Cook-gardeners appreciate uniquely 
flavorful choices like heirloom Chioggia 
striped beets from Italy and Gladiator pars-
nips from England, Shepherd said. Cilantro 
overtook basil as Shepherd’s top-selling 
herb this year as tacos and salsa have 
become mainstays in American culture.

Shepherd also specializes in compact 
varieties, like French zucchini Astia that 
was bred for container growing. A line of 
flower seeds selected for color and per-
formance attracts pollinators and benefi-
cial insects to enhance edible gardens too. 

Jim Gilbert, owner of wholesale 
Northwoods Nursery in Molalla, Ore. 
(http://www.northwoodsnursery.com) 
has been growing fruiting plants since 
1979 and he has travelled the world to 
bring unusual international produce to 
market. Moving to the nursery’s current 
location in the Willamette Valley in 1982 
allowed Gilbert to start growing figs, 
pineapple guavas and fuzzy kiwis, among 
other sub-tropical fruits. When he began 
traveling to the former Soviet Union in 
1990, he brought back sea berry, honey-
berry, Cornelian cherry, schizandra vine 
and unique varieties of quince and olive. 

Currently, trials with 2,400 sea berry 
seedlings are underway at the nursery as 
Gilbert seeks improved forms of the fruit 
that is popular in Eastern Europe, Russia 
and China. A potentially valuable plant 
for American gardeners that is prized 
for large clusters of bright orange-yellow 
berries, sea berry fruit is very high in 
Vitamins C, A and E, and its tart juice, 
when sweetened, makes a delicious drink.

Gilbert attributes his ability to con-
nect with like-minded folks around the 
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world to two things: he studied Russian in high school and college. 
He also believes that “interest in horticulture transcends cultures.” 
So even where he did not speak the language, “common interest 
helped make friends in many countries, including Germany, Italy, 
Switzerland, Korea, Japan and China.”

Selling mostly to mail-order nurseries, garden centers and re-
wholesalers, Gilbert offers container plants in #1s, rooted cuttings 
and one-year-old bare-root fruit trees. He offers dwarf, compact 
and columnar fruiting plants as well as ones with good disease 
resistance and health benefits.

“We have always been a Northwest nursery,” Gilbert said, 
“focused on fruiting plants that will grow and produce fruit in our 
unique climate. We search for easy-to-grow varieties that require 
little or no spraying. 

“And, we are dedicated to growing our plants in an environ-
mentally sound manner with the goal of leaving our soil and envi-
ronment in better health than when we began.”

Elizabeth Petersen writes for the garden and horticulture indus-
try. She can be reached at gardenwritewl@gmail.com.
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These blackberry vines climb a trellis in foodscaping advocate  
Rosalind Creasy's front yard, making for a scenic and delicious 
entrance. photo courtesy of rosalind creasy
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For Mike Heller of the Mount 
Angel-based Kraemer’s Nursery — 
and for probably just about any 

other seasoned nursery grower out there 
— the key to success can be boiled down 
to three simple things.

“The biggest things for nurseries are 
space, time and money,” he said. “Those 
are the biggest limiting factors — and the 
most important ones.”

Of course, there’s plenty of complexity 
behind that simple summation, but those 
three factors, if tended to properly, can 
spell success or failure for any nursery. 

And nowhere are space, time and 
money more crucial than when it comes 
to managing — and optimizing — produc-
tion cycles.

Nurseries large and small must con-
stantly monitor and tweak their produc-
tion cycles to make sure that what they’re 
putting into the ground — or pots — bal-
ances with what they get out of it. 

The shorter the growing cycle, the 
quicker the return on investment and the 
sooner the next crop can be planted. But a 
rainy spring or a frigid winter can throw 
in a wrench, and ongoing labor shortages 
always add a hint of uncertainty. 

Longtime growers have developed their 
own effective approaches over the years, and 
new technologies, including mechanization 
and advances in fertilizers, insecticides and 
fungicides, are helping to tighten up cycles 
even more. It’s all part of the ongoing odys-
sey that every nursery is on. 

“It’s a pretty simple concept,” Heller 
said, “but it’s hard to do.” 

Science at work
When it comes down to it, there is 

a real science behind nursery growing 
cycles. A plant goes in the ground or in a 
pot and, if all goes as planned, comes out 
a certain number of months or years later, 
ready for sale and shipment. 

Along the way, it requires attention, 
as well as resources, to ensure it emerges 
in the best possible condition for the least 
possible input.

“It is a science. How exact (it is) 
influences profitability,” said Chris Lee, 
shipping and farm manager at Eshraghi 
Nursery in Hillsboro. “We have target fin-
ish dates assigned to everything that we 
grow. These targets are set at the time of 
production ... The objective is to have sal-
able plants ready (for spring and fall ship-

ping seasons). If they finish too early, extra 
inputs may be necessary. If they finish too 
late, they could miss a window for sales.”

Todd Nelson, with the Woodburn 
nursery Bountiful Farms, said the goal is 
to have production cycles be as exact and 
steady as possible. 

Anything less can lead to under-
whelming and unprofitable results. And 
the more variables that arise along the 
way, the more challenging it will be to 
keep the cycle steady.

“You want it to be a science. With 
the amount of time the plant is in the 
ground until it hits its peak value — your 
turns are extremely important,” he said. 
“It’s always about making sure the qual-
ity is high and that the plant is leaving the 
nursery as soon as it hits its peak.”

Curveballs in the cycle
Along the way, however, challenges 

and obstacles are bound to sprout up. 
One of the biggest is an issue that 

seems to shadow every aspect of the nurs-
ery business: labor. 

An ongoing shortage of labor in the 
industry has made it hard for nurser-
ies to find the workers they need to 

Better production cycles 
mean greater success 

BY JON BELL
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help ensure that their operations can run 
smoothly and efficiently. 

“I’d say labor would be No. 1 at this 
time,” Nelson said. “That’s definitely part 
of the struggle we are dealing with as a 
whole in the industry in the U.S.”

Balancing spacing and timing of pro-
duction can be tricky, and any deviation 
can mean plants need more handling than 
initially planned for. 

One example from Lee is that a cer-
tain crop may need to be planted in June 
for a finish by September. If there’s not 
enough space, the plants could be put 
down pot-to-pot. That reduces the amount 
of water they need, but it also requires 
more labor time when they need to be 
spaced as they mature. 

“That reduces our profitability,” Lee 
said. “Sometimes it is unavoidable.”

Weather, naturally, also has a big 
hand in how production cycles unfold 
over the seasons and turn it into more of a 
gamble. “Mother Nature is always throw-
ing curveballs at you,” Heller said. 

Despite the meteorological fluctua-
tion, Lee said that the weather largely 
is more of a help than a hindrance in 
Oregon. “Ultimately the climate in 
Oregon is excellent for nurseries,” he said. 
“That is why we are the nursery state!”

Staying ahead
Considering the challenges and limita-

tions, growers have, nonetheless, found 
ways to keep their growing cycles short, 
sweet and productive. 

Heller said Kraemer’s has developed 
its approaches over years and years of 
examining how different plants grow best, 
when demand peaks and other factors. 
The nursery also works closely with its 
sales team to develop a forecast of what 
customers want and when, and then pro-
ceed accordingly. He said Kraemer’s essen-
tially has a “recipe” for each plant. 

Nelson, too, said that years in the 
business have helped Bountiful Farms 
hone in on the best schedules for pruning, 
fertilizing and taking other steps to keep 
production cycles as smooth and short as 

Cycles of success



21DIGGERMAGAZINE.COM  OCTOBER 2017

possible. And Lee said that, in addition to 
experimenting with planting dates, fertiliz-
ing rates and forcing plants under plastic, 
making sure that labor is as efficient as it 
can be when tending to plants is key.

“There are certain things that must 
happen to the plants along their growth 
cycle — fertilizing, staking, spacing, spacing 
and digging are a few,” he said. “Working 
to making these value-added procedures 
more efficient is where we find gains.”

The ever-changing world of fertil-
izers, insecticides, fungicides and new 
varieties is also an important one to pay 
attention to. 

Heller said he is constantly monitoring 
the marketplace and communicating with 
other growers across the nation to keep up 
on what’s new and what might be available 
to help optimize a production cycle. Just 
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as advances have been made in amend-
ments and varieties, so too have technol-
ogy and mechanization come a long way 
in helping growers maximize their yields 
and investments. 

“We are mechanizing wherever we can,” 
said David Van Essen, owner of Van Essen 
Nursery Company in Lebanon, Oregon. 

For Heller and Kraemer’s, that’s 
included investing in a drone to moni-
tor crops. Nelson said Bountiful Farms 
uses robots at its operation, as well as a 
Trimble GPS system that can help with 
spraying, water management, yield moni-
toring and other processes. 

This year, Eshraghi Nursery intro-
duced more automation into its pruning, 
staking and planting procedures, and 
according to Lee, it has already made a 
noticeable difference. 

“Not only has it created a better 
working environment for our employees, 
a more consistent and higher quality plant 
is apparent,” Lee said. “As these improve-
ments continue, production planning 
comes easier due to our faster cadence.”

And technology doesn’t have to just 
mean drones and robots. Heller said 
advanced software tracking systems alone 
have been a huge help at Kraemer’s.

“I can pull a report right now and 
look and see what’s going on out to the 
year 2022,” he said. “Having that kind 
of system, getting an accurate inventory, 
it’s critical. You can fix a lot of problems 
when you can see them in advance.” 

Always room to improve
There’s likely more new technology 

and automation on its way to help grow-

ers continue to maximize their output 
while trimming their input. 

Production cycles will always be lim-
ited by plants’ natural growth patterns, 
but that doesn’t mean that nurseries 
everywhere won’t stop advancing their 
efforts to increase quality, improve profit-
ability and get their leafy products out to 
those who want them — whenever they 
want them. 

“There is always room for improve-
ment,” Lee said. “I think that is the main 
reason why we all get out of bed every 
morning. How can we do this better?” 

Jon Bell is a freelance journalist who 
writes about everything from craft beer 
and real estate to the great outdoors. His 
website is www.jbellink.com. He can be 
reached at jontbell@comcast.net.
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DECIDUOUS TREE GROWER  
IN MILTON-FREEWATER

Wholesale deciduous tree nursery 
located in Mi l ton-Freewater, 
Oregon, is seeking a full-time, 
experienced grower. Must be 
hands-on with direct experience in 
planting, growing, and harvesting 
deciduous trees.

Appl icant must be f luent in 
Spanish and English, both reading 
and writing, and have proven 
supervisory/management skills. 

Ideal candidate will be self-motivated 
and quality driven, be honest, a team 
player, trustworthy and possess a 
high work ethic standard. 

Five plus years of horticultural 
education and/or work related 
experience is preferred. Valid 
driver’s license required. Wage DOE 
with full company benefits. 

Mail, fax or email resume to:
J. Frank Schmidt & Son Co.

Attn: Human Resources
PO Box 189

Boring, OR 97009
Fax: (503) 512-2209

Email: dianar@jfschmidt.com

WORKING NURSERY  
LEAD PERSON

Well-rounded individual with 
passion for growing and plant 
propagation knowledge needed 
for nursery in Hubbard, OR. Must 
be organized, responsible and a 
self-starter with a valid Oregon 
driver’s license/clean safety records. 
Bilingual & pesticide license a plus. 
Salary depending on experience.  

Email resume to vlygrwrs@web-ster.
com or call 503-651-3535 to apply.

CUSTOMER SERVICE/
INVENTORY ASSISTANT

A growing family-owned and perated 
wholesale nursery located in 
Damascus, OR is looking for a full-
time Customer Service/Inventory 
Assistant to add to our team.

Job Requirements & Qualifications:
• Customer Service, Inventory & 

Purchasing duties
• Positive, enthusiastic attitude
• Excellent written and oral 

communication skills
• Plant identification and general 

plant knowledge
• Strong organizational and time 

management skills
• Self-motivated and ability to work 

well with others
• Computer proficiency, quick learner 
• High School graduate with 

horticulture education and/or 
experience

Compensation:
• Pay commensurate with 

experience and skills
• Paid holidays, sick leave, and other 

benefits

Please email resume to 
patti@bluemountainnsy.com

HELP WANTED

For jobs and key employees 
throughout California and the 
Northwest, call Florasearch, Inc. 
You know us. For more than three 
decades we have been bringing 
together key people and excellent 
companies in the nursery and 
greenhouse industries and allied 
trades. Check our references. 
Confidential. Employer pays fee. 

Florasearch, Inc. 
1740 Lake Markham Rd. 

Sanford, FL 32771 
Ph (407) 320-8177 
Fx (407) 320-8083 

Website: www.florasearch.com 
Email: search@florasearch.com

EMPLOYMENT EMPLOYMENTEMPLOYMENTEMPLOYMENT
ASSISTANT FARM MANAGER

We are looking for the right person 
to work in a leadership position at 
our seedling and propagation farm in 
Boring, Oregon. The right candidate 
will be highly motivated, self-
directed, and career oriented with 
the ability to support our company as 
we produce the world’s finest trees.

Th i s  i s  not  an  ent ry  l eve l 
pos it ion and appl icants wi l l 
only be considered if there is a 
demonstration of previous work 
experience and/or education with 
increasing responsibility over time.

Applicant must also be well-organized 
with excellent communication and 
computer skills. Bilingual English/
Spanish a plus. Comprehensive 
benefits, wages: DOE. 

Mail, fax or email resume to:
J. Frank Schmidt & Son Co.

Attn: Human Resources
PO Box 189 

Boring, OR 97009
Fax: (503) 512-2209

Email: dianar@jfschmidt.com

PRODUCTION/ 
LOGISTICS MANAGER

Village Nurseries seeks manager to 
oversee production and logistics 
operat ions of 250-acre farm 
in Sacramento, CA. Manages all 
operations from assembling to 
shipping orders for our customers. 
The ideal candidate has strengths in 
lean manufacturing or Kaizen, team 
building, shipping, manufacturing 
(planning and organizing). Bilingual 
Spanish preferred. Base annual 
salary of $50,000 or more D.O.E. 
with bonus, incentives, vacation, 
sick leave, holidays, medical/
dental benefits, and 401(k) plan. 
Interested parties should email 
resume to Mark Marr iott  at 
mmmarriott@villagenurseries.com.

CUSTOMER SERVICE REP

Customer Service Rep needed to 
support the sales office of a large, 
wholesale nursery in Boring, OR. 
Responsibilities include but not 
limited to: customer communication, 
maintaining accounts, order entry, 
and supporting sales representatives. 

Horticultural background highly 
desired. Excellent computer and 
customer service skills required 
and the ability to deal effectively 
in a fast-paced environment. 
Comprehensive benefits, wages: 
DOE. Mail, fax or email resume to: 

J. Frank Schmidt & Son Co.
Attn: Human Resources

PO Box 189 
Boring, OR 97009

Fax: (503) 512-2209
Email: dianar@jfschmidt.com

We are always looking for career oriented skilled sta�. 
Our operations include wholesale growing, shipping, 
landscape contractor sales, and retail nursery. If you 
have the interest and skills needed to be a part of our 
team, please apply. We are growers of container and 
�eld grown ornamentals. 

We are looking for people in the following areas:
•    Sales / Customer Service (Wholesale/Retail)
•    Production / Growers / Supervisors
•    Shipping & Receiving
•    Inventory / O�ce Mgmt & Admin / Purchasing
•    Pesticide / IPM Managers & Applicators
•    Irrigation Management / Skilled Laborers
•    Outside sales throughout U.S. & Canada
•    Controller / Accounting Manager
•    Horticultural Website Developer

Applicants with speci�c work experience or education 
in the nursery industry is desired. Computer skills, 
Spanish / English bilingual, plant ID knowledge and 
equipment operation skills also preferred.

Pay commensurate with experience. Bene�ts to 
include: Paid vacation and sick leave, paid holidays, 
medical and dental insurance. Respond with resume 
to hr@loennursery.com to the speci�c job for 
which you qualify. 

For more information, please visit us online at
www.loennursery.com

1. Select Standard or Display Classified formats.

2. Determine general heading and subhead that ad runs under:
 •  General: “Employment,” “Plant Material,”“Service/Supply,” “Real Estate.”
 •  Subheads run under general headings. Create your own, but be general: 

“Conifers,” “Liners,” “Equipment,” etc.

3. Indicate number of months ad runs.

4.  Indicate any blind box for confidential replies. We assign number and  
mail any responses.

5. Compose ad. Designate headlines.

6. Email ad by deadline, October 10 for the November issue.

7. We bill after publication.

8. We reserve right to edit ads for content.

Classified Line Ad
• $35/column inch for OAN members / $55 for nonmembers.
•  Regular, one-column, standard typeface, approximately 28–38 characters 

per line, 7 lines per inch. Use headlines, bold, italics and special characters.
• Corporate logo (black & white) $30 additional charge.

Classified Display Ad (plus production charges @ $69/hour)
•  $45/column inch for OAN members / $71 for nonmembers.
•  Use logos, display type, borders, screens or reverses.
•  Electronic ad files can be supplied. Call for production details.

Digger Classifieds
29751 S.W. Town Center Loop W., Wilsonville, OR 97070
Phone 503-682-5089 • Fax 503-682-5727 • Email: advertising@oan.org

CLASSIFIEDS
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EMPLOYMENT PLANT MATERIAL PLANT MATERIALEMPLOYMENT

MAINTENANCE WORKER

Be part of a team in our progressive 
wholesale tree nursery in the 
Boring, Oregon area. Will work at 
our propagation farm performing 
maintenance for all facilities including 
repairs, limited construction for 
warehouses, greenhouses, coolers, 
office buildings, outbuildings, wells, 
and irrigation systems. 

Requires working knowledge of 
light electrical, plumbing, and 
construction. Driver’s license and 
insurable driving record required. 
The ideal candidate will have skills 
in farming activity and equipment 
operation with the willingness to 
contribute in all areas of nursery 
production especially during peak 
seasons of nursery activity.

Full-time position, Monday through 
Friday with some weekend work 
and includes an excellent benefits 
package. Position is available 
immediately and wages are DOE.

Mail, fax or email resume to:
J. Frank Schmidt & Son Co.

Attn: Human Resources
PO Box 189

Boring, OR 97009
Fax: (503) 512-2209

Email: dianar@jfschmidt.com

TRUCK DRIVER/MECHANIC

A growing family-owned and 
operated wholesale nursery located 
in Damascus, OR is looking for a full/
part-time Truck Driver/Mechanic to 
add to our team. 

Duties include:
• Operating semi truck, delivery 

truck, and farm equipment
• Equipment maintenance and small 

repairs

Requirements:
• Professional in manner and 

appearance, organized, and work 
well with others

• Valid driver’s license – No CDL 
required but Class A license 
preferred

• Some Spanish knowledge 
preferred but not required

• High School education 

Compensation:
• Salary based on experience and skills
• Paid Holidays, Sick Pay and other 

benefits available on full-time basis

Please email resume to 
Patti@bluemountainnsy.com

SPRAY APPLICATOR SUPERVISOR

J. Frank Schmidt & Son Co. is looking 
for an individual to operate agricultural 
farm equipment and apply pesticides. 
Must be able to communicate in 
English and either have or obtain 
private pesticide applicators license 
within six months of hire. Will supervise 
and train workers in safe working 
practices around chemicals and 
equipment hazards.

Requires proficiency in the working 
maintenance and operation of all 
tractors, sprayers, and equipment 
used in pest management. Must be 
able to work independently without 
close supervision and observe all 
safety requirements. Horticultural 
plant knowledge and mechanical 
abilities a plus. Comprehensive 
employee benefit package. Salary 
commensurate with experience.

Mail, fax or email resume to:
J. Frank Schmidt & Son Co.

Attn: Human Resources
PO Box 189

Boring, OR 97009
Fax: (503) 512-2209

Email: dianar@jfschmidt.com

PLANT MATERIAL

SCHURTER NURSERY

Arborvitae - Emerald green 
Container-grown Boxwoods

Green Giants  
Otto Luyken • Skip Laurel 

Various Sizes & Varieties 
503-932-8006

Specimen size
BAMBOO

over 30 feet tall
available

•Clumping Bamboo
•Large diversity 

•Quality wholesale plants
•We carry bamboo barrier

HDPE 30” x 60 mil
Controls running bamboo

(503) 647-2700
www.bamboogarden.com
bamboo@bamboogarden.com

 

CLEARWATER GROWERS

ROOTED CUTTINGS / PLUGS: 
Carex; Deschampsia caespitosa; 

Juncus; Scirpus;  
Thuja o. - ‘Emerald Green’ 

LINERS: 
Arctostaphylos - ‘Mass’; 
Carex; Carex testacea;  

Ceanothus g. ‘Pt Reyes’;  
Cornus s. ‘Kelseyi’; 

Cotoneaster - ‘Lowfast‘/ ‘Coral 
Beauty’; Deschampsia caespitosa; 
Fragaria; Juncus; Leyland Cypress; 

Liriope m. ‘Big Blue’;  
Liriope spicata; Mahonia; 
Pachysandra; Pennisetum; 

Polystichum; Prunus – ‘Schipkaensis’; 
Rubus c. Sarcococca;  

Thuja o. – ‘Emerald Green’; Vinca 

1 gal availability 
Arctostaphylos - ‘Mass’; 
Calamagrostis; Carex; 

Ceanothus; Cornus s. ‘Kelseyi’;  
Cotoneaster dammeri - ‘Coral 

Beauty’ / ‘Lowfast’; Deschampsia; 
Festuca; Fragaria; Gaultheria shallon; 
Helictotrichon sempervirens; Juncus; 

Liriope; Mahonia; Pennisetum; 
Polystichum munitum; Rubus; 

Sarcococca; Vinca 

Custom Propagation Available 
Ph: 503-359-7540  
Fax: 503-357-2282 
Forest Grove, OR

HICKENLOOPER GARDENS
We have a lot to offer!

Specializing in: 
Hosta 

Winter Jewels Hellebores 
Hardy Fuchsia 

Heuchera 
Ferns  

Contact us for an availability list.
www.hickenlooper-gardens.com 

Phone: 503-949-5723 
Fax: 541-327-2011 

benhickenlooper@icloud.com

Salem, Oregon  1-877-490-7844
jlpnliners.com • info@jlpnliners.com

Bareroot Seedlings
Acer, Amelanchier, Betula, Cercis, Malus, 

Populus, Prunus, Pyrus, Zelkova

Rooted Cuttings
Acer rubrum, Betula, Platanus, Prunus & Ulmus 

Band Pot Grown
Acer, Carpinus, Cornus, Fagus, Liquidambar, 

Nyssa, Quercus, & Syringa

Over 175 Varieties

Bareroot & Container Grown 
Understock & Rooted Cuttings

!"#$%&'()*+
!"#$%&'()'*+,-+

./.0.1.0*1,.'2'3"4'./,0,+-0*511

6"#$678$9:;"<$6$$=#:><6?@A%
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Buying Plants

BUYING FIELDS & PLANTS

Emerald Greens, Boxwood, 
Japanese Maples, Beech, Laurels, 

etc. Interested in any size field  
and all size plant material.  

Call 503-874-4123 or  
503-894-6123.

Ground Covers

Pacific NW  
Native Plants

Container  •  B&B  •  Bareroot

Environmental & Ecological 
Re-vegetation Landscape Contractor

Native Trees & Shrubs 
Groundcovers

Wetland & Riparian Plants
Conifers & Deciduous Trees

Contract & custom growing year-round

A Valley 
Growers 
Nursery

503-651-3535  •  FAX 503-651-3044
www.valleygrowers.com
vlygrwrs@web-ster.com

Hubbard, OR  •  OR and WA Certified D/WBE Company
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Ground Covers

PACIFIC CREST
GROUNDCOVERS, INC.

Kinnikinnick, Fragaria,  
Gaultheria, Mahonia,  

Liriope, Vinca and more. 
3.5” and #1’s. 

Call or email for availability list: 
503-784-4925 or 

pcgroundcovers@gmail.com 
10895 S. Heinz Rd, 
Canby, OR 97013

Liners

BLUEBERRY LINERS

• Selection of 37+ Varieties
• Vigorous Plants from Tissue Culture 
• Array of Product Sizes

Ask us about our innovative 
alternative to bare root!

Contact: Josh Howard, 
Sales Representative 

joshh@fallcreeknursery.com
(541) 463-9265

www.fallcreeknursery.com

WINDY RIDGE
NURSERY

GRAFTED LINERS
100 Varieties of Maples

Fir, Cedar, Cypress, Larch, 
Spruce, Pine, Sequoia

1918 SE 302nd Avenue
Troutdale, OR 97060
503-667-7037
Fax: 503-661-7315

Availability on website
www.wrntrees.com

3 WAYS TO  
SUBSCRIBE TO

PHONE 503-682-5089
EMAIL info@oan.org

ONLINE www.oan.org/
publications

Northwest Natives

Native, Wetland 
and 

Ground Cover 
Specialist
Growers of 

Quality, Healthy,  
Ready-to-Sell Plants.

Phone: 503-632-4787 
Fax: 503-632-5412
CONTRACT GROWING 

YEAR ROUND
21200 S. Ferguson Rd. 
Beavercreek, OR 97004

www.beaverlakenursery.com

BEAVERLAKEBEAVERLAKE
N U R S E R Y

Rhododendrons

BIG RHODODENDRONS

Acres of rhododendrons –  
instant privacy available.  

5'-10' (make offer).  
Also in cans.

Hidden Acres Nursery 
19615 SW Cappoen Rd. 
Sherwood, OR 97140 

503-625-7390 

www.hiddenacresnursery.net

Rootstock

PREMIUM QUALITY
OREGON ROOTSTOCK

THE FOUNDATION  
OF YOUR ORCHARD  

STARTS HERE!

TRECO® 
Oregon Rootstock & Tree Co. Inc. 

P.O. Box 98 
Woodburn, OR 97071 

www.treco.nu 
p: 1.800.871.5141 
f:  503.634.2344

Rootstock

WILLAMETTE NURSERIES

YOUR SOURCE FOR 
ORNAMENTAL SEEDLINGS,  
FRUIT TREE ROOTSTOCK,  
CUTTING LINER VARIETIES  

& MORE. 

We specialize in understock for 
flowering, fruiting and shade. 

www.willamettenurseries.com 

Excellent quality.  
Outstanding service.  

25571 S. Barlow Rd. 
Canby, OR 97013 

503-263-6405 

Toll-Free: 1-800-852-2018 
E-Mail: willamette@canby.com

Quality Oregon-Grown 
Rootstock & Seedlings 
for Fruit, Flowering 

& Shade Trees

Call:

503.985.7161
Fax:

503.985.7876

www.copenhavenfarms.com
copenhavenfarms@comcast.net

Gaston, Oregon

CopenHaven Farms Nursery

REAL ESTATE

GARDEN CENTER FOR SALE
IN COOS BAY

Thriving garden center & landscaping 
business for sale in Coos Bay, OR. 
Variety of trees, plants and garden 

art. Includes 4x4 1992 Dodge truck, 
enclosed trailer and equipment. Great 
location, optimal exposure with long-

term lease available. $43,000.
Call 541-217-9395.

.

UNIQUE NURSERY  
FOR SALE  

IN HILLSBORO, OREGON

“PEACE OF PARADISE” 

23 acres w/ water rights.  
Farmhouse and large office  

include equipment, business name, 
records, etc., and huge inventory  

of unique dwarf conifers,  
Japanese maples and specimen 

plants. Low price. 

Visit us at  
www.europeannursery.com.  

For more information contact  
Jan Redyk at (971) 563-3171 or 

jpredyk@gmail.com.

SERVICE/SUPPLY

Containers

ROOT CONTROL  
GROW BAGS

from High Caliper Growing Systems 
Smart Pots - Any Size 

Pot Pruners - Tree Collars 

1-800-521-8089 
www.treebag.com

Classified Ads Work!
Contact Blair Thompson  

bthompson@oan.org 
888-283-7219 (toll-free)
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IS THERE 
MORE GREEN  
IN THE HOUSE?
Energy upgrades in your greenhouses can yield more 
than energy savings. They can boost productivity and 
earn cash incentives from Energy Trust of Oregon, too. 

Talk to your greenhouse vendor, or visit  
www.energytrust.org/ag for more information.

Serving customers of Portland General Electric, 
Pacific Power, NW Natural, Cascade Natural Gas 
and Avista.

+

503-678-5525 Call for a friendly quote!
10590 Donald Road NE · Donald, Oregon 97020 WWW.GKMACHINE.COM

TRACKING TRAILERS  
Standard or custom  

trailers available

H7 TREE DIGGER  
Digs trees, chopper/topper,  
row planter and bed lifter 

COMFORT STATIONS  
Meets all OSHA  

sanitation requirements

SPRAYERS  
High clearance 
and width 
adjustability is 
customizable for 
your crop

GREENHOUSES  
GK’s pre-drilled system will 
save you time and money
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The recent trend toward more 
extreme periods of drought has 
been a shock to residents of the 

Pacific Northwest. Many are able to main-
tain their landscapes at high levels only 
through heavy summer watering. 

This has forced people of the Pacific 
Northwest, and people from all around 
the world, to rethink their water-use 
strategies, as the global trend has shifted 
toward greater sustainability. 

 One potential mitigation strategy 
for cool-humid regions, such as Oregon’s 
Willamette Valley, is to use rainwater har-
vesting systems to supplement traditional 
supplies. They are a logical choice for this 
climate zone. Although the average annual 
precipitation (42.7 inches in Corvallis, 
Oregon) is sufficient for the majority of crop 
production, this precipitation occurs almost 
exclusively in a nine-month period spanning 
from fall to spring. Irrigation is still required 
for at least three months of every year. 

Our research evaluated two rainwater-
harvesting systems for use in the Willamette 
Valley — an aboveground cistern and 
a belowground AQUABLOX™ matrix 
storage system (Figure 1). Each of these 
systems was set up to collect water from a 
roof outfitted with two identical, seamless 
gutters. Each gutter was fitted with a first-
flush diverter — a downspout attachment 
that prevents particulates from entering 
the system (Figure 2, next page).

Aboveground system (cistern)
The aboveground system evaluated 

in this project was a polyethylene cistern, 

which represented a fundamental, low-
budget system. System components include 
a 5,000-gallon cistern, tank gauge, floating 
outtake and siphon-style overflow piping. 

In an attempt to keep the aboveg-
round system as simple and carbon-
neutral as possible, the pumping 
method used in this study was pedal 
power — specifically, a pump powered by 
the pedals of a stationary bike. However, 
the system could easily be adapted to an 
electronic pump. The aboveground system 
also has the benefit of being able to pump 

out water using gravitational forces. The 
total budget for this system was $3,083.

Subsurface system
The second system — an underground 

plastic-matrix storage system that recircu-
lates using an aboveground waterfall fea-
ture — represents the high-tech end of the 
spectrum (Figure 3, page 29). This pondless 
waterfall storage system includes the follow-
ing components: subsurface basin (4,000-gal) 
with structural-matrix of AQUABLOX™, 
ethylene propylene diene terpolymer 

An ongoing series provided by 
Oregon State University  

in collaboration with the United 
States Department of Agriculture 

and in partnership with the 
Oregon Association of Nurseries

GROWING 
KNOWLEDGE
Series content is coordinated by Dr. Jay Pscheidt, professor of botany 
and plant pathology at Oregon State University in Corvallis, Oregon.

Rainwater harvesting systems 
for the Willamette Valley

BY CONNER OLSEN, ALEXANDER KOWALEWSKI, MICAH GOULD AND JOHN LAMBRINOS 

 Figure 1. Two rainwater-harvesting systems were built at the Oregon State University’s Oak 
Creek Center for Urban Horticulture. A pond-less waterfall system (foreground) was built next to 
an aboveground cistern system (background).
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Rainwater harvesting systems

(EPDM) pond liner, protective geotextile 
underlayment, recirculating waterfall fea-
ture fed from a submersible pump, water 
level gauge, overflow piping, external pres-
sure pump for dispersal, and a sump pump 
placed outside the tank for flood prevention. 

The matrix of structurally support-
ive plastic blocks used in this system was 
topped with a permeable weed-barrier 
cloth and covered in round river rock 
to sit flush with the ground surface. The 
open top allowed rainwater to enter the 
system from the surface, thus adding to 
the rainwater harvesting potential. 

At the surface of the pondless system, 
piping was installed to send excess rainwater 
downhill from the subsurface system. Excess 
dirt from the excavation was mounded next 
to the basin and shaped into a recirculating 
waterfall feature. This provided constant 
circulation of the stored water, thus keeping 
it oxygenated and clean. The budget for the 
second system was $12,775.

Findings and conclusions
The chief advantages of the aboveg-

round system were simplicity and robust-
ness. Installation took very little effort, 
and costs were low. 

For downsides, the system takes up a 
decent amount of space and doesn’t provide 
any aesthetic benefits. The stored water 
can also become stagnant. Even though the 
tank had been painted black to eliminate 
light from entering the water column, there 
was still a significant layer of slime on the 
inner walls of the cistern and on the floating 
outtake. While this had no impact on the 
function of the tank in the first year of 
operation, it was decidedly a problem that 
the water quality decreased (via biomass 
accumulation) during the storage period.

The subsurface storage system was 
considerably more expensive than the cis-
tern system, at $12,775 for product and 
excavation services. The majority of the 
cost was associated with the Aquablox 
matrix; however, structures like these are a 
necessary component for maximizing sub-
surface storage capacity. 

Another deterrent to the pond-less 
waterfall system is that electricity is 

required to power the recirculating water-
fall; thus adding to the total cost of the 
Aquablox system. However, there is no 
denying the aesthetic benefit of a recircu-
lating waterfall feature, and when consid-
ering the fact that the water remains clean 
throughout the storage period, it may be 
worth the cost.

Aboveground systems are a good 
choice for retrofits of existing freestanding 
homes, particularly in cases where aesthet-
ics are less of a concern or the cistern’s 
effect on site lines can be mitigated. In 
addition, the large amount of space taken 
up by the cistern precludes its use where 
space is limited or where space is reserved 
for other uses. 

In contrast, subsurface storage 
systems are a good choice for confined 
spaces or where an aboveground cistern 
would significantly impact aesthetics. 
They might be more widely appropriate 
when installed as part of initial construc-
tion where they can be integrated into 

 Figure 2. Seamless gutter with first-flush 
downspout diverter allowed the first several 
gallons of each rainfall event following an 
extended dry period to bypass the storage 
basin. The first flush of rainwater carried the 
majority of the particulate accumulated on 
the roof in the previous dry spell, and sent it 
to the storm drain as the same as a standard 
gutter. The diverter sealed off automatically 
after the first flush and started re-directing 
the rainwater to the cistern. 
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 Your area representative:
 Courtney Lewis-Borts
 503-951-3929
courtney.lewis@trlcompany.com

w w w . t r l c o m p a n y . c o m

•	 Reduces	dust	on	greenhouse	covers

•	 Blocks	IR	to	prevent	heat	loss

•	 Reduces	frost	damage	

•	 Saves	heating	costs	

•	 Maintains	higher	foliage	temperatures	
and	drier	plants

Outdoor	nursery	containers

Fill	trays,	handlers,	inserts	and	flats,eco	
friendly	products,	and	thermoformed	pots

Greenhouse	containers,	baskets		
and	trays

Thermoformed	and	injection	molded	
trays,	packs,	flats,	pots	and	hanging	baskets

Ginegar Plastics now joins the T&R family of products

Greenhouse	film	covers	

Polyethylene	films

Landscape	fabric,	shade	cloth,		
and	frost	protection

Propagation	trays

Ginegar’s  Advanced 5-Layer Poly Film 
Technology for Greenhouse Covers:

Need Poly Film? T&R’s Got You Covered!

overall building design and construction, 
which would reduce the per-unit cost. 

For more extensive detail pertaining 
to the above ground cistern and below 
ground AQUABLOX system, reference 
the following publication: Olsen, C. A. 
Kowalewski, M. Gould and J. Lambrinos. 
2017. Evaluating Two Rainwater 
Harvesting Systems in an Urban Setting 
in Oregon’s Willamette Valley. Journal of 
Green Building. 12(1):1-10. 

Authors Conner Olsen, Alexander 
Kowalewski, Micah Gould and John 
Lambrinos are affiliated with the 
Turfgrass Management Program of the 
Horticulture Department at Oregon State 
University in Corvallis. Conner Olsen can 
be reached at olsenc@oregonstate.edu. 
Alec Kowlewski can be reached at  
Alec.Kowalewski@oregonstate.edu.

 Figure 3. The pondless waterfall storage system makes use of EPDM pond liner and protective 
geotextile underlayment, with Aquablox providing structural support for the pond so it can be 
buried under gravel. photo courtesy of lake washington institute of technology
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October is upon us — the 

release of summer’s long grip 

on our operations, leaves 

rapidly changing into a wonder 

of colors, crisp mornings and 

celebrations of Columbus Day 

and Canadian Thanksgiving. 

It is difficult not to write about all 
the tumult happening around our great 
nation. It is not the first time nor the last 
that anger has surfaced, and reason seems 
far away. 

Our great industry is blessed with 
diversity of opinion and circumstances. We 
have seen tremendous highs and endured in 
a valley of tough times. I am proud every 
day that Oregon’s nursery and greenhouse 
industry is solution oriented. The associa-
tion works hard every day to ensure that 
the industry is in the best possible position 
to grow and succeed in the marketplace.

 But fear is a real thing. It clouds the 
best of intentions and it is critical that rea-
soned minds prevail.

Fear itself
The first inauguration of Franklin 

D. Roosevelt as the 32nd President of 
the United States was held on Saturday, 
March 4, 1933. It was the last inaugura-
tion to be held on the constitutionally 
prescribed date of March 4; the 20th 
Amendment, ratified in January 1933, 
moved Inauguration Day to January 20. 

The inauguration took place in the 
wake of Democrat Roosevelt’s landslide 
victory over Republican incumbent 
Herbert Hoover in the 1932 presidential 
election. With the nation in the grip of 
the Great Depression, the anticipation of 
the new president’s inaugural speech was 
high. Confidence was in short supply. 

Many sweep under the rug the fact 
that wide unemployment was blamed on 
an influx of Italian and Irish immigrants. 
The deep resentments following the Roaring 

Twenties had given way to widespread fear 
and discontent. FDR hit that issue head on.

“So, first of all, let me assert my firm 
belief that the only thing we have to fear 
is fear itself — nameless, unreasoning, 
unjustified terror which paralyzes needed 
efforts to convert retreat into advance,” he 
said. “In every dark hour of our national 
life, a leadership of frankness and of vigor 
has met with that understanding and sup-
port of the people themselves which is 
essential to victory.”

In other words: when things seem to 
be coming apart, the nation steps up. But 
there’s a significant difference between 
then and now.

In the 1930s, people were detached 
from information sources. There was no 
television, and forget about smart phones; 
one needed a radio or newspaper to keep 
up with the news of the day.

Today, by contrast, we’re the opposite 
of detached from the news. We’re satu-
rated with information. But paradoxically, 
that doesn’t make us better informed.

Curiously, with all this technology at 
our ready command, we’ve seen an explo-
sion of half-truths by so-called “news 
sources.” In this day of clickbait news 
cycles, we are being overwhelmed by a 
storm surge of information. 

Disenfranchisement is not new
In Charles Dickens’ A Tale of Two 

Cities, there’s a famous passage describ-
ing the French Revolution as vividly as 
a painting. It was an era of passionate 
change, and the description may well ring 
true for all of us experiencing the current 
events of our great nation.

“It was the best of times, it was the 
worst of times, it was the age of wisdom, 
it was the age of foolishness, it was the 
epoch of belief, it was the epoch of incre-
dulity, it was the season of Light, it was 
the season of Darkness, it was the spring 
of hope, it was the winter of despair, we 
had everything before us, we had noth-
ing before us, we were all going direct 
to Heaven, we were all going direct the 

other way — in short, the period was so 
far like the present period, that some of 
its noisiest authorities insisted on its being 
received, for good or for evil, in the super-
lative degree of comparison only.”

Dickens was saying that tumultuous 
times provide insight into the best and 
worst of our nature. I certainly agree.

Understanding will prevail
Sailing into such fear-based head-

winds can be a struggle, but we have tools 
to aid us in our journey.

We can ultilize reason. We can focus on 
solutions. We can realize that not all perspec-
tives different from our own are horribly 
misguided or evil — in fact, most are not.

By doing these things, we’ll turn head-
winds of fear into tailwinds of making a dif-
ference. Or, we can use our differences as a 
gateway to vitriol. It’s our choice.

The responsibility rests with all of us 
not to abandon the formal rules of dis-
course. The first requirement is keeping a 
basic respect for others in the conversa-
tion. These rules are embedded in our 
social fabric to keep as much emotion out 
of an argument as possible. 

I must admit that in this era of instant 
messaging and chatspeak, I see fractures in 
our societal bond. We’ve opened the door 
to getting our chain yanked. We react 
when we should reflect. 

It is our responsibility to haul that 
impulse in and hit the reset button.

The OAN is a place for all voices to 
be heard. We work together to resolve the 
issues that are in front of us. We welcome 
your voice — and we can use your help 
setting an example for others.  

A time for  
reasoned minds

DIRECTOR’S DESK

Jeff Stone
OAN EXECUTIVE DIRECTOR



Supplies for Small Growers
SEED STARTING - Pots Trays Inserts

Plug Trays
__________________________________________________________________________

 Labels - large variety size, color &
shape of blank plant pot & row markers

_________________________________________________________________________

Weed control, fertilizer, tapes & ties,
watering, and more

_________________________________________________________________________

http://www.AAA-mercantile.shop
http://stores.ebay.com/AAA-Mercantile

http://www.amazon.com/shops/AAAmercantile

Enter promo code DIGGER for a 10% discount
for a limited time at AAA-mercantile.shop

HOSTETLER
FARM DRAINAGE
503-266-3584

• Plastic Tubing 3"-24" • Laser Grade
Control • Open Ditch for Buried

Irrigation • Plows and Trenches •
Pot-n-Pot Drainage • Oldest Drainage
Firm in Oregon • Newest Subsurface

Irrigation Techniques

Materials and
Technical
Assistance
AvailableCanby, OR

(503) 630-4349
FAX (503) 630-7542

PO Box 598 – Estacada, OR 97023

B&B Spruce 4 to 24 feet
Chamaecyparis • Fir • Pine

Japanese Maple • Poodle Pine
Cut Christmas Trees

 
 

  

        Schurter
Nursery

Arborvitae–Emerald green
Virescens
Boxwood

Japanese Maples
Otto Luyken
Skip Laurel

Various sizes & Varieties
503-932-8006
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Your ad here!

If you offer plant material, growing 
supplies and/or related services, Digger 
Marketplace is a great place to be seen. 

To place an ad, call Blair Thompson at  
503-682-5089 or email ads@oan.org. 

Hiring?  
Work with us!
Digger magazine 
employment  
classifieds are  
THE go-to  
resource for  
skilled nursery  
professionals in search of their next 
opportunity — and companies in  
search of the perfect team member.  
To place an ad, contact Blair Thompson 
at 503-682-5089 or ads@oan.org.  
View ads online at www.oan.org/jobs.



100c / 0m / 81y / 66k 

45c / 15m / 90y / 20

Contact Jeff Pipp 
West Coast Account Representative 

616-223-3361

www.springmeadownursery.com   
800-633-8859

The perfect shrubs for challenging landscapes! Low Scape® 

Hedger offers a short, columnar habit perfect for a formal 

hedge that bursts with white fl owers in spring. Low Scape® 

Mound is uniquely low-growing. The tidy mounded habit 

makes it perfect for mass plantings and wows all season 

long with hundreds of dainty white fl owers. Best of all, 

they thrive almost anywhere: cold climates and hot ones, 

wet soils and dry ones, sun and part shade.

Low Scape® Aronia

LOW SCAPE® Hedger LOW SCAPE® Mound

The perfect shrubs for challenging landscapes! Low Scape

Hedger offers a short, columnar habit perfect for a formal 

hedge that bursts with white fl owers in spring. Low Scape

Mound is uniquely low-growing. The tidy mounded habit 

makes it perfect for mass plantings and wows all season 

long with hundreds of dainty white fl owers. Best of all, 

they thrive almost anywhere: cold climates and hot ones, 

wet soils and dry ones, sun and part shade.

Low Scape
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